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MESSAGE FROM THE PRESIDENT

Dear readers,

Over the past few months, we may have heard questions about how
Thailand will fare after the general election and doubts as to the
state of the economy and business environment. | am confident,
however, that the coming political chapter will see creative politics
and will be beneficial to our country. Elections are part of the
democratic process and, of course, Thailand is a democratic
country.

TCEB remains confident that Thailand’s MICE industry is growing.
This is partly due to TCEB's aggressive marketing strategy that
aims to stimulate both the domestic and inbound MICE markets,
and especially the success of the “Believe in Thailand: Thailand
provides inspiration for your business success” campaign, which
was initiated last year.

Publish Asia 2011 was one of major events that served to convey a
signal of confidence in Thailand’'s potential and readiness, which
made the World Association of Newspapers and News Publishers
(WAN-IFRA) choose Thailand as the venue. Publish Asia 2011,
which was held in Bangkok from April 27-29, is the most important
annual meeting of the Asia-Pacific media industry and saw the
participation of more than 400 executives, editors, and reporters.

TCEB has also revised its 2011 marketing plan with the launch of the
Luxury MICE initiative under the Believe in Thailand campaign. The
Luxury MICE strategy has been designed to respond to changing
global trends in high-end travelers’ behavior, which requires smaller
meetings but in more luxurious and unique formats. The Bureau
launched the Luxury MICE campaign on the European market by
organizing road shows in Brussels, Belgium, and London in the UK,
as well as IMEX 2011 in Frankfurt, Germany. As a result, the Bureau
expects that the European MICE market will grow by 26 per cent
this year.

Meanwhile, TCEB is continuing with the second year of its “Better
the Best” campaign, collaborating with four economic ministries to
stimulate the exhibition industry and boost the economy through
five key international trade shows, all of them on the national
agenda. This year, the five selected regional champion shows are
VIV Asia, BIG & BIH, Renewable Energy Asia, Propak Asia, and
METALEX. Furthermore, TCEB has initiated food safety standard
ISO 22000, the first country in ASEAN to do so. It is one of TCEB's
core missions to enhance the competitiveness of Thailand's MICE
industry, thus expanding the opportunities for the country to host
more large-scale events. The food safety standard is becoming
a new factor for organizers worldwide in choosing event venues,
especially those in Europe and America.

With regards to the progress made in the bid to host the World Expo
2020, Thailand was invited by the International Exhibitions Bureau
(BIE) in Paris, France, to attend the 149th General Assembly to
give a short presentation on Ayutthaya’s bid. The Bureau made a
presentation on Thailand’s readiness to host the World Expo 2020
to the 157 BIE member countries, along with Turkey, who have
also submitted a bid to host the World Expo 2020. This was an
important stage to give the member countries the first impression
of the two competing bids. Thailand’s presentation received a
positive response. Thailand will have another opportunity to give
a more in-depth presentation on our bid at the 150th General
Assembly in November.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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TCEBsuccessfullyunderlineditsBelieveinThailand campaign
in its support for Publish Asia 2011, which was organized by
the World Association of Newspapers and News Publishers
(WAN-IFRA) in Bangkok from April 27-29, 2011.

ore than 400 of the top management from
various media and reporters from all over Asia
participated in the conference, a major event
that will send a signal of confidence in Thailand’s
stability to the world. This will also be a crucial
factor in Thailand’s bid to host the World Expo
2020.

Publish Asia 2011 is the Asia-Pacific media
industry’s most significant event and is held
annually. Chief Executive Officers, Chief
Operating Officers, Editors-in-Chief,editors and executives gathered for the
conference, with this year’'s guest speakers coming from Southeast Asia, North Asia,
South Asia, Europe and United States. It was the 11th edition of the conference and
was held under the theme “Driving future-proof media growth”.

Akapol Sorasuchart, the President of the Thailand Convention & Exhibition
Bureau (TCEB), said that supporting Publish Asia 2011 was one of the targets
under the Believe in Thailand campaign when it was launched last year. This is
a major conference where management and journalists from Asia-Pacific gather
to exchange information and discuss media industry trends. The Bureau therefore
seized this great opportunity to emphasize international confidence in Thailand and
Thailand’s potential in the MICE industry.

“Thailand being chosen to host the Publish Asia 2011 at the Shangri-la Hotel Bangkok
is a reflection of the success of Believe in Thailand. This campaign aims to show
the world that Thailand is a destination of choice for the MICE industry because:
1) Thailand has the readiness for MICE business in terms of both professional
services and world-class infrastructure; 2) The country can offer a variety of meeting
destinations, both in big cities such as Bangkok, Chiang Mai, Phuket, Pattaya and
Cha-Am, and in four other locations, Khao Yai, Hat Yai, Samui and Kanchanaburi;
and 3) There are countless business opportunities from Thailand’s own market and
from the growing ASEAN market that can lead to trading, investment and revenue
generation for industries,” said Akapol.

Akapol added that TCEB’s support for Publish Asia 2011 included Asian Media
Golf and the Asia Media Awards Gala Dinner, which took place at Shangri La Hotel.
The Bureau believes that this event will help promote Thailand’s MICE industry via
the international media as well as assure Thailand’s readiness to host world-class
events like the World Expo 2020, which is currently at the bid submission stage.

