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MESSAGE FROM THE PRESIDENT
Dear readers,

During the second quarter of the 2015 fiscal year, TCEB
organised various activities within the framework of the 4Ps
marketing strategy (Public-Private-People-Partnership), most
notably the launch of Thailand’s MICE United Il campaign on the
theme “Moving Thailand forwards with MICE United for AEC”.
This campaign marks the successful collaboration of 9 strategic
partners from the public and private sectors.

The bureau is now moving forward with the Thailand’s MICE
United campaign, which aims to attract quality MICE business
travellers, drive the growth of Thailand’s MICE industry and
promote Thailand as a Top of Mind MICE destination in Asia.

TCEB kicked off the campaign by teaming up with True
Corporation Public Company Limited and Bangkok Mass Transit
System Public Company Limited to introduce the Thailand
CONNECT Welcome Package both as an incentive to business
travellers to hold events in Thailand and for MICE travellers.

Oceania, and especially Australia, is a market with bright
prospects. With this in mind, TCEB led Thai MICE operators to
participate in AIME 2015 (The Asia-Pacific Incentives and Meetings
Expo). The bureau also officially launched the Thailand CONNECT
The World campaign in Australia with the aim of tapping into the
quality Oceania market.

In another move, the bureau set up a Focus Group among
its strategic partners to create a marketing promotion plan to
penetrate the high-quality corporate Chinese market and enhance
Thailand’s image as a premium destination for meetings and
incentives travel.

The online marketing strategy has also become more
aggressive. TCEB is speeding up the development of this strategy
through 3 major action plans, namely the development of
Thailand’s MICE web portal including applications for smartphones
and tablets; online marketing tools and digital sales kits; and
marketing activities and public relations via social media.

This year’s major online marketing campaign has seen TCEB
enter into partnership with the Tourism Authority of Thailand,
Thai Airways International Public Company Limited, Department
of International Trade Promotion, Ministry of Commerce, and
Visa International (Asia-Pacific), LLC to extend the “Spice Up Your
Business Agenda”ssxde for a second year.

This year’s campaign offers special privileges and a Meeting
Package programme, extending the coverage of MICE target
groups to include meeting delegates and exhibition visitors as well
as local Visa commercial cardholders.

In terms of the D-MICE strategic development plan in the
2015 fiscal year, the bureau is continuing its operations in line
with the corporate strategy of the 4Ps, starting with the launch
of “Meetings in Thailand” campaign and the holding of the 2nd
Thailand Domestic MICE Mart in Bangkok and Chiang Mai in
March.

In addition to the D-MICE activity in Chiang Mai, the bureau
also signed a memorandum of understanding with strategic
partners in Chiang Mai to jointly develop the Northern MICE
Intelligence centre, which is regarded as an integral tool in
promoting Chiang Mai as a regional MICE destination.

The MICE Intelligence Centre will play a key role in
strengthening Thailand’s MICE industry and it is essential that
TCEB establishes local and international strategic partners in the
fields of data and research in order to develop the quality of and
ensure an effective MICE Intelligence Centre for the MICE industry
as a whole.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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COVER STORY

THAILAND'’S MICE UNITED II
STRENGTHENING PUBLIC-PRIVATE
COLLABORATION FOR AEC

. m

ollowing the successful collaboration between the Thailand

Convention and Exhibition Bureau (Public Organization) or

TCEB and four strategic partners, namely including the Ministry

of Foreign Affairs, the Tourism Authority of Thailand, Thai

Airways International PLC and the Ratchaprasong Square Trade

Association in introducing the Thailand’s MICE United campaign

last year, TCEB is extending the second edition of the strategic collaborative

framework under the theme ‘Thailand Moving Forwards with MICE United for

the AEC’. The campaign is designed to prepare Thailand’s MICE industry for
economic integration of the ASEAN Economic Community in late 2015.

