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MESSAGE FROM THE PRESIDENT

Dear readers,

ou may be wondering about the difference between

this edition and our usual ones. Yes, this is a special

edition, and | hope that you will all enjoy the extra

content. We have produced this edition to mark two

occasions: the beginning of TCEB's fiscal year 2012

and the end of TCEB's calendar year 2011. We are
therefore putting a spotlight on events during these two special
periods.

Our new fiscal year began with the launch of a sharper marketing
focus: “Thailand: Destination of Choices”, with its tagline of“no
matter which path you choose, success is sure to follow”. This
campaign is actually under the umbrella of our “Believe in
Thailand” campaign launched in the previous year. Our aim is to
emphasize Thailand’s multitude of different destinations and our
ability to offer tailor-made events to meet needs of even the most
discerning MICE organizers.

As the new campaign began, however, Thailand unexpectedly
experienced the most severe flooding in fifty years. Again, TCEB
and our stakeholders rapidly responded, uniting to formulate
coherent strategies for the MICE industry. Thailand proved its status
as a “Destination of Choices”as other MICE cities, such as Chiang
Mai, Pattaya and Phuket, helped mitigate the impact of flooding in
Bangkok. The fact that most planned events were postponed rather
than cancelled proves the effectiveness of our campaign, as well as
demonstrates international confidence in Thailand's abilities.

Also reported in this special issue is TCEB's strategy to help the
Thai MICE industry prepare for the formation of ASEAN Economic
Community in the year 2015. We introduce the Next Best Show,
offering benefits to encourage trade shows to remain in Thailand
and, at the same time, to raise the standard of Thai trade fairs
to become competitive at the regional level. Nine trade fairs are
now participating in this program. The aim is that, by the end
of the program in 2014, the number of visitors to trade fairs in
Thailand will increase by 50-60 percent, generating revenues of
approximately 14 billion baht.

Of special note, if you look inside this edition, you will find
a supplement edition that has collected information on our
preparation in the bid for World Expo 2020 Ayutthaya. We have
highlighted important landmarks throughout the year 2011 so that
our readers can get an overview of our progress so far in our efforts
to bring this global exposition to Thailand. We hope that it will give
you a clearer picture of Thailand’s bid and will help solidify your
support for this important event.

It is commonly said that a picture is worth more than a thousand
words. We are therefore running a photo story of TCEB key events,
functions, and accomplishments made during the year 2011 to
visually enhance your knowledge of TCEB's variety of activities and
contributions to the MICE industry.

| hope you will enjoy this very special edition of the TCEB newsletter.
Let’s move forward together into 2012.

Akapol Sorasuchart

President

Thailand Convention and Exhibition Bureau
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COVERSTORY

TCEB moves forward with its successful
Believe in Thailand campaign in 2012
with the creation of a new marketing
strategy ‘Thailand: Destination of
“CHOICES” - no matter which path

you choose, success is sure to follow’.
The new marketing concept reflects

the perception that Thailand has a
multitude of different destinations to
meet the needs of MICE organizers. It
is also an important step in preparing
for the formation of the ASEAN

Economic Community.

CEB took the opportunity of the 19th IT&CMA and 14th
CTW 2011, Asia-Pacific’s largest international convention
and incentive tradeshow, which was held between October
4-6, 2011 in Bangkok, to unveil Phase 2 of its ‘Believe in
Thailand’” campaign under the new marketing concept
‘Thailand: Destination of “CHOICES” No matter which path
you choose, success is sure to follow’. The new strategy
set out to foster understanding among more than 2,500
participating MICE travelers and media from 60 countries.
Thailand maintains the right to host the event in 2012.
Mr. Akapol Sorasuchart, TCEB President, says the 2012 marketing plan is
a natural extension of ‘Believe in Thailand’, with a new theme under the concept
‘Thailand: Destination of “CHOICES” No matter which path you choose, success
is sure to follow’. The new marketing strategy presents a multitude of perfect
destinations for the MICE industry and should increase revenues from both the
domestic and international MICE industries. This is in line with the Government’s
immediate policy of promoting Thailand as a preferred destination for the MICE
industry in preparation for the ASEAN Economic Community.
Under the Thailand: Destination of “CHOICES” plan, TCEB has designed
a marketing strategy following the MICE market segments. For meeting industry
groups comprising corporations and associations, sales will emphasize the
solution approach by introducing 12 destinations starting with 4 MICE cities.
Another 8 popular destinations for the MICE market are Hat Yai, Khon Kaen, Khao
Yai, Phitsanulok, Kanchanaburi, Krabi, Samui and Hua Hin. Each location can
be transformed to host conventions through the introduction of various creative
initiatives, among them luxury events for executives, teamwork adventure themes
or CSR activities.
For exhibitions or tradeshow groups, TCEB will promote Thailand as a gateway

of ASEAN plus 6 with a total trade value of US$6.4 trillion,
or a quarter of global trade, serving more than half of
the world’s population. Of note is that Thailand topped
the rankings in ASEAN with total exhibition space of
432,500sgm sold in 2011. In addition, Thailand is home
to the production base of 12 leading industries including
agriculture, automobile and parts, chemicals, computer
and electronics, energy, food and beverages, furniture
and wooden products, environmental technology, gems
and jewelry, machinery and parts, steel and metal,
petrochemicals and plastics.

TCEB will also present a wide diversity of unique
locations for such international mega events as the
World Expo and Formula 1. In parallel, the bureau will
expand the market at the regional level and also place
emphasis on creative events. In addition, TCEB has
developed personnel standards and now offers world-
class professional services in organizing events.

Besides the diversity of destinations, Thailand has an
unsurpassed reputation for hospitality and combines this
with professional service and world-class infrastructure
and facilities, including 6 international airports plus 10
world-class convention and exhibition centers that meet
environmental standards. The Government is currently
negotiating with the Chinese authorities to develop a high-
speed rail network from Nong Khai Province via Bangkok
to the Southern border. High-speed train routes between
Bangkok-Chiang Mai and Bangkok-Rayong are also planned.

Meanwhile, a 5,000-kilometer Kunming-Singapore rail link project is scheduled
for completion in 2015, the year the AEC comes into effect, making Thailand the true
center of the North-South and East-West Corridors of ASEAN. These networks will
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provide greater and more convenient access between ASEAN and
China and also boost international trade and investment.

After launching the campaign at the 19th IT&CMA and 14th
CTW 2011, TCEB launched it at IMEX America, the worldwide
exhibition for incentive travel, meetings and events, which was
held in Las Vegas, USA, from October 11-13, 2011. In addition
to emphasizing the multitude of choices, options and settings
that together make Thailand a unique and perfect location
for worldwide business events through the theme “Thailand:
Destination of CHOICES”, TCEB also encouraged visitors to the
State of Nevada to examine the enormous business opportunities
inherent in the formation of the AEC in 2015. “The value of trade in
AEC is projected at US$6.4 trillion, which will represent a quarter
of total global trade.

