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MESSAGE FROM THE PRESIDENT
Dear readers,

No one would argue that online communications and
marketing are playing an ever increasing role in the business
sector. Besides websites and social networks, use of mobile
applications is also enjoying growth. TCEB therefore places great
importance on developing an online marketing plan to effectively
enhance awareness of Thailand’s MICE industry.

In the 2016 fiscal year, the bureau developed
www.businesseventsthailand.com, an integrated MICE database
that provides comprehensive information in response to the needs
of the service sector. The bureau also launched the Biz Thailand
mobile application, allowing target groups worldwide easier and
more convenient access to information via a smartphone app
available on both iOS and Android platforms.

TCEB is also producing digital media and a variety of
marketing/PR campaigns through online media. Most notable
is the international online marketing campaign Spice Up Your
Business Agenda 2016, for which TCEB has teamed up with 5
strategic partners from the public and private sectors for the
third consecutive year. In 2016, the campaign has been further
developed to connect social media through various channels in
a bid to widen communications. The campaign runs from April
through December 2016.

TCEB also organised the first in a series of Thailand MICE
Seminars on SEZ (TMSS) that will be held in all of 10 special
economic zones with the objective of enhancing the MICE business
as a bridge between the SEZs and the surrounding provinces. The
seminars aim to create a network of strategic partners between
MICE entrepreneurs, Thai government agencies and neighbouring
countries, thus encouraging organisations in the public and private
sectors to hold the meetings, incentives and trade shows in these
areas. The bureau held the first seminar in Trat Province in late
March 2016.

For their part, ASEAN Rising Trade Shows (ART) can help
significantly upgrade Thailand’s international trade shows in target
industries. The organisers of the participating trade shows in the
second year of the ART campaign have expressed confidence
that they will be able to attract more visitors to their events, thus
building a platform connecting trade networks in ASEAN.

With respect to international marketing promotional
campaigns during the past few months, the bureau led Thai MICE
entrepreneurs and strategic partners to attend IT&CM 2016 in
Shanghai, as China remains the biggest market for Thailand’s
MICE industry, as well as IMEX Frankfurt 2016 in Germany. TCEB
introduced special packages designed for specific markets to lure
MICE travellers from China and Europe by offering privileges on
services and product purchase.

Of course, the bureau must also develop MICE capabilities
in parallel with the marketing promotions. In this regard, TCEB
is pushing capabilities enhancement both in terms of quantity
and quality through various projects including the MICE 101
curriculum, the Coach the Coaches Programme for the MICE
industry, and MICE Academy & Career Day. Finally, the TCEB aims
to produce young MICE professionals to meet the demands of the
growing MICE industry.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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AGGRESSIVE MOVE ON DIGITAL MICE EXPANDING
SPICE UP YOUR BUSINESS AGENDA CAMPAIGN

CEB has developed its online marketing plan for 2016, moving

forward with an aggressive strategy to extend digital marketing

channels and launch the mobile application Biz Thailand.

The bureau has also teamed up with 5 strategic partners for

the third year of the popular Spice Up Your Business Agenda

campaign with the aim of attracting MICE travellers from all
over the world, and especially from China and CLMV.

TCEB’s President Mr. Nopparat Maythaveekulchai says that TCEB is
continuing with its development of a digital marketing strategy this year to
support the key marketing plan through the integration of offline and online
marketing activities and point these in the same direction. This was also in
line with the government’s Digital Economy policy to drive MICE industry
growth and performance as a crucial mechanism in strengthening the macro
economy.

Under its online marketing plan for 2016, TCEB is strengthening four major
strategies. The first is the development of www.BusinesseEventsThailand.
com with a focus on the concept Content Marketing. The website has been
developed to provide 8 languages and comprehensive MICE information that
responds to customers’ needs.

Meanwhile, the bureau has developed Biz Thailand mobile application,
which allows target customers worldwide easy and convenient access to the
information via smartphone, has been designed in Thai and English. This is
seen as particularly important as most people today connect to the Internet
via smartphone rather than PCs or tablets. The mobile application pools
together useful information on attractions, restaurants, hotels, flight details
plus MICE venues in Bangkok and other major cities.

