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THE ROAD TO
SUCCESS IN
WINNING ROTARY
CONVENTION

It has been a great
success for the Thailand
Rotary Club in winning
the bidding to host the
Rotary International
Convention 2012, which
is one of the world’s
biggest events.

CHIANG MAI SET
TO BE BOOM CITY
FOR MEETINGS
AND INCENTIVES

TCEB has joined hands
with the Tourism
Authority of Thailand
and the private sector to
prepare Chiang Mai as a
regional destination for
meetings and incentives
when the Lanna
convention centre is
ready for operations late
this year.
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MESSAGE FROM THE PRESIDENT L‘

IN THE LAST ISSUE of the year, the TCEB offers readers
much important and interesting information, especially
on the 2009 MICE industry prospects, for which we have
mobilised opinions, aspects and recommendations of the
leaders in various organisations to indicate the market
trends clearly and comprehensively.

In addition, the newsletter provides market analysis
featuring the global economic downturn and its impact on
the overall MICE sector outlook.

Moreover, there is a new movement in the Asian MICE
industry, and good news for Thailand. Early last month,
the TCEB hosted two crucial combined meetings: the 20
Asian Association of Convention and Visitor Bureaus and
The 2™ Asian Meetings Industry Leaders Summit. This
could be a new push to strengthen and drive Asia as the
regional hub in the global MICE market.

In the meeting, the AACVB board also nominated
TCEB's president as a new president of AACVB, while
the Philippines bureau is vice president and the Macau
bureau is secretary and treasurer. The association has
set the main objective for all its members to catalyse the
Asian MICE industry development for growth.

At the double-bill event, 16! ITCMA & 11" CTW Asia
Pacific 2008, the TCEB was honored with three awards,
winning Stickiest National Pavilion, Silver prize; Stickiest
Promotion Award, Gold prize; and the Best Convention
and Visitor Bureau in Asia Pacific, for which it was
announced as the winner for the last four consecutive
years. This has boosted our spirit to work harder and
better.

Next year, the TCEB will continue to set more aggressive
marketing strategies and extend its role in promoting the
regional MICE market. Besides Pattaya, the TCEB has
teamed up with government and the private sector in
Chiang Mai to map out a strategic plan for meetings and
incentives market development.

However, the TCEB and all concerned agencies must
accelerate to restore the image and confidence in
international markets that Thailand is ready for MICE
business with safe, world-class facilities, a vast range of
tourist attractions and value for money.

As the end of the year approaches, the TCEB wishes all
readers happiness, great success and the ability to break
through difficult times ahead in 2009.

Merry Christmas & Happy New Year 2009

Natwut Amornvivat

TCEB President
|
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"In order to meet targeted growth of 20 per
cent, the bureau has adjusted its marketing
plan by turning its focus on short-haul markets
— particularly Asia”

he US financial crisis, which has caused a worldwide downturn

expected to last into next year, the fluctuation in exchange rates,

uncertainty over oil prices and the country’s political problems
will be negative factors for growth in the MICE industry and tourism
as a whole. Consequently, the Thailand Convention and Exhibition
Bureau and MICE operators agreed there was an urgent need to
revise marketing strategies in response to changes in global economic
conditions.

Natwut Amornvivat, TCEB president, acknowledged that the US
economic crisis had drastically affected many countries and would
possibly continue into next year. In order to meet targeted growth of
20 per cent, the bureau has adjusted its marketing plan by turning its
focus on short-haul markets — particularly Asia - instead of Europe,
which has been directly affected by the US
financial crisis. The TCEB will also offer
more attractive campaigns such as joint
promotions to support MICE operators.

The first of the three major marketing
strategies is that the TCEB will establish an
aggressive plan to increase opportunities
for winning more international bids; the
proposal is to make it more attractive
for organisers to choose Thailand as the
preferred MICE destination in Asia.

The second is that the bureau should
hasten effective campaigns to restore
the country’s image as the best MICE
destination. Thirdly, that the TCEB should
bolster greater cooperation between the
public and private sectors to enhance
competitiveness - especially concerning
human resource development - MICE
standards and a revision of regulations to support the MICE business.

Natwut said the TCEB is planning to launch a campaign called
“Thailand Meetings More Memorable”, offering more value-added
incentives for organisers to choose Thailand as their MICE venue.
For example, a meeting with at least 1,000 participants will get a
Btl million budget to support the event, and international business
women'’s groups of at least 30 persons will get vouchers for shopping,
spas and golf.

The TCEB will also arrange familiarization trip for corporate MICE
visitors under the “Connection Plus” programme, enabling them to
experience services and facilities for themselves.