Mr. Nopparat Maythaveekulchai, TCEB’s President, explains that the

bureau has recently introduced the second year of the Thailand’s MICE

United campaign to strengthen Thailand’s leadership position and emphasise
Thailand’s readiness for the AEC. In addition, the bureau has redefined the
strategy and the main focus is now on high-quality MICE travellers. This aims
to drive the MICE industry forward and promote Thailand as “Top of the
Mind” among MICE destinations in Asia.

The extension of Thailand’s MICE United Il is in line with TCEB’s 4Ps
(Public-Private-People-Partnership) strategic approach, a collaborative
framework designed to promote MICE business through joint marketing
activities with strategic partners. The model will create participation in and
awareness of the MICE industry among the target parties in the public and
private sectors as well as among the general public.

Besides the four founding 4 partners, the bureau has expanded the



. Nopparat

]

collaboration to include an additional five strategic partners,namely
Bangkok Riverside Marketing Partnership, Bangkok Transit System PLC, True
Corporation PLC, the Thailand Incentive and Convention Association, and the
Thai Exhibition Association in promoting Thailand’s MICE United 1.

Kicking off the campaign this year, TCEB in partnership with True
Corporation PLC and Bangkok Mass Transit System PLC to introduce the
Thailand CONNECT Welcome Package as an incentive both for organisers to
hold the events in Thailand and for MICE travellers. The campaign aims to
increase the number of MICE visitors from all over the world as well as the
average spending per head.

The package comprises a BTS Connect SmartPass, a stored value card
with the Thailand CONNECT screen and a one-hour Free WiFi Trail by
TrueMove H per day. Cardholders can connect at more than 100,000 True
WiFi spots nationwide, thus underlining Thailand’s strategic location as a hub
connecting Asia with business success.

Preliminary, TCEB has prepared a total of 15,000 Thailand CONNECT
Welcome packages, of which 12,000 sets will be used as international marketing
support for corporate meetings, incentives travel, conventions and international
exhibitions, as well as to promote TCEB'’s support through the Thailand Incentive
and Convention Association and the Thai Exhibition Association. The remaining
3,000 sets will be used for public relations purposes and distributed to members
of the press throughout Asia, Europe and the US.

Mr. Pakpong Pattanamas, True Corporation Plc’s Deputy Director for
Mobile Office/Mobile Strategy, explains that the TCEB and its participating

~

partners are offering value-added services and incentives to MICE visitors

to Thailand. All the parties are working together to show that Thailand is a
leading destination for MICE events in terms of infrastructure, accommodation,
meeting venues, transportation, and of course communications services that
meet international standards.

Mr. Surachet Sangchayosawat, Strategy and Planning Director, Bangkok
Mass Transit System PLC, addsthat in the near future, the joint ticketing system
will enable passengers to connect with the mass transit system networks
more conveniently. Meanwhile, the BTS is developing a Super Skywalk, with
skybridges connecting the rapid-transit system to buildings and shopping
centres in Chidlom, Siam Square, Pathumwan and Pratunam.

Following the launch of the Thailand’s MICE United II, TCEB has put in
place plans Thailand’s MICE United Il campaign including Thailand MICE
Roadshows between April and September in the key markets of Japan,
Germany, and China, as well as international and local media familiarisation
trips from May to July that will focus on Thailand’s five MICE Cities, and
the Thailand MICE Award Charity Dinner late this year to enhance industry
engagement through CSR activity. It is expected that this campaign will be
able to reach the target of more than 1 million MICE travellers.

“In 2015, the bureau has targeted a 5-per-cent growth in MICE visitors
to Thailand bringing the figure to 1,036,300 and a 10-per-cent growth in
revenue to Bt106.78 billion compared to the same period last year. Moreover,
the bureau is aiming to raise Thailand’s positioning as the prime quality MICE
market in Asia,” Mr. Nopparat says.
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TAPPING QUALITY OCEANIA MARKET
WITH CSR OFFERING

he Oceania market, especially Australia, is considered a

bright prospect for Thailand’s MICE industry with a significant

increase in MICE visitors to Thailand in 2014. Since last year,

the market ranked sixth in terms of numbers of international

MICE visitors and generated more than Bt4.4 billion in revenue.