Pichai Chuensuksawadi, Chairman of WAN-IFRA Asia Pacific Committee, said that
the Publish Asia was first held as Newspaper Asia in Singapore in 2001. The name
was changed to Publish Asia for the second edition in 2002, which took place
in Bangkok. Bangkok was chosen to host the annual event again in 2005. Other
ASEAN countries including Singapore, Malaysia and the Philippines have also
hosted this conference.
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Thailand was supposed to host Publish Asia 2009 but the event was moved to
Chennai, India due to the political turmoil in the country at that time. Publish Asia
2010 was held in Kuala Lumpur, Malaysia.

In the midst of Thailand’s political unrest in May last year, Malaysia again proposed
to host the Publish Asia 2011, while key members of the Indonesian media were also
keen to host the event. However, Thailand was successful in regaining the confidence
of the conference organizers after two years of efforts to host Publish Asia 2011. The
event was supported by all parties including Thai Airways International, Tourism
Authority of Thailand, and in particular TCEB, which provided impetus for this success.

“Publish Asia 2011 featured three concurrent conferences: Newsroom summit to
find the latest progress in the world of communication; Printing Summit to develop
printing production and technology; and a new topic, Advertising Summit, which
aimed to cover the latest trends that are currently transforming the relationship
between media companies, advertisers and agencies.

“In addition, the Asia Media Awards 2011 presentation ceremony was held as part
of the Asia Media Awards Gala Dinner,” said Pichai.

The awards were established to promote the highest publishing standards in the
fields of newspaper and magazine design, infographics, printing, editorial content
and photojournalism.

Gilles Demptos, Director of Publications and Events of WAN-IFRA Asia Pacific,
revealed that the association decided to choose Thailand as the host venue
because Thailand is outstanding in the printing industry with many published
tittes and intense competition. Meanwhile, Bangkok is a preferred destination for
leisure and business activities and the hospitality of the Thai people is well known.
Moreover, Bangkok offers perfect facilities with value for money and a vast variety
of tourist attractions and entertainment. For all these reasons, Publish Asia 2011
received a satisfactory number of delegates.

Demptos added that Publish Asia 2011 served as a platform for the crucial exchange
of perspectives between prominent practitioners in the media and press fields. In
addition to publishing companies and media in Thailand being able learn more
about the global perspectives of journalism and worldwide practices and trends,
the conference also provided a great opportunity to expand media networks, as well
as to promote Thailand. In addition, the event bolstered international confidence in
Thailand’s readiness as a preferred destination for international events in Asia.

WAN-IFRA (World Association of Newspapers and News Publishers) is based in
Paris, France, and Darmstadt, Germany. It represents more than 18,000 publications,
15,000 online sites and over 3,000 companies in more than 120 countries. The
WAN-IFRA Asia Pacific office, based in Singapore, helps to bring services such as
training, events, consulting and publications closer to members in the region.
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The Thailand Convention and Exhibition Bureau (TCEB) announced Thailand’s readiness to
host the World Expo 2020 at the 149th General Assembly of the Bureau of International
Expositions (BIE) along with its competitor, the Republic of Turkey. The two countries are
currently the only two official candidates for the World Expo in 2020. The General Assembly
was held in Paris, France, on June 14, 2011 with the required quorum of the 157 member

countries present.

kapol Sorasuchart, TCEB's President, said that TCEB, in its position as

the Secretariat of Thailand’s bidding committee and as the state agency

mandated with the preparation for the bidding for the World Expo 2020,

as invited by the BIE to attend the BIE's 149th General Assembly on

behalf of Thailand. This meeting of the member countries of the BIE is held twice a

year. Thailand participated in this event to present the country’s readiness to host

the World Expo 2020 to the 157 BIE member countries. The BIE allowed candidates,

Thailand and Turkey, to both give presentations to allow for transparency and equality.

This was an important stage to give the member countries the first impression of the

two competing bids.These member countries and their representatives will bethose
whose votes will eventually select the host of the World Expo.

The Thai delegates to the BIE 149th General Assembly were led by representatives
of TCEB, the Royal Thai Embassy and the Office of Commercial Affairs in Paris. The
governor and mayor of lzmir headed up Turkey’s delegation.

Akapol added that the Bureau presented the country’s readiness in many major
aspects: Thailand as the land of smiles and renowned hospitality; history and
tradition; and arts & culture. All of these make Thailand a desirable destination for
people from all over the world. In addition, the Bureau also presented the country’s
readiness in terms of Thailand’s position as a regional business center, transportation
hub and shopping paradise. Moreover, Thailand is the geographical center of Asia
and the gateway to ASEAN, especially as its preparing for the establishment of the
ASEAN Economic Community (AEC), which will happen in 2015.

One of the factors that made Thailand’s presentation more outstanding than its
competitors was Thai history, especially in terms of Thailand’s participation in
the World Expo since 1867, including the Expo in Paris, France in 1900, when
the Thailand Pavilion held pride of place under the Eiffel Tower and showcased
Thailand’s exquisite uniqueness. Also, Thailand was one of the first three Asian
countries to have participated in the World Expo, the other two being China and
Japan. Notably, both have won bids and have hosted the World Expo previously. In
the last World Expo 2010 Shanghai, China, the Thailand Pavilion ranked among most
popular pavilions. In addition, Thailand was the first country to officially announce
its intention to bid for the Expo 2020, a project that was officially endorsed by the

government with Prime Minister Abhisit Vejjajiva announcing the government’s
support at Thailand’s National Day at the Shanghai Expo last year.

