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MESSAGE FROM THE PRESIDENT

Dear Readers,

rospects look bright for Thailand’s MICE industry,

with growth surging by 14.10 per cent in the

first quarter of the 2013 fiscal year (October

2012-September 2013) compared to the same

period last year. This is better than targeted

and is largely thanks to TCEB's rebranding and
continued aggressive marketing campaigns.

In related news, Thai MICE operators are looking ahead
to Thailand 2020 and discussing the preparations that need
to be made to meet the changes in the global situation and
particularly the challenges the global community will face in the
decade ahead.

In this issue, readers can learn about the study titled
“Imagining the Future: The World in 2020” conducted by the
S. Rajaratnam School of International Studies (RSIS), a report
titled “Delivering Tomorrow - Customer Needs in 2020 and
Beyond” covering research conducted by Deutsche Post DHL,
as well as the Marketing 3.0 concept developed by a leader in
marketing thought, Philip Kotler, which focuses on marketing
trends for the next decade.

The bureau is drawing up a strategy and guidelines for all
aspects of Thailand's MICE industry development to confront
the challenges and tougher competition in the coming decade.

An increase in industry standards will be one of the major
factors in strengthening Thai MICE operators’ competitiveness in
the global market. Operators will be able to use standard indexes
as tools to penetrate and expand their markets worldwide.

The TCEB is now preparing to develop other industry
standards such as the National Skills Standard for the MICE
industry, the MICE Hotel Standard, and a Carbon Footprint
Assessment Guideline for the exhibitions industry. The Carbon
Footprint Assessment Guideline is aimed at preparing entry into
the low carbon society and increasing exhibition capabilities to
compete in the global arena.

The environment and sustainability will become critical
issues for business in the next decade and TCEB has thus set a
goal to develop the MICE industry into Sustainability Thailand.

In an effort to boost income distribution and develop the
domestic MICE industry, the bureau is also aiming to promote
exhibitions in the regions. Trade session platforms will be
initiated to promote business matching and local exhibitions will
be upgraded to regional and national trade shows.

Mr. Thongchai Sridama
Acting President

Thailand Convention and Exhibition Bureau
(Public Organisation)
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THE WORLD, THAILAND AND
MICE IN THE NEXT DECADE

rojections for Thailand 2020 have been the subject of
considerable discussions in recent weeks with the focus on
the direction in which the country should move forward and
plan long-term development to prepare for global change and
especially the challenges in the next decade.
A study titled “Imagining the Future: The World in 2020”
conducted by S. Rajaratnam School of International Studies (RSIS), a
leading academic institution and the strategic think tank of the Singaporean
government, outlines three issues.

First: By 2020, China will be on the way to becoming the world’s
second largest economy. India will grow at a slower but steadier pace.
Russia will re-emerge because of its oil and mineral resources. Brazil and
Iran, Indonesia and Turkey will be more influential if economic growth and
potential stability can be sustained over the next decade.

Second: Greater regulation and calls for changes in the structure
of global political and economic governance are expected. The current
economic recession has determined the model of efficient, stable markets.
At the recent G-20 meeting of finance ministers, European leaders started
pushing for greater regulation of the global financial and economic system.
East Asian states, meanwhile, will be more confident of their own models
of freer trade with highly regulated financial markets and state capitalism.

Third: Increasing competition for scarce resources such as energy,
water and food will become ‘security’ issues of international interest.
Today, 21 countries either lack croplands or water. By 2025, 36 countries
with a total population of 1.4 billion will fall into this category. This will be
accompanied by claims of neo-colonialism, such as in China’s acquisition
of large tracts of arable land in Mozambique to be farmed by Chinese
laborers.

In addition, a study titled “Delivering Tomorrow - Customer Needs in
2020 and Beyond” conducted by Deutsche Post DHL, the world’s leading
mail and logistics group, which draws on the expertise of 900 leaders
including CEOs of prestigious international companies and scholars in
the fields of economics, futurology and logistics, lists as major issues
the revolution of green products, change in customer expectations and
behavior driven by technologies, and China emerging as a global leader in
economics and technology.

For Thailand, investment in infrastructure development including
logistics is essential to prepare for the coming effects of globalisation.

According to a study by the Ministry of Transport, Thailand’'s
investments in infrastructure over the past decade have rather low in
comparison to the government budget. In fiscal 2012, despite a budget of
Bt2.4 trillion, the funds allocated to infrastructure investment increased
just Bt100 billion from10 years previously.

The government’s investments in logistics development will therefore
extend opportunities and generate new sources of income as the country
becomes a hub of the transportation system in Asia.

Mr. Thongchai Sridama, the TCEB’s Acting President, said that the
government’s plans for infrastructure development will serve as the
foundation to enhance Thailand’s long-term MICE industry development. If
Thailand has a modern transportation network connecting major economic

cities including MICE Cities, income distribution to the regions will be
boosted and no longer concentrated in metropolitan Bangkok.