Moreover, the bureau is planning to participate in 10 major trade shows
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"The company has had fo produce a well thought-out
plan fo confront the economic troubles. It has earmarked
a budget of Bt40 million-Bt50 million to develop human
resources, software and renovations"
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"The tourism industry trend continues growing. This is

reflected by the development of new hotels to be opened

in the next few years"
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and conduct 16 roadshows in 13 countries as
well as promotional activities to meet targeted
buyers.

Patrapee Chinachoti, president of the Trade
Exhibition Association (TEA), forecast that
Thailand’s MICE industry next year would
possibly grow at a rate below the earlier
target. However, operators should set their
sales positioning by emphasising experience,
good impression, value and the Kingdom's
vast variety of quality tourist destinations.

Patrapee agreed that operators should turn
marketing efforts towards stimulating short-
distance markets, particularly Northeast Asia
and the Middle East, which have a tendency
to grow rapidly and are less sensitive to the
global economic crisis.

Flying Officer Kamolnai Chaixanien, president
of NCC Management & Development, expects
the firm’s MICE business will grow by 5-10 per
cent next year, lower than its earlier forecast.

Therefore, the company has had to produce
a well thought-out plan to confront the
economic troubles. It has earmarked a budget
of Bt40 million-Bt50 million to develop human
resources, software and renovations such as
pedestrian walkways connecting to a subway
station, dining room and reception service.

Paul Kanjanapas, managing director, IMPACT
Exhibition Management Co., Ltd. acknowledged
that business growth next year would be lower
than the targeted 10 per cent. Because of
the global economic downturn and domestic
political problemes, it is likely that some events
will be cancelled.

The company is now seeking business partners
such as Thai Airways International to jointly
organise aggressive marketing campaigns.

Prakit Chinamourpong, president of the Thai
Hotels Association (THA), remained optimistic
on the tourism industry trend of continued
growth. This is reflected by the development
of new hotels to be opened in the next few
years, with an additional 3,000 rooms. Most
of them are four- or five-star properties that
provide convention facilities.

Prakit conceded, however, that MICE business
is sensitive to the political situation. When
there is political uncertainty, it will have a
drastic effect on the sector because foreigners

are concerned about security.

Noraseth Pathmanand, director of Rotary
International (2005-2007) and president
of the organising committee for the Rotary
International Conference 2012, is confident
that despite the global economic downturn,
Thailand has advantages when it comes to
infrastructure and facilities. The Kingdom is
in a good location to be a regional aviation
hub, provides world-class convention centres
and international-standard facilities, as well
as having a government policy to promote the
country as a tourism and MICE industry hub.

However, Noraseth suggested the government
should alleviate the traffic congestion in
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"The company is now seeking business partners to
Jjointly organise aggressive marketing campaigns. "

Bangkok, and in particular accelerate the
extension routes of the mass-transit system,
as such moves would be beneficial to the
industry in the long run.

Moreover, the government and agencies
concerned need to take urgent measures to
restore overseas confidence about security. It
is clear the political turmoil has led to a sharp
decline in foreign arrivals because of security
concerns.

Meanwhile, the private sector has to maintain
competitiveness, as other Asian countries are
playing a greater role in expanding their MICE
markets, he said.
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CHIANG MAI SET TO BE
BOOM CITY FOR MEETINGS
AND INCENTIVES

The Thailand Convention and Exhibition
Bureau has joined hands with the Tourism
Authority of Thailand and the private sector to
prepare Chiang Mai as a regional destination
for meetings and incentives when the Lanna
convention centre is ready for operations late
this year.

alinee Kitaphanich, the TCEB’s director of meetings and incentives, revealed

that Chiang Mai, a major tourist destination in northern Thailand, will become a
potential city for the MICE industry when it establishes the convention centre, which will
have international standard facilities.

The Lanna capital is outstanding and unique, especially as regards the beauty of its
invaluable historical heritage. As Chiang Mai is a preferred destination for leisure
tourism, the TCEB will work closely with the TAT to expand into the incentives market.

“Today, Chiang Mai is ready to develop the city as a venue for incentive events. However,
the TCEB has to discuss with operators how to prepare themselves, or there will be an
adverse impact and bad feeling for visitors as well as a negative image of Chiang Mai.
Before the city announces it will become a regional hub [for MICE], Chiang Mai must be
ready to provide convenient transport, accommodations and facilities, as well as skilled
personnel,” said Malinee.

In the past, the TCEB and the TAT have jointly run marketing campaigns in markets such
as China, South Korea, Europe and The United States, in which the TAT is successful in
promoting leisure tourism. The TCEB teamed up with the TAT and the private sector to
organise familiarisation trips to showcase MICE products and services as well as foster
understanding of Thailand’s readiness and potential for MICE events.

In addition, Thailand has a variety of activities, including spas, golf and diving and
new tourist attractions. FAM trips are an effective marketing tool because buyers can
experience local products and services by themselves.