TCEB is planning to promote the Thailand: Destination of
“CHOICES” at 12 trade shows and 21 road shows for both the short
and long haul markets as well as other marketing activities such as
small meetings, seminars and familiarization trips.

“We're confident that the new marketing concept will attract at
least 1.4 million international MICE visitors to Thailand, generating
Bt130 billion in revenues within the next five years. In addition, it has
been created to prepare for the AEC and to drive Thailand towards
achieving its goal of being a preferred destination for the MICE
industry in Asia,” said Mr. Akapol.

This year, Thailand is expected to welcome some 720,000
MICE visitors to the country, who will participate in meetings &
incentives, conventions, exhibitions and trade fairs, generating
expected revenues of Bt57.6 billion.

“Our recently announced MICE policy and 5-year roadmap
project that global MICE travelers to Thailand will increase by more
than 75 per cent from 2012 to 2016, with revenues up by more
than 87 per cent by the year 2016. Thailand’s MICE industry is also
projected to play an increasingly important role in the country’s
overall economy. Today, the MICE industry represents only 9.13 per
cent of total tourism revenues for 2011, but this share is expected
to rise to 18.35 per cent by 2016, with revenues of Bt130.92 billion.
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PATTAYA SHINES AS
‘DESTINATION OF CHOICFE

RESORT HOSTS THE
2011 APGS

Pattaya, the world renowned resort city, proved its potential as a MICE
City, transforming into a hub of golf activity for the 2011 Asia Pacific Golf Summit
(APGS) and emphasizing Thailand as a destination of choice to host world-
class events.

Mr. Akapol Sorasuchart, TCEB’s President, said that TCEB supported
the summit under its ‘Believe in Thailand —-Thailand: Destination of “CHOICES”
campaign. The campaign theme reflects the multitude of choices, options and
settings that together make Thailand a unique and perfect location for any
business event. TCEB's goal is to ensure that every experience is unique, with
more choices now and the most choices for the future.

This was the second year that the Asia Pacific Golf Group chose Thailand
as the host venue for the APGS. Held in Bangkok in 2010, the 2011 summit took
place at the Royal Clift Hotel and the Pattaya Exhibition and Convention Hall
(PEACH) between October 31 and November 6. With its dedicated convention
venues, a wide range of accommodation and diverse leisure opportunities,
Pattaya is perfectly geared up to be an ideal ‘MICE City’ and is ready to host any
international business meeting, convention or exhibition. The 2011 Asia Pacific
Golf Summit was considered as a good start in introducing Pattaya as a MICE
City and also in promoting Thailand as a major golf hub in Asia.

The summit welcomed more than 500 participants from around the world
including golf course owners, managers, architects, designers, officials, and
golf superstars like Tony Jacklin and Peter McEvoy as well as tennis legend,
Jimmy Connors.
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TCEB AND KEY PLAYERS
UNITE TO OVERCOME
FLOOD CRISIS

ENSURING THAI
MICE RECOVERS
AHEAD OF Q3/2012

TCEB and key players in the MICE
industry gathered in November last
year to brainstorm on urgent recovery
measures in 2012. Both domestic

and international MICE industries are
expected to return to the pre-crisis
situation before the third quarter of
2012.

r. Akapol Sorasuchart, TCEB’s President, said the Thai MICE
industry had inevitably been affected by the global economic crisis,
the country’s political uncertainty over the past three years, as
well as the recent flood disaster. The floods had affected 24 MICE
events, causing a loss of Bt3.32 billion. In addition, the number of
MICE travelers declined by more than 250,861 visitors (as of November 15, 2011).

As a result, TCEB held urgent consultations with the key players in the industry
to define a framework for collaborative action, including clear guidelines and
rehabilitation measures to revive the industry to pre-crisis levels by June 2012.

“Even though TCEB's budget allocation for 2012 has been reduced from last
year’s levels, the TCEB aims to maintain its target of 750,000 MICE travelers to
Thailand in 2012, generating revenues of Bt60.1 billion and representing a slight
increase over last year. An additional budget of Bt230 million for the forthcoming
Rotary International Convention will help serve more than 30,000 international
participants at this event, coming from more 20 countries in all continents around
the world,” said the President.

The action plan proposed to the government as urgent measures to revive
the Thai MICE industry affected by the flooding is being implemented from October
2011 to March 2012. The plan is divided into 3 phases:

The immediate plan (October) assists MICE travelers and includes
establishment of a one-stop coordination center that provides assistance, issues
daily updated information, makes announcements to reassure MICE delegates,
and allocates a budget and transportation to assist MICE travelers affected by the
floods, coordinating with other agencies as needed.

Short-term (November - December): The government sector boosts the
confidence among organizers and visitors through statements and videos by the
government leader. The bureau releases information and campaigns by inviting
participants and organizers to jointly publicize the information in order to build
confidence in the target group.

The bureau injects additional funds to promote and support marketing
campaigns for MICE events that were not canceled or postponed. In addition, the
bureau offers compensation to incentive delegates whose events are relocated
and/or postponed. TCEB also offers a financial subsidy to 25 international trade
fairs scheduled between the period November 25, 2011 and June 2012.

Recovery Plan Measures (January - March 2012): The government sector
offers tax incentives, allowing organizers to secure 300% tax exemption for
expenses (such as costs of management of events and incentive travel, training
costs and exhibition booths). The bureau will release the information through press
conferences and promote alternative choices for MICE venues, along with regular
progress updates on the recovery of Thailand’s MICE industry.

The bureau is also providing additional funding for various activities. For

example, TCEB teamed up with the Federation of Thai Industries to arrange a
stress relief tourism program for flood victims through fund raising. The activities
were organized in October to offer sympathy to and raise the spirits of 1,000 flood
victims. TCEB also joined with other concerned associations in organizing volunteer
activities in the flooded areas. Marketing activities were held to stimulate domestic
meetings and exhibitions and crisis measures were put in place to support marketing
campaigns and rehabilitate exhibition organizers.

In conclusion, Mr. Akapol said that the discussions with the leaders of private
sector leaders reflected the determination of all concerned to ensure that Thailand’s
MICE industry recovered quickly. TCEB was confident that the cooperation from all
parties would successfully overcome the crisis and enable Thailand to become the
industry leader in the region by the third quarter of 2012.

Meanwhile, TCEB has joined with the public and private sectors to restore
international confidence with the launch of the Believe in Thailand - Thailand:
Destination of “CHOICES” campaign at EIBTM 2011, Europe’s largest event for the
meetings and events industry, which was held in Barcelona in late November 2011.

Mr. Akapol said Thailand is recovering. The government has joined with the
private sector in working towards a strong and rapid recovery and this, coupled
with the Believe in Thailand - Thailand: Destination of “CHOICES” campaign, will
hasten the process.

With regard to the industry’s recovery from the impact of the floods, TCEB is
working closely with the government agencies in ‘Team Thailand’ and also with the
private sector to implement the rehabilitation measures.

