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MESSAGE FROM THE PRESIDENT
Dear readers,

TCEB has revised its operating plan for the 2015 fiscal year in
line with the MICE industry master plan (2014-2018) and through
the adoption of 3 key policies, namely WIN - attracting more
international MICE events; PROMOTE - promoting Thailand’s image
overseas as a global MICE hub; and DEVELOP - enhancing the
competitiveness of Thailand MICE industry.

In accordance with the plan, the bureau will drive the industry
forward through eight strategies aimed at ensuring industry
growth and also strengthening Thailand as the “Top of Mind” MICE
destination in Asia.

Meanwhile, TCEB is also designing more aggressive marketing
campaigns for both the local and international markets under the 4Ps
strategy — Public-Private-People-Partnership — by emphasising the
collaboration between local and international organisations in and
outside of the MICE industry.

Certainly, Europe, Asia and Oceania remain the major target
groups for the international MICE market and here the bureau is
moving to strengthen confidence among buyers and increase the
number of MICE travellers through bidding promotions for events in
the high-end and high-growth markets.

For its part, the domestic MICE market strategy mainly focuses
on boosting the meetings and seminars via the “Meetings in
Thailand” campaign, expanding the D-MICE to special economic
zones and to development projects under the Royal Initiatives and
the learning centres of military tourism attractions nationwide as well
as CLMV country members (Cambodia, Laos, Myanmar, Vietnam).

In an aggressive move, the bureau and the Association of
Domestic Travel (ADT) have formalised their partnership by
signing a memorandum of understanding for the expansion of their
collaboration to promote the domestic MICE industry and elevate
the standards of domestic travel operators from travel agents to
destination management companies (DMC).

For the exhibition industry development plan, the TCEB this year
is initiating an ASEAN Rising Trade Show (ART) programme on the
theme “Think Big, Go Beyond”. The ART is designed to strengthen
Thailand by pushing exhibitions as an enabler of economic growth.
The bureau is focusing on five major industries, all of which are seen
as fundamental to the growth of the AEC.

At a regional level, the bureau has signed a memorandum of
understanding on strategic cooperation with key Chinese partners,
the China Council for the Promotion of International Trade (CCPIT)
Headquarter - Exhibition Department and CCPIT Yunnan Sub
Council, to connect Chinese entrepreneurs with ASEAN as well as the
Great Mekong Sub-region.

The bureau has also accelerated its efforts in motivating venues
to apply for the Thailand MICE Venue Standard (TMVS), which is a
crucial measurement in elevating Thailand’s MICE industry standards
and an international marketing tool.

To date, the bureau has presented the certified MICE venue
standard logo to 42 pioneering operators in MICE Cities.

Another great success was a brainstorming workshop with more
than 20 public and private sector organisations in an effort to define
the country’s direction in holding international festivals and mega
events.

The meeting agreed with the strategic solutions that in addition
to upgrading the home-grown events to global mega events, new
events should also be created.

For the initial stage, the meeting finalised an agreement on an
annual “ASEAN Festival” on the theme “Countdown to AEC” which
will be held at the end of this year. The event aims to reinforce the
country’s competitiveness and maintain its image as a hub of ASEAN.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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MICE 2015 STRATEGIC PLAN
UNDERLINING 4PS TO GENERATE REVENUES OF BT100 BILLION

s part of its organisational vision to develop Thailand as a

preferred destination for the MICE industry in Asia, TCEB

has designed a strategic plan that’s in line with the MICE

industry master plan (2014-2018). The plan is composed of

3 key policies, namely WIN - attracting more international

MICE events; PROMOTE - promoting Thailand’s image
overseas as a global MICE hub; and DEVELOP - enhancing the competitiveness
of Thailand MICE industry.

The bureau is moving forward with the plan through 8 clearly defined
strategies. The first is to maintain existing markets and expand to new markets;
the second, to develop Thailand as the “Top of Mind” MICE destination in
Asia; the third is to enhance the continued growth of the D-MICE industry;
the fourth, to develop MICE Cities and turn them into MICE leaders in the
region; the fifth is to differentiate the Thailand MICE market from others
and add value through the creative economy; the sixth, to develop MICE
infrastructure; the seventh to strengthen the cooperation network at both

the local and international levels; and the eighth is to enhance the role and
potential of TCEB.