TCEB therefore seized the opportunity to further promote

the industry to the Oceania market by leading 30 Thai MICE operators to

participate in AIME 2015 (The Asia-Pacific Incentives and Meetings Expo).

The bureau also launched the Thailand CONNECT The World campaign at

the Expo and presented the potential of Thailand’s MICE industry through a

Thai pavilion and a showcase of a diversity of CSR activities with the aim of
tapping the high-quality Oceania market.

TCEB President Mr. Nopparat Maythaveekulchai notes that the AIME,
which is held annually in Melbourne, Australia, is an internationally recognised
trade show for the incentives and meetings industry and a leading event in
Asia-Pacific region. The bureau therefore used this platform to introduce the
Thailand CONNECT The World campaign to the more than 3,000 visitors
from many countries in the Asia-Pacific and Oceania region. The campaign is
designed to create awareness of the potential of Thailand’s MICE industry and
the country’s readiness for organising regional MICE events.

The Thailand CONNECT The World campaign that debuted in Australia
combines three of Thailand’s unique strengths: destinations with world-
class infrastructure and services; business opportunities; and proficient
professionals. These remarkable features are highlighted as the selling points
and go hand-in-hand with the marketing strategy.

Along with the launch of the new Thailand’s brand communication
campaign, the Thai Pavilion was also well received at the AIME 2015 and
TCEB won the Best Stand over 36 sq.m Award.

As a part of offering for the Oceania market, TCEB showcased a unique
CSR offering for international MICE visitors through the ‘Thailand: Inspiring
Destination - Enhance Value of your Event’ campaign. A variety of CSR
activities has been created to add value and liveliness to destinations in
3 target clusters. The southern beach cities of Phuket, Krabi and Phang Nga
offer such activities as releasing turtles, cultivating coral, cleaning the
beach and planting sea grass. The mountainous Northern Thailand cities of
Chiang Mai and Chiang Rai offer visitors the chance to experience

reforestation, dam building and elephant rescue and care.

Ayutthaya and Samut Sakhon in the Central cluster, meanwhile, offer
delegates a range of voluntary activities at schools, along with building clay
homes, reading for the blind, cleaning up the rivers and engaging in mangrove
reforestation.

To attract corporate customers and meeting organisers to hold meetings
and incentives in Thailand, the bureau also reemphasized a Meeting Bonus
package, which offers organisers a financial subsidy of Bt100,000 for a group
of 100 delegates and up, Bt300,000 for a group of 300 delegates and up and
Bt1 million for a group of 1,000 delegates or more. Each group is required
to stay for four nights or longer and travel must be completed by September
30, 2015.

This year, AIME 2015 welcomed over 3,000 delegates from all over the
world with more than 750 exhibitors from 50 countries and over 550 buyers
from 30 countries. Thirty Thai MICE entrepreneurs from hotels, convention
and exhibition centres, airport ground service providers and airlines, among
them the Minor Hotel Group, Laguna Phuket, The DharaDhevi Chiang Mai,
Events Travel Asia, Bangkok International Trade & Exhibition Centre (BITEC),
and Thai Airways, participated in the event with more than 600 appointments
for business negotiations.

In addition to a trade show platform for meetings and incentives in the
region, the AIME is also a venue for an exchange of knowledge and opinions
about the meeting industry and the establishment of networks among the
international delegates as well as Thai MICE operators.

TCEB joined with THAI to organise Australian Networking Events 2015 in
Melbourne and Perth, inviting 40 key buyers from each city to exchange ideas
with the Thai MICE operators. This marketing activity was aimed at enhancing
the perception of the potential of Thailand’s MICE industry and also exploring
new market opportunities in New Zealand.