Meanwhile, the local operators have to develop their products and services to meet the
international standard and compete with rivals.

Meetings and incentives groups are quality visitors and represent a lucrative market with
an annual growth rate of 20 per cent.
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Sukhothai tour

The TCEB in conjunction with the Tourism Authority of Thailand (TAT) recently led the
Thai Listed Companies Association's 30 leading members to visit Sukhothai as a part
of campcugn fo promofe the MICE market in the Northern region.
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SAMUI TO BOOST MICE
MARKET

Driven by Firefly route expansion

The Thailand Convention and Exhibition
Bureau plans to draw up a marketing
strategy to promote Samui as a
preferred destination for meetings and
incentives following Malaysian carrier
Firefly’s inauguration of direct flights
from Kuala Lumpur’s Subang to the
island last month.

Firefly Airlines’ route extension to Samui, from earlier direct flights
operated from Penang, could enhance opportunities for the meetings
and incentives business because the island is a gateway for both domestic
and international tourism and trade. Firefly aims to develop Penang and
Subang into a gateway for The Indonesia-Malaysia-Thailand Growth Triangle,
or IMT-GT.

Samui Island in Surat province is one of the most popular destinations for
tourists and MICE visitors worldwide. Visitors from Singapore, Malaysia,
Germany, ltaly and United Kingdom are the top five in terms of arrival
numbers on the island.

Samui is ready for meetings and incentives because there are 430 hotels
providing as many as 15,500 rooms, many of them facilitating events with
over 500 participants. It is convenient for travellers using any of three
airlines: Thai Airways International, Bangkok Airways and Firefly.

Besides marketing campaigns, the TCEB will next year team up with Samui
Airport, the Immigration Bureau and the Customs Department to open a
MICE Lane service to fasten the immigration process for MICE travellers after
the bureau succeeded in initiating a similar MICE Lane at Suvarnabhumi
Airport.

Firefly’'s Angelina Fernandez said during the flight inauguration ceremony
held on Samui on October 26 that in the first quarter of 2009, the airline
would be introducing many more destinations in this growth triangle.

She added that, “Koh Samui has always been a popular destination known
by name but not by connectivity.

“We expect a lot of first-time leisure travellers to this island from KL now
that we are connecting the capital of Malaysia directly through this route.
Now, more people can experience and enjoy what this beautiful island has
to offer.”
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TO SUCCESS

H
N WINNING ROTARY
CONVENTION

It has been a great success for the Thailand Rotary Club
In winning the bidding to host the Rotary International
Convention 2012, which is one of the world’s biggest
events. This will be the first time the club has hosted the
convention, having previously been chosen to host the
Asia Regional Conference in 1996.

2007) and chairman of the organising committee for the Rotary
International Convention 2012, revealed that behind the success is
the fact that the Thailand Rotary Club has had an interest in organising the
international convention for more than the past two decades. During that
time, however, Thailand was not ready for such big events because of a
lack of facilities and infrastructure, so the Rotary did not join the bidding.

Noraseth Pathmanand, director of Rotary International (2005-

However, the Rotary continuously studied and searched for updated
information to pave the way for organsing the convention. The country’s
first convention centre - the Queen Sirikit National Convention Centre
(QSNCC) - was established as a venue to hold the 46th Annual Conference
of the World Bank and the International Monetary Fund in October 1991,
which was a crucial factor in opening up an opportunity
for the meetings, conventions and incentives industry
in Thailand.

Noraseth pointed out that as a result of the success of
the Asia Regional Conference 1996, supported by the
Tourism Authority of Thailand, Rotary Thailand received
good recognition from Rotary members worldwide
for its professional organisation and performance in
attracting as many as 10,000 delegates. This increased
the chances of Thailand eventually winning the Rotary
International Conference.

Sydney in Australia and the Malaysian capital of Kuala Lumpur were the
Kingdom'’s rivals in the bidding for the 2012 event. Besides Thailand’'s
advantageous geographical location as a regional aviation hub and the
government’s policy to support the tourism and MICE industry, Rotary
Thailand in conjunction with the Thailand Convention and Exhibition
Bureau successfully demonstrated the necessary management skills and
professionalism to meet the criteria of the Rotary International.

The TCEB has undoubtedly played a key role in the success story. The
bureau joined the Rotary in the initial stage to study the details of Rotary
International’s manual, identifying all the requirements for a successful
challenge. The TCEB then helped coordinate with the public and private
sectors, requested endorsement letters from various organisations,
received the commitment of Rotary Club members nationwide - at least
75 per cent of total membership, or almost 7,000 rotarians - and dealt
with security standards as well as a budgetary contribution.