The bureau is also designing more aggressive marketing campaigns for
both the local and international markets by emphasizing the 4Ps strategy
— Public-Private-People-Partnership. This is a collaborative management
structure to promote the MICE business in line with the ASEAN MICE
marketing strategy, which focuses on marketing promotion, marketing
database development and exchange of MICE knowledge among ASEAN MICE
strategic partners. The ASEAN model has been applied in the drawing up of
Thailand’s MICE marketing strategy for 2015.

In terms of the international MICE market, TCEB is focusing on key target
groups in Asia and Oceania, which represent 60 per cent of the total market
and North America (20 per cent), The remaining 20 per cent come from
Africa, Eastern Europe and the Middle East.

In line with TCEB’s goal to enhance confidence among buyers and
increase the number of international MICE travellers coming to Thailand, the



bureau will actively support the bidding for events in the high-end and high-

potential markets, thus helping to increase industry revenue.

International marketing activities include the appointment of Overseas
Marketing Representatives and financial support for the representatives’
activities including a VISITOR Promotion — Association project. Marketing
promotions for exhibitions include Be My Guest / Business Matching and
CONNECT Business.

The TCEB also provides support for the hosting of such events as Meetings
Industry Day IT&CMA and CTW 2015. In addition, the bureau promotes the
broader MICE market by teaming up with MICE operators to participate in
international trade shows including IMEX AMERICA / EIBTM / AIME / IT&CMA
China / IMEX Frankfurt and CIBTM.

The bureau also organises road shows and Fam Trips to boost confidence
in Thailand’s potential and readiness as a MICE destination while working to
develop the brand, enhance the image and implement the strategic marketing
plan through the Thailand CONNECT campaign.

TCEB expects to welcome 1,036,300 international MICE travellers to
Thailand in 2015, an increase of 5 per cent over the same period last year,
and see a 10-per-cent growth in revenue to Bt106.78 billion.

TCEB has meanwhile been implementing its strategy to develop the
domestic MICE industry through the “Meetings in Thailand” campaign. The
bureau will extend meetings and exhibitions to special economic zones and
CLMV country members (Cambodia, Laos, Myanmar and Vietnam), promote
meetings and incentives in development projects under the Royal Initiatives
and the learning centres of military tourism attractions nationwide as well as

fully promote D-Exhibitions.

The D-MICE marketing activities are in line with the DEVELOP strategy
to motivate organisers to hold meetings and exhibitions in target provinces
through the “Meetings in Thailand” campaign.

Moreover, the bureau will also organise Domestic MICE Marts and
Familiarization trips to the MICE Cities of Bangkok, Pattaya, Phuket, Chiang
Mai and Khon Kaen as well as other potential cities. A mobile booth will
be provided to promote D-MICE and D-Exhibitions nationwide and develop
large-scale events in the MICE Cities.

In addition, the bureau will join forces with the Thai Chamber of
Commerce to expand the meeting and exhibition markets in the border
areas and special economic zones as well as CLMV. The bureau will promote
meetings and incentives in the development projects under the Royal
Initiatives and military tourist attractions.

In parallel, the bureau will create Table-Top Sales among strategic
partners including industrial estates, the Thai Chamber of Commerce and
Stock Exchange of Thailand (SET). The expat market will be stimulated
through such foreign chambers of commerce as Japan, India, Taiwan and
China.

For the longer term, the TCEB has designed a strategy for domestic
MICE marketing promotion from 2017-2021. In the 2015 fiscal year, the TCEB
expects 5-per-cent growth over the same period last year to 18,343,500
domestic MICE travellers, and a 5-per-cent growth in revenue to Bt14.23
billion.
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EXHIBITION PLAN FOR 2015

CREATING ASEAN RISING TRADE SHOWS
TO STRENGTHEN INDUSTRY FOR AEC

CEB recently announced its operating plan for the development
of the international exhibition industry in 2015, which is
to be implemented through three strategies and includes a
new ASEAN Rising Trade Show campaign to drive economic
growth. The campaign is designed to prepare for the start of
the ASEAN Economic Community and to strengthen Thailand
as a preferred destination for exhibitions in Asia.
In late January 2015, TCEB held the Thailand International Exhibition
& Events Forum 2015 to introduce the new directions for the exhibition
business. Among them is a strategy to promote and elevate the quality of the
international exhibition industry in Thailand to take account of competition
in Asia.
TCEB’s operating plan for the 2015 fiscal year aims to enhance the
exhibition industry through 3 major strategies: upgrading international
exhibitions; financial support for international marketing activities; and

