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MESSAGE FROM THE PRESIDENT

Dear readers, iE

DURING THE FIRST QUARTER of the 2011 fiscal year (October-
December 2010), TCEB went into high gear, implementing an
aggressive marketing plan under the “Believe in Thailand”
campaign. “Believe in Thailand” is a confidence building campaign
that aims to boost international confidence in Thailand in targeted
markets around the world.

In late November, TCEB moved to further penetrate the EU market
with the holding of a road show in London, UK, aimed at fostering
better understanding and reaffirming Thailand’'s readiness as
a MICE destination among organizations and media. This event
enabled participants to gain a clearer view of the current situation
in Thailand and reassured them that it was business as usual in
Bangkok.

TCEB then led 27 Thai MICE operators to participate in EIBTM
2010 in Barcelona, Spain, an annual event that is regarded as one
of the EU’s biggest exhibition trade shows. The Bureau used this
evente as a platform to strengthen international confidence in
Thailand and also to show the country’s potential and readiness
to host events. TCEB offered five “Believe in Thailand” packages.
Three of these - support for team-building activities, golf & spa,
and cultural performances - have been on offer since early this
year and have now been extended to the end of 2011. The two new
support packages added are the Corporate Social Responsibility
(CSR) and Green Meetings packages.

For domestic MICE, TCEB implemented a recovery plan to aid
the areas affected by the recent floods. In this emergency action
plan, TCEB teamed up with the Tourism Authority of Thailand and
the Thailand Incentive and Convention Association to organize a
Familiarization Trip that took representatives from large companies
in Bangkok to assess the damage in the Hat Yai area of Songkhla
Province. The event also incorporated a table top session for sellers
and buyers, as well as a volunteer activity to assist the community.
TCEB is now assessing both the cost of the tangible damage and
the marketing opportunity losses in order to propose an emergency
budget to the government. The budget will be used to stimulate the
domestic market to meet growth targets.

Parallel to this, TCEB has launched a new campaign: the “D-MICE
Package” under the theme “Meetings in Thailand - joining hands to
revive the economy”. The campaign aims to create inspiration for
and raise awareness among both public and private sectors on the
importance of organizing events in Thailand.

In addition, TCEB has developed two extra service channels to
aid those wishing to organize meetings in Thailand: a web portal
offering access to information in Thai via www.ﬂi:‘qmﬁa\ﬂwm.com
and an English version at www.meetinginthailand.com. Similar
information can also be accessed through a call center at 02-530-
7111. Both services are now available.

Another important event was “Thailand MICE Education”, which
was recently held in Bangkok. TCEB joined with Bangkok's leading
educational institutions to initiate the country’s first ever MICE job
fair. The event focused on developing human resources to cope
with the growing MICE industry and prepare for the establishment
of the ASEAN Economic Community in 2015.

TCEB officially kicked off the project to submit Thailand’s bid
to host the World Expo 2020 as soon as the curtain fell on the
World Expo 2010 in Shanghai, China. TCEB has already selected a
consultant to carry out the detailed feasibility study on the project
and progress has been made on the task of finding the most
suitable host city for this event. TCEB expects a conclusion to be
reached and a location to be submitted by the end of this year.

With the holiday season now almost upon us, may | take this chance
to wish you all happiness, prosperity and success throughout the
year to come.

Have a joyous Christmas and a festive New Year 2011.

Akapol Sorasuchart

President

Thailand Convention and Exhibition Bureau




Fielieva in THAILAND

Vi

§ i convention & exhibition bureau

Media Familialization Trip

AUINUADIESUMSINUSBUISTNSSANMS (O0FAMSUMBU) hS0 aauu. mMaviunthidununiumsiasuasy
wavlnsums ‘Believe in Thailand” 2011 nSo ‘UuD 1JovindwsSoy’ 2554 AoefonssUsiveg moriu
MSMAn Ia: MSF0aNs souivMmsasvassAsisMsaviasuMmsueinue InadihnaiioasivnouiBou
TusAuLLIB RO vFoIToY  IlanvdnnouannsniuMmsiioduiumsiDuntiviuonnineUangmonanainsu
onennnssuluBluNiMAIOIBY

I3

EBIIANA AIGTR FE e asu. iWaedn vdsandszna
wanitley ‘Believe in Thailand’ Theutsznno 2554 TilunFanlu
gaamnasnludazaulan ethailunismsluaumealad IT&CMA
. waz CTW agiu. lAdwmhuniidnnanssusine naldlasanig
WalaTNaFINANNITaNUIBNUINTIA NesegainiAunIsiesaludund
Uszinalne Inelduua@n “iWaslne.. afrausaiuniala iepnudiiazesgsia”
Taseansid Delluniamendiunnaiiuladi dszmalnedipaduanuane
danglunisdnfiufanssuniegsiaetivsiatio ineganuderesszmaly 3 fu
Aa n1sLnIsuazeuiuresaulnenidedassyiulan tlanianiegsnaetng
NINNNE WAT ATTNUATNUAIETBIANTUNAAIUTTARLAL
AaaathuLlazinnd 2554 aaili. azAnlunIIaNLRUENEANSATNNTREILN
granssuludlng viva Teauntl Taysuinisfianssudiunisnaiauaznis

