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MESSAGE FROM THE PRESIDENT
Dear readers,

TCEB started the 2015 fiscal year (October
2014-September 2015) with the creation of a brand
communication campaign “Thailand CONNECT The
World”. This was introduced to participants of the IT&CMA
and CTW Asia-Pacific 2014 trade show.

TCEB has developed the ‘Thailand CONNECT The
World: Global Businesses and Local Experts Link to Boost
Business Events Success’ brand communications campaign,
building on Thailand’s 2014 brand campaign. It is in line
with the government’s policy to restore and maintain
confidence in Thailand and especially in the MICE industry.

Thailand has the readiness to ensure the success
of global MICE business through 3 major pillars that
are designed to drive industry growth —-destinations,
business opportunities and professionals. The country is
also ready in terms of infrastructure, offering an efficient
transportation networks and an advanced communication
system as well as several other advantages.

Meanwhile, TCEB has orgagnised Thailand CONNECT
2014: Isan Indulgence Media Familiarization Trip, allowing
more than 40 members of the international press to visit
two leading destinations for MICE events: Bangkok and
Khon Kaen.

In addition, the TCEB held an annual Meetings Industry
Day, inviting MICE operators to learn about operating
plans for the meetings, incentives and conventions and
its corporate vision of turning Thailand into the ‘Top of
the Mind’ location for the sustainable meetings industry
in Asia.

In terms of overseas activities, TCEB organised the
Thailand CONNECT Shanghai MICE Road Show 2014 and
also participated in CIBTM 2014 in Beijing. Both events
aimed to expand the MICE network in China, which is
Thailand’s largest MICE market.

Russia is another target market. TCEB in partnership
with Tourism Authority of Thailand and Thai Airways
International led a group of Thai MICE entrepreneurs in
organising a road show in the Russian capital, Moscow.
The trip was then extended to cover Networking Events in
Novosibirsk, Russia and Kiev in the Ukraine.

These activities were designed to create awareness of
Thailand’s potential as a preferred destination for meetings
and incentives, to increase marketing and business
opportunities for the Thai operators as well as to expand
into emerging markets.

This year, TCEB in collaboration with the Asian
Association of Convention and Visitor Bureaus (AACVB),

hosted The 7th Asia for Asia: Rock the Generations, which is a
panel discussion among the young and emerging stars of
Asia’s MICE industry to address five key trends that are
reshaping the future MICE industry and their impact on
Asia. Readers can find more information about Asia’s MICE
trends in this publication.

In 2015, the bureau expects to attract 1,036,300 MICE
travellers, generating more Bt106.78 billion. Asia remains
the major market for Thailand’s MICE industry.

Mr. Nopparat Maythaveekulchai
President

Thailand Convention and Exhibition Bureau



COVER STORY

Thailand} [Sstgas
CQNNECT 1ile Wiotilkek

GLOBAL BUSINESSES "AI}ID [OCAL EXPERILS!

LINK TO BOOSTvBUSINES ﬁv@mﬁm

L




“Thailand CONNECT The World”
nAavwWryaaansuusua ludinad 2558
glnangoutasmsmiannulomassniluoida