Mr. Nopparat says that in 2014, the Oceania MICE market represented
5.16 per cent of the overall MICE industry. There were 47,446 MICE travellers
from Oceania, an increase of 80 per cent, generating more than Bt4.44 billion.
In particular, Australian MICE visitors to Thailand jumped by 137 per cent
to 37,947 compared to the same period the previous year while revenue
increased by 127.8 per cent to more than Bt3.5 billion.

The bureau expects that in 2015 the Oceania MICE market in will grow by
5.4 per cent to 50,000 MICE visitors, generating Bt4.40 billion. Australia remains
the major market with a forecast of 39,500 visitors and Bt3.48 billion in revenue.
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AGGRESSIVE ONLINE MARKETING
SHOWCASING SPICE UP YOUR BUSINESS AGENDA 1l

CAMPAIGN

nline marketing today plays a key role in promoting

the MICE industry. TCEB therefore is speeding up the

development of its aggressive online marketing plan

through three major strategies — the development of

Thailand’s MICE web portal; mobile applications for

smartphones and tablets; online marketing tools and
digital sales kits as well as marketing activities and public relations via social
media.

According to TCEB President Mr. Nopparat Maythaveekulchai, this
year the bureau is focusing on developing a corporate website offering
comprehensive information on business events that is modern, standardised
and effective, similar to the websites of the world’s leading MICE organisations.
The revamped website will showcase eight languages which are Thai, English,
Chinese, Japanese, Korean, Bahasa Indonesian, Russian and Vietnamese.

The bureau is also creating a TCEB mobile application for smartphones
and tablets, enabling users to gain easy access to information on Thailand’s
MICE industry.

In addition, the bureau is developing a blog, a digital brochure, photo
and VDO content, a PowerPoint presentation as well as online sales kits.

Marketing activities and public relations via social media are being
designed to reinforce the image and perception of Thailand’s potential as a
preferred destination for the MICE industry.

The highlight of this year’s online marketing campaign has seen TCEB
enter into partnership with the Tourism Authority of Thailand, Thai Airways
International, the Ministry of Commerce’s Department of International Trade
Promotion, and Visa International (Asia-Pacific), LLC to extend the “Spice
Up Your Business Agenda” for a second year. Based on the concept “Social
Connectivity”, the campaign connects various channels of social media to
reach a wider target audience. The campaign also offers special privileges for
products and services including 50-per-cent discounts on accommodation, car
rental, airport transfer and golf course fees, as well as Bt500 cash coupons for
every Bt5,000 spent in order to attract more MICE visitors to Thailand.

“Spice Up Your Business Agenda I1” also offers a Meeting Package
programme covering meeting rooms, venues and accommodation and a
Rejuvenation Package programme at attractive prices. The promotion has
been extended to corporate meetings delegates and visitors to international
exhibitions as well as Visa Commercial Card holders in Thailand.

The campaign additionally provides exclusive privileges to target
countries, and extends special privileges for products and services to cover
MICE Cities and major tourist destinations including Hua Hin and Samui. The

special privileges, which received a good response from target groups last
year, are expected to enhance MICE travellers’ impressions and experiences,
stimulate spending and extend the length of stays in Thailand.

Spice Up Your Business Agenda Il runs from March to December 2015.
Event organisers and MICE travellers coming to Thailand for meetings,
conferences or exhibitions can easily obtain the privileges.

All MICE travellers who register via the campaign website, download the
Spice Up Privilege Coupon and share the Spice Up campaign through their
social media channels with hash tag#Spice Up Your Business Agenda will be
automatically entered into a lucky draw to win international air tickets from
Thai Airways.

Mrs. Lalida Jivanantapravat, Director of the Office of Digital Commerce,
the Department of International Trade Promotion (DITP), says that this
campaign will help support trade activities hosted by DITP. Each year,
the department brings a number of overseas businesspeople to meet Thai
entrepreneurs through various channels such as international exhibitions and
trade missions on goods and services.

The department will help promote this campaign through its offline and
online channels, as well as via the more than 60 Thai Trade Centres around
the world.