9 '
A v

48917 MasAnuiiulentnepterzndtadsnuniaizuazientuiinaides
el Tazanns ‘Believe in Thailand’ DeidunagnidAnyiazdoandndul
graunssnludlnaiduinnuimng naaindy Tudazairenaldiiinau
411 52,000 §runn Wutliidlu 57,600
dwum

Waiia 4 aadu lddnaunumsy
Taaiiydancatulunaiang s
Wmsneiseidsuazylsyl ialid
Tamasndudatsyaunisniaseianig
anfiugsnanaznsimun ludlnelu
NIUNNUUIUAT UAT WNEN

Tuanzinaaiuy aadu. Ala4n
wnvsinendoygvinasdnsfiounis
TAULAAIEUAI9IUIU 61 AU
a7n 17 dszinAialan wunnada
Faufanssuigiinidanaisiiey
WOARNIEUAKIUNT Tefanssuil
\Watanaldfiniemuilzuanilanu

/ "'r.‘!IwM.n.‘rSME e

AuAATUTgsRadaaLssEmAT dufinsuazteunredievanuaItaa Y
dpaunlimiiawlag .
angn aaLl. wunihynaainglsliunisdnlsalsd Angeaeuney svna
gange Twiui 26 woAAniaw uazmndtuniadndanel EIBTM 2010
ngaundialau Ussinaaihs sendedui 30 wARniau e 2 funnan
reuniiil ascu. 1fdnTanleingeaeusan Wemaunn AN ol
trsiAamanIsaiaNdunennisiliaslunsammy dalu asiu. Aeadiu
wNwEsgnANTWRe N A NEiuIesdilsznaunis uaziniAunengulud
wteyAnG aunagadng dszanuaniznssunig satu. nanlueudlac
AanssunnInaAnelAlAzang ‘Believe in Thailand’ o NgeaaUAaY 41 Ui
gramnasuludingazldfunansenuatiaquusaiviladanieluuazniauen
Tuilfsunn wafdeddmauinaunenguludidnandalsemelneiudquau
620,000 Au thaelfidnlszinaninnds 938 &ulaud netlil aau. sl
wnnadn azfanuauiniaunangulud wazsalfviniutlinoumn .
annisgaiunisaniivausaniulugluuy “Thai Team”, dadlu. Tl
1 Yuiazaiunsnseguinvieciiien
nanludundadszmalnedudnuon
24 720,000 AW wazaF19selisg
1,200 Ailaud
wigaydnAdaandn glstidy
wilslunannszazlnauanduiu
gRAMNITNNYiaiag uazlud
1evtlazinalng 391l 2552 N4
unviaviigaannglsthiduniaunda
dszinalnaninnda 4 duau lae
dang twasuil uazdfuaa
Aa1AN bt Nga el invieaien
glsdidndautlszuufasas 15
289914 UEN T B U NEIINNAT
Wunsandadssmalng Taatu

VA:L "

COVERSSTORY

Thailand Convention and
Exhibition Bureau (TCEB)
continuing to strengthen
the ‘Believe in Thailand’
campaign throughout
the 2011 fiscal year with
a series of marketing
and communication
activities and new creative
marketing packages.

The campaign is aimed
at inspiring even more
international confidence
in the country and
maintaining Thailand’s
competitiveness as a
leading MICE destination
in Asia.

kapol Sorasuchart, TCEB's President, disclosed that, after
introducing the ‘Believe in Thailand campaign 2011’ at IT&CMA
and CTW 2010, TCEB has accelerated its marketing activities
under the campaign. “Believe in Thailand” was designed
to further build international confidence in the country and
ultimately attract more MICE travelers to Thailand through the
key message: “Thailand: providing inspiration for your business
success”. It will reiterate to the world that Thailand remains a dynamic business
event destination by highlighting the country’s unique three strengths: renowned
hospitality, countless business opportunities and myriad of amazing destinations.

Throughout 2011, TCEB will implement a roadmap for Thailand’s MICE industry
development that has been designed to integrate marketing and communications
activities and is a roadmap created in collaboration with both the public and private
sectors in the industry. The ‘Believe in Thailand” campaign is expected to be a
crucial part of the strategy for Thailand’s MICE industry’s growth from Bt52 billion
this year to Bt57.6 billion in 2011.

The Bureau recently organized a familiarization trip, bringing media from target
markets across Asia to Europe to the country in an effort to show the media the
resumption of business after the domestic problems, as well as new local MICE
developments both in Bangkok and Pattaya first-hand.

Meanwhile, TCEB arranged another Familiarization Trip - “Exhibition’s Believe in
Thailand in Phuket” - which brought in 61 of the world’s exhibition industry leaders
from 17 countries to Phuket between November 13 and 16, 2010. The trip enabled
them to exchange ideas and conduct business dialogues in a friendly and relaxing
atmosphere at the variety of unconventional meeting places.

In its latest move, TCEB geared up to penetrate the European MICE market through
a road show in London on November 26, followed by participation in a leading
annual tradeshow, the EIBTM 2010 (Exhibition for the Incentive Business Travel and
Meetings) in Barcelona, Spain, between November 30 and December 2.