According to the criteria, Rotary International requires an arena with the
capacity to hold at least 15,000 persons, with all the meetings held in one

place and more than 20 small meeting rooms and a large meeting room
for 1,000-2,000 persons.

Other requirements are a management office and an exhibition area with
at least 20,000 square metres of space, no pillars and located no more
than half of mile from the arena, a luncheon room with capacity for 2,000
guests, a car park for 400 buses, and hotels located no more than 45
minutes from the convention centre. In addition, the host has to provide a
festive events programme 30 days before and after the conference.

The 2012 event will be held at IMPACT Muang Thong Thani.

Setting the period of the conference for May 6-9 is a crucial factor, because
this is not term time for public schools and universities, which substantially
alleviates traffic congestion. Meanwhile, the Rotary can
mobilise sufficient students to be volunteers for the
conference.

Noraseth believes that being the host of this big event
will encourage rotarians throughout the country to be
enthusiastic about the Rotary's role in building the
Kingdom'’s reputation and bringing huge revenue to the
country. The conference is expected to attract about
30,000 participants and bring in more than Bt2 billion.

The Rotary’s mission focuses on world peace through
the Peace Study Programme. The Peace Study Centre
in Thailand is located in Chulalongkorn University.

In addition, the Rotary - in partnership with the United Nations, the
World Health Organisation, UNICEF, the US Centres for Disease Control
and Prevention, and the governments in various countries worldwide - is
committed to implementing the global eradication of polio.

The project has been running for more than 20 years and has reduced the
number of polio patients from 350,000 a year in 125 countries in 1998 to
only 2,000 patients a year in four countries that still have an epidemic.

In Thailand, polio was eradicated in 1997. However, the Rotary continues an
immunisation programme to prevent a return of the disease.

Moreover, the Rotary also runs literacy campaigns. There are one billion
people from all over the world who are not literate, or one-sixth of the
global population.

Meanwhile, a shortage of clean drinking water is another issue on which
the organisation is focusing, as this is most likely to be another critical
global problem in the future.
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ASIA
CONSOLIDATES
FORCES TO
CREATE ITS
BRAND

The Asian Association of Convention
and Visitor Bureaus (AACVB) has
reached a consensus on regional
development strategies, with three
main action plans to step up as the
global MICE leader under the brand,
Asian MICE.

in Macau on October 23-24, they concluded the new strategic plan

2009-2014 to promote Asia as one of the world’s leading regions
for meetings, incentives, conventions and exhibitions with a target of a
20-per-cent share increase in the global market.

Q s a result of a two-day meeting of the AACVB's officers and taskforce

Participants at the meeting included AACVB president Natwut Amornvivat,
who is also Thailand Convention and Exhibition Bureau (TCEB) president;
vice president Daniel Corpuz, who is executive director of the Philippines
Convention and Visitors Corporation (PCVC); the association’s secretary/
treasurer Joao Manuel Costa Antunes, who is the Macau Government
Tourist Office (MGTO) director; and Hong Kong Tourism Board conventions

and exhibitions manager Tina Cheng.

Also joining the meeting were the TCEB's director for conventions,
Suprabha Moleeratanond; the deputy director of the MGTO, Maria Helena
de Senna Fernandes; and MGTO adviser for business tourism, Gary
Grimmer; among others.

Natwut revealed the three strategies as research and data collaboration,
for which the MGTO will head a taskforce; destination promotion, for
which the TCEB will head a taskforce; and education and training, whose
taskforce will be headed by
the PCVC.

The TCEB successfully
hosted the 20" Asian
Association of Convention
and Visitor Bureaus
last month to revive the
cooperation  of  Asian
MICE bureaus for unity
and strength, which is a
vital role for Thailand in
its goal of becoming the
MICE leader in the region.

Moreover, Natwut was selected as the new president of the AACVB board,
while PCVC is vice president and MGTO is secretary and treasurer.

Suprabha added that the AACVB meeting indicated that most Asian
countries faced similar problems, particularly in regard to human resources,
where there is a lack of working experience and foreign language skills.

“It is a clear sign that the association is in harmony to move ahead with a
clear plan to make Asia one of the world’s leading regions for MICE. The
success of this meeting reflects the seriousness and commitment among
all members. AACVB’s members are working even harder to break down
boundary barriers to promote Asia as a major MICE destination”, Natwut
stated earlier.

He added that Asia has major potential to become a key global MICE
destination. The region is the world'’s fastest-growing economy, especially
China and India. All destinations are also more diverse as a selling point
to attract corporate clients. Joining hands between members will also help
increase regional competitiveness.