Mr. Chattan Kunjara Na Ayudhya, Executive Director for Advertising and
Public Relations, Tourism Authority of Thailand (TAT) adds that the campaign
will help promote Thailand as an ideal destination for the MICE industry by
seamlessly combining business and leisure travel. Not only will it attract more
MICE visitors to Thailand but it will also encourage them to stay longer in
Thailand for leisure after completing their business.

Mr. Chutintorn Srisittikum, Vice President, Digital Commercial
Department, Thai Airways International, notes that the airline operates
various domestic and international routes and flights that meet the needs of
MICE travellers from all over the world, allowing them to easily plan their
trips and tailor travel to their individual business agendas.

THAI is confident that the special ticket prices for international flights will
encourage MICE travellers to enjoy a memorable journey experience that begins
prior to their arrival in Thailand and lasts even after they leave the country.

Mr. Somboon Krobtheeranon, Visa Country Manager, Thailand says
that Visa has many offers and privileges exclusively designed for business
travellers that will fulfil the objectives of the campaign.

In addition to international MICE travellers, Visa this year is extending
the special privileges to include local Visa commercial and corporate
cardholders.
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FOUR KEY PLANS SET TO STIMULATE

D-MICE 2015
HIGHLIGHTING MICE CITIES THROUGH
“MEETINGS IN THAILAND"”

CEB has unveiled its strategic plan to promote the domestic MICE
industry in the 2015 fiscal year. In line with the corporate strategy of 4Ps
(Public-Private-People-Partnership), the bureau has defined 4 key action
plans to motivate the D-MICE market and is targeting more than Bt33
billion in revenue.

Mr. Nopparat Maythaveekulchai, TCEB’s President, says the D-MICE
market promotion this year will focus on the 4Ps approach through 4 action plans,
starting with the Meetings in Thailand campaign and emphasising D-MICE events in 5
MICE Cities, namely Bangkok, Pattaya, Chiang Mai, Phuket and Khon Kaen. The bureau
will also enhance the potential of other cities with the capacity to accommodate
meetings and exhibitions.

The Meetings in Thailand campaign is part of the overall D-MICE strategy to drive
industry growth through increasing the number of domestic MICE travellers and revenue
as well as elevating Thailand to a destination for the quality MICE market in Asia.

The 2" Thailand Domestic MICE Mart is being organised as the first activity under
the campaign and follows on from the great success of the inaugural event last year.



Four key action
plans to promote
D-MICE market

Expand the meeting
and exhibition
markets into

Promote meetings
and incentives

in the Royal
Development
Projects and tourist
destinations in the

special economic

zones
and CLMV

“Meetings
in Thailand”
campaign

The bureau is also incorporating testimonials from public and
private sector stakeholders to promote the D-MICE industry through such
communication channels as the broadcast and print media in a campaign that
runs from March to September 2015.

The 2nd Thailand Domestic MICE Mart 2015 is being held in five MICE
Cities between March and June 2015 with the first taking place in Bangkok in
March. The bureau expects the five trade fairs to generate income distribution
of Bt150 million to the MICE business nationwide.

The second action plan is to expand the meetings and exhibitions into
the special economic zones and CLMV group (Cambodia, Laos, Myanmar and
Vietnam), which are the gateways to border trade and investment. This will
help prepare for the ASEAN Economic Community.

The bureau will join forces with the chambers of commerce in CLMV
border cities, namely Tak, Mukdahan, Sa Kaew, Trat and Songkhla, to promote
meetings and create exhibitions. This is in line with the government’s
economic policy to speed up the development of special economic zones
along the border areas in preparation for the AEC.

The third action plan emphasises the promotion of domestic meetings
and incentives travel at the Development Projects under Royal initiatives
and Royal Thai Military tourism destinations. In the Royal projects, corporate
clients can enjoy abundant hands-on learning experiences by participating in
various activities such as rice terrace farming, restoration and reforestation
and conservation. The 4 activities highlighted in the military areas are
adventure; history and culture following the paths of heroes; unity; and
local ways of life. This year, TCEB will focus on three key provinces: Satun,
Lampang, and Petchaburi.