Moreover, the application also updates special promotions and activities
in real time based on specific locations, and users can easily share this
information through their social networks. The Biz Thailand app is available
for download now from the App Store and Google Play.

The second strategy is the development of digital marketing and sales
tools to support the MICE industry and includes a blog, digital brochure,
photo and video content, as well as info graphics and digital sales kits.

The last strategy focuses on marketing promotions and PR campaigns via
online media and has as its aim the enhancement of image and awareness
of the capabilities of Thailand as a premier MICE destination. The campaigns
will introduce outstanding points and new perspectives of the five MICE
Cities and other potential MICE destination. The bureau will integrate
traditional and digital marketing activities and run both in the domestic and
international markets.

A highlight of the international marketing campaign is the Spice Up Your
Business Agenda 2016 for which TCEB has joined with 5 strategic partners
from the public and private sectors, namely the Tourism Authority of Thailand,
the Ministry of Commerce’s Department of International Trade Promotion,
Thai Airways International, Thai Smile Airways, and Visa International
(Thailand). The campaign, which is now in its third consecutive year, offers
privileges for MICE travellers to purchase products and services including
airport transfer, hotels, spas, shopping, air tickets, golf, restaurants, Tourist
Sim Card, BTS, meeting packages, and retreatment packages. The campaign
aims to offer MICE travellers impressions and experiences of the Kingdom
while also stimulating spending and longer stays in Thailand. The campaign
is effective from April until December 2016. The privileges are available at
www.SpiceupYourBusinessAgenda.com

Lastly, the bureau is producing the MICE Move digital magazine to
provide marketing information and industry knowledge to local MICE
entrepreneurs, students and interested members of the public.

DIGITAL MARKETING TRENDS

Three leading experts in the field of digital media joined TCEB’s seminar
to share their experiences of online marketing. They also presented the
market trends and offered tips for successful marketing.

Mr. Supachai Parchariyanon, President of the Digital Advertising
Association (Thailand), spoke on the topic Digital Marketing: The new channel
for MICE opportunities, noting that digital advertising spending in Thailand
has been steadily growing, going from Bt6 billion in 2014 to Bt8 billion last
year, a rise of 30 per cent compared to the 3-5 per cent growth in total
advertising spending. It was expected that digital advertising spending would
reach Bt10 billion this year.

In 2015, the incentive travel industry ranked eleventh in terms of digital
advertising spending. The industry was expected to be in the top ten of
largest spenders this year thanks to this growing digital marketing budget.

Advertising via Facebook is the most popular medium, followed by
display or banner ads on leading websites as well as video on websites and
Facebook, which are conveniently and easily accessed by smartphone and
tablet.

Mr. Supachai said that the digital trend in the MICE industry this year
was the change in marketing content. Using the “#” Hashtag symbol on
posts had become a popular tool that allows audience to follow and easily
remember posts.

The 360-degree marketing also makes advertising more attractive,
especially through tourist destinations and music videos, because viewers can



see photos from all angles. Live ads, such as Live Facebook, were equally
part of the growing trend. Mr. Supachai said that the real-time content would
respond to customer demands because event planners and travel planners
always need the latest information. By providing customers with real-time
interaction, MICE entrepreneurs would help differentiate Thailand’s MICE
industry from others.

Ms. Chadakorn Tanasuwankasem, Senior Operation Manager of Baidu
Thailand, a giant search engine from China, gave a presentation titled
Unleash the MICE business potential of China. Baidu provides its search
engine through both digital channels and mobile applications and attracts
about 10,000 Chinese a day.

In addition to the search engine, Baidu, which now boasts the biggest
online community in China, has developed a tourism productthat includes
Baidu Post, which is similar to thePantip website, Baidu Know and Baidu
Travel online marketing.

Ms. Chadakorn noted that the boom in Chinese tourism has become a
phenomenon all over the planet with more than120 million Chinese tourists
visiting overseas destinations worldwide. Last year, Thailand welcomed
almost 8 million Chinese visitors with an average spending of more than
US$1,000 per head.

Baidu has responded by launching the Baidu Map mobile application
in the Chinese language. This covers not just tourist destinations, shopping
venues, restaurants and various attractions but also allows users to search
for products and prices.

Ms. Chadakorn said that most Chinese tourists searched for information
before travelling. Marketers thus needed to realise the importance of
conducting marketing campaigns both before and during their stay in
Thailand.