expanding the ASEAN MICE Collaboration programme to prepare for the AEC.
As part of its strategy to upgrade international exhibitions, TCEB has
initiated the ASEAN Rising Trade show (ART) campaign on the theme “Think
Big, Go Beyond” in preparation for the AEC, which comes into effect in 2015.
The ART is designed to strengthen Thailand by pushing exhibitions as an
enabler of economic growth. The bureau is focusing on five major industries
- automotive, energy, food & agriculture, healthcare & wellness, and
infrastructure — all of which are seen as fundamental to the growth of the AEC.
The ASEAN Rising Trade Show is a three-year programme slated to
run from 2015 to 2017. Criteria for participation in the campaign include
exhibitions with creative marketing ideas, those that promote sustainable
business and those with the potential to attract business entrepreneurs in
ASEAN to exhibitions in Thailand. The campaign also seeks to drive the
growth of the trade show industry in Thailand.
The exhibitions meeting the selection criteria and which have been




chosen to participate in the ASEAN Rising Trade Show are Horti Asia 2015,
Food Ingredients Asia 2015, Food & Hotel Thailand 2015, TFBO & TRAFS
2015, Automotive Manufacturing 2015, Assembly and Automotive Technology
2015, Renewable Energy 2015, 3W Expo 2015, PEA Presents EcolightTech Asia
2015, Thailand Lab 2015, Smart Rail 2015, and ASEAN Ceramic 2015.

The ART campaign is in line with the bureau’s financial support for
activities that motivate overseas markets. The programme also encourages
entrepreneurs and exhibition organisers to speed up and uplift the
development of products, the quality of shows and develop new marketing
activities in order to draw visitors and attract a wider range of target groups.

TCEB also organised the TIEEF 2015 Dinner Forum, inviting local and
international entrepreneurs in the MICE industry, particularly those involved
in private and public sector exhibitions, to exchange visions for exhibition
industry development in Thailand and ASEAN.

PRESS CONFERENCE
TIEEF

L1

Renowned economist Mr. Roger Martin Fagg gave the keynote speech
and offered an overview of the macroeconomic outlook that will affect Asia
and Thailand. Another keynote lecture covered brand building in Amsterdam,
the Netherlands, to turn the city into a hub for tourism and a leading event
venue in Europe. The talk is expected to help inspire delegates to come up
with creative ideas to develop the MICE industry image in Thailand.

Meanwhile, TCEB is moving forward with the ASEAN MICE Collaboration
programme initiated in 2011 to connect associations and organisations in
the public and private sectors. This is vital to strengthening the access of the
private sector to target groups in the international market, and especially
ASEAN countries.

Thanks to the strategic plan for the development of the international
exhibition industry in 2015 and the new initiative, TCEB expects to welcome

190,400 visitors to exhibitions in Thailand, generating revenue of Bt17 billion.
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TCEB-ADT COLLABORATION
UPGRADING TRAVEL AGENTS STANDARD

FOR MICE EVENTS

fter TCEB and Association of Domestic Travel (ADT)

teamed up to stimulate domestic MICE market through

D-MICE package 2014, tceb has signed a memorandum

of understanding with the ADT for an expansion of

collaboration to promote domestic MICE industry and

elevate standard of domestic travel operators in preparation
for both local market and those in CLMV (Cambodia, Laos, Myanmar and
Vietnam). The bureau set a target that the domestic MICE industry this year
will grow by 10 per cent and generate over Bt10 billion in revenue.

Mr. Nopparat Maythaveekulchai, TCEB’s President revealed that following
MICE development plan in the 2015 fiscal year, TCEB will move forward more
aggressive strategy through 4Ps (Public - Private-People — Partnership). In
addition to strategic plan and marketing activities, there is collaboration
in exchange of information, knowledge and professionals. Among strategic
partners, the ADT and TCEB has cooperation for a long time.

The MOU signing between the two parties on January 12, 2015 has a
major goal to jointly promote domestic MICE throughout the country as well
as educate the ADT members and other organisations concerned to know and
understanding about MICE industry.

Importantly, both sides can exchange information, knowledge and link
database system to jointly develop database and elevate domestic MICE
industry to meet the international standard.

In addition, the partnership will also underline the importance of MICE
and the tourism industry as a driver for the country’s economic growth
by generating revenue, distributing income to various sectors as well as
stimulating social and local community development. Last year, the domestic
MICE industry contributed over Bt11 billion in revenue.

According to the TCEB-ADT collaborative agreement, both parties will
jointly implement in 3 major areas: promote CLMV market, promote domestic
market and develop domestic travel agents.