“Despite the challenges ahead, TCEB believes in the principle ‘Together we
fight for Thailand’. With good collaboration between the government and private
sector, Thailand’s MICE industry will return to normal before the third quarter of
2012. The ‘Believe in Thailand: Thailand Destination of CHOICES: No matter which
path you choose, success is sure to follow’ campaign will be a cornerstone of this
recovery process”, said the President.

In parallel, the TCEB is organizing continual marketing activities to regain
international confidence with the launch of “Believe in Thailand - Thailand:
Destination of ‘CHOICES’ campaign at EIBTM 2011, Europe’s largest tradeshow for
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the meetings and events industry, held in Barcelona between November 22 and
December 1, 2011, and provided participants with an update on the significant
progress in Thailand’s bid to host the World Expo 2020. TCEB also organized a
road show in UK on December 25, 2011.

Mr. Akapol said that TCEB earlier launched the new campaign at IMEX
America, the worldwide exhibition for incentive travels, meetings and events, which
was held in Las Vegas, USA, from October 11-13, 2011. In addition to emphasizing
the multitude of choices, options and settings that together make Thailand a unique
and perfect location for worldwide business events through the theme “Thailand:
Destination of CHOICES”, the TCEB also encouraged visitors to the State of
Nevada to examine the enormous business opportunities inherent in the formation
of the AEC in 2015. “The value of trade in AEC is projected at US$6.4 trillion, which
will represent a quarter of total global trade.

“From now on, when we talk about Thailand, we also speak as a representative
of the AEC, because Thailand serves as the natural gateway to the ASEAN
countries. With modern infrastructure and facilities including six international
airports, as well as the upcoming high-speed rail network through Thailand, which
will include the Kunming-Singapore rail link, Thailand really is at the crossroads
of ASEAN. Traveling around the country is fast and convenient, allowing a wide
range of choices and great flexibility for business events. The AEC market holds
enormous promise as well as challenges for Thailand, and will fuel strong economic
growth and a flourishing MICE industry in the region,” Mr. Akapol said.

Mr. Akapol pointed out that in addition to a wide variety of destination choices
for MICE events, Suvarnabhumi Airport, which is the country’s main airport,
has efficient flood protection measures in place. During the flooding, the airport
maintained its operations, including all connecting flights to tourist destinations
throughout Thailand such as Phuket, Chiang Mai and Surat Thani. Many events
were unaffected by the floods and went ahead as scheduled. These included:
Asia Pacific Golf Summit 2011 held in Pattaya (October 31-November 6), Nokia
Incentive Group held in Pattaya (November 13-December 9), Amway Group held
in Chiang Mai (November 10-26) and Daikin Group held in Bangkok (November
22-24).

Looking forward to 2012, a number of large-scale incentive events remained
confirmed as scheduled, among them Amway China (April 15-May 15, 2012) with
15,000 visitors and 2012 Rotary International Convention with around 30,000
visitors from May 6-9, 2012.

“This theme perfectly reflects the multitude of choices, options and settings
that together make Thailand a unique and perfect location for your next business
event. Our goal is to ensure that every experience is unique, with more choices now
and the most choices for the future. Thailand’s MICE and travel operators work to
world-class standards, and will give your event the special, personalized service it
requires because the diversity of options available allows you to personally design
each event to maximize your success,” Mr. Akapol explained.
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CHOICES OF
DESTINATION HELP
ALLEVIATE FLOOD

espite the flooding that affected outer Bangkok and parts of the central
region, several events went ahead as scheduled. These included the
Asia Pacific Gulf Summit 2011 held in Pattaya between October 31
and November 6, 2011, Nokia Group held in Pattaya from November
13-December 9, Amway Group held in Chiang Mai from November

10-26 and Daikin Group held in Bangkok from November 22-24. Suvarnabhumi

Airport and international airports in Phuket, Hat Yai, Samui Island, Chiang Mai and

IMPACTS

Chiang Rai also operated normally.
Mr. Akapol Sorasuchart, TCEB's President, said the variety of destinations in

The variety of MICE destinations helped
mitigate the impact of the flooding, as
the MICE industry in Phuket, Pattaya,
Chiang Mai and other destinations,
which were unaffected by floods,
continued with normal operations.

Thailand relieved the impact of the flooding affecting the Bangkok area. As a result
of the cooperation between TCEB and the MICE sector in coping with the impact, the
Thai MICE industry was expected to remain stable in the fiscal year 2012. Most of the
events affected by the flooding have been rescheduled for the first quarter of 2012.

In the fiscal year 2011, which ended on September 30, Thailand welcomed
720,000 business travelers and generated Bt57.6 billion (US$1.85 billion) in
revenue, compared to 679,585 travelers and Bt55 billion in the fiscal year 2010.

The recent flooding was regarded as Thailand’s worst flooding in 50 years.
Overall, the floods affected 14 MICE events, most of them trade shows planned in
and around Bangkok during the last quarter of 2011. It was estimated that Thailand’s
MICE industry would lose Bt2.98 billion in revenue and 96,000 MICE visitors. The
impact of the floods on local transport in the Bangkok area led organizers to
reschedule events due to concerns over participant numbers.
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TCEB SHOWCASES
SIGNIFICANT PROGRESS AT BIE
GENERAL ASSEMBLY

TCEB is confident that Thailand received a very good response to its second
presentation on the latest progress of Thailand’s bid to host World Expo 2020 at the BIE
General Assembly held in Paris on November 21-22, 2011. The presentation aimed to
reassure the Assembly of Thailand’s readiness to host the event and also put forward the
themes for side events and the campaigns being organized as part of the event.

Mr. Akapol Sorasuchart, the President of the Thailand Convention and Exhibition
Bureau (TCEB) said that the Thailand’s attendance for the second time at the BIE
(Bureau of International Expositions) General Assembly to present the progress on
Thailand’s bid to host the World Expo 2020 was well received by the 158 member
countries. TCEB emphasized the readiness of the country and the host city of Ayutthaya,
as well as the unity of the Thai people in overcoming the impacts of the recent flooding
and rehabilitating the province. The bureau also introduced sub-themes under the main
event theme “Redefine Globalisation: Balanced Life, Sustainable Living”, and gave a
briefing on the domestic campaigns to encourage awareness of Thailand's bid.

In the first round of the BIE General Assembly on June 13-14, 2011, TCEB
presented the readiness of the country and Ayutthaya Province in terms of event venue,
facilities, infrastructure, transportation, arts and culture, as well as the essence of Thai
people’s hospitality. The bureau also presented the event's major theme “ “Redefine
Globalisation: Balanced Life, Sustainable Living”. At that time only Turkey and Thailand
had expressed their intention to bid.

