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EXCLUSIVE INTERVIEW WITH

MR. YUKOL LIMLAMTHONG,

DEPUTY PRIME MINISTER AND MINISTER OF AGRICULTURE AND
COOPERATIVES, ON HIS VISION TO PROMOTE THAILAND'S MICE INDUSTRY

Despite the economic crisis in Europe and the US which
has negatively affected the world economic situation,
the MICE industry in Thailand has still significantly and
continuously expanded. In 2012, the MICE industry
accounted for 9.49% of Thailand’s total tourist industry,
equivalent to 0.58% of the country’s GDP and 895,224
foreign business travellers came to Thailand for MICE.

This MICE Update has the honour of featuring
Mr. Yukol Limlamthong, Deputy Prime Minister and Minister
of Agriculture and Cooperatives who shares his vision to
promote Thailand’s MICE industry.

As a Deputy Prime Minister who plays a crucial part
in defining the direction of the TCEB, please share your
vision to promote Thailand’s MICE industry.

The MICE industry has played an important role in the
Thai economy. The industry generates total revenue of
about THB 80 billion each year. MICE travellers are quality
travellers who have a clear purpose for each visit. MICE
travellers spend 2-3 times more than general travellers.

Recognising the importance of the MICE industry, the
government has continuously promoted and placed great
emphasis on it by initiating supportive policies to promote
tourism activities with the aim to add value in tourism,
develop the quality of tourism services and promote
Thailand as a host country for international MICE events.

For years, the government’s policies partly driven by
TCEB, a government agency under the supervision of
the Office of the Prime Minister that is responsible for
developing Thailand’s MICE industry, have been very
successful in pushing Thailand to become a destination for
domestic and international MICE travellers.

How does the government promote the MICE industry?

Prime Minister Yingluck Shinawatra has focused on
organising events on both the national and global stages.
Recently, Ms. Yingluck instructed the Ministry of Foreign
Affairs and Thai ambassadors worldwide to gather
information about events in each country related to the MICE
industry and to collaborate with TCEB to attract international
conferences to be held in Thailand while simultaneously
promoting Thai tourism. The government also focuses on
offering greater convenience to tourists and MICE travellers
by offering multiple visas which enable travellers to visit
Thailand many times and arranging shuttle buses from the
airport.

Apart from the policy which aims to attract international
events to Thailand, the government also promotes five cities
— Bangkok, Chiang Mai, Phuket, Khon Kaen, Pattaya — to
become the MICE cities. The purpose of the policy is to
promote meeting and exhibition events and tourism to
Thailand in order to stimulate economic growth, enhance
local economies, distribute income throughout the country
and present the strengths of each province. Each MICE city
has different strong points. TCEB most recently promoted
Khon Kaen as a MICE city.

Another main strategy to promote tourism and the
MICE industry is implementation of the government’s Green
Economy in various fields. In the future, the “Green concept”
will permeate every activity. Environment preservation will be
the heart of Green Tourism and Green MICE.

What is your view of the importance of the MICE
industry in Thailand and why do we need to prepare it for the
upcoming ASEAN Economic Community (AEC) in 2015?

1

Recognising the importance

of the MICE industry,

the government has
continuously promoted and
placed great emphasis on
it by initiating supportive
policies to promote
tourism activities with

the aim to add value in
tourism, develop the quality of
tourism services and promote
Thailand as a host country for
international MICE events.

| think the AEC integration will enable us to be the
centre of the MICE industry in the region. The obvious
change that we can see in Thailand’s business sectors and
MICE industry when the AEC emerges is new competitors
from ASEAN. Costs of goods may drop which is a good
thing. When we do business, we can do it more freely.
However, some competitive countries may penetrate the
Thai business sector to poach our skilled workers. Potential
competitors will come to take advantage and invade our
market boundaries which we can no longer protect through
regulation. To maximize benefits of the AEC, ASEAN
member countries should cooperate with each other rather
than competing with each other. Each country has its own
strong and weak points. We should take it as an opportunity
and present our own unique identity to the world in different
ways.