For the CLMV market promotion, the bureau will speed up the
development of products and services as well as new travel routes to serve
target groups travelling from the CLMV member countries along bordering
roads to MICE Cities. Meanwhile, both parties will jointly carry out a market
research and analyse trends of MICE industry growth in the CLMV market.

The TCEB and ADT will arrange the trips to survey the routes and
organise sale promotion activities in CLMV market by meeting the travel
agents in each country to get information and know purchasing bahaviours on
MICE products and services in Thailand particularly Vietnam.

For the domestic market promotion, both parties will implement 3 tasks.
Firstly, the TCEB and ADT will promote the meetings, seminars and MICE
events in the military areas and Royal project development projects through
Fam Trip for the ADT members in 3 new routes -- Lampang, Satun and
Phetchaburi. Promotional package will also be created to stimulate travelling.

Secondly, the bureau will organise the 2nd TDMM 2015 by inviting the
ADT members to participate in trade meet session in Bangkok and MICE
Cities.

Thirdly, the Familiarization Trip will be arranged by allowing the ADT
members to join in selecting the routes.

While, the collaboration for travel agent development requires to elevate
common travel agents to become DMC (Destination Management Company).
Earlier, the ADT took part in a brainstorming meeting to set the standard of
DMC.

This year, the TCEB will gear up the strategy for domestic MICE industry
development through 4 major plans: motivate domestic meetings through
“Meetings in Thailand” campaign; expand the meeting and exhibition market
in special economic zones and CLMV group; promote the meetings and
incentive travel in the Royal development projects and military areas; and
fully support domestic exhibitions.
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THOUGHT LEADER

MICE STANDARD DAY 2015

THAILAND MICE VENUE STANDARD
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THAILAND MICE VENUE STANDARD
NEW INITIATIVE TO DRIVE ASEAN MICE INDUSTRY

ince TCEB initiated the Thailand MICE Venue Standard (TMVS)

project last year, the first country in ASEAN to do so, more

than 80 MICE operators in 6 target areas have taken part in the

scheme. TCEB recently announced the result of its assessments

and presented the certified MICE venue standard logo to 42

pioneering operators. The TMVS, which can be used as a
marketing tool worldwide, is considered a crucial measurement to elevate
Thailand’s MICE industry standards.

TCEB held the Thailand MICE Venue Standard Certificate Presentation
Ceremony along with a seminar on “MICE Standard Day 2015” in late January
2015. The 42 certified operators comprise 3 convention centres, 34 hotels and
resorts, and 5 public and private organisations with a total of 114 meeting
rooms.

Mr. Chiruit Isarangkun Na Ayuthaya, Vice President of TCEB’s
Administration and Strategic Support, said that the 42 certified
operators will be put on an Approved List and promoted worldwide
as MICE venues of international standard.

“The TCEB expects that the presentation of Thailand MICE /
venue standard logos will encourage Thai MICE operators to el

2\
v

Mrs. Prachoom Tantiprasertsuk, Chair of TICA Marketing Committee and
a TMVS assessment committee member, reaffirmed that this standard will
serve as a major tool in driving forward Thailand’s MICE industry. Experience
in sales at the hotels has underlined the importance of client confidence in
products. The TMVS logo will therefore enhance buyers’ confidence and help
them reduce travel expenses by decreasing the number of site inspections
needed.

In addition to environmental concerns, hygiene and energy saving, other
crucial measures include contingency planning, water reserve systems and
power generators.

Mrs. Prachoom added a Muslim Prayer Room is also essential in
preparing for the ASEAN market and its large number of Muslim travellers.
The committee has therefore suggested that operators provide such a facility.

For his part, Mr. Thalun Theng, Secretary General, Thai Exhibition

Association (TEA), added that technology for the meeting rooms was
also necessary. For example, a video projector is now standard and

hotel operators must provide this free of charge. Advancements in

the field mean that more technology will be adopted to modernise
the meeting rooms.

develop their capabilities and build confidence among local CHEEEEE‘D It is noticeable that many hotel operators want to improve
and international organisers in attracting events to be held in R their venue standards but don’t know what they have to do. They

Thailand,” Mr. Chiruit said.

The first year of the project focused on three and four-star hotels in
6 target locations in 5 MICE Cities (Bangkok, Pattaya, Phuket, Chiang Mai and
Khon Kaen) and Hat Yai. For the 2015 fiscal year, the bureau is retaining its
emphasis on MICE Cities and expanding the project to other potential areas
including Hua Hin, Ratchaburi, Kanchanaburi and Nakhon Ratchasima.