In May 2010, TCEB organized a road show in London. This was during Bangkok’s
political turmoil. Thus, the Bureau took a more aggressive approach to retrieving
the confidence of EU MICE operators and business travelers that might have been
lost at that time.

Speaking at the launch of TCEB'’s ‘Believe in Thailand’ marketing campaign in
London, Anusak Inthrapuvasak, Chairman of TCEB'’s Board, said that despite
the drastic impact of both internal and external factors, Thailand welcomed over
620,000 MICE travelers last year, generating a revenue of more than938 million
pounds.
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This year, TCEB aims to maintain the same
number of MICE visitors and revenue as 2009.
Emphasizing on the concerted efforts of the
“Anusak pointed out that Europe is a major
long-haul market for Thailand’s tourism and
MICE industries. In 2009, there were over 4
million European tourist visitors to Thailand,
with UK, Germany, and France being the
biggest contributors. At present, EU represents
approximately 15 per cent of Thailand’s total
MICE market, with around 100,000 MICE
travelers arriving a year. Roughly 12 per cent of
these visitors are from the UK.

“Though MICE travelers still represent a minority
of total tourist arrivals, they nevertheless make
a major economic contribution, generating
revenues of over 149 million pounds last year.
Thus, the European MICE market is considered
a high-potential market for Thailand. This
year, almost 85,000 European MICE travelers
are expected to visit Thailand, representing
13.7 per cent of all overseas MICE travelers,
and generating revenues of up to 131 million
pounds,” said Anusak. -

Believe in
THAILAND

London media luncheon

Believe in Thailand Marketing support package
To boost meetings, conventions and incentive tourism

At the media lunch briefing in London, Akapol
said that, apart from the road show in London
and participation in EIBTM 2010, TCEB planned

Support Team-B

Golf & Spa

Cultural Performances
Corporate Social Responsibility
Green Meetings

Conditions:
- Groups of over 50 pax, staying for at least 3 nights in Thailand
Support offered by TCEB:
-20,000 Baht per group
Duration of campaign

- January — December 2011

THAILAND:
Providing inspiration for your business success

Thailand is and ideal venue for international business events. With 3 distinctive qualities and destinations with
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backdrops of unmatched beauty for business meetings, Thailand can drive your business success.
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MYRIAD OF AMAZING
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Thailand is a land of
Renowned Hospitality.
Dedication and insight,
professionalism and the
legendary Thai smile have all
contributed to making us the
MICE hub of Asia.

Countless business
opportunities are open to you
through Thailand'’s close
economic cooperation with
other ASEAN members. The

ASEAN Economic Community,

with its combined population
of more than 580 million, will
soon become the world'’s
biggest market.

Thailand offers you a

to choose
from. With 7 top quality
international convention and
exhibition centres, world-class

accommodations, varieties of
activities and facilities, as well
as unrivaled natural attractions,
we are a MICE destination that
has all the key attributes
needed to ensure a successful
business event.
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EIBTM 2010
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to carry out a new EU marketing plan in 2011 with a 3-pronged approach to
enhance penetration of EU MICE market:

-Prioritizing the appointment of additional marketing representatives in two new
countries: UK, an important global player with high potential for both leisure and
business travel; and Germany, which serves as a hub connecting European
countries.

-Organizing activities targeted at EU organizations, including Corporate
Familiarization Trips to highlight the potential of Thailand’s Luxury MICE niche, and
as a country that is ready to support CSR and Green Meetings.

-Organizing MICE seminars to raise awareness and knowledge of Thailand’s MICE
industry in countries in the EU, as well as in the Russian Federation, for the first
time.

Next year, Thailand expects to host a number of major European business events,
including the World Sport Destination Expo 2011 from UK, incentive trips from
multinational companies based in Europe from various companies and industries,
such as luxury goods, cars, insurance, personal care products and pharmaceutical
companies to name a few. TCEB estimates that EU MICE visitors to Thailand in
2011 would be around 84,940 travelers with revenue of about Bt6,400 million.

“Whilst the Asian region contributes a large proportion of Thailand’s MICE
business, we are also focusing on long-haul destination markets. The UK MICE
market carries special significance for us, which is why we are launching this
campaign in London to reignite interest and confidence in Thailand amongst

Britain’s business and professional communities. ‘Believe in Thailand’ is essentially
about communication and about first-hand experience,” said Akapol.

For the London road show, the Bureau arranged dialogue meetings with
organizations and media to boost EU market confidence. The Bureau emphasized
the desire to foster understanding with the corporate leaders and media in order
to stimulate the MICE market and enhance prospects in the target organizations.

After this road show, TCEB led 27 Thai MICE operators to participate in EIBTM
2010 in Barcelona, Spain. EIBTM 2010 was expected to attract 7,000 trade visitors
interested in sourcing new events business.

EIBTM is regarded as one of the biggest annual exhibition trade fairs for the
European MICE industry. Therefore, TCEB took this opportunity to boost the
confidence in Thailand and show the potential of Thailand to host the business
events. In the trade show, TCEB organized a special welcome event for business
partners at the Sala Thai, enabling Thai MICE operators to meet and conduct
business dialogues with buyers and visitors.

Moreover, the Bureau offered five Believe in Thailand packages: support for team-
building activities; golf & spa, and cultural performance; three packages which
TCEB has offered since early this year and has now extended until the end of
2011. Two support packages - Corporate Social Responsibility (CSR), and Green
Meetings - have now been added to these.