Each country has its own strengths and weaknesses.
Geography, infrastructure and transportation systems are
Thailand’s strong points. Also, Thai people are generous and
offer sincere hospitality and big smiles. However, language
skills and discipline are still our weaknesses. Therefore,
we should look at other countries such as Singapore and
Myanmar. Good discipline can be seen in Singaporeans.
Myanmar has natural resource riches. However, Myanmar
still needs good management and its political situation
remains unstable. We should apply the strengths of each
country to other countries throughout ASEAN to create ,
completely integrated development within the region.

The Thai government has been working hard. Recently,
Prime Minister Yingluck ordered the Ministry of Education
to develop English language and labour skills so that our
human resources and entrepreneurs can become more
professional and realise more of their potential in the MICE
industry.

In terms of national security and political stability,
is Thailand ready to develop its MICE industry?

Today, the chance of a recurrence of violence is
almost zero because we have seen from so many
cases in the past that it always brings negative
results. Our security officers have experience
and ability to avoid violent situations. Currently,
the political situation in Thailand is normal
and the country has enough stability to
build investor confidence in tourism
and organise business activities in
Thailand.
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Nestling an area around the Gulf of Thailand of about 140 km,
- south-east of Bangkok, Pattaya is one of the most attractive
destinations in Thailand, just like Bangkok. The city is home to

With a total population exceeding 1 million, Pattaya
has long since acquired a reputation as a popular beach
resort with shimmering sand and blue skies and sea. Today,
Pattaya, a lively and clean beach town, each year welcomes
hundreds of thousands of visitors from around the world.
Just over one hour from Bangkok’s Suvarnabhumi Airport,
the city is always lively and offers activities that include a
wide array of water sports, golf, shopping, cabaret shows,
an elephant village, Muay Thai (Thai boxing), and fascinating
museums.

Another magnet drawing visitors to Pattaya is its broad
spectrum of restaurants, serving some of Thailand’s freshest
seafood and an excellent selection of authentic international
eateries, serving French, Italian and many more varieties for
foreigners visiting the city. The city also boasts an incredible
choices of accommodation, ranging from luxurious hotels
with superb convention facilities to simple guesthouses,
suiting every tourist’s preferences and needs.

Apart from being one of the world’s most attractive
destinations, Pattaya also has potential and readiness to
become another “City of MICE” of Thailand. Currently, there
are over 390 local and international brand hotels offering a
total of 28,459 rooms. Each hotel in Pattaya is equipped with
full facilities. In total, there are 102 meeting rooms in hotels
in Pattaya. This enhances the City’s readiness to organise
international MICE events at all levels. In addition, Pattaya

offers three exhibition and convention centres with total
space of 13,212 square metres.

Those three exhibition and convention centres include
Ambassador City Jomtien Hotel & Convention which
offers an area of 6,912 square metres, the 5,000 square
metres-Eastern National Sports Training Center, Pattaya
Sports Stadium and a multipurpose Pattaya Exhibition and
Convention Hall (PEACH) with a total space of 1,300 square
metres.

Driven by its popularity as both a holiday destination
and a getaway for foreign expatriates, Pattaya has also

. countless attractions where visitors can experience a true sense :
* of entertainment. Many activities and shopping centres can be -
. found everywhere around the city. Along the streets, there are .

many shops, offering customers premium quality products. In all, -
. Pattaya is renowned as one of the most important economic cities
- in Thailand.

- —ACOLOURFUL EASTERN MICE CITY

been successful and gained acceptance around the world
as a host of many international exhibition and other MICE
industry events, including international meetings and
product exhibitions. Those events include IT&CMA and CTW
2006, COMMART PATTAYA 2007, Pattaya Food & Hotelier
Expo, ASEAN Summit, 47th ICCA Congress, Asia Pacific
Advertising Festival 2008-2011.