nandsannilszaupnudndalumBEnuusilsmelne
Thailand CONNECT: Your Global Business Events
Connections sita Uszmelnaideulasgsiaszdulan
ieanudialunsdaulssquuazauansdudi el
frinuan Mo ansesvllguanidoynisdegnsuuss
1443l 2558 ‘Thailand CONNECT the World” 3jaifiugs
isndszmalnaliflugaidenlasgrnalanlgaaudafandnaninges
andvnssuludne
du ﬁﬂiﬂmaL'TJW»’TQLLmJLﬂn;l?ﬁ"@mmumﬁﬂi:mﬂiwﬁﬁﬂﬁummmmq
1lszimnAll 2558 ‘Thailand CONNECT the World’ w1 IT&CMA and CTW
Asia-Pacific 2014 -- \umsalETAuNTsz I Auazn1eviaa e e
HlusneTaiilvgfigaluniiniae@oudin - fedniuszuinedui 30 fueneu
- 2 AanAN 2557 vanenpeunuduiumed Funfaiad ngamne e
Uszmalng lE5udeniidudnnmnisdnsusiaiiemnduil 13 ediiniu
mangulufuazdentatuuunai 2,657 auain 57 dszmavialanidinsauen
wieunwiad wandnade fgeiuoanis Mdu Wamedn naeliwauley
deansunsudlszinalnalull 2558 si%e Thailand CONNECT the World
ffu depadiugauialunsiuinaeugaarvnssaludinu 3 unundn Hun
qanunglaanig, Tan1an1egaia, uaz yaainsieandn ws lwmmiwanlny
Thailand CONNECT linsaunquinaniniilasiuzesszindlng Taiawis
‘luﬁlmmmw%ﬂw’-ﬁ’mi‘ﬂim’émﬁwugmwzﬂmNﬂjmmmmﬁu uazinsanuiAN
Aemsviualy sanfeiauennnaiugaaenlufiusiie
puqanInelatanig dawenisiunaasuisauiaie 495348
wiinisdnanuludszaulan uazilsznddnaninnisén tnalsemealnafaonu
Wiaaraan WAL v uazianssusne sesfunisdasuludldnaen

=

365 41 uar 24 dalus Anrsaenalassdnaanuipndeniodluginin uay

nsidenseat1e3InaineuATetnesTULINsANUNANYIUATE 3G/4G LTE

P
A

AIALAQN3REAY 98 1a9NUTIINLZINA RABAAWNNTLENIT Wi-Fi UnAsaadiy
nsiulvauazunued

uanani seinalnadadluqauunailaramisdmdufanssuludniaants
AINAYINGBINTT ¥iFe ganaluduuy D.1Y. (Do Itinerary Yourself) fazaaiu
WAINUANELRIE0TUT NANIIN UAZLBNII6NeT NnAuNanguludanuns
A % v
wanasslinnsiaenis

srulamaniegsia dnauadnaninnisasmulinsuuay wazlania

negsnadilugifgalulan fae 3 fadauanse Wuaaiaaanieniséizun
sl
!

nngngalulan fienisfludounivaasdssapuiasegiaandauinidsiuln

wazifluguinanslanianisgriasunlugigalulandaasuautlszansndn
3,358 &uauly 16 Ustinrknunsauaruiaaflaiassiuniniauaznynia
279 RCEP (Regional Comprehensive Economic Partnership), RCI (Regional
Cooperation and Integration), BIMSTEC (Bay of Bengal Initiative for Multi-
Sectoral Technical and Economic Cooperation) &z APEC (Asia Pacific
Economic Cooperation)

Uszmalnaduiuguinarsgsfaseiuuiuiaid waziiufnanlunia
Qmmuﬂﬁumi%ﬁLL@:mmmuéﬁﬁmmm‘i@nﬁl%%‘umiﬂ@ﬁumjwn’fiwmw
meiﬁ%‘ummﬁumumﬂ?ﬁsmﬂLﬁmﬂﬁumﬂﬁu‘imlu@mﬂm 217 AREIUNITH
e aravnaan lniinuazdidnnsefind granunssnenms uargAAININ
@"zymﬁua:m?mﬂ@:ﬁu g

u@nmﬂf‘:ﬁi:mﬁimﬂﬂ"ﬂL'ﬂummmm;ﬂﬁ%@mnmmqmiﬁﬂmidm;mm
TanifteanudnFanisgafia liud fernasannisfnigiszudndlnauazannin
gl91l (EURO), Inaduasnannisinidsuviagls (EFTA) uazangniannacing
fiu BIMSTEC wazlnaiuda

. ) . . )
gana19iu Uszmalnadadumudnanesesfunisidenfa e aanNgiizan

o
Py

Tdidlusaslas lngdssinalvedufiseaemisenuiguiauuigfuazesdns
134'u,mwmm@ﬁﬂi'ﬁ'ﬁwmwﬁﬂﬁn&lﬁi@ﬂ'mj"um?’w‘@ummﬂﬁ@me“mmiﬂﬂuma
Wiieu 817 esdnsalszaneAtszsnafise Fouydin (United Nations
Economic and Social Commission for Asia and the Pacific: UNESCAP),
a9AN13lalnENITNAINA (Amnesty International), @11ine1ulazaniswmun
wivanilszm11f (United Nation Development Programs: UNDP), 84ANNS
v;ul,ﬁfal,ﬁmmwﬂi:swmﬁ (UNICEF), ammumLﬂ?umiﬂﬂuﬁmﬂi:fiﬂqﬁmm
widauldWn (PATA) memrfmgiﬁ@miﬁmﬁm (Global Business Travel
Association : GBTA) Liluius