N



TALES OF SUCCESS

addu. AT 3 swdaiauviNviu

16" ITRCMA

* A 1]”‘ CTW, Asm Pamﬁc 2008

l]J Yszauand1ialun1sinen ITECMA assdi 16
fﬁfﬁ CHJ . uwaz CTW Asia-Pacific 2008 m"qﬁ 11 92WIN9TUN

7-9 @NW@NWN’]%N’]LU%@&I’N@ I@il“/lﬂﬁi"].l’]ﬁl 134 Nﬁﬁa GI'NNHGLQGL%H’]?L“U’]

FDNUNNTINIINITEHBINLARLUNININ
F1UR MEATIIUIAN WAINLITIS INE RIMsUsETsludn s
Wnedurlan wazlugsnasianisnatsaninazidnsinaunse bl smen a13

FINIIUNINAIT 1,600 518 LHAZLAAFDIUATDE
mamaiies lae aadu. 1@5Us19TadeH 3 91978
Taun 37197870 T8AIUNITTAANLAIYS AN
Anssanisse AUUIZNG T19TaRILEINNTVILL DA
wa w8z 319¥a09dnsfidinauduludaan
memmalﬁm wT e sm"LmumLﬂuﬂwa@@maﬂu

& ﬂ@l“’W’]M“ﬁﬂ dnems densuszguuas
mﬁmemmt,wal,ﬂmwaa LW, WalNeIn wHae
meyamumimm'ﬁmawmmu‘LwﬁNL%u%mm
wanmsdaausairsacudulUldfedlaannusin
34amafLaﬂuawnmmwmmulmauaLwaaﬁwmw
:N‘LI:LQSL%HUNL“IJ’]'E’JNﬁ’]%’J’]ﬂ@NaﬂE wumﬂ@mﬂm@
ERhg i'gmmmma“mumﬂmmu,amaumm wﬁa

wmmmmluﬂummm‘wmﬂmmwmue) w1 Bn

X

mﬂmﬂu‘umﬂ‘w /AU, mmmumemmammﬂ
AU IZNFANITINIUAE mumawmﬂmmiww

a

=]

e ——

LFUASAR mmumumimwa mMsnaa ‘uwmwm
ERISTREE ﬂi”mﬂm@ma memmmwmummnﬂ
uazidnwalanisdaaulagsy

maaﬂm Wend Hdunamaiunmaneuasnns
ARG IiﬂLLiNLLBN‘U’]ﬁL@ai NIUNHY wm“l,uwm
wmeﬂu@ma@ummmﬂaﬂﬁiwmﬂvLmJ (Thai
Pavillion) a3 Tildszauanudnsasnnlumsamiom
ﬁfwwwLaimﬁiﬁaﬁlﬁu%maﬁu Ei%aa‘mimﬁﬁlﬁw
i's34ﬂmmmwamumimmumﬁmaﬂwﬁuaﬂaﬁ@
@aﬂﬁammuu Fail wonanamanvraE s
Vioauienudn InedislfFaudszmaeuisadnefenlys
Lazga9ng sLuLiaqamwmwwn‘wmmwma‘uawm

andl g ga@mmmmaa@mmamimﬁ U
W5590U aLlus i LBndnsa WnIda lwasiada A
THanuAind1 anunsaidumaiaslilaguasalu
mimLuuﬁﬁﬂmmamaﬂami'smm WASLRUINNTT
TR9U I@a'ﬁwmwa%

LEAIRUAT WazusnIs mulmgiugamﬁummm

A “WIE

TCEB WINS THREE OUTSTANDING PRIZES

Despite the political turmoil, the TCEB was
successful in organising the 16" IT&CMA and
11" CTW Asia-Pacific 2008, held from October
7-9 and attracting more than 1,600 preregistered
delegates.

At the double-bill event, TCEB was honored
with three awards, winning Stickiest National
Pavilion, Silver prize; Stickiest Promotion
Award, Gold prize and the Best Convention
and Visitor Bureau in Asia Pacific, for which it
was announced as the winner for the last four
consecutive years.

Malinee Kitaphanich, the TCEB's director of
meetings and incentives, said the event had
gone smoothly, thanks to all parties whose joint
efforts ensured delegates’ security. There was
a good response from participating exhibitors,
who agreed that this year’'s buyers were of a
better quality. In addition, this was the first year
the TCEB had invited all its overseas marketing
representatives from Hong Kong/China, India,
Japan and Australia to join the event.

Many exhibitors expressed some concern about
what was going on politically.

Hanafi Sastrawinata of Vayatour Bali commented
that political strikes take place everywhere in the
world and are not the main factor for him when
considering whether to join an event.

Hilary Hendricks, sales and marketing assistant
at Paris-based Bedouk, joined the event for
the first time and had no problems with the
organisation.

Surakrai Kerdtawee, director of sales and
marketing for The Ambassador Bangkok, one
of the exhibitors in the Thai Pavilion, said his
company had been overwhelmingly successful
in terms of full business appointments for two
days.