Furthermore, the Bureau presented the readiness of Ayutthaya Province to be the
host of the event. Ayuttaya was the capital of Thailand for over 400 years and a
commercial port city of the time. The province now offers convenient transportation
networks via various modes including highways, expressway, railway, a mass
transit system and two international airports. The Bureau provided assurances that
the city has a capacity to serve more than 30 million visitors that are expected
to visit the expo over the six-month period. Finally, the presentation gave a short
explanation of Thailand’s theme: “Redefine Globalisation - Balance Life, Sustainable
Living”, and invited the 157 member countries to support Ayutthaya, Thailand as the
host for the World Expo 2020.

Akapol concluded that Thailand’s presentation met with great success and
received a positive response at the 149th General Assembly. Thailand has another
opportunity to present Thailand’s bid at the BIE's 150th General Assembly, which
will take place in November this year.

Meanwhile, the Bureau will continue to closely coordinate with the BIE to continue
to move forwards, as well as work with the Ministry of Foreign Affairs to run a series
of campaigns to try to win support from the 157 member countries. In addition,
TCEB ispushing forwards with its domestic campaign to build national participation
through the Expo 2020 Ayutthaya Thailand logo and mascot contests and road
shows in various provinces around the country. Moreover, the Bureau plans to
unveil the bidding proposal for World Expo 2020 to the public at the Bol Fair 2011,
which will be held in November this year.

The closing date for the bid submission from other interested countries for the World
Expo 2020 is November 2, 2011; six months after Turkey, the first country to submit
an official letter of candidature, submitted their bid to the BIE on May 2, 2011. The
host of the World Expo 2020 will be voted on by the 157 member countries in 2013.

For more updated information of the World Expo 2020 project, visit www.
thailandexpo2020.com.
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TCEB has adjusted its European marketing strategy in 2011 by launching the Luxury MICE
campaign in response to European niche market trends that require more luxurious as well
as unique events. Confident that the European MICE market this year will grow by 26 per
cent compared with last year, the Bureau started its campaign with Luxury MICE road shows
in Belgium and London, and also led Thai MICE operators to participate in IMEX 2011 in

Germany.

kapol Sorasuchart, TCEB'’s President, said that Europe, with its continued

high growth, is an important market for Thailand’s MICE. At present, the

European market accounts for 13 per cent of Thailand’s total MICE market.

ast year, TCEB worked at stimulating the European market both through

the “Believe in Thailand” campaign as well as with marketing activities throughout
the year.

In 2011, TCEB shifted its marketing strategy to high-end markets with the creation
of the Luxury MICE campaign, which aims to enhance the image of Thailand’s MICE
industry. The new initiative is designed to match the current European business
traveler's behavior, which requires smaller meetings but in more luxurious and
unique formats. Certainly, Thailand is ready to facilitate the needs of the luxury
traveler. TCEB has selected five splendid cities, all of them desirable destinations
for travelers worldwide, as strong MICE Cities. These destinations are Bangkok,
Hua Hin, Chiang Mai, Phuket and Samui.

Moreover, the Bureau is promoting the destinations under the concept “Chic &
Charm” to serve this particular niche market. Each destination has the potential and
readiness to provide a truly captivating experience, including a variety of luxurious
accommodation, world-class meeting venues and magnificent tourist attractions.
In addition, these cities can provide special events to suit high-profile customers.

Akapol said that this visit to Europe saw the integration of all marketing activities,
starting with a meeting with the Secretary-General of the Bureau of International
Expositions (BIE) on May 16, 2011 to submit the Prime Ministry's letter of
candidature for the bid to host the World Expo 2020. TCEB then organized the
“Believe in Thailand” road show under the tagline: “Thailand provides inspiration
for your business success”. The Bureau emphasized its intention of penetrating the
Luxury MICE market through road shows in Brussels, Belgium on May 17, in London
on May 19 and in Manchester on May 20. TCEB also organized a workshop to foster
understanding among the corporate executive group and media as well as Table-
Top sales to stimulate the market.
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Speaking at a workshop and reception for Thai sellers and Belgium-based business
partners, Akapol disclosed that bilateral trade between Belgium and Thailand
has grown by an average of 11 per cent annually over the past 5 years. Belgium
has recently made several major investments in Thailand in a variety of fields,
ranging from power plants, telecoms and logistics to petrochemicals, retailing and
environmental technologies.

“Europe is a major long-haul market for Thailand’s tourism and MICE industries. In
2009, more than 4 million European tourists visited Thailand, with UK, Germany,
and France ranking the highest. In all, the EU accounts for 13 per cent of Thailand’s
total MICE market. We expect that the number of European MICE visitor arrivals
to Thailand will increase to 100,800 travelers, generating 141.3 million pounds in
revenues this year.”

In London, apart from the road show, TCEB also held a seminar on “Business
Opportunities in ASEAN through Exhibitions in Thailand” for UK organizers. This
was the first time TCEB opened Thailand’s exhibition market in the UK. Every
activity emphasized and enhanced the positive image of the country to the target
organizations, assuring them that Thailand is ready to host all types of business
events.

The UK is one of Thailand’s key markets and accounts for around 10 per cent of
total European MICE visitors to Thailand. TCEB brought 18 Thai MICE professionals
to the road shows in London and Manchester to conduct business and negotiate
with UK buyers. The Bureau expects the European market this year to grow by 47
per cent, of which 10,600 will be MICE travelers, generating about 13.2 million euros
in revenue.