In addition, an efficient transportation network will elevate Thailand’s
MICE industry, helping it to cope with the ASEAN Economic Community
integration in 2015 and the tougher competition in the global MICE market
in the future.

Under the strategic plan 2013-2020 for development of the
transportation system, the government will place emphasis on investments
in the rail system to provide more efficient transport for products and
services at costs that are lower than other modes.

This will be particularly important as the major markets of Thailand’s
MICE industry shift from Europe and US to ASEAN plus 6, particularly
China. China is developing a transportation network that will link with
Laos and Vietnam and is planning to expand its network to connect with
Thailand down the line.

The Thai government has a plan to build a high-speed train system
with a maximum speed of 300 kilometers per hour and a total length of
2,707 kilometers. The project will be developed on 4 routes covering all
regions: Bangkok-Phitsanolok-Chiang Mai, Bangkok-Nong Khai, Bangkok-
Pattaya-Rayong, and Bangkok-Hua Hin-Padang Besar.

The environment and sustainability are vital to preparations to cope
with global changes over the next decade. For this reason, the TCEB
initiated Green Meetings in 2007 through the launch of the Green Meeting
Guideline. In 2009, the bureau introduced ISO 50001 accreditation, the
energy management system standard adapted for the MICE industry and
which is widely recognised worldwide.

As a result, Bangkok and Seoul, South Korea ranked first in Asia in
Green Meetings Management in the ‘Leadership in Sustainability awarded:
The Why and The How' survey organised by global event management
association MCI, a part of UFI Annual Conference 2010.

“In the latest move, the TCEB is upgrading Green Meetings to the
Sustainability Event Standard, transforming Thailand’s MICE industry into
‘Sustainability Thailand’. The bureau encourages Thai MICE operators to
emphasise sustainable management by covering social, economic and
environmental dimensions. This is aimed at creating a new selling point to
win international events in the future,” Mr. Thongchai said.

In terms of technology development to prepare for the decade ahead,
the TCEB is planning a proactive move in digital MICE marketing activities
to create business opportunities and expand the MICE market domestically
and internationally.

The bureau is currently preparing to reorganise its IT department and
drawing up a 3-year IT Master Plan 2013-2015. The bureau will also study
online channels and future trends such as social media and smartphone
applications to reach target groups. The social media will be developed in
parallel with the website and other integrated online marketing tools.

“The master plan aims to pave the road for strengthening the IT
structure of Thailand’s MICE industry. The bureau will also carry out a
feasibility study on industry development to become a complete Virtual
MICE in order to truly meet new marketing trends over the next decade
and beyond,” Mr. Thongchai concluded.
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MEETINGS 2020:
PERSONALISE TO WIN

or overall Thailand's MICE industry outlook, meetings are a very important industry,
and can be categorised as corporate, incentive and international meetings. The
industry accounts for a greater than 82 per cent share of the overall MICE industry
with a total value of Bt67.06 billion.
Mr. Thongchai Sridama, Thailand Convention and Exhibition Bureau (TCEB)'s
Acting President, said that Thailand is still among the priority destinations for foreign
organisations interested in holding international meetings. Last year, Thailand hosted 7,294
meetings, of which 2,751 were corporate meetings, 2,643 international meetings and 1,900
incentive meetings.

This year, the TCEB expects that the meetings industry will be valued at Bt73.9 billion
with 767,400 MICE travelers coming to Thailand to participate in meetings. For this reason,
the meetings industry is regarded as an engine to drive the MICE industry towards sustainable
growth.

However, the prolonged economic downturn, which is showing signs of worsening in many
regions of the world, as well as changes in the global meetings industry as forecast in a report
on trends, directions and models of meetings in 2020, makes it essential for Thailand to adjust
and prepare for the changing environment in the future.

According to the International Congress and Convention Association (ICCA)'s report
“Strategic Foresight Study on Convention 2020 - The Future of Meetings, Venues and
Destinations” indicates that the number of meetings on general themes will decrease in the
years ahead but will be designed on a larger platform while there will be a greater choice
of meetings on specific themes. Meetings with low expenses, such as those in libraries and
universities, will be more interesting.

The study also predicted five main reasons for delegates’ decisions to participate in these
future meetings: the meetings must offer quality networking; the meetings must offer up-to-date
and useful knowledge for participants involved in each industry; the meetings must ensure the
participants will have a chance to meet the key industry figures; quality and good academic
standing of keynote speakers; and contents of the meetings must be complete.

To meet the demands of the changing international meetings industry over the next 10
years, the TCEB has drawn up 3 guidelines for Meetings 2020 as follows:

1 Personalisation: Meetings in the next decade must provide suitable experience for each
individual and meet personal demands through the use of meeting tools and highly efficient
modern technology.