Tusniziguyaansiiaandin duauaniudrSaandszavaninaes
yaainsleandn nuadnududaly 3 fauke nastBnisuinsgiulanfanses
SuuhagnuienaudrSauunBraniundnia WusHAIN199NAaINaIANT
mm§§Lm:mnmwﬁwmﬁﬁm%q uazuangnsludszaulandwsuiingsia
ludiuln Inawmundngmsluduinsgiuainadimiuanitunisdne uaz
mssunangasiineusudimietansdiaey

dmunaniaanifivsuluileutlszanns 2557 Useina v l§dTanafauiy
Anuaulninun1angulud 918,530 au a5199elfdindszime 79,600 &ruum
Fofulunnatimsnefionldanls dwiulutl 2558 duiidusativinaumg
nguludaruau 1,036,300 au @5193el6ndn 106,780 &unan Tnaialdeds

paflunaiananduiugaainssnludlneg



—

COVER STORY

‘THAILAND CONNECT THE WORLD’ BRAND
COMMUNICATIONS CAMPAIGN 2015
HIGHLIGHTING THAILAND’S LINKAGES BETWEEN
GLOBAL TRADE AND BUSINESS OPPORTUNITIES

IN ASIA

ollowing on from the success of its Thailand brand “Thailand
CONNECT: Your Global Business Events Connections” launched
last year TCEB is expanding its reach, developing the brand into
“Thailand CONNECT The World”, a communications campaign
for 2015 that aims to promote Thailand as global business and
expert link in boosting business events success.

TCEB took the opportunity to introduce its 2015 brand communications
campaign “Thailand CONNECT the World” at the IT&CMA and CTW Asia-
Pacific 2014, the largest trade shows in incentive travels, conventions and
meetings, and corporate travel world in Asia Pacific. The world’s only double-
bill event was held from September 30 to October 2 at Bangkok Convention
Centre at CentralWorld Bangkok and marked the 13th consecutive occasion
on which Thailand was chosen as the host country. The event attracted 2,657
delegates and international media from 57 countries.

TCEB President Mr. Nopparat Maythaveekulchai, says that while the
new campaign maintains the bureau’s emphasis on the three key drivers for
growth - destinations, business opportunities and professionals - Thailand

CONNECT also highlights the readiness of the country’s infrastructure
including transportation networks and the advanced communications system
while showcasing its best aspects.

In terms of destinations, the bureau introduces Thailand as a modern
metropolis, the world’s business events paradise and a gateway to borderless
business potential. The country has the event venues, the management and
various activities to facilitate events 365 days a year and 24 hours a day. It
has extensive transport network links in the region and seamless connectivity
via 3G/4G LTE systems with 98-per-cent national coverage. Wi-Fi services are
also available on flights offered by Thai Airways International and Nok Air.

In addition, Thailand is a destination for D.1.Y (Do Itinerary Yourself) with
a diversity of destinations, activities and services from which MICE travellers
can choose to suit their needs.

In terms of business opportunities, the campaign demonstrates that
Thailand has borderless business potential and is the world’s biggest
marketplace for opportunities. This is thanks to 3 major factors: 1. Thailand is
the world’s biggest free trade marketplace. Its membership of the upcoming



ASEAN Economic Community (AEC) places it at the centre of major business
opportunities, reaching a regional population around 3.35 billion in 16
countries through such bilateral and multilateral collaborative frameworks
as the Regional Comprehensive Economic Partnership (RCEP), the Regional
Cooperation and Integration (RCl), the Bay of Bengal Initiative for Multi-
Sectoral Technical and Economic Cooperation (BIMSTEC), and the Asia Pacific
Economic Cooperation (APEC).