A survey of Baidu users revealed that most search for information about
shopping, followed by tourist attractions and entertainment. In addition,
Chinese tourists list WiFi access as the most-sought facility when travelling
abroad.

Ms. Thavipat Oparat, Team Leader — Client Solutions Manager
Facebook, spokeon the topic Mobile Move MICE, noting that Facebook is the
most efficient mobile platform in the world as its main business comes from
the sale of ads.

The world is now entering the fourth era of industrial evolution, one
which is characterised by a fusion of technologies in and outside the digital
spheres. Facebook has responded by introducing the Messenger API 4 and
has KLM Royal Dutch Airlines as the first client. The airline has connected
with Facebook to provide an online ticket booking service, flight information,
online check-in, online boarding pass, 24-hour contact with airline staff, and
easy seat changes via Chat App.

In addition to communications, searching for information from other
users before making a decision to buy products or services, joining activities,
as well as brand promotions and creating shops on Facebook are also
popular.

Ms. Thavipat explained the key elements for Facebook campaigns.
Firstly, the page owner has to develop a campaign in response to his/her
business objectives which includes brand building and content presentation,
and also seeks new target groups while expanding the existing customer
base.

The page owner, he added, is able to create like comment share, though
not business objectives.

Secondly, the owner has to introduce products or services that stand out.
Investment is essential to generating creative and interesting presentations.
He or she can also come up with cinematography, videos or 360-degree
videos, which are particularly suited to tourism and related businesses.

Last but not least is using the right media and getting the timing right.
Page owners, and especially entrepreneurs with a limited budget, must
present a precise concept. Identifying a clear target is crucial to advertising
spending to promote the business.

Moreover, Facebook is also a platform to develop a database of target
audiences including telephone numbers and e-mail messages as well as
creating new target groups. It is suitable for doing B2B or MICE business.

International online
marketing strategy

Spice Up Your Business Agenda 2016

® Develop campaign to connect social networking
via various channels under the concept Social
Connectivity in order to spread information
to a wider community. The campaign offers
attractive privileges for buying products
and services. For more information, visit
www.SpiceUpYourBusinessAgenda.com.

® Expand campaign to include MICE travellers
from CLMV, participants of domestic meetings and
exhibitions, as well as VISA Commercial Card and
VISA SME Card holders in Thailand.

Domestic online marketing strategy

® Produce online PR/digital PR signage including
blog, video clip, digital brochure and photo gallery
to encourage awareness of organising the meetings
in local areas nationwide in response to Pracharath
policy (State of the People) and strengthen the
grassroots economy.

® Organise the Digital MICE Award 2016 "Young
VDO Contest”, inviting students aged 18-25 years
to submit video clips on the theme “MICE is
everywhere” that showcase the capabilities of
Thailand as a global premier MICE destination.

® Create a MICE Trip Challenge via Facebook and
Instagram to encourage awareness and pass on
the message to others. Each participant will post a
destination with the reason why he/she wishes an
organisation or company to hold a meeting, seminar
or activity. Then, he/she will send out a challenge
by using tags to colleagues and bosses together with
a Hashtag.

Online marketing target in 2016

Visibility target via online media compared to
target in 2015

® Number of international viewers to increase by
50% to 4,500,000 views

® Number of domestic viewers to increase by 133%
to 1,400,000 views

TCEB’s website visitors
® Number of international visitors to increase by
15% to 253,000 page views
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TWO
EUROPEAN MICE MARKET

Ithough most European countries still face economic
challenges, Europe remains a large and robust market for
Thailand’s MICE industry and TCEB is thus continuing to
organise special sales and marketing activities.
The TCEB recently led 23 Thai MICE operators to
Germany to attend IMEX Frankfurt 2016, Europe’s world-
class meeting and incentive trade show, which was held from April 19 to 21.
The bureau also introduced two major campaigns to stimulate the European
market, offering new opportunities and experiences for those organising
events in Thailand.

Mr. Nopparat Maythaveekulchai, TCEB’s President, noted that the bureau
joined with strategic partners including hotels, convention centres, Thai
Airways International and Thailand Incentive and Convention Association
(TICA) in participating in IMEX Frankfurt 2016, which is always a major
platform for sales promotion activity. Throughout the three days of the event,
Thailand received a good response with plenty of business appointments and
trade visitors.