These packages offer support of up to Bt 20,000 (about €500) for groups of over
50 participants, staying a minimum of 3 nights in Thailand. The new packages
are designed to offer alternatives and highlight Thailand’s readiness as an ideal
destination for MICE events. State agencies also fully support these efforts, not only
just to boost a number of MICE visitors, but also to enhance Thailand’s image as we

THAILAND’S RECOGNITION

Meetings & Incentive: Best Destination

® According to 2010 Travel+Leisure’s World’s Best Awards,

Travel+Leisure readers selected Bangkok and Chiang Mai as the first
and second best cities in the world, respectively — as well as second
and third best cities in Asia Phuket and Koh Samui were awarded the
third and fifth best islands in Asia

® Thailand received the 2010 Go Asia Award in the Best Asian
Destination category for six consecutive years from 2005.

Thailand has been voted Golf Destination of the Year for Asia &
Australia for 2010 by IAGTO.

CNN International’s 2009 Online Consumer Survey on Travel and
Tourism reveals that Thailand offers the best value for money.

Thailand has been voted the “World’s Best Tourist Country” in
the 2010Norwegian Grand Travel Award making this the seventh
consecutive year from 2004.

Conventions

According to the “Statistics Report: International Association Meetings
Market — Country and city ranking 2009” by International Congress

& Convention Association (ICCA), Thailand is ranked no 29, with 103
international events, and no 6 in Asia/ Middle East, following Japan,
China, Korea, Australia and Singapore. Bangkok was ranked No 4 in Asia/
Middle East, following Singapore, Beijing and Seoul in terms of number of
events, with a total of 76 events.

Exhibitions

According to “The Trade Fair Industry of Asia 6th Edition, 2010” reported
by the Union des Foires International (UFI), it is shown that in 2009, the
revenues from trade fairs in Thailand reaches around USD 149 million
which is the highest in ASEAN and ranked 7th in Asia. The report covers
the Greater China and South-East Asian markets, Japan, Korea, India,
Pakistan and Australia.

Thailand’s exhibition industry in 2009 was ranked the first in ASEAN in
terms of; number of exhibitions identified - reached 75 trade shows,
estimated annual size of 466,500 sqg. m., average size per fair of 6,220 sq.
m. and the estimated annualized revenues at USD149,389,750.

EUROPEAN MARKET TARGET

Overall of EU MICE market 2010

® A number of EU MICE visitors/84,940

® Revenues from EU MICE market/154 million Euro
Overall of UK MICE market 2010

® A number of UK MICE visitors/9,300

® Revenues from UK MICE market/16.8 million Euro
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strive to create awareness and action regarding environmental sustainability within
the MICE industry,” added Akapol.

Thailand is home to unparalleled MICE destinations across the country, with TCEB
currently providing incentives under ‘Thailand Maximise’ for MICE delegates and
with plans to raise the profile of previously unknown spots that hold the potential
to become new MICE destinations, including Chiang Mai, Songkhla, Pattaya and
Phuket.

Through the strategic development plan, TCEB defined five clusters of MICE
destinations in Thailand: Greater Bangkok & Pattaya as a duo incentive destination-
city and beach; Chiang Mai & Chiang Rai as a culture and heritage incentive
destination with Lanna historical sites; Nakhon Ratchasima & Khon Kaen for ancient
culture, adventure incentives; Hua Hin & Cha-Am for an exclusive beach incentive;
and Phuket, Krabi & Phang-Nga as fascinating beach and sport adventure incentive
destinations.

Bangkok and Pattaya also continue to be offered as a double-incentive thanks to
the fact that they are both vital and vibrant cities in Thailand which together offer
the best of city and beach characteristics. These benefits continue to increase as
new developments in Bangkok and Pattaya reach completion, including enhanced
hotel facilities, leisure activities, and dining and entertainment choices. Moreover,
Bangkok has recently opened the Airport Link, which now offers delegates a faster
and more convenient connection between the Suvarnabhumi airport and the inner
city, making it more convenient to get into the capital than ever.

Pattaya is located in Chon Buri province and has received support from TCEB in
promoting its MICE industry. The city has distinctadvantages overthose in competing
provinces as it offers beautiful surroundings and is close to Suvarnabhumi and
U-Tapao airports. It is also less than an hour by car from Bangkok, 30 minutes from
Suvarnabhumi and 10 minutes from U-Tapao.
The city’s vibrant tourism market, as well
as well-developed business events and
hotel infrastructure, have made Pattaya an
important player in driving Thailand’s MICE
industry forward. Pattaya was selected to be
the first city to implement a MICE industry
initiative due to its successful track record in
staging business events and tourism related
festivals in the past.

“Thailand has been a regional MICE leader
for the past decade, hosting more flagship
events than our competitors. Undoubtedly,
the recent protests were a setback for
the MICE industry, which is why the Thai
Government committed to a major recovery

=
Exhibition’s Believe in Thailand in Phuket

programme with an increased budget allocation. The results are clear to see, and we
are therefore confident that the “Believe in Thailand” campaign will help Thailand’s
MICE sector, restore the country’s image as an ideal global MICE destination, and
most importantly, rebuild MICE visitor numbers to pre-crisis levels,” said Akapol.