As part of Pattaya’s persistent drive to become Thailand’s
MICE City, it offers special packages to facilitate MICE
travellers who would like to organise MICE events in Pattaya

———

in line with the TCEB'’s efforts to push Pattaya to become the

City of MICE. Details of the packages are mentioned below:
1. If meeting attendees number over 100 people, related
agencies in Pattaya will arrange a motorcade to escort
the group from the Airport to hotels with a welcome sign.
Attendees will also be invited to join environmentally
friendly activities including growing plants in Ko Larn.
Boats are prepared to take MICE travellers to join a
myriad of activities on the island.

2. If meeting attendees number over 300 people, the
Pattaya Governor will himself give a welcome speech.
Motorcades will be prepared to take the attendees
from their hotels to tourist destinations in Pattaya City.
A Welcome Drink party will be held to boost attendees
energy and get them in the mood.
3. If meeting attendees number over 500, Pattaya City
will hold a welcome show. Attendees who would like to
extend their stay will be offered special room rates.
From information mentioned above, it clearly shows
that Pattaya City is not only one of the Asia’s leading
destinations that have attracted many groups of tourists
including families, couples and single travellers, but also has
readiness in all aspects to become MICE City of Thailand.
This is because Pattaya is truly “a colourful eastern MICE
City”.
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Khon Kaen ‘The 5th MICE City of
Thailand’

TCEB recently signed a MOU with Khon
Kaen province in Thailand to strengthen
cooperation and promote the city to become
the fifth MICE City of Thailand. Pooling
participation from over 350 government
offices and local entrepreneurs to join
the mission, the MOU aims to enhance
Khon Kaen province as an international
convention and exhibition hub of South
China and Indochina and to serve the
expanding ASEAN region economies.
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“Meetings in Thailand” confirms
readiness of Domestic MICE industry

Deputy Prime Minister and Agriculture and
Cooperatives Minister Yukol Limlamthong
chaired the opening ceremony of “Meetings
in Thailand”, organised by TCEB with the
objectives of building regional awareness of
domestic MICE in Thailand, urging participation
of all sectors, promoting domestic exhibitions
and events and distributing income from the
capital to different regions of Thailand in order to
strengthen the Thai economy. Thailand’'s MICE
sector is expected to expand by 15% in 2013.
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Thai MICE operators join force to
penetrate Indonesian market

Mrs. Nichapa Yoswee, fourth right, Director
of TCEB’s MICE Capabilities Department of
TCEB recently led Thai MICE entrepreneurs
to Jakarta, Surabaya and Medan, 3 of
Indonesia economic centres, to explore and
prepare offensive and defensive strategies
for all sectors of Thailand’'s MICE industry
in advance of the AEC. The operators learnt
more about investment opportunities, as
well as procedures and regulations for the
international MICE business. The activity
was part of the “ASEAN MICE Operations:
Now for the Next Investment Excellence”
educational programme. The group was
welcomed by Mr. Pasakorn Siriyaphan,
fourth left, Ambassador Extraordinary and
Plenipotentiary Jakarta Indonesia.
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Krabi as “The Adventure MICE of The
Andaman”

TCEB organised “Media Familiarisation
trip 2013” under the concept of “The
Adventure MICE of The Andaman”. Over
27 media representatives from various
countries around the world participated in
many activities including side inspection
at meeting and hotels, CSR activities and
adventure activities such as mountain
climbing. Moreover, participants also had
an opportunity to join buyers meet sellers
session.
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VISION OF DR. SURIN PITSUWAN ON THE FUTURE OF THAILAND'S MICE INDUSTRY

“It’s time for Thailand’s MICE entrepreneurs to grow
outside the country” - Dr. Surin

This MICE Journal has the great honour of featuring
Dr. Surin Pitsuwan, one of Thailand’s honourable speakers,
who comes to share his vision for the future of the MICE
industry in Thailand and how Thai entrepreneurs in the MICE
industry should prepare for the upcoming establishment of
the ASEAN Economic Community (AEC).