For the second meeting, the number of candidates had grown to five countries:
Thailand (Ayutthaya Province), Turkey (Izmir), Russia (Ekaterinburg), Brazil (Sao Paolo)
and UAE (Dubai). This time, Thailand presented the sub-themes of the event, inviting
member countries to interpret these from their own country perspectives and present
them in their national pavilions. The sub-themes are: “Revive Local Wisdom for Global
Wellness”, “Reunite Connections for Seamless Harmony”, “Reinvent Creativity for All
Living-Beings”, and “Reform Life’s Value for Utmost Happiness”. The diverse portrayals
would convey a unified message under the overall concept: “Redefine Globalisation:
Balanced Life, Sustainable Living”.

Mr. Akapol said that during the meeting, Thailand also updated the delegates on
progress made in implementing its public awareness program, including a national logo
and mascot competition, and the “World Expo 2020: Believe in Thailand” event, held
recently in Bangkok. During this event, 100,000 signatures were collected as a sign of
support for Thailand’s bid to host World Expo 2020.

“The sub-themes and the awareness building campaigns, especially a video
presentation of the mascot for Thailand’s bid: ‘Nong Naree’, fascinated the BIE delegates.
Overall, Thailand's presentation was successful and different from those of competitors
presenting their venues and readiness to host the event in terms of tourism, facilities
and infrastructure. The highlights were the assurance of Ayutthaya’s readiness and the
sincerity and generosity of the Thai people in working together to overcome the flood
disaster and rehabilitate the province. This impressed the delegates,” Mr. Akapol said.

In addition to making a presentation, TCEB participated in an exhibition along with
other candidates. The bureau distributed brochures summarizing the up-to-date status
of Thailand’s bid, as well as a special 200-page book covering the history of Thailand
and its involvement in the World Expo since 1942. The books were given to all 158
country delegates as a souvenir.

“As the results of the two presentations on the bid progress made in the BIE
General Assembly in Paris, as well as Thailand’s campaigns for the bid to host the World
Expo 2020, Thailand is outstanding and firmly in the spotlight of the member countries,”
said the president.

For more on the progress of Thailand’s bid to host the World Expo 2020, please visit
www.ThailandExpo2020.com.
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THE FIRST VISIT OF THE BIE
SECRETARY GENERAL,
INSPECTION OF READINESS TO
HOST THE WORLD EXPO 2020
AYUTTHAYA

Mr. Vicente Gonzalez Loscertales, Secretary General of the Bureau International
des Expositions (BIE), who is responsible for the process of bidding submissions and for
decisions in Paris, France, visited Thailand, the first country to announce an intention to
bid for the World Expo 2020, from January 10-15, 2011. He was invited by Deputy Prime
Minister Maj Gen Sanan Kajornprasart, who supervises the Thailand Convention and
Exhibition Bureau (TCEB).

During the visit, the BIE Secretary General met with Prime Minister Abhisit Vejjajiva,
Deputy Prime Minister Maj. Gen. Sanan, as well as Finance Minister Korn Jatikavanich
and the Minister of Foreign Affairs Kasit Piromya for a discussion on Thailand's
preparations.

Mr. Loscertales expressed confidence that Thailand had all the factors necessary to
host a World Expo and the potential to win the bidding. On its side, the Thai Government
assured the BIE Secretary General of Thailand’s readiness and the full support of the
government sector.

The BIE Secretary General then met with senior executives of a number of private
organizations including the Thailand Advertising Association, the Thai Chamber of
Commerce, and the Federation of Thai industries. The private sector also made a
commitment to fully support the bid to host the World Expo 2020.

In addition, Mr. Loscertales went to inspect three potential locations: Ayutthaya,
Chon Buri and Chiang Mai and met with the officials concerned in each province
to discuss preparations and capabilities in terms of physical, infrastructure and
development plans to assess the readiness and capacity of each area.

After the site visits, the BIE Secretary General met with the working group of each
province and made suggestions on the preparation of an operating plan, particularly the
comprehensive study to be submitted to the Cabinet for consideration.

FOCUS GROUP FOR THEME
DEVELOPMENT MEETING

Following further research, as well as the discussions conducted during Mr.
Loscertales’ visit, the working team continued to work on theme development, aiming
to find a theme that could both meet national and global agenda, and to truly create a
global dialogue.

After discussion, the direction of the theme was decided. The theme focused on
the problem of many gaps around the world — the problem that exists in every country,
regardless of whether it is a developed or developing country. It was concluded that
this gap is due to the idea spread by globalisation that one size fits all; what makes
one person happy has to be the same for others; what solution works for one country’s
problem has to work for another country as well. This attitude has created these gaps all
around the world. In order to close these gaps, everyone needs to understand that each
country is a piece of a jigsaw puzzle that is not identical, but that each piece is significant
to the whole picture of the world. What the world needs was balance.

This theme development was then presented to the BIE in Paris, where it was
called the “best theme development” ever.

‘]5’



WORLD EXPO 2020 PROGRESS HIGHLIGHT IN 2011
Apr 4

THE CABINET APPROVES © ceccecececesesesesescecesesesesesesescececesesesescscscecesesesees
ﬂmusﬁuumauamiwﬂsumﬂiwﬂ THAILAND'S BID FOR THE
suﬂsuuaa‘ns WORLD EXPO 2020

,ﬂ’mumimuN@mjﬂﬂ‘j:mmqmLﬂuVLﬂVLmuLﬂnmﬂﬂummquwmmLL@ ﬂngﬂqw Following the results of the in-depth feasibility studies, the Cabinet selected
f,ﬂmwu.ﬂqmqu ﬂm%ﬁuumﬂmmumﬂmL@@ﬂmmmWivumm@ﬁﬁmLﬂu‘wuwr«wm Ayutthaya as the location for the World Expo 2020, and approved the theme of
“Balanced Life, Sustainable Living” with a focus on redefining globalisation to bridge

QW‘HLQ@@ L'ﬂﬂsﬂﬂ 2020 LL@vﬂuNﬁ]LLuQﬂﬂ qnwmﬂu LW@I@HW@N@@ (Balanced

the global gaps. i
Life, Sustainable Living) wmmmummfmwanmum‘lﬁaﬂ‘imﬂﬂ’n‘mmumu -
IysizeauundnBeddaniimg y | _ / —

19194 ' @ TCEB SIGNS A MEMORANDUM ! R R " THAILAND 2020
dadu. Wi a.fmu:wnmiﬂs:mﬁlm OF UNDERSTANDING e I .y ;ﬁ.m..m.éin.mﬁ_ EFEXPO
asuNUuAnAMNLE e aanaulne WITH THE ADVERTISING wy e e oy’ .
Wnweudan 1andld 2020 agsen  ASSOCIATION OF THAILAND — ..........