In the long term, a recent Cabinet’s resolution assigned TCEB to go ahead with
a feasibility study into the possibility of Thailand’s bidding to host the World Expo
2020. This decision serves to reaffirmed the fact that Thailand is a superb destination
for hosting international events because of its modern infrastructure, strong track
record in organizing international events, as well as strategic geographic location
at the heart of the ASEAN. Hosting the World Expo 2020 in Thailand would make
major contributions not only to employment and the broader economy, but also to
creativity and innovation.

At present, the conventions market accounts for 36.9 per cent of the country’s
MICE industry with a value at Bt19.2 per cent. In 2011, the conventions industry is
expected to by 28 per cent to Bt21.2 billion.

According to the statistics report on international association meetings market —
country and city ranking 2009 by International Congress & Convention Association
(ICCA), Thailand is ranked 29th with 103 international events, and 6th in Asia/ Middle
East, after Japan, China, Korea, Australia and Singapore. Bangkok was ranked 4th
in Asia/Middle East, after Singapore, Beijing and Seoul in terms of number of events
with a total of 76 events.

Meanwhile, Thailand’s exhibitions industry ranked the highest in ASEAN and 7th
in Asia interns so number of exhibitions identified, according to" The Trade Fair
Industry of Asia 6th Edition, 2010 reported by the Union des Foires International
(UFI). In 2009, the revenue from trade fairs in Thailand reached around US$149
million with 75 trade shows. The report covers the Greater China and South-East
Asian markets, including Japan, Korea, India,
Pakistan and Australia.

Next year, the TCEB will continue its
aggressive moves to promote Believe in
Thailand campaign in major markets starting
with the Believe in Thailand MICE Road
Show-Japan in February 2011. In addition,
TCEB would organize marketing activities
in other potential markets including China,
Hong Kong, Singapore and Australia.

Moreover, the TCEB plans to launch more
campaigns, targeting quality participants
and encouraging private firms to join the
events wherever possible.

MICE EDUCATION

Meetings Incentives
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TCEB EXPANDS THAILAND MICE

EDUCATION CAMPAIGN

COLLBORATING WITH BANGKOK’S LEADING
EDUCATIONAL INSTITUTES TO LAUNCH THE EVER FIRST
MICE JOB FAIR IN THE COUNTRY

TCEB recently organized a grand “Thailand MICE Education” event in
Bangkok by initiating the first MICE Job Fair for the first time in Thailand’s
MICE industry. The fair’s aim was to improve human resource standards
in the MICE industry in preparation for the establishment of the ASEAN
Economic Community (AEC) in the next five years. In addition, it also
created more opportunities for careers in the MICE industry.

eputy Prime Minister Major General Sanan Kajornprasart

said in his opening address that the government would

continue to push to promote and enhance the education

of the Thai people through integrated policies. In addition,
the government supported the production and development of the
workforce in line with structural changes in service sectors in a bid to
strengthen the country’s competitiveness in various sectors through
the collaboration between operators, education institutions and other
organizations. Particularly, the readiness of the population for the
AEC in 2015, which will create a single market and production base,
affecting the free flows of goods, services investment and skilled
labour, was of a high priority.

Deputy Prime Minister Major General Sanan went on to say that
the Thailand MICE Education scheme was therefore the start of
substantial collaboration which would enable Thailand to be ready
for competition in the international level. Moreover, the project
developed, the target groups including students and lecturers, giving
them deeper knowledge and understanding, and then enabling them
to take this further to create jobs, professions and, eventually, expand
into creative social and economic development. However, it was
stressed that everyone must give importance to the service mind of
the Thai people, which is both a charm and a selling point of Thailand.
Together, these things would increase the potential for sustainable
MICE industry development both domestically and internationally, as
well as benefit the country’s long-term development.

Akapol Sorasuchart, TCEB'’s President, said that TCEB teamed up
with Bangkok’s leading education institutions to invite over 1,500
students to this event. The Bureau received great cooperation from
MICE operators, including convention and exhibition centers, hotels,
organizers, and travel & business events operators, to open the first
MICE Job Fair in Thailand’s MICE industry. Moreover, the human
resource consultants helped to offer advice to the students on how
to prepare for job applications, write a resume, improve personality
and other similar skills to help increase job opportunities. Meanwhile,
the students had a great chance to learn directly from the gurus in
the MICE industry.

“This project is one of TCEB’s most challenging missions: to develop
the potential and competitiveness of Thailand’s MICE industry in the
long run. At present, the MICE industry faces a lack of professionals,
which is the opposite of the industry’s growth, which averages at
around 20-25 per cent a year. Last year, the number of MICE visitors
to Thailand was about 620,000, generating more than Bt45 billion in
revenue. Next year, the industry is expected to grow by 15-20 per cent
- to 720,000 visitors - and generate around Bt57.6 billion in revenue.
MICE educational development is therefore definitely a major strategy
for TCEN. We need to expand and develop human resources to be in
line with the business structure, particularly in preparation for the AEC
in 2015,” said Akapol.