The fourth action plan aims to accelerate D-Exhibitions through three
key directions: creation of new domestic exhibitions throughout the country;
significant upgrades of local exhibitions into regional exhibitions; and cloning
successful exhibitions by replicating them in other markets.

“Cooperation from all parties is essential to our efforts to push Thailand
forward through MICE industry growth. TCEB is ready to facilitate and support
all organisations in holding meetings and exhibitions in Thailand. In addition
to financial support, the bureau also advocates marketing activities such
as business matching sessions, networking and other useful activities for
organising the D-MICE,” the President says.

In the 2015 fiscal year, the TCEB set a target of 5 per cent growth in

military areas

Promote D-exhibitions

D-MICE industry with 15.23 million domestic MICE travellers, generating
Bt33.07 billion in revenue.

For the Chiang Mai MICE Development Plan, the TCEB is expanding
collaboration with strategic partners in the public and private sectors in the
province to promote the area as a destination for the MICE industry in the
Northern Region. In line with the four key action plans, the bureau launched
the “Meetings in Thailand” campaign in March in parallel with the 2nd
Thailand Domestic MICE Mart 2015 to stimulate D-MICE in Chiang Mai and
expand to other potential MICE cities in the region with the capacities to
service domestic meetings and exhibitions.

The 2nd Thailand Domestic MICE Mart 2015 in Chiang Mai attracted 90
buyers from public and private sectors to participate in business negotiations
with 40 MICE operators in the region. The event is expected to generate
revenue of Bt25 million for the regional MICE business.

The bureau has also accelerated its efforts to promote Chiang Mai as a
city of mega events by attracting such events as the international balloon
festival. Development of MICE Intelligence is also needed.

Chiang Mai Governor Suriya Prasatbuntitya says that in the 2015 fiscal
year, the province obtained Bt5.25 million to implement the Chiang Mai MICE
project under the provincial development plan and substantially promote
Chiang Mai’s MICE industry.

The province is working towards the integration of all parties by
strengthening the provincial MICE industry promotion committee so that it
covers the whole MICE sector. The Governor will serve as chair.

Mr. Suriya says that Chiang Mai has set a direction for the provincial
MICE industry development that emphasises the promotion of the regional
market through a collaborative framework of GMS/BIMSTEC and Sister Cities
in order to upgrade Chiang Mai as a destination for international meetings.

In the next few years, Chiang Mai will mainly focus on neighbouring
countries and ASEAN. The province will play a role in supporting the MICE
industry in 3 ways: 1) by incorporating the MICE City as a policy and key
strategy for provincial development; 2) by acting as a central body to
drive the policy forward and coordinate with relevant organisations to
develop Chiang Mai as a true MICE City; and 3) by jointly setting clear
targets and ensuring commitment of the organisations concerned, especially
executives and policy makers, and creating a direction for the provincial
MICE business.
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CHIANG MAI STRATEGIC PARTNER

NETWORK EXPANDED
COLLABORATION TO DEVELOP MICE

INTELLIGENCE

n late March 2015 TCEB signed a memorandum of understanding

with strategic partners in Chiang Mai, namely the Pinkanakorn

Development Agency, Chiang Mai Tourism Council, Thai Hotels

Association (Northern Region), and the Faculty of Economics, Chiang

Mai University under which the partners will work to develop a MICE

Intelligence Centre in the Northern Region. This is an integral part
of the plan to turn Chiang Mai into a premier destination for meetings and
exhibitions in the region.

During the MOU signing ceremony, Mr. Nopparat Maythaveekulchai,
TCEB’s President noted that knowledge and information were crucial to
drawing up business plans, directions and strategies for strengthening the
Thai MICE industry as well as for promoting the growth of MICE business and
enhancing its competitiveness in the international market.

The bureau was therefore establishing a MICE Intelligence Centre to
serve as the central database to provide knowledge and information for MICE
operators and other interested parties.