ﬁuﬁﬂm’mL%wlﬂaﬁuﬁﬁmT:Lﬁ'mﬁummﬁmwmmmmuéquﬁ@mm
aasndageuluniandandusuidas @ndly 2020 Tagianiznislaman
drzmduiusnsnsuadaiudnmaeslszmalneisludszmauassilsema

el annanlasnnusisdszmalnglfUiRnuluguzniAdaunisdesns
289 d41lu. ineunnratnluafail

Apr 29
mﬂnﬁuumaemu‘luaﬂﬁuw
1wﬂﬂuﬂsuuaamﬁmmmmw
nuian 15n¥lU 2020 ag5e

May 9

aaﬂu waqaaensm siuls
ﬂuﬂsuuawatmmw

uLdan Landly 2020 ag5e

dndnaudaaiunisdndszguuarilnesdnis (dadu.) wazdandn
WzuAIAagsenTaNLnattaLsznIAA N AL luNsEEaNA NN
dszwealnafwdniwewdad dndly 2020

WIEHBITANA 49417 E1UIENTT AaLU. NANTANNALMNGN dsanAn
Fquusirayl msl,uﬂiymﬁimﬂﬂuﬂayummmumuw 4 wien daiauaiituualsy
mmmwsvummmﬁmLﬂuamummmum@m dindly 2020 AlFFunn9fuses
@mqmum\imamnmmmm TV WENFHLRT Vil aatiu, Teagne
Innsriniuguaraawassatiy 1aslszam ENUNENTTHUFT UUATIAZLAUNNG
Vlﬂﬂwﬁuﬂumumﬁuwmw‘lﬁ@ﬂiuﬂmmm i 16 WOHNIAN NEUITE
fvuaLuIenssnuseAlannEn 157 Usrmazesdinansmnssalan]dsy
noutassnisauadufudnineeslszmalne .

‘gatu. Iinuauivuegnamansiidssmadiwaneluynginiaalan
IdFunsunisiaueszestsenalne tnaazlddaminisdeansludszina
1a9nasdnsielasanlssmduiusiszmalng nelfiuuAneu “Redefine
Globalization — Balanced Life, Sustainable Living” 4181295ANANAND

AouueRngn Hoded §n9annsdanianssuasdtagan na1adn Usvanau
TmMInege wiieun1ATy AAeNTY mqmumﬂmﬂuammiumi
LmﬂmmwwmuLW@I‘Mmmmwuumm@ﬁﬁmimLﬂummummmmm
(el fianansaseiumasnaszmalsidnunssauan Lﬂ@ﬂuwﬂumwuﬁiiu

The MOU pledges support and cooperation to bid for the World Expo 2020. TCEB
and AAT have already worked in close collaboration as communication partners prior
to the MOU's signing. They will continue to work together to promote the Thailand Expo
2020 both in the country and overseas.

29™ APRIL 2011 — THE PRIME
MINISTER SIGNS THE OFFICIAL
LETTER OF CANDIDATURE

TCEB AND AYUTTHAYA
DECLARE CONFIDENCE
IN OFFICIAL BIDDING
FOR THAILAND TO HOST
THE WORLD EXPO 2020
AYUTTHAYA

Thailand Convention and Exhibition Bureau (TCEB), together with the Ayutthya
Province, announced progress in preparations for Thailand’s bid to host the World Expo
2020.

On April 29, 2011, the Prime Minister, Abhisit Vejjajiva, signed a proposal and
declared Ayutthaya Province as Thailand’s nominated province in hosting the World
Expo. On progress, Deputy Prime Minister Major General Sanan Kajornprasart, who
oversees TCEB'’s operations and the Thai government's official delegate, will assemble
the meeting with the Bureau of International Expositions (BIE) in Paris, France, on May16
to discuss the details and progress of Thailand’s bid.

Speaking at the Press Conference, Mr. Akapol Sorasuchart, the President of TCEB,
provided the latest update on Thailand’s bid, and disclosed; “following Cabinet approval
on 4 April, the proposal announced that Thailand will nominate Ayutthaya Province as
a possible site for World Expo 2020, officially endorsed by Prime Minister Mr. Abhisit
Vejjajiva. TCEB, overseen by Deputy Prime Minister Major General Sanan Kajornprasart,
will meet with BIE in Paris, France, on 16 May, to deliberate how to move forward in
raising awareness of the project in BIE's 157 member countries.

“At present, TCEB has planned awareness-raising strategies in target countries in
all region across the world. The strategies will be executed via national communication
networks of all organizations in order to promote Thailand under the theme: “Balanced
Life, Sustainable Living — Let's Redefine Globalization.”
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Emphasizing the readiness and potential of the province, Mr. Wittaya Phewphong,
Governor of Ayutthaya Province, noted that “the people of Ayutthaya province as well
as state agencies and the private sector have been cooperating well and participating
together in the province’s preparations, in the hope of being given this opportunity to
represent Thailand on this unique occasion, to welcome foreigners in the exchange of
knowledge and mixing of diverse cultures. The focus is on the province’s key attractions,
its culture and rich history. In particular, the harmonious co-existence among Ayutthaya'’s
diverse traditional ways of life offers a perfect example of the theme and core values of
the World Expo 2020.

“We want to emphasize the high level of participation and support from the local
people from the very outset, and for BIE this is also an important criterion in selecting the
winning bid. Ayutthaya Province has prepared promotional signs to be posted around
the province at government offices, educational institutions, local administration offices,
company premises and shops. | can affirm that the entire province is united behind our
bid and ready to play our part in supporting Ayutthaya as Thailand’s nominated city to
host the World Expo 2020.”

Moreover, Ayutthaya's post-expo proposals for city and land development are
based on the premise that the event zone will be close to the urban area. Locations
under consideration are Bangsai district and other locations with convenient transport
links with Bangkok. These locations can serve to absorb Bangkok's future expansion,
creating a new “Outer Bangkok” development zone. Furthermore, we are considering
a new development to transform the Bangsai Arts and Crafts Centre into a center for
international culture, which after the World Expo will remain as a regional capital for arts
and crafts. Whilst most of the World Expo structures will be temporary, allowing for easy
removal and re-use elsewhere, some permanent buildings will remain as an enduring
symbol of this great event.

In conclusion, Mr. Akapol added that, “TCEB has joined forces with the Advertising
Association of Thailand to raise awareness and increase participation and support from
local people in Ayutthaya. Our first campaign will be the “Expo 2020 Ayutthaya, Thailand”
logo and mascot contest which will take place from June to July. The target groups are
advertising and design companies, educational institutions, clubs and organizations, as
well as local people themselves.”

Thailand and Ayutthaya will of course be competing with many other countries in
the bid to host the World Expo 2020. Turkey is proposing |zmir under the theme “New
Routes to a Better World/Health for All” with the emphasis on health (the concept already
used by Turkey in its bid to host the World Expo 2015 host). Countries that have officially
expressed interest bid must officially submit their bids within 6 months after the first
country has submitted the bid to BIE; Russia and Brazil, despite expectations, have yet
to officially submit their proposals to host this global mega-event.