In the future, TCEB will collaborate with education institutions to
promote and develop the MICE industry in various aspects, including:

m Jointly developing a curriculum and required MICE knowledge by
setting a MICE standard guideline for the institutions to design
and develop curricula, technical content and standards of human
resources that meet the business sector requirements. The plan is
aimed at to catering to the industry’s growth and market demand.

m Expanding the Train the Trainer project through training and seminar
for lecturers, increasing the number of institutions for training and
widening opportunities for lecturers to participate in business
events. They would then be able to transfer this knowledge to their
students.

m Extending the access to knowledge for the students through
workshops, particularly focusing on vocational students to enable
them to apply for careers.

“With collaboration from all parties, the government’s support, private
sector as well as a young generation that is stepping into the MICE
business, it will be crucial for human resource development to have
the capability and readiness in order to increase our competitiveness
at the international level. It is also a vital mechanism in driving the
country’s quality MICE industry, filling it with creative ideas, in order to
match the dynamism of the international MICE industry,” said Akapol.
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TCEB teamed up with the Hat Yai Municipality, Tourism Authority of
Thailand (TAT) and Thailand Incentive and Convention Association
(TICA) to restore the domestic meetings market in Hat Yai after the
worst floods in many decades. The Bureau invited large companiesin
Bangkok to join a Familiarization Trip in order to inspect the damage
in the flooded areas. The trip also arranged a Table Top session and
helped restore the human resource sector with volunteer activity
to boost the people’s spirits. The Bureau expects Hat Yai to make
a quick return as a MICE city and a prime tourist destination in

Thailand.

rai Pattano, Mayor of Hat Yai City Municipality, said that the
latest floods damaged buildings, shops, houses and businesses,
covering as much as 90 per cent of the Hat Yai area with estimated
damage costs of at least Bt10 billion. Currently, the Municipality
has begun to work to restore the business sector to enable Hat
Yai as a whole to go back to being a center of business, tourism,
MICE and service in the south.

Akapol Sorasuchart, TCEB’s President said that TCEB has drawn up a restoration
plan to help to return the domestic MICE to normal in the areas affected by the floods
as soon as possible. In the short-term, the Bureau joined hands with TAT and TICA
to organize the Familiarization Trip, bringing public and private organizations to
assess the damage in Hat Yai including the damage to hotels, tourist attractions and
meeting venues. The trip also offered a Top Table Sales session to help stimulate
MICE business and provided volunteer activities to assist Hat Yai community.

Representatives of over 35 large companies and the Thai Listed Companies
Association participated in this familiarization trip. The Bureau arranged for these
participants to meet Hat Yai tourism operators as buyers, and offered the D-MICE
Package with the aim of boosting domestic MICE in Hat Yai.

“Currently, TCEB is evaluating the damage costs and the marketing disadvantage
of the affected areas in order to ask the government for a part of the emergency
assistance fund to be used to stimulate the MICE industry to grow as targeted. In
addition, the Bureau has adjusted operating plans to better assist domestic MICE'’s
growth by postponing the plan to organize Creative MICE events in three provinces:
Phitsanulok, Ubon Ratchathani and Khon Kaen from October and November 2010
to between January and March 2011. As for the long-term rehabilitation plan, TCEB
will continue to work on bringing overseas incentive events from Singapore, Malaysia
and China, all of which have direct flights to Hat Yai. Meanwhile, the Bureau will also
boost domestic exhibitions. According to a plan to develop the Southern Region as
a MICE destination, TCEB expects to sign a Memorandum of Understanding with
Phuket Province in the first quarter of next year to push Phuket forward as a MICE
City. This will also strengthen this major economic city of the south to cope with the
growing domestic and inbound MICE markets,” said Akapol.

Poramet Amatyakul, Executive Director of the Tourism Authority of Thailand Southern

Office said that the TAT adjusted its marketing plan for 2011 for the south, beginning
the implementation earlier than scheduled.

Moreover, the TAT will bring forward its plan to organize a trade fair and an inter-
regional consumer fair, which will be held in Chiang Mai between January 13 and
15,2011, and in the Northeast in July 2011. The TAT will take tour operators from the
South to meet the operators in the North and Northeast for business talks and also
offer special domestic packages for tourists participating in the fairs. Meanwhile,
the TAT would provide exclusive areas for operators affected by floods. These
measures will assist the Thai tourism operators as a whole and restore the tourism
sector in the affected provinces.

Sumate Sudasna Na Ayutthaya, TICA's President, said the Association joined
this Fam Trip as part of the urgent plan, inviting corporations who organize big
conferences and others that have the potential to draw international conventions to
Thailand to help assist the affected areas. The participants saw the damage, as well
as the overall potential of Hat Yai to accommodate meetings. They are expected to
hold the meetings, seminars and incentives in this area in the near future.

In addition, this activity will also help the campaign by asking for assistance from
TICA’'s members through its newsletter and online news by showing the situation in
Hat Yai. TICA also brought with the association, its members’ recommendation to
offer promotions following the situation. For example, TICA joined hands with 110
organizations to create “Thailand’s Offers for Business Events 2010-2011”", with a
tagline of “Irresistible Values You Cannot Refuse”, which was support by TCEB. This
campaign was given to targeted groups in Thailand and overseas with the aim of
enhancing confidence in Thailand’s MICE and to help make decisions to organize
events in Thailand. During the flooding, the Association released information
reporting the progress of situation and boost the global confidence for people to
organize the business events in Thailand.