Strategic partners are however needed to support the development of
information as well as quality and effective research to benefit business
management. The office of the National Research Council of Thailand is
supporting the centre through guiding research in the right direction and to
the highest standards and linking it with national research and knowledge
management.

Professionally managed research can enhance the capacities of
Thailand’s MICE industry especially in terms of preparation for the ASEAN
Economic Community.

TCEB is now expanding its knowledge service by improving MICE
Intelligence through content development. Personnel capacity will be
developed through training at local and international institutes to achieve
better knowledge and understanding of the MICE industry. Moreover, the

bureau is also establishing local and international strategic partners in the
areas of data and research to allow for exchange of useful information for
the industry.

MICE Intelligence comprises 4 major plans, as follows:

MICE Cluster — The TCEB is compiling a database of more than 800
MICE operators and service professionals in the MICE industry chain, which
is categorised by MICE Cities namely Bangkok, Pattaya, Chiang Mai, Phuket
and Khon Kaen.

TCEB Library — The TCEB is developing an e-library system and collecting
articles, research and various media to provide content related to the MICE
industry, management, global trends and the AEC. This will offer a beneficial
and convenient tool for searches and the bureau expects the e-library service
to be operational in July 2015.

MICE Industry Report — The MICE Intelligence will provide analyses of
the current situation, industry trends, movement of competitors, statistics and
major industries that affect the organising of both national and international
events. The report will be released quarterly and distributed to organisations
concerned.

MICE Intelligence Partnership — the centre linking industry information
to strategic partners. The TCEB has strategic partners in both the public
and private sectors that are ready to support the MICE industry. These
organisations provide information support, links to their websites, integrated
collaboration and facilities with the aim of strengthening Thailand and MICE
entrepreneurs and preparing them for competition.

“I'm confident that the MoU between the TCEB and 4 strategic
organisations will provide for the exchange of research and industry
information through links to websites and activities designed to develop
academic knowledge. These are key elements to enhance the capabilities of
the Thai MICE industry as a whole,” the President said.
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TCEB TAPS INTO QUALITY
CHINESE CORPORATE MARKET

high-growth market, China is today
considered by many countries, Thailand
included, as a top target for the MICE
industry. Taking this into account, TCEB
organised a focus group among its
strategic partners in March 2015 to create
a marketing plan to penetrate the high-quality corporate
Chinese market. The meeting defined the obvious target
markets and strategies to enhance Thailand’s image as a
premium destination for meetings and incentive travel.

Mrs. Supawan Teerarat, Vice-President for TCEB’s
Strategic and Business Development, notes that China is
a major market and boasts continued growth in business
visitors attending meetings and incentives in Thailand.
Chinese MICE visitors to Thailand in the 2014 fiscal year
surpassed India to become the top-ranked with 101,776 MICE
visitors and Bt8.237 billion in revenue.

In line with its marketing promotion strategies, TCEB
will focus on the quality Chinese market by tapping the
high-potential corporate segment to organise their events in
Thailand. The bureau and its strategic partners discussed the
guidelines to reposition Thailand as a premium destination
through the development of communications, products and
services needed to respond to the demands of this quality
market.

In addition, the meeting also defined the clear target
customers as well as problems and obstacles in promoting
the high-end market.

A preliminary study showed that most of the high-
quality corporate companies in IT software, pharmaceuticals,
automobile parts and direct sales industry are located in
major economic hubs including Shanghai, Guangzhou and
Beijing. Chinese organisations in the public sector are also
being eyed.

A secondary market covers the high potential cities
of Chengdu and Shenzhen as well as other emerging cities
connected by direct flights to Thailand such as Hangzhou,
Chongging and Kunming.

TCEB will join forces with the private sector in the
meeting industry to choose outstanding and unique meeting
venues and tourist destinations for the luxury target and these
will form the basis for a marketing campaign targeting the
Chinese market.