TCEB ANNOUNCES THE
OFFICIAL BID, INCLUDING THE
HOST CITY AND THE THEME,
AND ANNOUNCES NATIONAL
LOGO AND MASCOT
COMPETITION

TCEB holds a press conference to announce the official submission of the bid to
the press, as well as announces the beginning of their logo and mascot competition, the
details of which will follow. The winner will not only have their logo and/or mascot used
for the World Expo 2020 but will also win a trip to experience Expro 2012, Yeosu, Korea.
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THAILAND OFFICIALLY
SUBMITS ITS LETTER OF
CANDIDATURE

Maj. Gen. Sanan Kajornprasart, Chairman of the Bidding Committee for World Expo
2020, Thailand, officially submitted the bid for the World Expo 2020 Ayutthaya on May
16, 2011 to the Bureau of International Expositions (BIE) in Paris. The World Expo 2020,
which will be held from January 15 to June 15, 2020 and for which Ayutthaya has been
proposed as the host city on the theme “Balanced Life, Sustainable Living” focuses on
redefining globalisation to bridge global gaps. The event will be fully supported by the
Royal Thai Government.

WINNING LOGO AND
MASCOT FOR THE WORLD
EXPO 2020 AYUTTHAYA
ANNOUNCED

The TCEB announced the results of the World Expo 2020 bidding logo and mascot
contest on July 20, 2012. Ms. Pavita Srisuvan won the first prize in the logo design
competition for “Pla Tapien” (the Thai Silver Barb Fish), while Mr. Parin Suriyavuth was
the winner for his “Nong Naree” mascot design. The winner in each category received a
Bt100,000 cash prize and a trophy.

TCEB launched the contest on May 20, 2011 and received 1,097 entries. The
judging panel was made up of six experts in communication arts and graphic design
plus executives in design organization. Judgement criteria were based on five factors:
1) Communication of the concept and Thailand’s role in hosting World Expo 2020; 2)
Reflection of Thailand’s unique strengths, 3) Beauty, creativity, and composition; 4) Clear
and easily recognizable; and 5) Can be used to communicate through any media.

The contest was part of a series of activities aimed at mobilizing public support and
participation in Thailand’s bid to host the World Expo 2020.

THAILAND'’S FIRST
PRESENTATION

The Thailand delegation, led by H.E. Mr. Viraphand Vacharathit, the Thai
Ambassador to France, Mr. Pakaisakdi Svastisin, Executive Director of the Thai Trade
Center Paris and the Thai representative to the BIE, Pol. Gen. Amnouy Phetsiri, Chairman
of the Board of the Thailand Convention and Exhibition Bureau, and Mr. Akapol
Sorasuchart, President of the Thailand Convention and Exhibition Bureau, attended the
149th General Assembly of the Bureau of International Exhibitions in Paris where Mr.
Akapol presented Thailand’s readiness to host the World Expo 2020 Ayutthaya. This first
presentation was well-received by those present at the meeting.
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TCEB RUNS SERIES OF
CAMPAIGNS ON PUBLIC
AWARENESS TO SUPPORT THE
BID FOR THE WORLD EXPO
2020 AYUTTHAYA

TCEB has run the continual campaigns to enhance the public awareness and unite
for support Thailand'’s bid to host the World Expo. The bureau teamed with Bangkok
Metropolitan Administration (BMA) and Siam Paragon to unveil the World Expo project.
As a part of the event, the lively parades of the World Expo ambassador “Nong Tai”
were organized in six central business districts, encouraging the public to jointly drive
“Bangkok: the Gateway to World Expo 2020 Ayutthaya.

Mr. Akapol Sorasuchart, TCEB's President said that the World Expo campaigns
were aimed to foster public understanding on the benefits that Thailand would gain
and create the unity to host the World Expo 2020 Ayutthaya under the theme “Redefine
Globalisation - Balanced Life, Sustainable Living”.

Previously, TCEB selected the logo and mascot for the campaigns of Thailand’s
bid to host the World Expo 2020. The logo is based on the symbol of Ayutthaya Province,
the Thai Silver Barb Fish (Pla Tapien), melded with a classical Thai motif. The globe
design symbolizes global unity and also hints at the grand scale of the World Expo
event. These four key elements are elegantly blended in this simple but powerful logo.

TCEB moved forward the aggressive campaign to boost the public understanding
on the national interest if Thailand wins to host the event. The bureau joined forces with
the BMA and Siam Paragon to organize the campaign under the concept “Bangkok: the
Gateway to World Expo 2020 Ayutthaya. TCEB officially launched “World Expo 2020:
Believe in Thailand” with the parades to liven up and enhance the public awareness
in six business centers in six days. The parades were led by ‘Nong Tai’, who served
as Thailand's ‘World Expo Ambassador’ and hosted many activities, before the grand
official launch of the ‘World Expo 2020: Believe in Thailand’ at the Parc Paragon during
September 2-4, 2011.

The “World Expo 2020: Believe in Thailand” parades started from Siam Square
as the first route before moving to other major five business areas: Victory Monument,
Pratunam, Siam Paragon and Chatuchak Market between August 19-21 and August
26-28, 2011.

The parades were created with the theme “We Want Expo” aimed at encouraging
all people to understanding and recognize an importance to host the World Expo. This
would lead to create the substantial participation of the Thai people and unity to support
Thailand’s bid.

The parades invited the Thai people to join the launch and wrote “We Want Expo”
cards with their own words to support Thailand’s bid to host the World Expo 2020. All
of postcards were displayed at the exhibition, showing the people’s power and unity to
support the bid.

Mr. Akapol said TCEB had a great success in launching the six lively parades in
Bangkok’s major business centre to mobilize power of people to pass on spirits through
“| Want Expo Card”. As a result, the bureau received more than 100,000 cards. This was
a good start and reflected that the Thai people paid much attention on the activity. All of
| Want Expo cards were displayed in “World Expo 2020” Believe in Thailand” exhibition
to show unity of the Thai people.

Meanwhile, BMA jointly supported a series of public relations activities to this World
Expo 2020 Ayutthaya. As the capital of Thailand, Bangkok is aimed to be “Gateway to
the World Expo Ayutthaya”.

Bangkok Governor, M.R. Sukhumbhand Paribatra disclosed that in partnership
with TCEB, this would extend the network of cooperation among public sector agencies.
BMA pledged our full support for Thailand’s bid to host World Expo 2020.

Mr. Akapol added that the launch event opened an opportunity for the public to
join the activities and learn the history of the World Expos. In addition, TCEB introduced
‘Kinaree’ or ‘Nong Naree’ that serves as the Thailand's bidding mascot.
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TCEB LAUNCHES THE NEXT BEST SHOWS PROJECT

ELEVATES LOCAL EXHIBITIONS
TO REGIONAL EVENTS

TCEB has introduced The Next Best Shows as part of its five-year strategic plan to stimulate
the exhibition industry and raise the standards of local trade shows to the level of ASEAN
fairs. It is estimated that the number of international exhibitors and visitors will grow by
50-60 per cent, generating more than Bt14 billion in revenues after the end of the project in
2014.

r. Akapol Sorasuchart, TCEB'’s President, said that in addition
to developing and strengthening Thailand’s MICE industry and
lifting the standard of international exhibitions in Thailand to the
very highest level, The Next Best Shows project would act as a
preparation measure for the formation of the ASEAN Economic
Community (AEC) in 2015. The project is expected to boost
MICE investment in Thailand and the region as well as other
service and manufacturing sectors.