This year, the bureau introduced the two marketing campaigns at the
trade show. The first of these, Thailand-the CSR Destination: Sustainable &
soulful, is designed to upgrade business events held in Thailand. The campaign
allows the organisers and participants to join a variety of CSR activities in
Thailand both pre and post event. Participants can learn about environmental
conservation and support projects geared at sustainable development as well
as make a social contribution through the team-building activities.

CAMPAIGNS HIGHLIGHTED IN TAPPING THE

The Thailand-the CSR Destination: Sustainable & soulful campaign
highlights Thailand’s outstanding destinations for sustainability and CSR
activities, namely areas along the coast, wildlife and Royal Initiative Projects.

Another campaign is the Thailand CONNECT Welcome package 2016,
which offers several privileges: These consist of: 1 a printed Thailand
CONNECT BTS SmartPass with start-up value of Bt100 and Bangkok MICE Map
that covers five major MICE venues and tourist attractions; 2 a USB drive card,
a seven-day Free WiFi usage, and a Thailand CONNECT Welcome Package:
Ratchaprasong District card plus a guidebook on discounts offered by product
and service providers in the Ratchaprasong district; and 3 a card translating
useful and simple Thai phrases to help international MICE travellers connect
easily with the people of Thailand. This will help European MICE travellers
develop favourable impressions of the country by offering them new
experiences in Thailand. The campaign runs through December 2016.

Mr. Nopparat added that the European MICE market remains strong
and is important for Thailand’s MICE industry. In 2015 fiscal year, Thailand
welcomed 118,436 European MICE travellers, up 11.72 per cent compared to
the same period a year earlier, generating almost Bt11 billion or around 275
million Euros.

Conventions were the biggest market representing 20.71 per cent,
followed by incentives, exhibitions, and meetings. The top-five European
MICE travellers to Thailand were from France, England, Germany, Netherlands
and Italy.
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PRIVATE SECTOR RESPONDS TO ART 2016
A KEY MECHANISM TO CONNECT ASEAN TRADE

he ASEAN Rising Trade Show (ART), which was initiated last
year, has resulted in organisers of international exhibitions in
target industrial sectors reaffirming their success in upgrading
exhibitions and becoming platforms for linking trade networks
in ASEAN region.

TCEB has moved into the second year of the ART project
based on the concept Think Big, Go Beyond by supporting 9 exhibitions
in 4 major industries to drive Thailand forward as a hub for international
exhibitions in the region.

Ms. Chanapa Lertrungruang, Group Project Manager, Reed Tradex
Co., Ltd., the organiser of Assembly & Automation Technology 2016 and
Automotive Manufacturing 2016, said that “since participating in the ART last
year, the two events have enjoyed a 250-per-cent growth in ASEAN visitors
compared to the previous year. Both events are recognised as a platform for
expanding the ASEAN collaboration network and promoting Thailand as a
solid production and export base for automobiles in the region. This year,
the company expects 50-per-cent growth in international travellers visiting
the events.”

Mr. Sanchai Noombunnam, Group Director of UBM Asia (Thailand)
Co., Ltd., said that “the company has organised an energy exhibition for 11
consecutive years with continued support from TCEB. Last year, the company
enjoyed a 300-percent growth in the international visitors, while the number
of ASEAN visitors surged by 400 per cent. This year, the company has
expanded the space of ASEAN Sustainable Energy Week 2016 by 30 per cent
with the aim to tap into more target groups.”

Mr. Justin Pau, General Manager, Bangkok Exhibition Services Ltd (BES),
the organiser of Food & Hotel Thailand 2016, was full of praise for the ART
project. “The company participated in the project last year and initiated the
AEC Culinary Challenge. Thanks to TCEB’s support, the company has been
able to create more activities for this year’s edition of the event.”

Mr. Nino Gruettke, Managing Director of VNU Exhibitions Asia Pacific
Co., Ltd., said that “the ART is very useful for the organisers. The company
will hold Thailand Lab International 2016 in September this year at BITEC.
Last year, the event welcomed more than 8,000 visitors, 10 per cent of them
are international MICE travellers. This clearly shows the impact trade shows
have on the country’s economy.”