TCEB went on to attend IMEX 2011 on May 24-26 in Frankfurt, Germany, one of
Europe’s largest annual exhibition trade shows for incentive travel, meetings and
events. The Bureau used the show as a platform to boost international confidence
and demonstrate the potential and readiness of Thailand’s MICE industry. TCEB also
offered promotional packages and created business opportunities for Thai MICE
operators, who were able to meet international sellers to present their businesses
and expand the MICE market during the global trade show.

This year, TCEB led 26 operators to participate in IMEX 2011 with an estimated 675
plus appointments for trade and business negotiations between buyers and sellers

=

T

during the three-day event. In addition, the
Bureau also organized a reception dinner
for the media to discuss Thailand’s potential
and readiness to welcome MICE travelers
with TCEB’s management. TCEB expects
that participation at IMEX 2011 will help
draw approximately 7,000 European MICE
visitors to Thailand, generating revenue of
more than 9.8 million pounds by year-end.

“Currently, the number of luxury MICE
travelers accounts for 13 per cent of total
MICE travelers to Thailand, with the 30
per cent higher average spending for the
luxury group than general MICE travelers.
The luxury travelers spend an average of
Bt81,250 per head compared to Bt62,500
for the general MICE traveler. The Bureau
is confident that these marketing activities will
boost the number of European MICE travelers to Thailand to 100,800, generating
about Bt6,300 million, up 26 per cent over the previous year,” said Akapol.

Earlier this year, in March 2011, TCEB organised a road show in Russia as part of its
activities to promote the Believe in Thailand campaign on the European market. The
Bureau is also planning to arrange Luxury Familiarization trips enabling the luxury
group to experience first-hand the luxury MICE facilities and services, beginning in
June this year.

Meanwhile, TCEB is planning its an annual event “Connections Plus”, a platform for
sellers and buyers to be introduced to new products. This year, the Bureau is aiming
to promote Hua Hin’s readiness in the MICE industry. Moreover, TCEB will arrange
a European Luxury Familiarization in November this year to further penetrate the
European MICE market.

In terms of long-term plans, Akapol pointed out that Thailand has been regarded as
a leader of ASEAN’s MICE industry for the past decade. However, TCEB has set a
target to increase Thailand’s share of the European market this year and will soon
appoint more marketing representatives in various European countries. Meanwhile,
the Bureau plans to run a series of activities to capture the European corporate
market, such as Fam Trips and seminars, underlining the potential for growth of
Thailand’s luxury MICE market. All these activities will show readiness to support
CSR and Green Meetings, as well as other types of meetings, in Thailand.

Next year, Thailand will host major business events from Europe including World
Sport Destination Expo 2011 and many incentive groups from Europe-based multi-
nationals, in industries such as luxury products, automobile, insurance, personal
care and pharmaceutical products.
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TCEB COLLABORATES WITH F
TO DRIVE FORWARD THiE BET

SELECTING F

OUR ECONOMIC MINISTRIES
TER THE BEST CAMPAIGN

F REGIONAL

'CHAMPION’ SHOWS TO

STIMULATE THE

FECONOMY

TCEB continues with the second year of its “Better the Best” campaign, collaborating with
four economic ministries to stimulate the exhibition industry and boost the economy through
five key international trade shows, all of them on the national agenda. This year, the Bureau
is aiming to enhance bilateral collaboration on a government-to-government basis and with
state agencies in target countries to open up new overseas trade partners for Thai trade

organizers.

kapol Sorasuchart, TCEB's President said that, last year, TCEB was

successful in running the Better the Best campaign, which generated

Bt73 billion in revenue for the country through matching business and

rade negotiations. The Bureau is therefore continuing the campaign to
support and promote key industries such as livestock and agriculture, gift and home
decorative items, alternative energy, machinery and metalwork, and packaging
technology, which are valued as high as Bt4.7 trillion.

Akapol says that for this second year of the Better the Best campaign, TCEB has
expanded its collaboration to include four major economic ministries: the Ministry
of Agriculture and Cooperatives, the Ministry of Commerce, the Ministry of Energy
and the Ministry of Industry. The Bureau and the ministries will work together to
drive Thailand forward as the trade and investment hubs of each of these industries
through these international trade shows.

Supawan Teerarat, TCEB’s Exhibition Director, said that the key to the Better the
Best campaign was the selection of Thailand’s international trade fairs which
are recognized as the regional champion shows in each sector. In addition, the
organizational qualities of the shows had to meet international standards in line
with the regulations of the Global Association of the Exhibition Industry (UFI). The
Bureau would provide maximum support and promotions for the fairs. This year, the
five selected international trade shows are VIV Asia, BIG & BIH, Renewable Energy
Asia, Propak Asia, and Metalex.

Akapol adds that all five shows are gateways to trade and investment in each
industry. “The events will not only boost the country’s economy’s continued and
sustainable growth, but TCEB also expects that they will help the exhibition industry
to grow by 15-20 per cent. The number of sellers, buyers and foreign visitors this
year is expected to be 27,181 persons, generating more than Bt2.37 billion in
revenue.”