2 Complete data collection: The meeting record will be available for the delegates to access
anywhere and at any time. This is a must for Meetings 2020. In addition, interaction between the
delegates must be instant, allowing for effective communication and exchange of ideas. Network
appointments must also be made promptly.

3 Sustainable Meetings: In the future, participants will be more interested in Green and
Sustainable Meetings. Environmentally friendly meetings and the carbon footprint will be
considered as requirements for joining events. Future meetings must thus assess and take
concrete steps to reduce the carbon footprint.

The ICCA study also found that the future meetings will adopt more advanced technologies
in organising the events. The top-five technologies to which organisers and the participants
will respond are: Live Video Streaming for remote meetings; Social Networking to contact the
participants before, during and after the events; Presentations and Meeting Documents that can
be downloaded via smartphones; Virtual Meetings Sites, and Interactive Display Walls to allow
full interaction by participants.

“Thailand’s meetings industry has high potential for growth. Hence, it is essential that all
aspects of the industry are developed to prepare for the likely competition, especially in the
fields of research & development, effective databases, creative meetings, advanced technology
as well as ensuring a good experience for the participants. The meetings will not only generate
economic benefits, but will also serve Thailand in terms of international academic networking
and knowledge distribution, both of which are the foundation for the future development of the
country.”

Mr. Thongchai added that in an effort to increase the number of international meetings,
the bureau is supporting bids for various events. The bureau is teaming up with associations,
organisations, educational institutes and government agencies to set the strategies and
preparedness for the bids as well as activities to win. The TCEB also aims to increase the
number of delegates by supporting budgets for public relations and marketing activities as well
as providing consultancy and facilitation services.

In addition, the TCEB will lead Thai MICE operators in joining international trade shows
to promote Thailand to the associations and representatives in target markets. This will open
opportunities for Thailand’s MICE market and enhance the relations among MICE operators all
over the world.
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hailand’s  MICE industry has continued to

maintain its leadership in the ASEAN region

in recent years. In 2012, Thailand organised

almost 100 international B2B trade shows

with a total of 164,336 participants, generating

more than Bt12.71 billion. Nonetheless, due
to the changes in the global economic situation, intense
regional competition and the free trade framework of ASEAN
Economic Community in 2015, it is necessary for Thailand to
adapt to the future world.

TCEB therefore organised the TCEB Exhibition Industry
Day 2013 on the theme “Thai Exhibition Industry at a
Crossroads”, brainstorming with operators and organisations
to jointly outline a direction for Thailand'’s exhibitions to cope
with the changes. The meeting also discussed the Exhibition
2020 guideline, which aims to strengthen Thai operators and
ensure Thailand stays at the forefront of the industry in Asia.

The latest UFI Delphi Study conducted by the Global
Association of the Exhibition Industry (UFI) examines global
trends of the exhibition industry in 2020 and forecasts that
the exhibition industry will play a greater role as a thought
leader in each business sector or market. Exhibitions will also
serve as effective platforms for business matching between
buyers and sellers. There will also be an integration of various
new media in organising each trade show, especially in the
areas of promotion, market research, customer relations
management (CRM) and the management of information and
knowledge in organising shows. The emerging trend of cyber
or virtual exhibitions will become more pervasive, especially
where the mobility of visitors is limited, and entirely change
the old business matching model.

In addition, the report indicated that corporate
networking and cooperation to jointly create a network of
strategic partners through bilateral, trilateral and multilateral
cooperation among organisers, exhibition venue operators,
trade associations, media and research companies, would
be another way of developing joint trade shows. Such a
network would mainly aim to expand cooperation with all
parties to ensure success in organising each event.

The study forecast that the top five exhibition sectors
in 2020 - based on the exhibitions held in the past - would
be: Energy; Healthcare; Preservation and Restoration;
Environmental Protection; Culture, Sport & Entertainment,
and Information Technology & Consumer Electronics. The
top five emerging segments would be electric mobility,
biotechnology, intelligent concept for water management,
smart & new materials, and smart houses.
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Mrs. Supawan Teerarat, TCEB’s Exhibition Director
added that “the trends and models in the exhibition business
will lead to the formation of more strategic partnerships
and that the ASEAN region is very interesting for the global
market. Types of exhibition will be used to target trade shows
in MICE destinations. Thus, Thailand has to stand out by
using the country as a platform for exhibitions in the region.
Regional visitors will thus be attracted to participate in the
events and enhance Thailand’'s image as an international
platform.