Mr. Peram Prasada Rao, Executive Director of TechnoBiz Group, the
organizer of GRTE 2016 (Global Rubber, Latex & Tire Expo 2016) and
3W+CPPE Expo 2016, noted that “quality of exhibitors and visitors is equally
important as the participation numbers for the sustainability of exhibition. In
this regard, the ART project has been supporting TechnoBiz to develop both
expos in sustainable manner with emphasis on value-oriented practices for
the benefit of all stake-holders.”

Ms. Pornphan Bulner, Assistant Director of Exhibition Project Department,
IMPACT Exhibition Management Co., Ltd., the organiser of SIMA ASEAN
Thailand 2016 (The ASEAN agri-business show) and Beyond Beauty ASEAN
Bangkok 2016, noted that “the company is joining the ART project for the
first time. However, the company is confident that both shows would attract
more exhibitors, visitors and key buyers of these 2 key industries especially
from ASEAN”

“SIMA ASEAN Thailand will be a crucial platform to integrate ASEAN
Agri-business industry in searching for solutions to tackle the main issues in
the agricultural sector and support sustainable development in this industry
amidst the current challenges. Also, the Thai beauty industry has experienced

buoyant growth over the last decade to be the market leader in ASEAN and is
expected to grow by 15-20 per cent this year. All these make this an exciting
new era for these 2 leading shows for their respective industries in ASEAN”
said Ms. Pornphan Bulner.

Mrs. Supawan Teerarat, Vice-President for TCEB’s Strategic and Business
Development, reiterated that the bureau initiated the ART project last year
and that it had proved a great success. In addition to elevating the standards
of international exhibitions in 5 industries, the ART also increased the number
of international exhibitors and visitors thus boosting revenues.

This year, the TCEB has developed the second edition of the ART project
on the concept Think Big, Go Beyond with the aim of enhancing Thailand’s
status as a platform to connect ASEAN trade and drive the economy, leading
to its becoming a Trade Nation in line with the government’s strategy.

The bureau has set a goal to promote Thailand as a preferred destination
for exhibitions in ASEAN. In addition, the international exhibitions industry
will be promoted so that it becomes a driving force for the economy. The
exhibitions will serve as platforms to connect trade and investment in sub-
regions and the ASEAN region.

The international exhibitions will also help develop the global value
chain in terms of trade and investment for the country’s major industries
while creating opportunities for potential manufacturers, buyers and sellers to
become more familiar with the 5 key fundamental ASEAN growth industries,
namely Automotive, Energy, Food & Agriculture, Healthcare & Wellness,
and infrastructure. The strong and sustainable growth of the international
exhibition industry will strengthen Thailand and help it become a trade nation
in accordance with the government’s economic development strategy.

For the ART project, the TCEB has based its operations on the State of
People Policy (Pracharath Policy) by expanding the collaborative network to
the government agencies related to 5 target industries, the private sector and
organisations as well as associations in the international exhibition industry
in an effort to define marketing direction and provide support in response to
the needs of industry and the private sector.

The participating exhibitions in the ART 2016 are: Food & Hotel
Thailand 2016 and SIMA ASEAN Thailand 2016 under the food & agricultural
industry; GRTE 2016 (Global Rubber, Latex & Tire Expo 2016), Automotive
Manufacturing 2016, and Assembly & Automation Technology 2016 under
the automotive industry; ASEAN Sustainable Energy Week 2016 and 3W
Expo 2016 under the energy industry; and Thailand lab International 2016
and Beyond Beauty ASEAN Bangkok 2016 under the healthcare & wellness
industry.

In the 2015 fiscal year, the international exhibition industry recorded
31.9-per-cent growth in the number of international trade visitors compared
to the same period of the previous year, while the number of trade visitors
from ASEAN jumped by 45.3 per cent. This growing industry has expanded
partnerships and business connections between the supported exhibitions and
trade associations in ASEAN as well as strengthened the exhibitions in the
long run.

