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TCEB REVEALS ONLINE
MARKETING PLAN IN 2014

CEB reveals its aggressive marketing plan through the online world, targeting

MICE group from around the world by launching the most advanced information
centre website and comprehensive MICE promotion plan which aims to penetrate
varied markets domestically and internationally. The plan also aims to drive the
private sector to develop digital marketing plans in a bid to strengthen Thailand as a
destination for MICE events at regional level.

Recognising the importance and potential of online media that can create perception
and publicize Thailand as a destination for MICE events, including conventions and
trade shows to target groups more efficiently, quickly and broadly, TCEB, therefore,
formulates the online marketing plan 2014 to promote brand image and drive the
potential of MICE business in Thailand to be widely known at both domestic and
international levels. The plan emphasizes the participation of the business sector in
the MICE industry including a group of MICE organizers, MICE travellers, MICE business
partners both at domestic and international levels as well as entrepreneurs from the
private sector in order to strengthen Thailand’s overall MICE industry in the long run.

TCEB'’s online marketing plan 2014 will operate three main programs. The plan
starts with the development of the website of www.businesseventthailand.com to
become an integrated information centre which gathers the most updated and modern
MICE industry information for the target groups worldwide. Initially, the website will
be developed in three languages: Thai, English and Chinese. There will be 5 more
languages including Japanese, Vietnamese, Indonesian, Korean and Russian added into
the website this year.

The website features information about the overview of Thailand, venues in Thailand,
tourist attractions, MICE operators in Thailand and more, which will be beneficial for
MICE travellers and event organizers from around the world. Furthermore, TCEB also
formulates marketing tools and online promotion plans for Thai MICE operators with
the objective of encouraging entrepreneurs to use such tools to create creative sales
media by themselves. Entrepreneurs can choose the format and create contents by
using a content database in the website as needed. They can also download sales
media from the website for further development in promoting their own business. This
will allow operators to save both costs and time in preparing digital sales media.

In addition, TCEB has developed an online marking promotion project for the MICE
market both domestically and internationally. For the international MICE market, TCEB
plans to operate three main projects. 1. Spice up your Business Agenda for which TCEB
has partnered with the Tourism Authority of Thailand (TAT), Thai Airways International
Public Company, The Department of International Trade Promotion, Ministry of
Commerce and VISA. Under this project, MICE travellers and trade exhibitors who
come to visit or organise the event in Thailand will be exclusively offered air tickets,
golf tickets, spa tickets, tickets for entertainment venues and internet services. This is
to build a good impression and great experiences. This will boost spending and help
extend the length of stay of MICE travellers in Thailand. The project is expected to be
launched officially in April.

2. Itinerary Contest: The project is a contest which encourages participants to arrange
programs before and after meeting events in Thailand. This aims to introduce MICE
venues and various interesting activities in Thailand for MICE organisers and business
travellers as well as the general public. The project is expected to begin this May.

3. Dream Meeting Contest: The contest is an online marketing activity on Facebook
that opens opportunities for business travellers from around the world to play games
to win MICE travel packages in Thailand. The contest is expected to begin in August
2014.

For operating online marketing plans in Thailand, TCEB will run “MICE in Thailand”
which aims to promote meetings, conferences and trade shows in Thailand through
4 main activities which will take place throughout the year. These include Thailand
MICE Venues Awards 2014, an activity allowing participants to cast a vote for their
favourite places in Thailand, MICE Photo Contest @IG Project that allows Instagram
users to send the photos to share experiences to win monthly prizes, Share and
Like your MICE Experiences that allows agencies, organisations and companies to
send photos of MICE activities in Thailand to win prizes and MICE Guru, an online
service initiated by TCEB for providing information and answering queries about MICE
activities in Thailand on Facebook.

With the efficiency of online media combined with various marketing promotion
projects throughout 2014, TCEB believes that this will help increase the number of MICE
travellers coming to Thailand. It will also help encourage Thai MICE entrepreneurs to
develop online marketing channels and can help enhance their online marketing
channels to a higher level. This will provide a positive result for the overall business
expansion in Thailand and will make Thailand a global MICE destination.
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D-MICE Mart to boost Thai economy

ICE is one of the most promising industries contributing to the country’s

economy. In terms of market share, the domestic market currently accounts for
around one-fifth of all revenue generated by Thailand’s MICE industry, and its share
is growing.

With this in mind, TCEB has initiated a marketing campaign to stimulate the domestic
MICE market in line with its corporate strategies for 2014. These include: 1. WIN:
Encouraging the holding of major events in Thailand. 2. PROMOTE: Promoting
Thailand as a world-class, high-quality MICE destination. 3. DEVELOP: Improving
skilled personnel, entrepreneurs and all parties concerned in the Thai MICE ecosystem
towards excellence.

To encourage the staging of more events in Thailand, TCEB will focus on government
agencies with a promotion plan to encourage more onsite meetings, especially during
the low-season. In addition, TCEB is working with the government to drive support
for 200% tax exemption for agencies and associated parties who arrange meetings in
Thailand. A collaboration with the private sector to identify characteristics for each
MICE city that will match various exhibitions is also proceeding. For example, Chiang
Mai is characterised as a city of handicrafts. To develop the MICE industry at regional
level, TCEB will implement MICE events in each province and elevate the stature of
local and regional MICE events to national level. A good example is the Silk Festival
in Khon Kaen. Similar events and exhibitions will be staged across the country with
the aim of attracting more visitors.