Mr. Preecha Sananvatananont, a keynote speaker at
the event on the topic “Thai Exhibition at the Crossroad”,
indicated that the mega trends to which operators should pay
attention included economic growth trends worldwide and
generation of profit at a higher rate by placing importance
on creating additional revenue (except space sale) such as
through sponsorship.The reorganisation should be aimed
at particular industries to enhance potential and flexibility,
while business behavior must speed up to cope with the
competitive environment. Operators have to carry out in-
depth research of customers’ needs and design a customer
centric strategy to truly meet demand. Raising the quality of
human resources in the exhibition business is also required.

Another keynote speaker, Mr. Pravit Sribanditmongkol,
Former President of the Thai Exhibition Association (TEA)
said that the development of new technologies would lead
to the creation of digital trade shows. However, the face-
to-face exhibition model is still important, with technology
acting as a means to boost the potential and value of event
information for visitors. It will also be a medium to bridge
sellers and buyers with greater efficiency.

Moreover, the exhibitions will be smaller in size, of
specialised interest and aimed at specific industries. These
will become a growing trend.

Thailand has nine key industries that can serve as strong
base for the sustainable exhibition industry in the country.
These are automobile & parts, production machinery, home
construction & furnishing, food & agriculture, telecom
technology, tourism, medical services and pharmaceuticals,
fashion & accessories and energy.

These are needed industries for ASEAN countries
where there is extensive development of transportation
and telecommunication infrastructure, energy, education,
culture and tourism.If Thailand is able to extend the line of
exhibitions to include these key industries by 2020 and in
accordance with global exhibition trends, the country will
continue to be the regional exhibition hub in the long term.
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MICE INDUSTRY SHOWS ROBUST GROWTH
ASIA ACCOUNTS FOR BIGGEST

MARKET SHARE

he TCEB is predicting bright prospects for Thailand’s MICE
market, announcing that the industry grew by 14.10 per cent in
the first quarter of 2013 with the Asian market making up the
highest share. The bureau expects higher growth in the second
quarter, thanks to its rebranding and continued aggressive
strategies as well as the economic recovery in the US.

Mr. Thongchai Sridama, Acting President of Thailand Convention &
Exhibition Bureau (Public Organisation) or TCEB, said the outlook for
the overall industry in the first quarter of the 2013 fiscal year (October
2012-September 2013) had been bright, with Thailand’s MICE industry
surging by 14.10 per cent compared to the same period in 2012, and higher
than forecast. A total of 177,699 foreign MICE travelers came to Thailand,
generating Bt15.10 billion in revenue.

The Asian MICE market made up the majority share, accounting for
57.68 per cent and growth of 27.09 per cent. There were 102,501 Asian
MICE travelers to Thailand, contributing Bt8.71 billion in revenue. The top
five Asian MICE travelers came from India, China, Japan, South Korea and
Malaysia respectively.

Among the top-five growing markets were Australia and the United
States, which recorded triple growth, while Hong Kong and Taiwan doubled
their growth compared to the same period in the previous fiscal year. These
are thus potential markets for Thai MICE operators to tap and strategies
should be revised in order to penetrate these and other new markets to
compensate for the sluggish European market. The US market is showing
a significant sign of recovery with growth of 17.15 per cent.

The incentives industry contributed the largest number of overseas
MICE travelers to Thailand during the first fiscal quarter, soaring 32 per
cent to 57,214 travelers. It was followed by the conventions industry, which
rose by 30 per cent, meetings 21 per cent and exhibitions 17 per cent. The
conventions industry generated the highest revenue, with Bt5.31 billion
going to the country.

In the second quarter of the fiscal year (January - March 2013), the
TCEB forecasts that the MICE industry will grow by 15 per cent in terms of
MICE travelers coming to Thailand to attend events. The growth is largely
driven by the TCEB's rebranding of its roles and image as well as continued
aggressive marketing campaigns.

As regards MICE industry promotion during the first and second
quarters of 2013, the TCEB was successful in both winning and supporting
events, as follows:

1. TCEB provided support to 216 events comprising 210 conventions and
5 international exhibitions. These included: Pro Health China (Incentives),

Suzuki Motor Japan (Incentives), CITES CoP 16 (Conventions), 15th World
Cargo Alliance Conference (Conventions), Medical Asia Thailand 2013
(Exhibitions), CAC Asia Summit 2013 (Exhibitions), Motor Expo 2012
(Exhibitions), 3W 2012 (Exhibitions), Metalex (Exhibitions), Thailand
International Aids Forum (Exhibitions) and VIV Asia.

2. TCEB won 6 prestigious bids covering 1 international exhibition
and 5 meetings. These are: ITU World Telecom 2013 (Exhibitions), 108th
Federation Aeronautique Internationale General Conference (Conventions),
35th Asian Medical Students’ Conference (Conventions), Conference of
the Electric Power Industry (Conventions), Asia Pacific Conference on
Communication (Conventions) and Asian Congress of Pediatric Infectious
Disease (Conventions).