In addition, the bureau has introduced a mega event
promotion to attract large-scale events with delegates
exceeding 1,000 persons to Thailand. The campaign is
designed to tap into potential groups including direct-sales
businesses such as Amway and Nu Skin as well as multi-level
marketing (MLM) companies

TCEB will also appoint representatives in major and

potential markets to ensure an effective approach to the
target corporate market and will collaborate with leading
travel agents in China.

The bureau will speed up the public relations and
enhance the perception of the potential of Thailand’s meeting
and incentive industry through participation in IT&CM
China in Shanghai and IBTM China in Beijing as well as by
organising road shows in Bejing and Guangzhou.

It will also join with strategic partners in Chinese market
in organising fam trips allowing Chinese corporate and travel
operators to gain direct experience of products and services
for meetings and incentive travel in Thailand.

Moreover, the bureau is preparing to produce a Thailand
meeting planners guide in the Chinese language, thus
enabling Chinese corporations to obtain more information
about business events in Thailand. Up-to-date information
about Thailand’s MICE industry will be disseminated via the
website, social media and through the magazine.

Mrs. Supawan adds that the interesting CSR activities
must be proposed as well as exclusive event venues, because
Chinese corporate clients need to engage with the local
people in the meeting areas. Creative ideas for team-building
activities are also required.

However, there are problems and obstacles in presenting
Thailand as a premium destination for meetings and
incentives, among them the lack of convenient procedures in
applying for visas, no visa on arrival and overly complicated
customs procedures for the import of goods for the meetings.

IT or software is another crucial factor to be addressed
given the high costs and outdated technology. For example,
high-definition LED screen display rental for meeting rooms
is very high and there are no service providers.

In addition, the lack of readiness in Chinese
communication and the skills of service providers in the
tourism sector including tour guides and sales representatives
are other issues that must be tackled urgently.

Ms. Vichaya Soonthornsaratoon, TCEB’s Director of
Conventions Department adds that the target Tier 1 countries
for the Chinese corporate market are Europe, United States
and Dubai. Australia and New Zealand fall into the Tier
2 countries while the Tier 3 countries are Japan, Korea,
Thailand, Malaysia, Singapore and Taiwan.

At the focus group meeting, MICE operators suggested
that TCEB initially concentrate on enhancing the perception
and role of the bureau among entrepreneurs in China.

It was also noted that corporate meetings and incentive
travel groups with hundreds of delegates will have a
maximum of only 3 months lead time with the shortest being
just one week. This presents a huge challenge for Thai MICE
operators.
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TCEB SUPPORTS YOUTH LEARNING CENTRE

Ms. Parichat Svetasreni Director of Marketing and Corporate Image Department, TCEB presented
financial support towards the setting up a Border Youth Volleyball Learning Centre at Ban Thai Santisuk
School, in Surin Province to its representative, Army Chief Lieutenant General Tawat Sookplang.

The learning centre has been developed through the collaboration of Suranaree Forces and
KrobKruaKao3 Family and will provide a venue and modern sport training equipment for border
youth. The centre will help support the youths’ skills in volleyball to an international standard while
benefiting their health and society as a whole.
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NORTHEASTERN STRATEGIC PARTNERSHIPS ESTABLISHED

(Ine) aupudwasunisUssguuIund (lne)
In a bid to establish strategic partnerships with both public and private sector agencies to strengthen UATANIANGINAATIATIANITTAIIU
capacities in the D-MICE industry, TCEB held the second Familiarization Trip from February 26 to 28, 2015 at
the Wishing Tree Khon Kaen Resort. The event was designed to integrate the plans of the Ministry of Tourism
and Sports as well as to promote better understanding of the MICE industry among provincial Tourism and
Sports offices in the Northeastern Region.
Participants included officials from the Ministry of Tourism and Sports’ Permanent Secretary Office, Tourism
and Sports provincial offices in 18 Northeastern provinces, Khon Kaen University, Khon Kaen Federation of
Thai Industries, Khon Kaen Tourism Business Association, Thai Exhibition Association, Thailand Incentive and
Convention Association, and Business of Creative and Event Management Association.