In addition to the meeting rooms, the bureau is now extending the
project to cover special event venues and exhibition halls and is this year
targeting 120 MICE operators to apply for the project.

Mrs. Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department,
added that the logo of MICE Venue Standard is valid for two years from the
date of issue. If there are any complaints from customers, the assessment
committee will be able to ask for an inspection.

“The assessments found that most of problems involve safety systems
such as sprinkle, water and power reserves. Some operators are unaware that
they must provide this equipment. The project offered a good opportunity to
operators to obtain information from professionals to serve as guidelines for
their venue standard improvement. TCEB provides a free consultancy service

and subsidies for participating operators,” Mrs. Nichapa said.

also suffer from a lack of creativity and are slow to adopt new
initiatives such as offering a variety of banquet styles.

Mr. Theng suggested that in addition to venue standard, the TCEB should
also elevate organiser standards. At present, Thailand has no standard for the
organisation of events, particularly in terms of safety requirements during
such events.

As well as campaigning for MICE operators to speed up their development
and apply for the TMVS assessments, the TCEB is collaborating with Mahidol
University on a five-year master plan (2015-2019) for the Thailand MICE
Venue Standard.

The bureau is also moving forward with the development of certified
operators in all aspects and will be offering a venue management course in
partnership with TEA and TICA.

In December last year, TCEB hosted the 1st Special Meeting on ASEAN
MICE Venue Standard (AMVS) Category: Meeting Room where the ASEAN
country members all agreed to apply the TMVS as a model for further
development of ASEAN MICE Venue Standard.

Thailand has been chosen as the host for an ASEAN MICE Venue Standard
Workshop on March 30-31, 2015.
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THAILAND-CHINA LONG-TERM

PARTNERSHIP

CONNECTING TRADE WITH ASEAN AND GMS

CEB has signed a memorandum of understanding on strategic

cooperation with key Chinese partners, the China Council for

the Promotion of International Trade (CCPIT) Headquarter

- Exhibition Department and CCPIT Yunnan Sub-Council, as

part of its ASEAN MICE Collaboration campaign that seeks

to connect Chinese entrepreneurs with ASEAN as well as the
Great Mekong Sub-region.

TCEB foresees that business in Yunnan Province will continue to grow
rapidly, especially in the construction and infrastructure sectors, while the
Greater Mekong Sub-region is a golden gateway connecting China to South
Asia and Southeast Asia with its diverse geographic landscape and vast
areas for potential development. The MOU signed between the two parties
is thus a solid step to success in regional collaboration in exchange for
trade promotion via the exhibition platforms of both countries and will play
a vital role in furthering bilateral trade and investment.

The MOU Signing Ceremony was held at the Empark Hotel in
Kunming, China, on January 15, 2015 during the 11th China Expo Forum for
International Cooperation (CEFCO). The ceremony was witnessed by key
stakeholders including business federation, associations and MICE travel
agents in China.

The Chinese market is a top priority for Thailand with more than
120,000 Chinese business travellers to Thailand in 2014 generating Bt10
billion in revenue.

TCEB and Chinese industry counterparts, CCPIT, are united in the
shared goal of developing the MICE industry with mutual understanding
through enhanced exchanges between Thailand and China.

As a driver of economic growth through the MICE industry, the bureau
strives to create long-term competitiveness and sustainability for the
industry. This bilateral collaboration truly represents deeper interaction
and will yield profound results in both countries, as well as the region.
These links will help Thailand reach its ultimate goal of welcoming
1,036,300 MICE travellers in 2015, generating income of approximately
Bt106.78 billion.

The areas for long-term strategic partnership include the improvement
and expansion of trade promotion and the MICE industry between
both parties, the exchange and review of data and trade publications,
encouraging business trade missions, international visits by business people,
and enhancement and development of MICE knowledge including the
exchange of material and information about the MICE industry, the sharing
of academic research activities as well as the collaborative organisation of
symposia, conferences and short training courses.

Both parties are confident that these policies will contribute towards
further development of the exhibition industry by deepening mutual
understanding and friendship through enhanced human, cultural and

economic exchanges between the two countries.
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THAILAND’S STRATEGIC DIRECTION
TOWARDS MEGA EVENTS HUB IN ASEAN

CEB organised a brainstorming workshop with more than 20
public and private sector organisations in an effort to define a
strategic direction for international festivals and mega events.
After much discussion, participants agreed upon a plan that
fully takes account of the capabilities, opportunities and
specific target markets of Thailand.