“In its operating plan for the second quarter, the bureau is aiming to
penetrate the potentially large markets in the ASEAN plus 6 countries. In the
meetings industry, the bureau is placing emphasis on creating awareness
and expanding the market, mainly into Singapore, Malaysia and Indonesia.
The exhibitions industry aims to capture the markets in Singapore, Malaysia,
Japan, India, Vietnam and China, as these countries rank highest in terms of
numbers of visitors to Thailand,” Mr. Thongchai said.

Major events for the third quarter include:

WIN: Providing support for the 4th World Anesthesia Convention,
Herbalife Extravaganza 2013 (Incentives) and obtaining incentives events
from Malaysia, Indonesia and Singapore for Thailand, as well as assisting
in the holding of another 21 international exhibitions.

PROMOTE: Joining 4 trade shows - IT&CM China in Shanghai, China /
IMEX 2013 in Frankfurt, Germany / AIBTM in Chicago and USA / KME 2013 in
Seoul, South Korea - as well as initiating road shows that bring Thai exhibitors
to match with prospective business partners from trading associations, the
public sector and exhibitors abroad. A total 7 shows will be held in Myanmar,
the Philippines, Taiwan, China, England, Germany and USA.

DEVELOP: TCEB continues to place emphasis on the enhancement
of Thai MICE operators’ capabilities in order to prepare them for the
competition in the global arena. This will eventually lead to an increase
in the number of MICE travelers to Thailand. During the third quarter, the
bureau plans to initiate the National Skills Standard for certain MICE sectors
through the launch of an Exhibition Management Degree. In addition, the
bureau will organise workshops on MICE management and seminars for
Thai MICE operators on topics sustainable Asia and preparation for the AEC.

The TCEB estimates that the MICE industry in 2013 will grow by 5-10
per cent to 940,000 foreign MICE travelers and generate revenue of more
than Bt88 billion, Mr. Thongchai concluded.



a3UUIOSTIUIUD
Galnetunilan

aanfiunudadingramnssnludlnaliuaedulfluszazena Thsianizatinsislugananni
Mmﬂﬂivmﬂm‘llanmﬂumm@’mmnu'ammummim"luwmimum vi78 MICE 2020 fiunting
43949 Lmemwmﬂmmiun'mmwum wasuulasuaznipauquusannasiluaunan
anmefidndyredlnedadesjauliuuas mmzmﬁnﬂmwNﬂimfaumﬂm”lm‘mummﬁm
mwmamummﬂnmﬁmmu‘lmﬂumi@qmmm@ﬂumimmmn@ wazidudnunanties
flsznaunisludaesinasieliluauan
nadsimwINInIguduiugraunssaludludusine Audunisiinengsliungdszneunisludaaslne
wiannazquaaaludluszdulansely mﬂmwmmmmﬂmfmLﬁummemLmuminﬂmvmummﬁm
fammunﬁuimﬂmaﬂumﬁ"lmffl,um'aurfmu’l,umﬂq 34anammuﬂﬁuiwﬂuivmu‘[@ﬂ’lummumu’lﬁ laidnaniu
AUAIUIAGEN FMUNANL FUANLARAAE LATFUNIATFIUNIIAANT
wwilenn eAidf Nmmamishﬂwmmﬁnﬂmwmmummim Mdu nanada "Lummnn@nﬁuiumﬂu
Lﬂifmmmqnwmmmmmmmwnmm LL@vdquaLﬂmmnmmﬂﬁsm npgagngsy elusziaana T
ﬂumivmuwmﬂvl,mmqmmm Aatiy 1/1LﬁmqLﬂquvmmmmqqﬁquﬂmmunﬁﬂm“lmmLmNmanaﬂwﬁ
Yiadiegn wazideiu Inamsimuininsgiugratvnssulad L’]’ﬂLﬂuﬂﬂi‘m?ﬂuﬂ')’mwwulﬁLLﬂNﬂiwﬂ’ﬂUﬂ’ﬁ“H'ﬂ\i
"Lvmm@”ma@mzﬁmsmmmi@mmu,@“su TmﬂNﬂimﬂunw”l,mmmmhmmﬁ'}umﬂ e ledes
mmmmnmmmmenmﬂmmmIummvmmﬂumﬂmmﬂmLmﬂivmﬂmmmmmLﬁmuﬂmvm"l,mmmm
mmmﬁmmmummsﬂmmmﬂLﬂnmmwgﬂmnummmimmmmmmeumqmwmimnmwm“
PABATzEZIAN 5 TN AdUAGumedarumegusine) dwsugaaunssalud iesnsziunnnegiu
gratvnssu g liAELYITuu A mwm'mwmLm‘l:wLmqmmummimﬁhmma‘gmtﬂummqm .LLaszIu
wiasduuluniisalszmadnlesnalnafiaundenlunisdneusiie Iietefininsgiuaina Gadewdy