MICE buyers agreed the political situation was
hardly an obstacle for the organisation of the
event. Thailand is considered a destination
with various tourist attractions. Together with
more reasonable and affordable room rates,
three times lower than those in Hong Kong and

Singapore, the country has more advantages
than its Asian neighbours.

Kimmy Yu, MICE operations manager for
Farrington American Express Travel Services,

dismissed the idea that politics was an issue that
could affect her business planning. Once she
decided to join any event, she would come. As
to the organisation of this year’s event, she said
there was nothing she could complain about.
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SECURITY STANDARD INITIATIVE LAUNCHED

The Industry Ministry in conjunction with
the Thailand Convention and Exhibition
Bureau (TCEB) and convention centre
operators launched the MICE Security
Management  System (MSMS), the
Kingdom becoming the first country in the
world to upgrade its MICE standards and
hence boost overseas confidence.

Rattanaporn Jeungsanguansith, secretary-
general of the Industrial Standard Office,
said the initiative was a great success as
a cooperative venture between the public

and private sectors for a sustainable MICE
industry.

Meanwhile, MR Disnadda Diskul, chairman
of the board of The Thailand Convention
and Exhibition Bureau, is confident the
standard will support the marketing of
convention centres, hotels and operators by
providing an advantage over competitors
and giving more confidence to organisers
and visitors.

The Queen Sirikit National Convention
Centre (QSNCC), IMPACT Muang Thong

MSM3 i
wmﬁm SYSTEM m

Mo, o0

Thani
Trade and Exhibition Centre (BITEC) also
joined the launch as the first orgainsations
entering the security standard programme.

and the Bangkok International
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TCEB HOLDS ROADSHOW IN VIETNAM

roadshow in Vietnam.

dygan 1

Thailand Convention and and
Exhibition Bureau recently led the the
public and private sectors to hold a

Supawan
Teerarat, TCEB
exhibition
director, said

organisations - including
German-Thai Chamber of
Commerce, CMP (Thailand) Ltd.,
Queen Sirikit National Conference
Centre, IMPACT Exhibition and
Convention Centre, PICO (Thailand)
Ltd, ASIA Business Link Ltd, the
Technology Energy Conserving
Promotion Association and the

Funvdananssulsaladludssineg waasdua1mm s fvas that in order :
, A oA e o o - ¥ ¥ t t Bangkok International Trade and
§199 tWasaaEs NN uLEnIfuA1 et ludsauinasedl © support L ibition Centre - staged a
e v v o ~ = o “The Bangkok: g
P A g nanwluiaslne waNaANAIUNIINITOL Exhibition City "oadshow in Ho Chi Minh City and
Cx ! xhibition City
a = a o q .
mﬂfwjl’ N o L?Ii‘is@ﬂ’ol AT UITLINE ) of ASEAN”  Hanoi.

LHBLADUNNIUHN E‘iﬁ‘ﬂ% FINNY UINIIAN LLaZﬂWiaﬁnu "_H_' cam p a | g n, Nguyen Thanh Hungy Commerc|a|
ﬁwummmaaiw&lmw@uw waz  waa Fordunisadag "lh the bureau Counsellor, Vietnam Embassy to
e sml,ﬁuwmmmm@ﬁmm ANMNFTUNUTTZNIN9E89 has rolled out Thailand, revealed that the TCEB's
wihflunsdass wastssdaius  UstnalFurwsdudedu a  roadshow roadshow programme in Vietnam
o » ] 1 ) a v | . programme in will not only enhance economic
ATUNITAIITHINNUILINANIUNITAN BN | U . . o

- . Y e L \ND Asian countries conditions but also strengthen
JTURFATATAT TIHVIIHAATIRUTAS fAnasam Nanaag “"",”h ki to  promote relations between the two countries.
a v a 5% v o ‘= v oA
FUAT GUILFAIRUAT EHIANNIIA waunTaalsalardll v and create

219 Mo aIiu-tng uSEw
Foun (Uszimelne) 4 audnis
ﬂizyw,mﬂm@ﬁ%ﬁ@ar gmsﬂuam%uﬁw
waznisUszgudaune u3sn Uln
(lnauwaud) anne (WH1Tw) USEN
wTe DRRUE 890 a1Ne FNIANES
wInmalulagnmIauinEnasw uaz
audinzenns uazmadssyn lumae

aaUu. asluIneanans
LEAIRUAIUIUI TR L
nanyszinaadeon laun
waLte Fealus AaUTua duladlide
Reewn ldwiang dunisznaaia
Tutseinadude uazan laanesy
Uszanamdnsunisaananssalsala’
LIt l5meamn 10 Fmm and Thai