Mr. Nopparat Maythaveekulchai, TCEB’s President, said that TCEB was
speeding up its policy to push Thailand as a preferred destination for global
events in new forms through 3 major strategies: Win, Promote and Develop.

Under the Win strategy, the bureau is elevating its support for
international festivals and mega events to generate more revenue for the
country by increasing the number of international participants. The bureau is
also encouraging MICE Cities to regularly organise large-scale festivals and
events throughout the year. These should be of three-day duration and draw
more than 10,000 participants per event.

In terms of the Promote strategy, TCEB will place emphasis on organising
international road shows to showcase Thailand as a preferred destination
at international festivals and mega events in such key markets as Europe
including the United Kingdom, which is considered a world-class organiser
market. Importance will also be given to Asia, and particularly Japan and
South Korea, where local government strongly supports the import of events,
especially those that promote arts and culture. Another target is Australia,
where the festivals and events market is mature and many world-class events
are hosted.

The Development strategy, meanwhile, would be implemented through
collaboration with stakeholders. This is also in line with government policy
for integrated public-private partnerships that push the country in the same
direction.

The bureau had proposed an operating framework for these strategic
directions with 5 dimensions. Firstly, in terms of visitor numbers and visitor
quality, the focus should be on increasing the numbers of high-quality
international visitors attending festivals and events in Thailand, as well as on
promoting the international festivals in top-tier cities to attract more quality
visitors.

Secondly, through content and event quality, focusing on creating major

events that reflect the country’s unique attributes in five clusters - arts and
culture, lifestyle and creativity, entertainment, and tourism and sports. The
bureau will also promote activities in line with “City DNA” by utilising
cultural content to differentiate between the events which will enhance the
image and confidence of the country.

Thirdly, public partnerships must highlight strategic collaboration among
government agencies to jointly develop and promote Thailand as Asia’s hub
for festivals and events.

Fourthly, integration of aggressive marketing strategy should see
collaboration between organisations in the private sector including Thai
Exhibition Association (TEA) and Thailand Incentive and Convention
Association (TICA) thus providing strong links between international
organisers and local MICE operators. A further aim is to strengthen Thailand’s
role in the global community by winning the world-class events.

Finally, an Intelligence Report has been developed to serve as a database
for the joint development of MICE and tourism industries.

“Findings from the session held on February 20, 2015 will help TCEB
redefine the country’s strategic direction through collaboration with such
major organisations in national level such as the Ministry of Culture, the
Bangkok Metropolitan Administration, the Tourism Authority of Thailand, the
Board of Trade of Thailand and the Thai Chamber of Commerce. The new
strategic direction is also aimed at developing and elevating the international
festivals in Thailand so that these are recognised by the international
community”, Mr. Nopparat said.

Moreover, the meeting agreed with the strategy to push Thailand as a
host for two types of the international festivals and mega events. The first
covers such home grown events the Songkran and Loy Krathong festivals, both
of which will be upgraded to become mega global events.

Another solution would be to create new events. In this regard, TCEB will
initiate an “ASEAN Festival” on the theme “Countdown to AEC” to reinforce
the country’s competitiveness and maintain its image as a hub of ASEAN. The
first such festival would be held at the end of this year.

A public-private working group will be established with TCEB acting
as the mediator in coordinating with relevant state agencies and in seeking
support from government.
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DEVELOPING MICE PROGRAMME

Bangkok University International College represented by Dr. Siriwan Ratanakarn, Vice President for International
Affairs, and Mr. Nopparat Maythaveekulchai, TCEB’s President, signed a memorandum of understanding to jointly
develop the international MICE programme. The Introduction to MICE Industry curriculum will be added to the
programmes offered by the International College to prepare students with the knowledge and skills to become
professionals in the field and drive Thailand forward as a sustainable hub of MICE education in the ASEAN region.
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PARTNERSHIP ENHANCEMENT

TCEB organised a Familiarization Trip 2015 at Sibsan Resort and Spa, Chiang Mai from January 15 to 17,
2015 to foster understanding about the MICE industry and seek the potential and opportunities to promote the
MICE business in 17 Northern provinces. Participants from various public and private organisations concerned

came on the trip, among them the Secretariat Office of the Ministry of Tourism and Sports, provincial offices
of Tourism and Sports in the northern area, Chiang Mai Rajabhat University International College, the Thai
Exhibition Association (TEA), the Thailand Incentive and Convention Association (TICA) and the Business of

Creative and Event Management Association.