The first Domestic MICE Mart is a key activity to stimulate the domestic MICE industry.

It also serves as a platform for direct business negotiations for buyers and sellers. The
event is also instrumental in creating better understanding about the MICE industry
among stakeholders, in turn strengthening domestic MICE industry capabilities and
boosting the domestic MICE market, especially in the five designated MICE cities.
Moreover, entrepreneurs will be able to reach their target groups, thereby dispersing
revenues and trade and business potential to different regions. As such, D-MICE Mart
is poised to greatly contribute to the country’s economy.

Meanwhile, TCEB will continue to promote the five MICE cities, including Bangkok,
Chiang Mai, Khon Kaen, Pattaya, and Phuket, by highlighting the unique identity of
each city. For example, Bangkok, “The Metropolis”; Pattaya, “The Festive Seaside”;
Chiang Mai, “The Lanna MICE Destination”; Khon Kaen, “The Indo-China Gateway”;
and Phuket, “The Luxury Festive”. Meanwhile, TCEB will implement elevation of local

events to national level to offer new experiences and diversity of MICE events in
Thailand. Add to all this extension of MICE locations to different regions, including
Sukhothai, Phitsnulok, Prachuap Khiri Khan, Krabi, Surat Thani, Chumphon, Nakhon Si
Thammarat, and Ubon Ratchathani, plus new emerging MICE cities such as Nakhon
Sawan, Rayong, and Khao Yai.

Regarding potential target groups by industry, TCEB will focus on food, agriculture,
tourism, and the auto industry. Education, careers, and environment industries are also
seeing continuous growth in MICE events. Then there are certain emerging sectors
and industries that the government specially supports, including arts & culture, clean
energy, and creative businesses, all of which are also among the TCEB's target groups.

The 1st Domestic MICE Mart was attended by over 400 delegates from around
100 agencies in both the public and private sectors, including ministries, local
administrations, companies, expatriate associations, professional associations, and
other organisations. The delegates had the opportunity to review 50 MICE offerings,
ranging venues, airlines, tour operators and other related businesses. The Domestic
MICE Mart will be rotated to the other four MICE cities from March — August 2014.

Following the great success of “Domestic MICE: A Royal Trail Inspiration Project” last
year, TCEB moved to create a second iteration this year as part of its domestic MICE
market stimulation plan. The project includes a familiarization trip to visit the Royal
Initiatives Project while targeting domestic meetings and incentive travel groups.

In staging these trade exhibitions, TCEB will prioritize trade in border areas around
Chiang Rai, Nong Khai, and Sakaew with a view to drawing MICE travellers from
neighbouring countries and building a solid foundation for intra-regional MICE in
preparation for the Asean Economic Community (AEC).

Regarding its development policy, TCEB is collaborating with several allied agencies,
including TICA and TEA, to create a benchmark for MICE entrepreneurs dubbed
“Certify Supplier”. This initiative is especially focused on MICE cities while also
concentratingon raising security management standards.

TCEB believes that the aforementioned marketing strategy and proactive measures
will greatly contribute to growth in the domestic MICE industry. It also expects to
raise the standard of MICE personnel, entrepreneurs, and services at both a regional
and national level.

Implementation of this year’s domestic MICE marketing plan is expected to result in
a 2% increase in MICE traffic and raise revenues by around 4%.
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TCEB takes lead with recovery plan for
Thailand’s MICE industry

TCEB, in response to Thailand’s current political
situation, organised a meeting to discuss and develop
a recovery plan to help and support Thailand’s
meetings industry. Held at JW Marriott Hotel, the
meeting was joined by experts from related sectors
operating in international markets, including Thai
Hotel Association members, airlines and DMCs.
Thailand Incentive and Convention Association
(TICA) also joined the meeting, led by its President
and executives.
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Kavin Intertrade joins Diversified
Communication Asia to lift Thailand’s
trade show business in ASEAN

As part of its strategic plan for 2014 to drive
Thailand’s international exhibition industry, TCEB
has been working as a business connector/facilitator
in a bid to develop networks with both public and
private sectors. Recently, TCEB, in collaboration
with Kavin Intertrade, a Thai events organiser, has
succeeded in entailing creation of a joint venture
with Diversified Communications Asia, a top
American company in the food industry. The two
companies will work together to grow and lift the
standard of two trade shows - Thailand Franchise
and Business Opportunities (TFBO) and Thailand
Retail, Food & Hospitality Services (TRAFS). This, in
turn, will strengthen Thailand’s potential as a venue
for international fairs and a stage for organising
ASEAN international trade shows.
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Ambassadors of the Kingdom of
Thailand to Promote MICE Industry in
Europe

Mr. Nopparat Methaveekulchai, the president of
TCEB (4th from right) joined hand with Mr. Nopadol
Gunavibool, Ambassador of the Kingdom of Thailand
to the Kingdom of Belgium, Luxemburg, and the
European Union (4th from left), to arrange ‘the
Promotion of Thailand’s MICE Industry in Europe
Seminar’ at the Royal Thai Embassy, Brussels,
Belgium, together with the ambassadors and
representatives of the Kingdom of Thailand to the
Kingdom of the European Union from 14 countries
to discuss on the development of Thailand’s MICE
promotion in Europe.