In the future, TCEB will work with Hat Yai City to promote its Book Fair, which will
be held in July next year, as well as work with the city to organize Asia Community
2015. For its tourism campaigns, TCEB and Hat Yai plan work together to organize
“The Lantern Festival...The Colourful South” and the Amazing Hatyai Ice Latern at
Hatyai lce Dome from November 1, 2010 until February 28, 2011.
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RESS REVEALED

CURTAIN CLOSES ON THE

WORLD EXPO 2010

With the closing of the World Expo 2010 in Shanghai, China, TCEB
affirmed and announced the official start of the bidding process to
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host the World Expo 2020. The Bureau also disclosed the progress
on the selection of the consultant who will undertake the detailed
feasibility study, as well as the first stage of the preliminary study on
the three potential provinces. In the meantime, TCEB is preparing
for a visit from the Bureau of International Expositions (BIE) in

January to inspect the progress and the proposed potential sites

for the Expo.

kapol Sorasuchart, TCEB'’s President, said that as soon as the
World Expo 2010 in Shanghai wrapped up on October 31st,
TCEB started work on the steps required by the BIE, following
the conclusion of the preliminary study of the three potential
provinces: Ayutthaya, Chon Buri and Chiang Mai. Three
other candidates — the provinces of Phetchaburi, Phuket and
Chanthaburi — also put forward proposals.

TCEB teamed up with the National Economic and Social Development Board
(NESDB) to select the consultant most suited to carry out the detailed feasibility and
project study. According to the predetermined criteria, the consultant was required
to have had previous experience studying and working on international events and
be able to provide professionals with international experience to undertake further
feasibility studies of the project as a whole and tof he three potential provinces.
The consultant is required to carry out a detailed study of each province and its
readiness to host the Expo, and should be familiar with World Expo organizing
capacities of other countries. This was determined to be useful information and
offer the most benefits to the project.

With these criteria in mind, TCEB and NESDB selected AECOM Co. Ltd. as the
consultant because of its experience in conducting feasibility studies for the bid to
host the World Expo 2017 in Canada and the 2012 Olympics in the United Kingdom,
as well as other world-class events.

The consultant has already submitted the first stage of its preliminary report of the
feasibility study on the three provinces. This report proposes criteria for the detailed
study of each area as follows: cultural assessment, social impact, marketing
analysis, accommodation capacity, visitor projections, site suitability assessment,
Expo facility planning, concept master planning, environmental impact and zoning

review, infrastructure, public utilities and transportation demand, and BIE criteria
review. In addition, TCEB is preparing to use a CAD scan on the actual proposed
sites in each province to study the structure of the designated area. The scan will
provide more accuracy that allows for further consideration and selection of the
most suitable location.

“TCEB will be studying the details of the locations after flood relief efforts have been
completed in some provinces in preparation for the visit from the BIE in January. The
visit will be to inspect the progress made by the country as a whole, as well as the
proposed host locations for the World Expo 2020,” said Akapol.

According to the preliminary report, a detailed study of the three provinces has
indicated the strengths and weaknesses of each location. The Bureau has asked
the provinces to provide more information for further consideration.

Although site visits for area comparison might be difficult as a result of the recent
flooding, every province has shown high levels of cooperation as well as eagerness
to act as the host for the Expo in the future. The study should enable the Cabinet to
decide on the host location by the end of the year.

TCEB has set an initial budget of Bt50 million from its 2011 fiscal budget to cover
the costs of bidding to host the World Expo 2020. This amount includes the costs
for the detailed project study as well as the public relations campaign that will raise
awareness about the benefits in hosting such an event for the for Thailand and its
people, and therefore gain further public support for the project. TCEB will launch
the full campaign in 2011, which will be tied in with its Believe in Thailand campaign.

TCEB has already launched the domestic campaign to create public awareness
about the Expo with the launch of television and Internet advertising under the
theme “Thailand World Expo 2020” on 2nd November.
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TCEB LAUNCHES D-MICE
PACKAGE TO STIMULATE
DOMESTIC MICE

TCEB continued to move forward with its implementation of
Thailand’s MICE roadmap with the launch of the “D-MICE Package”,
which aims to stimulate domestic MICE under the “Ruam Jai

Prachum Muang Thai Plik Fuen Setthakit Chart” scheme (Meetings
in Thailand to revive the country’s economy).

CEB developed the D-MICE Package primarily to

motivate those involved in the domestic market. The

Bureau also launched a call center and website to

serve as additional channels for the public and private

sectors to access its resources by providing easier and

more comprehensive access to news and information,
as well as assistance in organising effective and successful domestic
meetings.

Chirut Isarangkul Na Ayudhya, Director of Government and Corporate
Affairs of TCEB, said that, as detailed in Thailand’s MICE industry’s
development roadmap, a domestic MICE strategy that placed
emphasis on building up organizations was a vital mechanism in
boosting the business events industry and ensuring income distribution
nationwide.

The Bureau therefore has continued its work along the lines of the
roadmap, integrating the need of the marketing and public relations side
to develop the promotional package and the need to provide additional
access to information about the D-MICE project. A web board is also
being developed to allow people in the industry to exchange ideas.