In addition, Thailand is an international commercial hub and a leading
producer in several global industries including automotive, electric &
electronics, food, and gems & jewellery, all of which are recognised and
supported by the government for future growth.

Thailand’s market is based on the latest trade agreements for business
success including the Thailand-EU Free Trade Area Agreement (FTA), the
Thailand and Europe Free Trade Association (EFTA) Free Trade Agreement, as
well as updated agreements with BIMSTEC and Chile.

Moreover, Thailand is an interconnecting hub for unparalleled success.
The country is home to leading international government and non-profit
organisations that play a vital role in driving the global economy and society,

among them the United Nations Economic and Social Commission for Asia
and the Pacific (UN-ESCAP), Amnesty International, the United Nations
Development Programme (UNDP), UNICEF, and the Global Business Travel
Association (GBTA).

On the human resource side, the campaign introduced Thailand’s
proficient professionals and highlighted their three main attributes: The
world’s best service standards with a Siamese smile for seamless success;
business alliances with relevant public and private sectors; and a globally
certified programme for young MICE leaders as well as teacher training
initiatives.

In fiscal year of 2014 (October 2013-September 2014), Thailand has
welcomed a total of 918,530 overseas MICE visitors generating total revenue
of US$ 2.65 billion. Looking ahead, TCEB forecasts that the launch of Thailand
CONNECT The World campaign together with other market initiatives will
enable Thailand to welcome 1,036,300 business events visitors (a 17 per cent
increase from 2014 targets), earning the Thai economy a total of US$ 3.55

billion (a 22 per cent increase from 2014 targets).

THREE KEY STRENGTHS FOR GROWTH

(© Destinations: Modern metropolis, the
world’s business events paradise

® The world’s most desired happy hours for
business
® 24/7 Happy itinerary
® 365 business events in sense of season

The world’s most advanced connectivity
components

e Connectivity capital

® Wireless business events

The world’s most amendable & delightful

destination

e D.I.Y. business events (do itinerary
yourself)

© Business opportunities: Borderless
business potential

® The world’s biggest market of
opportunities

® Regional integration for global
opportunities

® The world’s leading industry
e Automotive Industry

e Electric &Electronics Industry

e Food Industry

e Gems &Jewellery Industry

e Gift & Decorative Items Industry
e Healthcare, Beauty & Spa Industry

The world’s newest business agreements
for advancement of your achievements
e New connections with progress of
profitable agreements

The world’s most interconnected hub for

your unparelleled success

e Home to international government and
non-profit organisations

e New opportunities for links and

synergy
® Business events by government

@ People: Success with proficient
professionals

® The world’s best workforce with global-
minded service
e Globalised service with local flexibility
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BANGKOK-KHON KAEN MEDIA FAM TRIP
EXPLORING CHARMING ISAAN,

A MICE DESTINATION

rom September 7 to 11, 2014, TCEB led 40 international media
covering the MICE industry to Bangkok and Khon Kaen Province
in the “Thailand CONNECT 2014: Isaan Indulgence Media
Familiarization Trip”, a project falling under the umbrella of
Thailand’s MICE UNITED campaign.

The trip was one of strategies designed to revive Thailand’s
image, restore international confidence in the country and reaffirm its
potential as a preferred destination for MICE events in Asia.

Mr. Sek Wannamethee, Director-General, Department of Information, and
Spokesperson for the Ministry of Foreign Affairs, noted that the situation in
Thailand is now peaceful and secure, as reflected in the satisfaction of both
the public and business community. The timing was thus perfect to showcase
Thailand’s strong fundamentals and resilient economy.

Key government policies including major infrastructures projects are
being expedited to enhance Thailand’s position as the logistics hub of
ASEAN while foreign investors are being encouraged to establish business
opportunities in Thailand, which is a gateway to ASEAN, a market with a
population of more than 600 million.

Mr. Sek emphasised that Thailand remains a regional hub, a vibrant,
multi-cultural society with friendly people, a world-class tourist destination,
and a strategic location for profitable business in ASEAN.