TCEB taps the Middle East market,
joining GIBTM 2014

TCEB joined “The Gulf Incentive, Business Travel
and Meetings Exhibition or GIBTM 2014”. The event
is held at Abu Dhabi, the United Arab Emirates.
This year, TCEB will focus more on the Middle
East market which grew by 525% in Q1 in terms
of increased trips to Thailand by travellers from
countries such as Saudi Arabia, Kuwait, Israel and
Turkey. TCEB aims to emphasize two main marketing
tactics: (i) maintaining the growth in MICE travellers
and market share and (ii) raising rates for MICE
events and extending the length of stay so as to boost
revenues to meet higher targets.
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‘MICE’ - the bright future of ASEAN

CEB heightens Thailand’s MICE standard venues to the

regional level and is in high gear in integrating ASEAN
MICE collaboration networks with the hope of changing
competitors into partners under the project “ASEAN
Networking on MICE: Public & Private Partnership”. This is
to push forward the MICE business to become one of the
strengths of ASEAN and to enhance the potential of ASEAN
as a destination for MICE travellers from around the world.

TCEB gets the green light at the ASEAN Tourism Forum to
host the “ASEAN Networking on MICE: Public & Private
Partnership” to open the platform for the public and private
sector to share experiences in MICE business development
and operations in each country and to continue to tighten
mutual cooperation in order to strengthen the ASEAN
mechanism in the whole system, resulting in further
development of MICE business in ASEAN.

The project is run by the agents responsible for developing
MICE business from 8 ASEAN member countries, including
Thailand, Singapore, Malaysia, Indonesia, Vietnam, Laos,
Cambodia and Myanmar. Representatives from 8 ASEAN
countries join the project for discussion on the framework
and the possibility of business cooperation at each level
to prepare readiness and develop ASEAN’s MICE industry
systematically. All member countries agreed to raise the
issue of the ASEAN MICE industry as a national agenda
because each country has its own strengths and potential
which can be integrated for stronger cooperation. If we
have strong cooperation and unity, this will contribute to
the further growth of the MICE industry in ASEAN on the

world stage which benefits the overall ASEAN economy,
especially when the ASEAN Economic Community takes
place in 2015.

Looking at the figures from the report on the ASEAN
Business Travel Marketing Strategies 2012, over 87 million
international tourists travelled to the ASEAN region. 46%
of these are tourists from ASEAN countries. The number of
ASEAN travellers is expected to increase to 118.63 million
in 2017, up by 35% from 2012. If the MICE industry were
to contribute in a similar proportion to current level that
would equate 12 million arrivals in 2017 with 20% growth
in revenues from tourism alone. It is clear that from now
on, the MICE industry will become a solid foundation for
overall economic development of the region.

Meetings and discussions of MICE and tourism members
in ASEAN is considered a way to promote and develop
the MICE industry in ASEAN in nine strategic platforms,
including 1. Trade Strategy 2. Funding Strategy 3. Branding
Strategy 4. Client Facilitation Strategy 5. Dispersal Strategy
6. Intra ASEAN Strategy 7. Short Haul Market Strategy
8. Integrated Marketing Strategy 9. Market Segmentation
Strategy.

This time, Thailand has initiated preliminary discussions on
three strategies 1. Trade and Investment which focuses on
promoting ASEAN MICE markets. 2. Promoting travelling
within the region by discussing with related agencies to
bring global events to the ASEAN region and to enhance
the idea of taking turns to organise MICE events within the
region. 3. Branding and customer facilitation by discussing

with related agencies Thailand’s MICE industry and
leadership for the development of ASEAN MICE industry
standards.

On this occasion, TCEB was honoured by Mr. Eddy Krismeidi
Soemawilaga, Senior Officer, ASEAN Secretariat who spoke
of the potential and direction for promoting MICE business
in ASEAN, together with promoting transportation within
the region, pushing forward the plan to formulate the
ASEAN MICE Venue Standard (AMVS), initiated by TCEB
and previously approved by the committee at the tourism
meeting.

There were also discussions and presentations from
representatives of ASEAN member countries on various
issues such as promoting mutual cooperation among
member countries in organising activities together
rather than competing. Other issues discussed included
development and raising the ASEAN MICE Venue Standard
(AMVS) together with skills and knowledge development
of personnel in the form of study courses and training.
For the conclusion of the seminar, member countries
agreed that it should establish a working group consisting
of experts in each profession, including agencies from
both the public and private sectors, to share their ideas
and practices guideline for the development of the MICE
industry in 3 aspects: Standards for MICE venues, Skilled
MICE personnel, and Marketing strategies. These will be
further developed to become a formal framework and
conclusions will be further presented to the next ASEAN
Tourism forum meeting.
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