INDEX TO GLOBAL
EXCELLENCE

WaladnAny lunisa¥rslinnauaunnlunig
LmeuLL@wmil,mu‘[mm'ammunﬁuimﬂﬁ'N
flatlu ﬂ@wumﬁuimmmummmmmmmu
mmugmmuﬂﬁﬂmLm'a”l,ﬂl,l,mmmu 4
IUES QITRL iy

T b L BT R BT

ISO 50001: Energy Management System
NIRTFIUAIUNITANIINA L unms gL
fansedrAnylunisgaiiunisdanisnasenueting
winzan Ineduldvineusniuedsinddna
AUATINIUNIATFIURRAIUNTIN UATILENEN
VRGP UL QLT IR TE T AV QI REEITE bR

v o =~ o v o
LINNDNLASNAIITU LW’ﬂu'ﬁQﬂﬁ‘tﬂﬂ‘UﬂW?iNsﬁ

dgnszuauniImeiagey 4anis wazdiuilge
nsldwdsanuauegluszAuinuininsgu lae
luifaqiiudigueilssguuazuani@uaiiiunig
Fusaaudnanseliun Auduaniduduas
n1sUsegn anuna Lleaness i uazaue
miﬂ?mmmmmmnm

ISO 22000: Food Safety Management System
nmsguANLsendafeg uninegiu
Fruameiilufisensuszduaina aates
AT e TEV RERC IRt QUL PRI LE BTN
mm@%:‘ﬁqa‘lﬁﬁmﬂg?ﬁmumLmeqmm?‘mq
Aansevnstlaeaiaisszuy waslafulszifiud
dAnysAusiu slegranvnssuludraslneamaz
MeafuFasnndnsaiuazainiidaiaves
anundnau Usznauiuemnsiveduqpueaes
ne mmammmﬁﬁumwﬂ@@mnﬂmumm@@“
ﬂmvmulummﬂmima‘umwm@mmimm
meﬂfmuﬂ@@mmmnuﬂLmuwwnquimmian
Tneluilaqiudgudissguuazuanidudnuu
nsfusasudnlinn guiuans@uduaznislsygu
fuuna Wemasanil

TISI 22300: MICE Security Management
System: MSMS 11R351UI¥LULN13AANITIAY
n1sfneAulaaafadiuuaniuiqanany
lud Tnadszmalnatedulsznausnaadan
nNImIgIUTY muﬂs%mﬂwmmwﬂmmnﬂ
mmugmmummim waznimsgaul deld
Funisdsznaaldlulusaiaanyunegn iedu
10 nuAiug 2552 Baflunismaneniiananu

f Thailand’'s MICE industry promotion is to cope with competition in the long-run, especially
at a time when many countries are seriously discussing MICE 2020 and preparing to adapt to
confront changes, the capabilities of Thai operators must be enhanced so that their standards
are on par with international competitors. These standards will be used as a bargaining tool in
business negotiations and form a barrier that will protect Thai MICE operators in the future.
Acceleration in the development of various MICE standards is therefore essential, as it will
ensure that Thai MICE operators are well armed and thus prepared to fight in the global marketplace.
TCEB, which is an important player in this development, is thus moving forward with aggressive plans
that will elevate Thailand’s MICE industry and cover all dimensions in the sphere of global interest
including the environment, energy, safety and management.

Mrs. Nichapa Yoswee, Director of TCEB's MICE Capabilities Department, notes that as MICE is
an effective marketing tool for every business sector at both the micro and macro-economic levels,
and one that generates a rapid positive impact, the bureau much strengthen the fundamentals of the
industry through aggressive preparation strategies.

The Thai MICE operators will be able to use the standards as tools to penetrate and expand their
markets. Thailand can also use the standards to prepare the private sector to fight against the expected
influx of foreign workers once the ASEAN Economic Community (AEC) comes into effect.

Over the past years, the bureau has initiated various standards to upgrade Thailand’s MICE industry
and bring it up to international standard. These will strengthen the industry by providing assurance to
the global marketplace that Thailand is ready to host international standard events. This in turn will
be a key factor in increasing the competitive edge and ensuring the sustainable growth of the industry.

The TCEB has introduced 4 MICE standards to date, as follows:

Complete standards

-ISO 50001: Energy Management System is aimed at suitable energy management. The bureau
works closely with Thai Industrial Standards Institute and a consultant specialising in environmental
and energy standards to encourage the MICE operators to enter the process of inspection, management,
system and energy utilisation improvements to meet standard requirements. Currently, the certified
operators are IMPACT Exhibition Management Co., Ltd. (the operator of IMPACT Arena, Exhibition and
Convention Center) and N.C.C. Management & Development Co., Ltd. (the operator of Queen Sirikit
National Convention Center: QSNCC).