N335 Azesod

be staged in Thailand.

private

awareness for
international
trade shows to

In October, the TCEB in cooperation
with the Thai Consul in Vietnam,
the Vietnam National Trade Fair and
Advertising Company (VINEXAD)

“Under our strategic plan for
roadshows in 2009, the bureau
will focus on Asean countries,
covering  Malaysia, Singapore,
the Philippines, Indonesia and
Vietnam, while continuing to
increase awareness in India and
China with an investment budget
of BtlO million,” Supawan said.

companies
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BUREAU ALLIANCE

The Thailand Convention and Exhibition
Bureau has signed a Memorandum of
Agreement with the Barcelona Convention
Bureau of Spain and the Vienna
Convention Bureau of Austria to cross-
promote the MICE industry.

with two of the world’s best-known cities in the meetings, incentives,

conventions and exhibitions industry would open up opportunities for
Thailand to acquire knowledge, experience and skills on MICE development. It
is recognised worldwide that both European cities are renowned in this field,
each with a record of having successfully organised major events. Moreover,
Barcelona has won the Best Convention Centre award for facilitating the
most advanced technology in the world.

N atwut Amornvivat, TCEB president, revealed that forming the alliance

Under the agreement with Barcelona, which is a pilot project for development
cooperation between the two countries, the TCEB and the Barcelona
Convention Bureau have drawn up a plan that both bureaus will exchange
management staff to learn each other’'s operations and MICE business
development. The TCEB earlier sent two managers to study the Barcelona
Convention Bureau's operations for two weeks.

In addition, the two sides agreed to co-promote their MICE industry facilities
and activities as well as their premier MICE events for buyer and sellers.

The two partners will also jointly promote their MICE industry and attract
new events including trade shows in Europe, in which Barcelona will be a key
player in encouraging organisers and tour operators to consider Thailand as
a destination for holding events. The TCEB will at the same time promote
local organisers to hold more events in Barcelona.

Staff exchanges indicate that Europe and Asia have vastly different strategies
for MICE industry development. In Asia, governments will inject a budget for
marketing campaigns to promote the industry, while European governments
will allocate a budget for communities to promote the events. Various
communities participate in each event, using such tactics as billboards,
discounts for shopping, services and travel. Community participation has an
influence on the image and impression gained by visitors.

Moreover, European meetings are not limited to convention centres, as cities
will create other venues such as museums, old palaces and even beautiful
lawns as amazing new choices to attract more business events.

After initiating the cooperation with Barcelona, the TCEB is now
planning to send management staff to study the operations and
MICE business development at the Vienna Convention Bureau.

The TCEB is confident that the cooperation with the two cities will
help Thailand to create new initiatives for future MICE industry
development.
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MICE WINDOW
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HONG KONG INJECTS HUGE
BUDGET

The government of Hong Kong
Special Administrative Region
has set a 2008/2009 budget
of 30 million Hong Kong dollars
(Bt135 million) to promote

the meetings and exhibitions
market, which has become a
big contributor to the tourism
industry.

Hong Kong has set a more
aggressive marketing plan

in overseas markets. The
government also seeks
professional organisers that can
to provide integrated services
such as assisting in bidding for
big events, creating promotional
campaigns to attract more
visitors and proposing new
ideas to give visitors a good
impression.

Meanwhile, the Hong Kong
Tourism Board will work closely
with the economic and trade
department as well as the
Trade Development Council to
create unity for MICE industry
development.
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MALAYSIA UPGRADES
MICE AGENCY

Malaysia will finally have its
convention bureau up and
running by year-end.

The Malaysia Convention &
Exhibition Bureau (MyCEB)
will be a subsidiary of Tourism
Malaysia, the promotional arm
of the Tourism Ministry, and
will replace Tourism Malaysia’s
existing convention division.

Malaysia has upgraded its MICE
agency to play a greater role

in bringing more international
business to the country
through focused marketing and
promotional efforts.

Datuk Mirza Muhammad Taiyab,
director-general of Tourism
Malaysia, said the bureau would
comprise members of the
private and government sectors.
It will lend support and give
confidence to local associations
and MICE planners in bidding for
international conferences and
congresses.

nidilne 3 amalngy
wioAeIHGIAANNFY
Ussind

Wonanuidandiiuan wism 54
WIBNSFUA3IFIIE A LT,
TUsunsnMsIaswmAnansuilng
1T 2552 (New South Wales “Master
Events Calendar) InaAAinazsiunn
naniswmﬁﬁnﬂmnm\mﬁ“mﬂmn
#u uazansna el dTnensdl
fusgguiiv 500 aulniunaaaIASIAY
NIOUITHI 11.7 WUAUUM
smawmAmaddy | wgninduluds
ngvv1 qgluling uazngiaw laue:
dnguluiion unAx figwiau uas
ARAN