The Next Best Shows aims to retain the existing international trade fairs held in
Thailand as well as elevate the standards of fairs so that
they become competitive at the ASEAN level. The project
will run for three years, beginning in August 2011 and
running until September 2014.

To be eligible for benefits that the campaign
provides, an applying trade fair must meet the following
criteria: firstly, the event must have been held 3 times
consecutively in Thailand and be committed to continue
here for the next 3 editions. Secondly, the proportion of
international trade fair exhibitors must be at least 10 per
cent of total exhibitors. Thirdly, foreign visitors should
represent at least 5 per cent of total visitors. Fourthly, at
least 4,000 sgm of exhibition space are required. Lastly,
the trade fair must implement an international registration
system in accordance with UFI's instructions.

TCEB has a budget of Bt85 million to support this
3-year project to subsidize trade fairs that meet the required criteria. Those qualified trade
fairs will also be entitled to a matching fund of 50 per cent of the total marketing spending
in “ASEAN+6" countries or during the period the trade show is held.

“We hope that the full support from TCEB through the campaign will encourage
a competitive environment and further development in Thailand’s exhibition industry at
the regional level. Each year, we will also award the trade fairs that are outstanding in 5

aspects, that is, an increase in international visitors, an increase in international exhibitors,
an increase in international pavilions, an increase in nationalities as well as an increase in
net commercial space,” Mr. Akapol added.

Twenty trade fairs are participating in The Next Best Shows campaign this year, all
of which have the potential to grow into regional-scale shows, for example, InCosmetics,
Intermold, Interplas and Nepcon, which are international trade fairs under the group of
Manufacturing Expo, Wire & Tube Asia, Intermach, TFBO & TRAFS and Food & Hotel
Thailand. All of the participating trade fairs represent key industries according to the
national agenda e.g. the subcontracting industry, SMEs, the agriculture and food industry
as well as the industrial machinery industry.

The bureau expects that after the end of the
campaign in 2014, The Next Best Shows will increase
the number of visitors by 50-60 per cent and generate
revenues of Bt14 billion for Thailand’s MICE industry. It will
play an important part in driving the 5-year MICE industry
development plan. In 2016, the prospective growth rate
of MICE visitors is set at 75 per cent while the revenue is
expected to increase by 87 per cent. For this year, TCEB
is targeting 720,000 MICE visitors with a total revenue of
Bt56 billion, Mr. Akapol concluded.

According to “The Trade Fair Industry of Asia 7th
Edition, 2011”, a report by The Global Association of the
Exhibition Industry (UFI), Thailand’s exhibition industry still
holds the leading position in ASEAN with 71 international
trade fairs identified. The revenues from net space sold in
Thailand has reached around Bt3.99 billion, which is the highest in ASEAN and ranks
7th in Asia. Thailand’s exhibition industry is also ranked the first in ASEAN in terms of the
estimated annual size of 432,500 sgm and the total number of international exhibition
centres with 8 centers and total gross indoor size of 212,405 sgm. Thailand is considered
a high potential market in ASEAN for international trade fairs and is likely to become the
leader in Asia in the future.
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TCEB AND DTN TO DRAW UP MICE

DEVELO

OPMENT PLAN

PREPARING FOR THE
COMING AEC

TCEB has sighed a memorandum of understanding with the
Department of Trade Negotiations (DTN), Ministry of Commerce
to jointly draw up Thailand’s MICE Industry Development Plan
and enhance the capabilities of MICE human resources and
organizations in preparation for the ASEAN Economic Community
(AEC). The Thai MICE industry is expected to grow by almost 100
per cent and generate Bt130 billion in revenues to the country in

the year 2016.
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r. Akapol Sorasuchart, TCEB’s President, said that the collaborative

agreement between TCEB and DTN is another crucial step in implementing

the five-year MICE strategic development plan to drive the country’s MICE

industry development in the future. In addition, it prepares the Thai MICE

industry to deal with the AEC in 2015, which will stimulate and attract more

investment to the MICE, service and manufacturing sectors in Thailand
and the region. Finally, it aims to achieve the goal of driving Thailand to become a preferred
destination for the MICE industry in Asia by 2016.

TCEB had previously moved forward with its five-year MICE Industry Road Map as a
long-term master plan (2012-2016). The implementation plan has now been divided into three
phases: Year 1 (2012), Year 3 (2014) and Year 5 (2016).

Mr. Akapol pointed out that the free trade agreement under the AEC would directly affect
the Thai MICE industry, as competition would be tougher, especially in terms of service costs
and the labor market, with the expected migration of skilled labor directly affecting the Thai labor
market. The Thai MICE industry would therefore need to prepare, develop human resources
and strengthen MICE organizations so as to be able to compete with the inflow of foreign
professionals as well as work in ASEAN member countries.

Mrs. Srirat Rastapana, DTN'’s Director-General, said that as the AEC Coordinating Agency,
the department plays an important role in preparing Thai MICE operators to enter the AEC in
2015, which will be a single market and production base with a freer flow of goods, services,
skilled labor and capital.

To prepare for these changes, TCEB signed the MoU with DTN to jointly develop the
potential of the Thai MICE operators and help them to have readiness and strength in all aspects.
The framework of collaboration consists of four measures: 1) Training and skill enhancement for
MICE human resources and organizations; 2) establishment of working committees to make
preparations for the AEC; 3) integration of useful databases for market expansion and business
diversification for the Thai MICE operators into the ASEAN market, 4) jointly promote and support
private operators to participate and share opinions about the AEC implementation, as they
relate to MICE.

Akapol said that this coordination is an essential step in preparing local MICE operators to
cope with the relocation of skilled labor. If Thai MICE workers reveal a lack of standards, more
and more foreign professionals will migrate to work in Thailand causing the country to lose its
competitive edge. “We want to urge the government to offer tax incentives to Thai operators that
show continual and sustainable MICE industry development,” he said.

“TCEB is confident that the five-year MICE Policy combined with coordination with strategic
partners will drive Thailand to become a destination of choice in Asia. It is expected that in
2016 after the AEC comes into effect, MICE visitors to Thailand will rise 75 per cent to 1.4
million, compared to the year 2011 and generate revenue up to Bt130 billion, up 87 per cent.
Accumulated, this will contribute 18.35 per cent of the overall tourism sector and represent 1.1
per cent of the country’s gross domestic product (GDP),” Mr. Akapol added.
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ICEB has long recognized the important role of Thai trade
associations in helping to support and drive forward
international trade fairs in Thailand and is setting out to
strengthen the associations, so that they may play a greater
role in organizing and hosting trade shows relevant to their
industry interests. Moreover, the associations will boost
Thailand’s image as a preferred destination for international exhibitions
in ASEAN.
The seminar welcomed more than 200 representatives of Thai trade
associations, trade fair organizers, and operators from both the public
and private sectors.

