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ASEAN attracts extensive foreign direct 
investment (FDI) due to the fast-
growing economies of its member 
states. The association has accounted 
for more than 10 percent of FDI flowing 
into developing countries this decade 
and about 4 percent of global FDI. The 
top investors are the EU, the US and 
Japan. Total FDI in 2011 was US$74 
billion.

The formation of the free-trade, single-
market ASEAN Economic Community 
(AEC) in 2015 will further enhance the 
region’s competitiveness and business 
will flourish. The ASEAN Comprehensive 
Investment Agreement has been 
formulated to cover manufacturing, 
agriculture, fisheries, forestry, mining 
and related services.

The Association of South East Asian 
Nations (ASEAN) is a group of 10 
emerging economies:

Indonesia, Malaysia, the Philippines, 
Singapore, Brunei, Vietnam, Laos, 
Myanmar, Cambodia and Thailand. 
Collectively, they represent one of the 
most attractive destinations for trade 
and investment today.

P 3
The ASEAN Windows



The country’s trade exhibition business 
has grown to become ASEAN’s largest in 
terms of space sold according to the 
Global Association of the Exhibition 
industry or UFI. The industry is supported 
by the world’s leading exhibition 
organizers, world-class venues, many of 
the region’s leading trade shows, and the 
variety of activities and attractions on 
offer. 

The governments of ASEAN have 
identified 12 priority targets for policy 
support: agro-based products, air travel, 
the automotive industry, e-ASEAN, 
electronics, fisheries, healthcare, rubber-
based products, textiles, tourism, wood-
based products and logistics.

Economic integration means the region 
will become a single market and 
production base that possesses strong 
institutional mechanisms for trade and 
investment. Businesses will benefit 
from the free-flow of goods, services, 
capital and talent, as well as from better 
access to natural resources and the 
region’s highly competitive labor costs. 
These factors, along with harmonized 
trade standards and customs, will help 
develop production networks in ASEAN 
and strengthen the region’s position in 
global supply chains.
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Thailand is the second largest economy 
in Southeast Asia after Indonesia. Its 
strategic geographic location puts it in 
the heart of the region, and so the 
kingdom enjoys excellent connectivity 
to the rest of mainland ASEAN and 
Indochina.

Thailand’s multi faceted industrial sector 
is geared towards export-oriented 
manufacturing. This has resulted in a 
robust infrastructure that delivers 
accessible, high-quality services across all 
areas essential to international trade such 
as transportation, telecommunications, 
banking and hospitality. Thailand’s top 
five exports by type are: automatic 
data processing machines and parts, 
automobiles and parts, jewelry, refined 
fuels and electronic integrated circuits. 
Other major exports include rice, textiles, 
fishery products, rubber products, chemical 
products and electrical goods. 
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