Supawan pointed out that the ASEAN Economic Community, which comes into

being in 2015, offers Thailand a golden opportunity for market development and
economic expansion driven by the exhibition industry. This year, TCEB would
emphasize the operations side of Better the Best in establishing collaboration at
the government-to-government level, as well as with certain state agencies in the
target countries. The collaboration aims to accelerate the opening up of new trade
overseas trade partners for the Thai trade organizers. To start with, the Bureau is
focusing on the members of the ASEAN plus six framework. TCEB’s operations will
enhance the potential of bilateral trade and investment to grow as targeted through
the exhibitions.

According to the latest statistics compiled by UFI, Thailand’s exhibitions industry
remains theleader in ASEAN with a total value of Bt10.58 billion through 75 events,
the largest volume of events in the region. In addition, Thailand was ranked the first
in ASEAN in other areas, such as an annual exhibition space of up to 466, 500sgm
and eight exhibition venues, all of them recognized by UFI.

Thailand therefore is a high potential market for the international exhibition industry
in ASEAN and can step up as the leader in the region. In terms of the average
revenue per event, Thailand is ranked the fourth in Asia behind Hong Kong, China
and Japan.

The Better the Best campaign is an effective marketing strategy in developing
the exhibition industry. It is also part of the “Bangkok...the Exhibition City of
ASEAN” scheme in which TCEB is collaborating with the Bangkok Metropolitan
Administration in jointly setting policies and enhancing Thailand’s image as the
preferred destination for exhibitions in the region.

The Better the Best campaign is aimed at strengthening the competitiveness of the
international trade shows held in Thailand so they can rival other exhibitions in Asia.
It will also boost technology growth and build up the exhibition network, increasing
the value of bilateral trade and investment through regional champion shows in
each key industry of the country.



FOOD SAFETY STANDARD

‘16’

ﬂﬁilu 3L‘53~|3~|1ﬁ‘551uﬂ'3'13~lﬂaaﬂﬁ€| ﬁ'ﬂumﬂﬁ
5NN mmsl,‘wmmmamm%ﬂﬁuiuﬂmim NlGh

aauu. 10adolasbmsuiasyiunulaoanadiuoims (ISO 22000) 10uiksoisn
TundnmaoIBau BoIJurntvluwWUsSADHANIWOIWUTQAIUATNSOTUNSIIDITUYOD
onanknssulusing ladomalumsabmsus:sudunalksodiNuSaouluUSINANGU

3100 BA3F fa1uaanig dnawmun
yaansgaaunssnlud asu. dawe
41 TAzennsnenana unaainnissyg
SINALAZAYNIINNIIRMLNLARINTUAZ
asAnslugaanssnlad asuliniu
w1 lagladaagldn anulaeadasuemnsianudidty
luszdusiug mnzdananaznusannansnliazaui

\Tanatesanundngu Usznauiuaimsinaiiuanans
va9Usendlng A9siu mm%’wmmﬁmmwﬂmmﬁﬂ
mmﬂTma‘luaﬂm"mumﬂamﬂlmmﬁmmmmﬁm
ISO 22000 @”*m“l,us’i'lmuanwn@u"l,wnmluﬂi‘VLwﬂ LAz
mmmmmmmm@mummmmm ANUARASETRY
’ﬂ’]ﬁ’]ﬂ%ﬂ 9t ﬂivmﬂimﬂmmﬂuﬂivmml,iﬂ‘n'a\mummw
ummm@@u”l,miuwmub'nmmﬁ‘lmﬂimﬂimimﬁﬂu
sLuLmemimvmusLuummm’mlummuslw,umivm

“mmﬂ@ﬂmﬂlumuﬂﬁmi fAasnanefluiladedndny
fulud ‘mmmma‘ﬂavmum@mimnﬁumﬂmm‘lwmmﬂ
fialan drdsiundusafiansndenaniufisaemy
Tatednlulszmeannuglsluazawing”

/10 22000 Lﬂummmumwﬂ@@mmmummimLﬂuwmmm”mumn@
mvmsﬂummman’muﬂLmeqmsmmmmmammsﬂ@famnﬂmmuwim
(Liumummnmulumiﬂmmmi 72UUN"91 3987909 amuﬂumiﬂiqmm@
@ummmqmummnmmuﬂﬂm)‘lmﬂuummqmm LAzENIEFLAT N ReAT
S RNRRVAE LW@”qu“lf«ammma‘mmammmwﬂmmmumuﬂm 40AARDIAIN
m@muumngummmwimﬂmmwmmmmmi nmsgIuiiAIUAINALS
LAy mmmﬂﬂummwwqumnmummmm‘lﬁﬂﬂmﬂuummmmmimvm‘m
mwmum:rmwammmﬂmumaﬂivnummﬂafaﬁmﬂ

alu. 1mmmmu'ﬂummgﬂmnummﬁm ISO 22000 wngtlsznaunns
‘1/1mmmmmi@mmummimw Inendeygilsznaunislsausy ﬂuﬂﬂ’]iﬂiw“ﬁ:ﬂ
Fuavng Nﬂj‘wﬂﬂ']_lﬁi‘ﬂ@Lﬂ?.l']ﬂ‘].lﬂ’]yﬁ’]?L‘lﬂ?']%J

dmfudhvanavdnaedasenisil ﬂﬂmﬂﬁmmﬂumnwuﬁnﬂmwLL@Jnm
mmmmimn'NmiLLﬂNmu‘LuLmqmmﬁmaLfawqfluﬂmmmuﬂﬁuimmmim