Speaking at a press conference focusing on the Thailand CONNECT
2014 - Isaan Indulgence Media Familiarisation Trip, TCEB President Mr
Nopparat Maythaveekulchai revealed that the bureau was collaborating
with the Tourism Authority of Thailand, Thai Airways International and the
Ratchaprasong Square Trade Association in hosting the Fam Trip to allow
media from around the world to experience the vibrancy of two of Thailand’s
foremost MICE destinations — Bangkok, the capital of regional trade and

investment connectivity and Khon Kaen, a gateway to Indochina and South
China.

Mr. Sugree Sithivanich, Deputy Governor for Marketing Communications,
Tourism Authority of Thailand (TAT) added that the TAT was playing an active
role in supporting the industry, especially in terms of activities to promote the
positive image and readiness of the nation’s MICE sector as well as drawing
potential MICE tourists to the country.

Khon Kaen has emerged as a city with great potential to cater for MICE
events due to its location in the heart of the Northeast region, convenience
of transportation, the facilities and capabilities of the event venues as well
as accommodation, tourist attractions, and connectivity to neighbouring
countries.

Mr. Charles Pamonmontri, Director of Thailand Sales Services
Department, Thai Airways International Public Company Limited, noted that
THAI had long recognised the strategic importance of the MICE industry and
continuously supported the sector.

He pointed out that the most important factor for driving growth in the
industry was confidence. In developed markets, MICE businesses continue
to flourish because of the confidence of both entrepreneurs and buyers in
Thailand’s MICE destinations.

THALI believes that the unity between TCEB and its strategic partners will
help boost the confidence and restore the country’s image as a premier MICE
destination. THAI was committed to leveraging the success of the campaign
by supporting the promotions and road shows and offering complimentary or
specially-priced air tickets on routes serviced by its flights.

For his part, Mr. Chai Srivikorn, President of Ratchaprasong Square Trade
Association (RSTA), explained that Ratchaprasong is considered ‘the Heart
of Bangkok’, thanks to its combination of bustling businesses, transcendent



tourism and lifestyle attractions.

The district is also a centre for MICE activities, with ample venues and
facilities of up to 420,000 sqm provided by seven luxury hotels, namely
Centara Grand at Central World, the Four Seasons Hotel Bangkok, the Grand
Hyatt Erawan Bangkok, the InterContinental Bangkok, the Novotel Bangkok
Platinum Pratunam, the Renaissance Bangkok Ratchaprasong Hotel, and the
St Regis Bangkok, which together offer a total of 3,648 rooms.

Ratchaprasong is also well-known for lifestyle products ranging from
high-end to wholesale and internationally recognised local brands as well as
for its restaurants and spas, which cater to discerning business people and
MICE travellers.

TCEB also noted that Bangkok has many new products and services to
offer. For example, several new hotels opened in the Ploenchit/Sukhumvit,
Silom/Sathorn and Chao Phraya Riverside areas in 2013 and 2014. In addition,
efficient transport networks continued to be developed and BITEC’s world-
class convention and exhibition centre is undergoing expansion. New tourist
attractions include the recently opened Central Embassy and such soon-to-
be-completed shopping complexes and entertainment centres as District-Em
and Bangkok Mall, Icon Siam and the second Asiatique the Riverfront project.

Khon Kaen, the latest MICE City, meanwhile, is a hub for meetings and
seminars in the northeast region. The city is currently implementing the three
phases of its strategic development plan. The first phase (2013) focused on the
acceleration of the domestic MICE industry. The second phase (2014-2015) aims
to improve Khon Kaen MICE standards in preparation for the ASEAN Economic
Community (AEC); and the third phase (2016) will explore the MICE market in
ASEAN and enhance capabilities to support the East-West Economic Corridor.

Khon Kaen also provides a wide range of accommodation to suit every

need and budget and has adequate capacity to serve a large number of MICE
travellers. The province also boasts an international airport and first-class
event venues.

Last year, Khon Kaen welcomed 692,292 local and international MICE
visitors, generating revenue of US$33.92 million (approximately Bt1.02
billion).