The D-MICE package’s aim is to act as a stimulus for public and
private organizations to hold more meetings in the country. The
package supports guest speakers, professional speakers and trainers
specializing in various fields, as well as team building activities to
strengthen motivation. It also supports basic health check-ups such as
blood pressure, pulse rate measurement and eye tests, and karaoke
sets and meal boxes for events.

“Our survey on demands for meeting attendance found that the
D-MICE package supports the essentials needed and therefore helps
meetings be more effective. In addition to this, fostering understanding
and knowledge about domestic MICE is also important. We have

therefore developed a domestic MICE website and call center as
two extra service channels. We provide information in Thai via www.

‘ﬂ’;‘zﬁ;u Wadlne.comandan English version viawww.meetingthailand.
com. This interactive website aims to be a web portal for the domestic
MICE industry. It collects information about the domestic MICE project,
meeting venues, tourist attractions and promotions. Eventually, it
will lead to a community focusing on meetings in Thailand and also
become a web board for the exchange of ideas.

“The call center at 02-530-7111 provides information about products
and services, as well as recommendations for and about holding
meetings in Thailand. Callers will be more than satisfied by the fast
service and accurate information. Both extra services are available
now,” said Chirut.

During the year, TCEB has run a series of campaigns aimed at
enhancing knowledge and understanding, as well as promoting
domestic meetings, through 7 Domestic MICE Familialization trips.
These trips have covered the Northeast (Udon Thani-Nong Khai), the
North (Chiang Rai-Chiang Mai), East (Rayong-Chathaburi), Bangkok
(Ratchaprasong), the West (Ratchaburi-Prachuap Khiri Khan), the
Central area (Nakhon Nayok-Prachin Buri) and the South (Krabi-Trang).
A total of 270 companies participated in the familiarization trips, of
which 72 later held meetings, training and seminars in the country, with
a total of 28,000 participants and generating Bt240 million in revenue.
This was 15 per cent higher than TCEB's target.

“We're confident that the emphasis on more collaboration between
TCEB and the public and private sectors to develop a strategy, jointly set
a goal and strengthen marketing, sales and public relations activities,
will prove an effective way to integrate our efforts and therefore boost
Thailand's potential and readiness to become a preferred destination
for the MICE industry,” concluded Chirut.
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THAI MICE
EXECUTIVE
UFI INTERNATIONAL

JOINS

TRADE FAIR FORUM
HIGHLIGHTING THAILAND'S
READINESS TO HOST UFI OPEN
SEMINAR 20711

Ms Pojai Pookakupt, a member of the Board of the
Thailand Convention & Exhibition Bureau (Public
Organization) (TCEB), was recently invited by UFI
(The Global Association of the Exhibition Industry)
to join UFI's 77th Congress held in Singapore
from 10th-13th November 2010. UFI is the apex
organization of the global trade fair and exhibition
industry with 554 members from around the world,
including organisers of international and national
trade fairs/exhibitions, venue owners and operators,
and professional associations.

FI's annual meetings are flagship industry events, providing a forum for top industry

leaders and executives from around the world to exchange knowledge and extend their

business networks. At this year's UFI Congress, held at the Marina Bay Sands Convention

Centre in Singapore, Ms Pojai exemplified the dynamism and world-class level and talent
of Thailand’s event organization industry. Pojai Pookakupt is an accomplished business professional
in a variety of fields and, apart from managing her own event management company, plays a leading
role in advising the Thai government on the development of the MICE sector. In leading this event,
which has been hailed as a major success, Ms Pojai once again served as a model to demonstrate
Thailand’s capabilities through her organizational and communication skills, her humour and profound
industry knowledge.

Under the theme “Successful Business in a Changing World”, the 77th UFI Congress drew more
than 600 participants from 56 countries - the largest in the history of the Congress. This was also the
first time for this USF event to be organized and led by a woman. Ms Pojai’s role included identifying
speakers, compiling the programme, and summarizing the content in a comprehensive, articulate and
easily-digestible form. But most importantly, she dazzled participants with her ability to lead and drive
interaction among participants, to capture the essence of the discussions and highlight key arguments
with her compelling and inimitable style.

Ms Pojai joined world-renowned speakers selected by UFI to inspire the convention participants,
including Kishore Mahbubani (Lee Kuan Yew School of Public Policy, National University of Singapore),
Prof. Michael J. Enright (School of Business, University of Hong Kong), Michael Luehrs (MCI Group,
Geneva, Switzerland), David Wei (CEO and Executive Director, Alibaba.com), John Shaw (Member
of the Board of COMEXPOSIUM, France), Jorg Beier (Cooperative State University, Ravensburg,
Germany), and Jochen Witt (CEO, jwc GmbH, Cologne, Germany).

The 77th UFI Congress not only highlighted the professional calibre of Thailand’s MICE management
executives on a world stage, but also the country’s readiness to host the UFI Open Seminar for Asia,
which will held from 24th-25th February 2011 at the Bangkok Convention Centre, Central World, in
Bangkok. This is a demonstration of the industry’s confidence in Thailand’s MICE industry, as well as
Thailand’s MICE industry’s world-class professional standing.