Weldudedlunanalanld

“qalu. @"‘Lummumuuu@”zﬁ'qLﬂ?mﬁﬂ@”nﬂumﬂuﬁ TildFusasnnms gy
Food Safety 1ISO 22000 mmumimuummmmmmﬁm N199ANITAINN
Unanfaduems aenawduaiieufideedilidting Snays nas
AnnnUsiiung n1sFusesiarn1sliFulssiuNIngIUNIIIANITAINN
aandy fAunisativayuiudszann aadu.azatiuayuinlszuinlunisg
Aniiun1g Wusnuiufesaz 70 aasganmAnldatwilszuns 400,000 Lnse
gusznaunisludusiarse” wniimninan

dwFumbstauiiazlinisfusasnmsgiuanuaassiasiiuamnslulng Ae
131 eadiea nauawd sufhuddnidesmoylunisnmaseuuazlifnlinm

Lﬁmﬁummﬁfmmmﬂmﬁmﬁivmﬂ

'am\fl,iﬂmw puziinudn HiealsansudumafaURLULAANIINN L1ieN

Lm\imemmuw’lmiumﬁmmmmmuuum el ’Lu@mﬂmmmwy
umJa:.,ﬂ'aumﬂmmu‘iﬂi\‘m’wum 10-15 912! muslumLﬂu‘ENLmewmﬂimu

u‘?‘ﬂ'ﬁmmmauﬁq LL@zﬁmﬂuﬁé’mmwmmlum
Tanei ﬂumwsﬂsmmmmiumm 3 wislungamne imLLﬂ Autinislseau
Lmqmmmnmm lumA way NLNALNINeIaT mmm’lmumumiwmm

Faail

Auneguis giird ol agann wansuAdudTunslsrNuIwmA (Ine)
138 At ﬂmfmmmﬂuwmum”ﬂmmmumuuim\imm stﬁwmmﬂummﬁ'm
mmﬂ@@mﬂﬂmumm?mimium@ﬂﬂmului FALANG LAY Lﬂu@mmu‘w
Qﬂ?un@umﬂm‘”lmﬂ“l"nmmgmum@mm@mm‘wmmmmﬂmwmimm?mﬂ
7895UANNARINTTRIRANA LT EILNY .

Tnaffazdanfunumlunisnsesu wasdnysdissnaunisdailuasndn
sum'wm’memumm'mmmm‘l,ummmmwmuﬂﬂamﬁmmmmﬁwu Food
Safety 1SO 22000 SQNQ\‘IL‘U‘LA‘WL@F;I\‘isluﬂﬂﬂﬂﬂ’]LLu”u’]Nﬂi‘”ﬂ‘m_lﬂ’]i‘i"mﬂ‘Ll aalu.
ImﬂQﬂszﬂ@umiﬁmLﬂummﬂnnm;mmmmu"l,uu@wimuﬂi:mﬂuﬂumimm
NNFUATUNINHIATFIUR M TUIUTBS GMP 1198 HACCP waiasinalsfinu
mﬂi”ﬂﬂumﬂmﬂumqwmﬂmvw[mm LATENITALBIANIIDIAULEIUAZNNT LY
mmﬂummj Tlininunnsgldiaun S luidesiy

“mmﬂuummiﬂmmﬂmamrﬂﬁm Food Safety 1SO 22000 a¥HUNLN

aﬁﬂmlumimaLﬂummqmmqmimmmlunumﬂamaumﬂm"lmLﬂuﬂmqm
Tuaunan desalitanuudaunsslunisiiaslyl waunmLLﬁuq”Lummm”Lmrmu
UWNNTFALA” wreginanana

Aenutii ath ”lmwmmivuwﬁmuﬂ@ﬂmmmmnumsﬂivmmwﬂfn MSMS
[mumﬂmaﬂi%nmLuumﬁﬂmmwmmwm Green Meet|ngs1ﬂ Wi AT19TaY
mq"l,ﬂfaﬂmusl,uw@wmmmi wszTingsiasuwIunANdugamsraunianl
FNUBINNT AITIU mms‘wﬂmmnmumaﬂmmuﬂiymummﬂmmnmu



TCEB

NITIATES ISO 22000

A FRESH MEASURE TO STRENGTHEN

THA
HE IN

ERNA

LAND'S MICE INDUSTRY ON
IONAL MARKE

TCEB has launched the food safety standard (ISO 22000), the first country in ASEAN to do so.
It is one of TCEB’s core missions to enhance the competitiveness of Thailand’s MICE industry,
and therefore to increase opportunities for the country to host more large-scale events.

BEITEUE in
THAILAND

ichapa Yoswee, Director of TCEB's MICE Capabilities
Development Division, said that the project was created
following a meeting earlier this year between TCEB and a
sub-committee concerned with personnel and organizational
developmentin the MICE industry. The meeting concluded that
food safety was a top priority because it affected the image
and reliability of meeting venues. Thai food is also one of
Thailand’s strengths, therefore the development of the food safety standard to gain
the ISO 22000 certification would ensure that both local and international buyers
were attracted by the authentic taste and safety of Thai food.

“Food safety standard is becoming a new factor for organizers worldwide in
choosing event venues, especially those from Europe and America,” Nichapa said.