According to the 2017-2021 master plan, the bureau expects average
growth of 10 per cent in international trade visitors and 14 per cent in
revenue. The 3-year ART programme (2015-2017) is expected to increase
trade visitors from ASEAN countries by 30 per cent a year.
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MICE TARGETED TO CATALYSE SPECIAL
ECONOMIC ZONES

CEB joined with public and private organisations in Trat

Province as well as the Thai Federation of Provincial Tourist

Association (TFOPTA) to organise the first Thailand MICE

Seminar on SEZ. Held in late March 2016, the seminar was

designed to promote MICE business as an effective way of

connecting the SEZ with strategic partners in the surrounding
provinces and in the CLMV member countries (Cambodia, Lao, Myanmar and
Vietnam). The event also aimed to build awareness in local entrepreneurs
and help them prepare for a growing number of meetings and seminars in the
special economic zones.

Speaking at the opening ceremony of the seminar at Banpu Resort in Trat
Province, Mr. Weerasak Kowsurat, TCEB Chairman of the Board, explained that
the seminar aimed to boost MICE events in the area and use MICE business to
bridge this SEZ with the surrounding provinces of Chanthaburi, Rayong and
Chon Buri. This would form a cluster and establish a strong strategic network
among local entrepreneurs and public organisations of Thailand, Cambodia
and part of Vietnam. The cluster would enable partners to share knowledge,
production, trade and investment, workers and resources.

The seminar also aimed to stimulate travellers from neighbouring
countries to take part in meetings, incentive travel and exhibitions, thus
directly generating income through the value chain to local Thai communities.

In addition, the seminar was expected to provide basic knowledge for
local entrepreneurs to prepare themselves for MICE events in the SEZ and to
host MICE travellers from CLMV.

The seminar attracted more than 300 participants from public and
private organisations in Trat, Sa Kaeo, Rayong, Chon Buri, Cambodia and
Vietnam as well as the media.

Mr. Weerasak Kowsurat and Dr. Kasemsant Weerakun, an expert on the
ASEAN Economic Community, joined a panel discussion on the topic SEZ and
MICE development after the AEC.

In parallel, the bureau arranged study tours to Trat and Rayong to
learn about the best management practices of community-based tourism
in Ban Nam Chiao, Laem Ngop District, Trat, which boasts several cultural
attractions, and an industrial estate in Rayong.

In the 2016 fiscal year, the bureau plans to hold seminars in all 10 SEZs,
namely Nong Khai, Narathiwat, Chiang Rai, Nakhon Phanom, Kanchanaburi,
Tak, Mukdahan, Sa Kaeo, Songkhla and Trat. The seminars are expected to
stimulate MICE business in the SEZs and neighbouring countries. Moreover,
the events will enhance knowledge about MICE and help expand local
economies now that the AEC has come into effect, leading to Thailand
becoming a true MICE centre of ASEAN.

The TCEB is ready to support the public and private organisations and
federations in setting up MICE events in the SEZs. At least 10 per cent of
all delegates attending each meeting must comprise tourism and service
entrepreneurs, government officials and entrepreneurs in CMLV. The MICE
events must also create collaboration between the provinces and CLMV in
line with the government’s policy so as to promote awareness and develop
the MICE industry in the SEZs, both directly and indirectly.

“I'm confident that the Thailand MICE Seminar on SEZ project will help
drive TCEB's target of 5-10 per cent growth in the 2016 fiscal year. The bureau
expects 24,800,000 domestic MICE travellers, generating Bt49.7 billion in
revenue,” Mr. Weerasak said.

In 2016, TCEB has planned to organise seminars on
SEZ as follow:

Event Date Number of

delegates
Thailand MICE Seminar on SEZ in Trat April 200
Thailand MICE Seminar on SEZ in Nakhon Phanom June 150
Thailand MICE Seminar on SEZ in Kanchanaburi August 150
Road show in Phnom Penh, Cambodia April 100
Road show in Ho Chi Minh City, Vietnam July 100

Road show in Vientiane, Lao August 100
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MICE CAPABILITIES DEVELOPMENT PLAN UNVEILED
UPHOLDING GOVERNMENT POLICY TO INCREASE
VOCATIONAL MANPOWER

CEB is introducing a proactive strategy for 2016-2017 that is

designed to develop MICE personnel capabilities through 5 key

projects. The bureau is also speeding up improvements to the

MICE curriculum and its MICE Academy & Career Days with

the aim of producing 20,000 MICE graduates over the next five

years. The eventual goal is to become the hub for ASEAN MICE
education.