Mr. Weerasak Kowsurat, Director of the International Institute for
Trade and Development (ITD) delivered a keynote address on “Leading
Thai Trade Fairs: A Channel to Enhance and Develop Trade Associations’
Capability into a Regional and Global Network”.

In his presentation, he pointed to seven new global trends that the
private sector, a key player in global change, must take into consideration.
First, international trade is growing by 20 per cent thanks to the evolution
of the new middle class worldwide. Second, information technology,
bio-technology and nano-technology are changing the
world in smaller degrees but with greater performance.
Third, food and fuel crises in many parts of the world are
causing distress to large pockets of population.

Fourth, extreme weather caused by climate change
is more intense and more frequent, affecting the stability
of food-production bases in the region. Improved health
awareness, aging societies and welfare reforms make
up the fifth global trend. Modern technology means that
people enjoy better health and also live longer. The
welfare system has undergone reforms and today relies
on volunteer- and community-based structures that
allow individuals to do more for themselves and be less
dependent on the government sector.

The sixth takes account of the Post Washington
Consensus Adaptation. The regional financial crisis in
the United States and Europe has forced the private
sector to play a greater role in setting the financial
direction.

Finally, new security threats have emerged. People

and competitiveness in preparing for the global changes. In addition, the
government sector would help by providing support and information to
associations as they enter the international arena. Such support can be
organized in two ways: through government helping the associations to
experience site visits abroad and, two, by assisting the associations in
hosting the international exhibitions in Thailand.

In parallel, TCEB on behalf of government, is ready to support the
associations through meetings and exhibitions by providing services and
a comprehensive consultancy, which will help facilitate their operations.
For example, the bureau will support the preparation of business
proposals, market studies, business feasibility studies, event site visits,

TCEB STRENGTHENS THAI
TRADE ASSOCIATIONS TO HOST
INTERNATIONAL EXHIBITIONS

TCEB joined with the IMPACT Exhibition Management Co. Ltd in holding

a seminar titled “Towards the Global Arena: Enhancement of Thai Trade
Association’s Capability and Cooperation”. The seminar aimed to enhance
knowledge and act as a forum for the exchange of ideas between the bureau,
Thai trade associations and operators of the trade fair industry from both the
public and private sector.

coordination with relevant public and private organizations, facilitate
venue preparation and arrangement, assist with on-site operations,
introduce business partners and provide marketing and public relations
support.

Ms. Narumon Chiramongkol, Business Development Director of
IMPACT Exhibition Management Co., Ltd said that trade fairs played an
important role in fostering understanding of B2B business. They offered
a platform of opportunity for exhibitors to provide knowledge about

Bolieve in
ILAND

LR

il

are more concerned about their security, as they become less dependent
on the state security system.

Mr. Weerasak added that the associations themselves can cope with
the seven aforementioned global trends and expand their businesses
by adopting both offensive and defensive management strategies. The
integration of trade associations would strengthen members’ potential

the industries, products and services to the target groups. Trade fairs
also enhanced industrial standards and quality through meetings and
workshops as well as seminars. In addition, the shows built up trade
and industrial networks. The exhibitors allowed industry stakeholders to
express ideas and share information as well as work together to solve the
problems.
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r. Akapol Sorasuchart, TCEB’s President, said the award *nher 20
was a reflection of the success of Bangkok and Thailand r ¥ =
and indicated the rebound in confidence of organizers
and MICE travelers from all over the world in the country’s .
recovery from internal and external events during 2010. In addition,
it also emphasized the success of the Believe in Thailand campaign,
which TCEB launched to restore Thailand’s image, reassure international
organizers and regain MICE travelers’ confidence in the country’s
business events industry.
Thailand also received awards in many other categories at the
World Travel Award 2011. Four Seasons Hotel Samui won Asia’s Leading
Beach Resort, Dusit Thani Bangkok picked up Asia’s Leading City Hotel,
Banyan Tree Bangkok won Asia’s Leading City Spa, Laem Chabang Port

WES [ECIEIEeIED Agla S Lea(jlng Crglse Port, Rgmada Karoh el TCEB wins the TTG Travel Awards 2011 under the Best Convention and
Resort Phuket won Asia’s Leading Family Resort, Six Senses Hideaway Exhibition Bureau

Samui won Asia’s Leading Honeymoon Resort, Bangkok Airways won Mr. Akapol Sorasuchart, President of Thailand Convention & Exhibition Bureau
Asia’s Leading Regional Airline, and Layana Resort & Spa, Lanta Island (TCEB) (center), receives the TTG Travel Awards 2011 under the Best Convention
in Krabi won Asia’s Leading Spa Resort. and Exhibition Bureau, holding by the TTG Asia Media who organized the

IT&CMA and CTW 2011 - the Asia-Pacific’s most promising MICE trade show.
Congratulating Mr. Akapol Sorasuchart included Mr. Darren Ng, Managing Director
of TTG Asia Media (far left) and Mr. Fred Wang, Chairman of TTG Asia Media (far

right) at the Centara Grand at Central World Hotel, Bangkok.
ASIA’S

Bangkok was picked as “Asia’s
Leading Meetings & Conference
Destination” by the World Travel
Award 2011, ranking first among
Asia’s nine leading business
events cities. This win underlines
the great success of the ‘Believe
in Thailand’ campaign, which has
pushed Thailand to become the
leading destination for meetings
and conventions in Asia.

In order to strengthen marketing activities and extend this success
to reinforce Thailand’s position as one of the world’s most preferred
MICE destinations, TCEB is introducing the second phase of ‘Believe
in Thailand’ under the new marketing theme ‘Thailand: Destination of
CHOICES - No matter which path you choose, success is sure to follow'.

The global economic uncertainty and the flood disaster in the last
quarter of 2011 badly hit both the domestic and international MICE market
and saw a decline in the number of MICE travelers. TCEB has thus been
forced to gear up and adjust its marketing strategy and operating plan.
The bureau has also mobilized the opinions of concerned private sector
organizations to revise the MICE Industry Development Plan 2012.
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Believe in Thailand
Education trip: Bangkok and Phuket

Creatlve MICE: Khon Kaen Ubon
Ratchathani

MOU to host World Philatelic Exhibition
2013

Bid won to host International Congress
FIP 2014
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Spain

TCEB Exhibition Forum 2011
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Seminar: AEC 2015
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MICE Clinic: Taxation for Promoting MICE  MOU: TCEB and Russian-Thai Business MOU: TCEB and Thai Chamber of
Industy Council Commerce

Post-flood clean-up in Ayutthaya

Visit and donation for children with poor
visibility in Khon Kean
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Cooperation with Customs Department to MOU: TCEB and Bangkok University

Facilitate Import of Exhibitions