Dr. Surin is a former Secretary General of the Association
of Southeast Asian Nations. He has long experience in
economic, social and cultural issues at ASEAN level and
is the current president of the Future Innovative Thailand
Institute (FIT). He was invited by TCEB to deliver a keynote
address entitled “Opportunity of Thailand’s MICE industry
in ASEAN” at the TCEB’s “Building potential for Thai
MICE entrepreneurs for ASEAN” academic event. The
event was organised during 13-14 June 2013 with the
aim of encouraging MICE entrepreneurs to recognise the
importance of AEC integration.

Dr. Surin’s perspective on the importance of the MICE
industry, the needs of MICE travellers and the strengths of
Thailand was that,

“The MICE industry is a core mechanism to drive and
stimulate economic growth in the ASEAN region. ASEAN is
a big market with a total population of 600 million people.
The middle class group throughout the region has been
significantly expanding. The needs of this group of people
vary. They always look for good standards and safety in
terms of products and services. Entrepreneurs need to
be straight and get to the point when doing business with
them and should show transparency and honesty in every
business deal.”

“With my long experience in economic, social and
cultural issues in ASEAN, | think Thailand’s MICE industry
has its own strengths and identity that no other country has.
Our strengths are our big smiles and sincere hospitality. We
have to find ways to present our identity to the world in order
to attract more international business travellers to come to
Thailand and make them feel that warm welcome at their first
step in Thailand, starting at the immigration check point. We
should improve our service at immigration check points at
the airport to be quicker and more efficient.”

Dr. Surin gives good advice to entrepreneurs in the MICE
industry to help them prepare in terms of infrastructure,
transportation and human resource development to
welcome the upcoming establishment of the AEC in 2015

“To efficiently organise the events at regional and
international levels and to build good impressions among
MICE travellers, MICE entrepreneurs and all related
agencies, including the general public must study and
deeply understand different perspectives of ASEAN,
including culture, language and consumer preferences in
each country. They should help create a positive environment
and work hard to be a good host of MICE events. And when
a MICE event is being organised, all related sectors should
provide full cooperation to the concerned agencies. Other
facilities, including mass transit, roads and hotels, must be
improved to raise the overall standards.”

“Human resource development is also important,
especially English language skills. Today, youths in
Cambodia and Laos get higher TOEFL scores than Thai
youths. Meanwhile, our education system remains ineffective
and still does not encourage Thai people to engage in

international interaction. Thailand has to undertake a major
reform of its educational system.”

The establishment of the ASEAN Economic Community
in 2015 is an important turning point for investments
in all industries in ASEAN member countries. Stepping
and growing outside the country to grab more business
opportunities is what many Thai investors have still worried
about. Dr. Surin then proposes his useful ideas for investors
to help them better prepare themselves for the upcoming
AEC. The ideas are that,

“Today, the ASEAN regioniis full of business opportunities,
especially now that the US and European economies have
experienced slowdowns. This is our golden opportunity. The
time has come. Thailand’s MICE operators need to seek out
new markets in ASEAN by either doing a joint venture or
building a business partner, because the only way to protect
our own interests is to grow outside and send the benefits
back to the country, just like countries in Europe, China and
Japan, whose revenue from business outside the country
has continuously increased as a proportion of GDP.”

“Today, there are many companies that are afraid to do
business outside the country. This makes me wonder why
Thai entrepreneurs are still inactive and not concerned with
the establishment of the AEC.”

“In 2015, expectations and feelings of people in member
countries will change. It may take a long time to build a
sharing market. | am not asking everyone to be ready when
the time comes. | just want everyone to realise that when
that time comes, we cannot grow alone and everyone
must work together for mutual development,” Dr. Surin
concluded.
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