The food safety standard ISO 22000 is a globally accredited standard. It creates
a food safety management system where all relevant parties in the food chain of
production (from raw materials, food preparation systems, food preparation venues,
and food logistics to consumers) are required to conform to the stated food safety
policy. The ISO 22000 will raise food safety standard and ensure that food is safe
for consumers in compliance with relevant laws and regulations and in response to
consumer needs. This standard was created because consumers today have better
knowledge and greater health awareness, and therefore require a safety standard
for the food production process.

In April 2011, TCEB organized a seminar on ISO 22000 for MICE operators and
invited representatives from hotels, convention centers, restaurants and food
manufacturers to participate.

IHATEAND

The main objective of the project is to provide knowledge
that will enhance the potential of food and give Thailand’s
MICE industry a competitive edge in the international
market.

“TCEB will uphold and encourage Thai MICE operators
to receive ISO 22000 certification by providing standard
criteria, food safety management, consultation, training
programs, monitoring and evaluation and finally,
certification. Moreover, the Bureau will subsidize as much
as 70 per cent of the total expense of about Bt400,000
per operator towards the process of gaining the I1ISO
22000 certification.”

In Thailand, SGS (Thailand) Limited is the certification
company for ISO 22000. It has expertise in verification
and testing, and can advise interested parties on
overseas food safety standards.

To date, only the InterContinental Bangkok Hotel has
gained the ISO 22000 certification. TCEB expects 10-
15 operators to apply for the 1ISO 22000 certification,
especially hotels and convention centers that host large-
scale events regularly.

At present, the three leading convention centers in
Bangkok - Queen Sirikit National Convention Center,
BITEC, and IMPACT Muang Thong Thani - are preparing to enter the food safety
standard process.

Sumate Sudasna, President of the Thailand Incentive & Convention Association
(TICA), said that the association is ready to support the project because such
certification would give Thai operators international recognition and also an
advantage towards meeting the MICE market requirements in the long run.

TICA will encourage its members to recognize the importance of gaining the Food
Standard ISO 22000 and will also collaborate with TCEB to guide and provide
advice to MICE operators. Many members have already received GMP (Good
Manufacturing Practice) and HACCP (Hazard Analysis Critical Control Point)
certification. However, operators need further development to enhance services
with higher standards.

“We are confident that ISO 22000 certification will be crucial as an effective
marketing tool for Thai MICE operators in the future. It will help strengthen the Thai
MICE industry’s competitiveness in the international market,” Sumate concluded.

Earlier, TCEB initiated the MICE Security Management System (MSMS) Standard,
followed by Green Meetings. Now, the Bureau has taken another important step
in matters relating to food, in the knowledge that many in the corporate world are
seeking better food quality and assured food safety. The food safety standard will
certianly help attract more events to the country.
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TCEB JO
TICA TO ACCEL
RECOVERY OF THE
MICE INDUSTRY IN

KRABI

ORGANIZES PIONEER
VOLUNTEER ACTIVITIES, TOP-
TABLE SALES, AND FAM TRIP
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The TCEB joined with the Thailand Incentive
and Convention Association (TICA) in organizing
activities to restore the MICE industry in Krabi in
the wake of the recent flooding and landslides in
the province. The activities were run as part of
the “D-MICE: Believe in Thailand” campaign by
the top management of leading public and private
organizations with the local press also taking part
in the first volunteer activity. The bureau also
organized Top-Table Sales and a Familiarization
Trip to the affected area to help speed up MICE

recovery in Krabi.

kapol Sorasuchat, the TCEB's president, noted that the government rushed to

assist those directly affected by the severe flooding and landslides in several

cities in the south, particularly in Surat Thani, Krabi and Nakhon Si Thammarat

rovinces. However, many people still needed assistance from all sectors in

recovering from the damage, including tourism operators and the MICE industry, both of
which represent a major source of income for the country.

Recognizing the impact of the disaster on the tourism and MICE industries, especially in
terms of safety issues, the TCEB teamed up with TICA in organizing activities to promote
recovery. The bureau invited some 30 members of the Executive Development Program
(EDP), to join the activities under the theme “Revitalize the MICE industry in Krabi” on April
29-30, 2011. The event aimed to assist affected residents as well as MICE operators.

Leading organizations that sent representatives to take part in the Familiarization Trip
included the Stock Exchange of Thailand, Thai Listed Companies Association, Osotspa
Co Ltd, Thaioil Ethanol, National Science and Technology Development Agency (NSTDA),
Ayudha Fund Management, Siam Commercial NewYork Life Insurance, Mitsubishi Electric
Kang Yong Watana, the Government Housing Bank, American Standard B&K (Thailand),
and the Medical Association of Thailand under His Majesty the King’s Patronage.

Two main activities appeared on the event program, the first aiming to help those who
had lost jobs, income and businesses, especially in the MICE industry, as a result of the
disaster. As part of the recovery measures, the bureau brought the EDP group and the
media to inspect the readiness of the area to host the events. In a parallel initiative, the
bureau held Top-Table sales opportunities for local MICE operators to meet the EDP
group, and introduce their products and services. This activity is expected to encourage
the organizations to hold meetings and incentives in the province.

The second volunteer activity served to express encouragement and consolation to the
victims and contribute to the community, with the donation of three mobile toilets, plus
over 4 tons of rice, dry foods, drinking water and essentials for daily life. The event was
held in Baan Kuanphueng, Tambon Na Khao, Khao Phanom District, Krabi Province.