-1ISO 22000: Food Safety Management System addresses food safety standards and is recognised
internationally. It involves food safety management and requires guidelines for organisations in the
food supply chain. It is also a priority for Thailand’s MICE industry because it affects the image and
reliability of the event venues. In addition, Thai food is a selling point for the industry, so the food safety
standard will upgrade Thai food and allow it to win confidence from MICE travellers all over the world
in terms of taste and safety. IMPACT Muang Thong Thani has received this certificate.

-TISI 22300: MICE Security Management System (MSMS) is designed for MICE venues. Thailand
is the first country to create a national security standard for the MICE industry. The standard regulation
was announced in the Royal Gazette on February 10, 2008, thus stressing its importance in raising the
level of the industry and making Thailand a preferred destination for the MICE industry in Asia. The
certified organisations are IMPACT, QSNCC, Bangkok International Trade & Exhibition Center (BITEC),
Pattaya Exhibition and Convention Hall (PEACH), and Royal Cliff Hotel.

-ISO 20121: Event Sustainability Management System is designed for event industry. TCEB
introduced this standard in Thailand to encourage various organisations in public and private sectors to
proceed in line with sustainability practices. Thailand is expected to adopt the standard as a selling point
to win such mega events as the World Expositions or the Olympic Games for the country. The bureau
will arrange training courses to provide knowledge and advice. Currently, there are 3 organisations
participating in the project: Kingsmen C.M.T.l. Co., Ltd., Plaza Athenee Bangkok and QSNCC.

Furthermore, the TCEB is preparing to develop other MICE standards, among them National Skills
Standard for MICE industry, Domestic MICE Standard, MICE Hotel Standard, and the Carbon Footprint
Assessment Guideline for Exhibition Industry.

Mrs. Nichapa notes that the Carbon Footprint Assessment Guideline is the latest effort. The TCEB
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has signed a memorandum of understanding
(MOU) with the Thailand Greenhouse Gas
Management Organisation (TGO) to develop
guidelines to assess the industry’s carbon
footprint. The aim is to prepare the industry
as it enters a low carbon society and enhance
competiveness in the international market.

Under the terms of the agreement, the
TCEB and the TGO will jointly develop a Central
Calculation Method for various activities
including travel, food, accommodation and
electricity consumption. With this completed,
the bureau will hold discussions with
stakeholders before implementation. The
bureau expects to begin the carbon footprint
assessment for exhibitions by the end of this
year. Thailand is the first country in Asia to
adopt the carbon footprint assessment for the
MICE industry.

“The carbon footprint takes into account
the quantity of greenhouse gas emissions from
each production unit for the whole life cycle
(cradle to grave) of a particular product and
calculates the carbon dioxide equivalent of the
emissions being issued.”

In the first phase, the carbon footprint
assessment will be adopted for the exhibition
industry before extending in the next phases
to meetings, conventions and incentives. The
bureau has to encourage increased awareness
among organisers about global warming, which
will lead to event sustainability.

Inrecent years, UFI (The Global Association
of the Exhibition Industry) has discussed how
tax acts as a trade barrier to various industries
such as textiles, furniture and packaging.
With trade liberalisation agreements, the tax
measure will no longer apply. In the future,
an industry’s carbon footprintwill be the trade
barrier. Drawing up a carbon footprint guideline
will thus prevent Thai MICE operators from
being blocked in the future, Mrs. Nichapa
concludes.

\certified |
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D-MICE STRATEGIES SET

FROM LOCAL TO GLOBAL
SUCCESS

CEB has unveiled a Strategic Roadmap

for domestic exhibitions. The bureau is

placing emphasis its strategy to promote the

domestic industry in 3 main ways to support

and upgrade exhibitions in provincial areas

to generate improved income distribution.
The department is also to introduce a trade session
leading to business matching.

Mr. Chiruit Isarangkun Na Ayuthaya, Director of
the Domestic MICE Department, said that Thailand’s
MICE industry has continued to grow thanks to the
government’s policy of developing connectivity within
the country and with neighbouring countries, the new
economic growth model and MICE City development.
In addition, the integration of the ASEAN Economic
Community (AEC) will have the effect of mixing both
domestic and international exhibitions as single events.

Under the new growth model, the government is
emphasizing four pillars - more economic independency,
careful environmental use, social fairness, and
administrative system improvement - and these are
being used as the main criteria for budget allocations.

Mr. Chiruit said that Thailand is currently a very
attractive prospect for the global market because of the
country’s better economic situation and its position as
an economic hub of the ASEAN region. The National
Economic and Social Development Board (NESDB)'s
recent study on the status of the country’s major
businesses indicates that the MICE industry is among

the service businesses holding a competitive position
and ready to overcome the competition.