TCEB President Mr. Nopparat Maythaveekulchai noted “the severe
shortage in the vocational workforce for the service sector, and especially for
the MICE industry. The Education Minister has therefore appointed TCEB to
chair a subcommittee comprised of representatives of both public and private
agencies to speed up the development of vocational manpower in the MICE
sector.”

In line with the vocational school development project, the Subcommittee
will analyse demand for manpower categories in terms of quantity and quality,
information on manpower producers in each category, professional competence
criteria based on workplace demand (professional standard requirements),
development of a measurement and evaluation system for learners and
teachers, professional standard tests, and development of career path.

To date 87 educational institutes, of which 30 are vocational in nature,
have incorporated MICE 101 (introduction to the MICE industry) into their
education system. The bureau expects that the institutes will be able to
produce 50-60 MICE graduates a year or a total of about 4,000 graduates a
year. Over the next five years, the institutes are expected to produce more than
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20,000 MICE professionals for the industry.

The five projects to be carried out in the 2016 fiscal year to enhance
MICE personnel capabilities are 1 the improvement of the MICE 101 project
2016-2018 2 the Coach the Coaches Programme 3 the Academic Exchange
Programme 4 the MICE Academic Cluster; and 5 the MICE Academy & Career
Day.

“In line with the plan, the bureau will retain its emphasis on educational
development to enhance Thailand’s status as a hub of MICE education in
ASEAN through 3 main activities. The first is to speed up the development of
lecturers nationwide in basic knowledge of the MICE industry via the Coach
the Coaches programme. The second is to develop young MICE leaders for the
industry via MICE Academy & Career Days. Finally, the bureau will expand
the educational network with overseas strategic partners via the Academic
Exchange Programme,” Mr. Nopparat said.

He added that the TCEB has already established the MICE 101
Development Committee 2016-2018 and is pushing a plan to draft a bachelor
degree-standard curriculum in the fields of MICE and business events.

The Coach and Coaches Programme is aimed at enhancing the
capabilities of MICE instructors both through theory and in-depth practice. So
far, the bureau has trained 553 instructors from 282 organisations and more
than 150 people from 50 organisations are expected to complete the training
this year.

The Academic Exchange Programme offers instructors, university
students and researchers at educational institutes the opportunities to gain a

new perspective on the MICE industry. This year, the bureau has plans to enter
into educational collaboration with Germany and Hong Kong.

TCEB currently has MICE education strategic partners in various countries
including Australia, China, Japan, South Korea, Germany, Taiwan and United
States.

The MICE Academic Cluster is a centre for MICE experts to exchange
information and jointly develop personnel, build relationships and create
activities. This year, the bureau will set up the MICE Academic Cluster Centre
to support and facilitate the establishment of a MICE entrepreneurs’ network
at the national and international levels. Initially, the bureau will study
guidelines to develop the centre through the participating universities.

TCEB also teamed up with the Thai Exhibition Association (TEA), the
Thailand Incentive and Convention Association (TICA), the Business of
Creative and Event Management Association (EMA), as well as educational
partners in organising the 2nd MICE Academy & Career Day in March at the
Queen Sirikit National Convention Centre.

The event aimed to encourage young people to take up a career in MICE.
It provided job opportunities for students and interested people and invited
them to apply for more than 170 positions available or become trainees with
leading MICE operators nationwide. This year, the event attracted more than
1,500 participants.

Concurrently, the bureau organised the 6th Coach the Coaches
Programme to improve the capabilities of MICE instructors. This was attended
by 155 instructors from 71 educational institutes nationwide.
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TCEB LEADS ENTREPRENEURS TO ATTEND
IT&CM CHINA OFFERS SPECIAL PACKAGE
FOR CHINESE MARKET

CEB is continuing its efforts to penetrate the Chinese market and

attract more target business travellers this year by reaffirming

the country’s position as a premier MICE destination and

market leader. In this regard, the bureau led 14 Thai MICE

entrepreneurs including hotels, convention and exhibition

centres, organisers as well as DMC (Destination Management
Companies) to Shanghai in April to attend IT&CM China 2016. The bureau also
introduced the second phase of the Thailand CONNECT Welcome Package,
which is exclusively designed for Chinese MICE travellers.