In addition, the bureau held a workshop to mobilize ideas, seek opportunities and set
guidelines for the recovery of the MICE industry in Krabi and other southern provinces.
The TCEB is offering a D-MICE package to support the MICE industry in the Southern
region including in Krabi, which is a prime tourist destination for both domestic and
international MICE travelers.

Furthermore, the TCEB has established new communications channels for
customers to facilitate the recovery of the Thai MICE industry. These are the
“Prachum Muang Thai Directory” (meetings in Thailand directory), which
offers a database of meeting destinations in Thailand, and the Hot Line Call
Center at 1105, which is operational in June.

As a result of this Familiarization Trip, the TCEB expects that 15 per cent of
the participants will return to organise the events in the area, bringing about
1,000 MICE travelers to Krabi.

Sumate Sudasna, TICA’s president, said this event would help with much
needed economic recovery, as the severe flooding had caused a loss of
market opportunities. It was essential that the government sector quickly
regain client confidence.

“Besides joining with the TCEB to arrange the Fam Trip, TICA is also holding
a seminar and workshop to develop potential and train MICE personnel for its
members, which is part of our long-term development plan. This year, TICA
has a few projects to enhance the MICE industry in the south including the
TICA E-Newsletter, which will serve as a channel for members to publicize
special offers or promotions for their clients. The newsletter will also include
official announcements and statements by government agencies, such as the
Ministry of Foreign Affairs, the Tourism Authority of Thailand, and the TCEB,
which members can then forward to their clients. This should help bring
confidence back,” said Sumate.

Pensri Suteerasarn, president of the Thai Listed Companies Association, said
that the association was pleased to help encourage members of more than
460 companies to organize meetings or events in the south in order to directly
and indirectly support affected operators. All are potential corporations
are listed on the Stock Exchange of Thailand and Market for Alternative
Investment (MAL).

Phuvadit Preechanont, chairman of the Krabi Provincial Chamber of
Commerce, said though the exception of some mountains and waterfalls,
tourist attractions were not destroyed, the disaster caused tourists to cancel
trips to Krabi and visit other destinations instead.

“The province’s most urgent need from government is special financial support

at a low interest rate so that business can recover. Meanwhile, the province

also urges the government to help push the insurance companies to process

indemnification to affected entrepreneurs. In addition, the government should

be more active in restoring the image of the province and confidence in safety
to both tourists and MICE travelers”, Phuvadit said.

During 2011, the TCEB is running the “D-MICE: Believe in Thailand” campaign to
encourage target groups in both the public and private sectors to hold more meetings,
seminars and incentives in the country. The TCEB has set a target of 2.5 million domestic
MICE travelers, generating Bt13.5 billion.




MICE COOPERATION
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THAILAND SIGNS
MOU WITH RUSSIA TO
EXPAND MICE MARKET

TCEBsignedaMemorandumofUnderstanding
withthe Russian-ThaiBusiness Councilin April
2011 with the aim of building confidence and
awarenessamong Russian MICE professionals
and the media, as well as enhancing business
opportunities for Thailand’s MICE market in
the country. The Bureau also introduced the
new promotional packages for 2011 under
its “Believe in Thailand” campaign with the
expectation of around 15 per cent growth in
the Russian market this year.

CEB President Akapol Sorasuchart signed the MoU with Vladimir Tokarev,

Deputy Chairman of the Russian-Thai Business Council, on April 22,

2011 in Moscow to pave the way for greater cooperation between the

two countries in five areas: bilateral trade missions, participation in each
other’s trade and MICE events, expertise sharing in trade promotions, information
exchange, and facilitation of MICE operators from Russia to Thailand.

“Today, Russia is Thailand’s number one trading partner in the Eastern Europe
and the Common Wealth of Independent States (CIS) market and is ranked 21 in
the world. Thailand’s relationship with Russia remains close and our two countries
share many similarities. In terms of the MICE market, Russia also remains a vast
and varied prospective market for Thailand. Although Russian MICE numbers
have shown negative growth over the past few years, Thailand expects to attract
more MICE business from Russia, with 15 per cent growth in terms of revenue and
visitors this year,” Akapol said.

“Prior to this collaboration, the Russian-Thai Business Council and TCEB have
worked together to boost the economies of the two countries. We are both
committed to achieving a large measure of economic integration. This MoU is the
latest in a series of commitments that will help both Russia and Thailand to move
closer towards economic integration throughout the MICE industry.”

The European MICE market represented around 11 per cent of the total MICE travelers to
Thailand last year (79,797 visitors). It is expected to increase to 100,800 visitors this year,
generating around Bt6.3 billion in revenue for the country. The Russian MICE market
contributes around 8.5 per cent of the total European MICE market, said Tokarev.

“According to the statistics, Russia is an increasingly important market that helps
drive Thailand’s MICE industry. Today, we are also here to announce our newly
launched “Believe in Thailand” campaign with 5 new incentive schemes that aim
to attract 8,520 more Russian MICE visitors to the country this year,” said Akapol.

In terms of the Exhibitions industry, TCEB is, in addition, offering one free night and
extra privileges for Russian and other nationals attending trade shows in Thailand.
TCEB's “Extra Night, Extra Smile” campaign gives qualifying trade shows visitors a
third night hotel stay for free when staying two nights at participating hotels. Other
privileges, such as fast trackimmigration clearance at Bangkok Suvarnabhumi
airport, discounts on the BTS Skytrain and discounted international phone calls,
are also part of the “Extra Night, Extra Smile” campaign.