For the domestic MICE industry, the exhibition
industry is not just a key sector to generate revenue for
the country’s economy through organising events, but
also a powerful tool to stimulate understanding, sales and
marketing promotions. Furthermore, the industry serves
as a major platform for various industrial sectors, which
will help strengthen the country’'s economic potential.
Thus, the acceleration in developing the domestic
MICE industry will eventually promote and expand the
country’s trade and investment platform.

The TCEB has drawn up 3 main lines of support for
the D-MICE industry as follows:

Invent: support the organisation of new trade shows
with unprecedented themes or content. This could cover
new products/services or new creative ideas for the show.

Clone: support in bringing successful shows usually
held in Bangkok to the provinces. This is aimed at
distributing economic growth in the regions and would
include such events as the Book Fair, Food & Hotelier,
Dogs Fair, and Thai Orchid Show.

Upgrade: develop higher standards of event
organisation. Upgrade local trade shows to regional or
national shows and expand to upgrade event composition.

The TCEB will start event cloning with the Book Fair.
The bureau will sign a memorandum of understanding
with publishers and booksellers associations in the
regions to participate in the regional Book Fairs, the first
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of which will be held in Hat Yai, Songkhla
Province in June 2013. The bureau
will arrange a training course on book
business trends for librarians, such as
E-books, as part of the fair.

Moreover, the bureau will arrange
a trip for teachers attached to schools
in the three southernmost provinces so
that they can participate in the event.
The bureau will also launch a CSR
campaign, encouraging companies to
donate books for the schools in these
three southernmost provinces. After Hat
Yai, the TCEB plans to support Book Fairs
in Udon Thani and Khon Kaen provinces.

In addition to the promotion of trade
shows, this year the bureau will initiate
trade sessions for buyers and sellers with
the aim of creating business matching
as part of every show. Organisers will be
called on to provide such other activities
as post tour programs, which will help
increase the average length of stay of
visitors and promote spending in local
areas.

For D-MICE development strategy,
the bureau is focusing on measures and
operations under the Thai Team concept

by encouraging the local private sector to
participate in the events. This year, the
TCEB has integrated marketing strategies
with the operating budget and will drive
forward a marketing strategy that's
coupled with MICE City development.

The bureau will encourage
organisations to design D-MICE events in
line with the capability of the destination
and product opportunities. The bureau
also aims to expand MICE Cities and
strengthen capability of the current MICE
Cities. Besides Bangkok, Pattaya, Chiang
Mai and Phuket are the MICE Cities with
perfect readiness to host events.

Mr. Chiruit added that the bureau
will  be launching the Domestic
Exhibitions database covering event
cities, information on products, markets,
operators and local business networking
in May this year to support the organisers
in their analysis, preparedness and
organisation in each city.

The bureau will also connect its
database system with those of the
MICE Cities, enabling organisations to
quickly access accurate and up-to-date
information.
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FUTURE MARKETING

hilip Kotler, a leader in marketing thought,
recently held a certified training course
on “Values Driven Marketing”, explaining
his latest concept in business marketing
“Marketing 3.0" and discussing marketing
trends in the coming decade.

Kotler, 82, a distinguished Professor of International
Marketing at the Kellogg School of Management at
Northwestern University, is a passionate believer in
transferring his knowledge, drawing interesting pictures
of marketing in this transitional era via various platforms
around the world.

At the training course in Bangkok in early March
2013, organised by Krungthep Turakij Newspaper and
supported by the Thailand Exhibition and Convention
Bureau (TCEB), Kotler addressed Marketing 3.0, a
modality that moves on from mass products (Marketing
1.0) and customer-centric (Marketing 2.0) to taking
account of the human spirit.

To achieve business success in the long-term, the
company has to win the spirit of consumers by enabling
them to recognise the value of its brand. Thus, marketing
needs to cover all dimensions, especially social
marketing. Today, CSR (Corporate Social Responsibility)
is expanding to CSV (Creating Share Values), which will
make the brand strong and sustainable.

Kotler stressed that consumers today place
importance on the companies that are aware of society
rather than on just sales revenue. Thus, successful
marketers must seek the right balance between profit
and social activities.

“For marketing to be successful, marketers have
to switch from ‘What's good for business is good for
society’ to ‘What's good for society is good for business.”
Kotler also notes that marketing strategies are entering
the world of social media. It will become a tool, forcing
companies to adapt and focus on developing good
products and good brands. Social media will also serve
as a channel to increase the power of consumers via the
Internet.

Marketers therefore must place more importance
on online marketing or social media. In the near
future, online shopping is likely to account for 50 per
cent compared to only 10 per cent of the online retail
business worldwide.

Kotler added that the companies should no longer
aim at extremely high profits, but instead emphasise
good relations with stakeholders including customers,
employees, shareholders and society, and then share
the profits with them. This is fundamental to the success
of the world’s leading companies in maintaining their
brands in the minds of consumers.
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