0L §n3dn Ussenmdmiindiusms
MsInemgsiazavinid na’mn n19
& S TNANAL 3 qmmaﬂﬁ\m o
tefupafanssNNvgIiaansy
UssmAEansuaaiiani

Tadiuwd Suiud 3aitd Sidwaneas
unszAuldaudaitd R dudu 1 Tu

10 UssAtiamsunsdadusm
enInuUssnali el 5 T8
e

SYDNEY CELEBRATIONS TO
BOOST BUSINESS EVENTS

In the middle of last month,
New South Wales Premier
Nathan Rees launched the
major 2009 programme of the
spectacular Events New South
Wales “Master Events Calendar”,
aimed at winning more business
events for the harbour city of
Sydney. The programme is
expected to generate more than
500 million Australian dollars
(Bt11.7 billion) annually in direct
economic benefits for NSW.

The three major festival seasons
will kick off each winter, spring
and summer —in January, June
and October.

Business Events Sydney chief
executive officer Jon Hutchison
said the initiative would provide
an invaluable asset in pursuing
new business events for Sydney.

Business Events Sydney has
embarked on a strategy to lift
the city into the world’s top
10 international conference
destinations within five years.
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MACAU TARGETS
AUSTRALIA’S MICE
BUSINESS

International event and
conference organisers in
Australia now have eyes on
Macau after Viva Macau Airlines,
a low-cost carrier, recently
opened direct flights between
Australia and Macau.

The airline and the Macau
Government Tourism Office led
a delegation to Sydney last last
month. Macau held a lunchoen
at New South Wales Parliament
House to showcase “New
Macau” campaign to Australia’s
MICE operators.

The deputy director of the
Macau Government Tourism
Office, Maria Helena de Senna
Fernandes, said that apart from
being a popular destination,
Macau is also emerging as a
new international MICE player
with its extensive development
of luxury hotels, resorts and
MICE facilities.



MICE TRENDS
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EFFECTS AND CHALLENGES OF THE
ECONOMIC DOWNTURN

With global economic growth projections for
2009 having been marked down to 3 per cent
and a modest recovery expected only later in
the year, it is important to look at perceptions
of the impacts on MICE business, market
trends and strategies.

ccording to the International Monetary Fund’s October report on the world economic
Aoutlook, global growth next year is expected to be at the slowest pace since 2002,
with the major advanced economies already in or close to recession. Emerging and
developing economies are also slowing in many cases to rates well below the recent trend.

Meanwhile, the Finance Ministry’'s Fiscal Policy Office announced that the Thai economy
next year is forecast to grow in a range of 4 to 5 per cent, which is attributed to a slow
recovery from a low base in 2008.

For the tourism sector, the Tourism Authority of Thailand forecast that the number of
international visitor arrivals for 2009 would be about 16 million, up 5 per cent from this
year and generating Bt630 billion in revenue for the country. The authority is maintaining
the Kingdom's market positioning as a “quality destination” — one that is clean, convenient
and safe, and is perceived as being unique.

The country continues to focus more on the MICE market in the expectation that it will
become an even bigger revenue contributor. Next year, the Thailand Convention and
Exhibition Bureau will make an even greater effort to maintain 20-per-growth in MICE
visitors. This year, the TCEB targeted attracting 940,000 visitors, generating Bt65 billion
in revenue.

In the middle of October, Germany’s Travel Marketing Factory GmbH (tmfGmbH), a leading
specialist MICE marketing and sales agency, conducted a quick survey into the effects of
the financial crisis on the MICE market. Eighty per cent of the top agencies in Germany
operating outbound MICE business participated in the survey to give their perception of
the situation.

Almost 40 per cent of the respondents saw the crisis having no negative effect on their
business at this stage, while 44 per cent were more uncomfortable and could imagine that
the situation would have more of a negative influence. Only 13 per cent saw the impact
as definitely negative.

Nearly 40 per cent of the respondents said they were guided by their feelings and did not
really have any specific losses. Forty-four per cent reported confirmations that projects
had been delayed, while 26 per cent listed cancellations of confirmed activities as a
reason for their rather negative outlook.

Their opinions on the effects of the financial crisis indicate that incentive travel is obviously
the weakest area - a psychology that can always be seen in crisis situations. Companies
wait for more stability or less upheaval in their environment. Product presentations
might be affected by developments in the automotive industry. Obviously, meetings
and conventions will be least affected, as international meetings are a must in a global
environment.

In conclusion, tmfGmbH recommends staying focused and continuing with strategic
marketing covering all areas of MICE. International meetings and congresses will always
build a stable basis, as they are a precondition to acting in a global environment.