Ms. Parichat Svetasreni, Director of TCEB’s Marketing and Corporate
Image Department, explained that the special package, which runs from
February to December 2016, had been created to promote awareness of
Thailand’s MICE capabilities in hosting world-class events. Moreover, the
campaign also advocated Thailand as an economic hub of ASEAN and a
premier destination for Chinese MICE travellers, now the largest market of
Thailand’s MICE industry.

In addition to introducing the special package, the IT&CM China
trade show was an ideal platform for TCEB to promote Thailand’s endless
choice of business destinations, global service standards and diverse
business opportunities to the Chinese MICE market. As a direct result of its
participation in the event, Thailand made contact with international buyers
with the potential to organise 89 business events in Thailand. The bureau
expects that these events would attract more than 21,450 MICE travellers in
the meeting and incentive groups.

Thanks to its geographical advantage as the centre connecting business
in ASEAN, Thailand has played a major role in generating revenue for the
country. In 2015 fiscal year (October 2014-September 2015), Thailand

attracted 1,095,995 MICE visitors, generating 95,857 million baht MICE
revenue, China accounted for 109,987 MICE travellers, generating a total of
9,197.65 million baht MICE revenue.

The bureau offers a special package for Chinese MICE travellers that
incorporates the essentials to connect businesses under the country’s three
fundamental MICE industry pillars: destination, business, and people.

The TCEB developed the Thailand CONNECT Welcome Package to attract
organisers of events to Thailand and increase the number of MICE travellers
as well as the average spending per head.

The package consists of the BTS Connect SmartPass with a start-up
valued of Bt100 and a Bangkok MICE Map that covers the five major MICE
venues and key attractions in Bangkok including the Ratchaprasong area.

The package also offers a TRUE WiFi Card for seven days of free WiFi use,
USB Drive card and a Thailand CONNECT Welcome Package: Ratchaprasong
District card together with a guidebook on the discounts offered by product
and service providers in the Ratchaprasong district.

The bureau has also produced a card translating useful and simple Thai
phrases to help international MICE travellers connect easily with the ‘people’
of Thailand.

The Thailand CONNECT Welcome Package 2016 is part of this year’s
TCEB brand communication strategy Thailand CONNECT, Our Heart...Your
World, which aims to drive Thailand’s MICE industry to achieve 5-per-cent
growth in 2016 fiscal year in terms of MICE travellers and revenue.

In addition to launching the special package at the trade show, TCEB
also organised the Thailand MICE Roadshow China 2016 in Chengdu city from
April 12-14 with a view to strengthening business relationships between the
two countries.



Collaboration
among state
agencies

TCEB organised a Familiarization
Trip to Sukhothai Province from 23
to 25 March 2016 with the aim of
enhancing knowledge about the MICE
industry and integrating the operations
of TCEB and its strategic partners in
the public sector to promote and
develop Thailand’s MICE industry
at both the national and provincial
levels. The event was also expected
to publicise the concept of a MICE
destination based on sustainable
development and promote Thainess

in line with government policy.
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Media relations
strengthened

TCEB led by its Chairman of the Board,
Mr. Weerasak Kowsurat, organised the
Media Connection 2016 event on March
21,2016 at The Royal Golf & Country Club,
Lat Krabang. The activity was designed to
strengthen the relationships between TCEB’s
management, strategic partners and the
media. The event would also encourage
awareness and understanding of TCEB’s
role, mission and operational direction as
well as its MICE market promotion plan.

Some 150 guests took part in the event.

auauuwusdaoudasu

v dlag wiedsedng lagied Uszsnunssunisuese a0y auduiusdentavy Media Connection 2016 lafudi 21

= ) < L R Y) o a 3 v o Lo ¥oa - Y ! o _a
fiunan 2559 a4 lasantsine seda nedw weud Auv3 Adu ialasuadsANduRusTsnInuIms Adu dumbisauiusiinsuay
Fowrarululsziva Bnivasnenisdug wazaseanudilatieatuunuin Wusia Arnienisaniiunueesiidu aaonauununisdsiEiu

aangaainnssuludvesszmelng laedfididisaufanssuyssuim 150 Au