TCEB organised many activities for participants of the media Fam Trip
including a welcome party featuring a performance by the impressive Joe
Louis traditional Thai puppet troupe, a press conference on the Thailand
CONNECT 2014: Isaan Indulgence Media Familiarization Trip and the official
launch of the event under the Thailand’s MICE United campaign,. Other
activities included a press briefing on the Suvarnabhumi Airport Development
Plan from the airport management. TCEB also provides the stage for Queen
Sirikit Convention Centre to present a readiness and potential of its venue to
serve MICE business travellers together with showcase from MUAY THAI LIVE
—Thai legend boxing performance which operated by NCC Management and
Development co.,lItd. Furthermore, the media group also enjoyed Thai-style
activities at The Peninsula Academy, The Peninsula Bangkok.

In Khon Kaen, the media had a chance to participate in a CSR
activity “Shelves for Children”, contributing bookshelves to Baan Nong No
Prachanukroh School. They also visited and paid respect to the shrine of Khon
Kaen city pillar for luck.

They experienced Isaan traditions through a Thai blessing ceremony,
learned the history of Khon Kaen, and explored the old way of life and ancient
artefacts at Hong Mun Mang or Khon Kaen City Museum.
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‘TOP OF THE MIND’ MEETINGS
DESTINATION IN ASIA TARGETED
SETTING A STRATEGY TO BOOST QUALITY

MICE TRAVELLERS

t the 5th Meetings Industry Day held early in September

2014, TCEB revealed its corporate vision for the growth

of Thailand’s meetings industry, emphasising a push to

promote Thailand as the “Top of the Mind” destination for

sustainable meetings in Asia. In this regard, the bureau has

set a marketing plan for 2015 that aims to attract high-
quality and big-spending travellers from selected targeted countries.

Mr. Nopparat Maythaveekulchai, President of TCEB, says that the
Meetings Industry Day was designed as a platform for the bureau to announce
operating plans for the meetings, incentives and conventions industries, while
allowing for the transfer knowledge and experience by industry experts as
well as introducing TCEB’s promotional campaigns.

This year, the event was organised under the theme “Thailand: More
Than Ready” and aimed to reaffirm the readiness of Thailand as a meetings
destination and restore the confidence of MICE entrepreneurs. It also focused
on preparedness for the ASEAN Economic Community (AEC).

In line with the corporate vision for growth of Thailand’s MICE industry,
the TCEB has designed a marketing promotion plan for 2015 that has as its
goal to push Thailand as the ‘Top of the Mind’ location for the meetings
industry in Asia. Under the plan, the bureau will gear up to increase the
number of new events and enhance the country’s image as a preferred
destination for quality meetings in the region.

In addition, the bureau is moving forward with developing capabilities in
all areas and especially in major clusters following the government’s support
in increasing bidding opportunities for large-scale conventions.

At present, the meeting business comprises: 1. corporate meetings 2.
incentive travels, and 3. international conventions, which together represent
up to 82 per cent of Thailand’s total MICE industry revenue.

il "

EETINGS INDUSTRY [
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Ms. Vichaya Soonthornsaratoon, director of TCEB’s Meetings Industry
Department adds that TCEB has to design marketing plans for each of these
target groups. The corporate and incentive meetings are mainly private
organisations, while conventions tend to be non-profit organisations.

For the 2015 marketing plan, the bureau aims to penetrate quality
travellers with high spending power. The bureau is planning organise and lead
Thai MICE entrepreneurs to road shows in 7 countries, namely Japan, China,
India, Malaysia, Singapore, Russia and the United Kingdom. Moreover, the
bureau will hold sale promotion activities and create networks in the 8 target
markets of Australia, Korea, India, Germany, Hong Kong, Taiwan, the Middle
East and South Africa.

TCEB is also offering a Meetings Bonus to incentive travel group staying
a minimum of 3 nights in Thailand from now through June 30, 2015. Under
this scheme, the bureau will provide financial support of Bt100,000 for
incentive travel groups of 200 delegates and up and Bt300,000 for groups of
500 delegates and up.

Meanwhile, the bureau has also designed the Mega Incentive Event
campaign for meetings and incentive travels groups of 1,000 delegates or
more with total financial support of Bt1 million.

In 2015, the TCEB expects that Thailand will attract more than 1,036,300
MICE travellers, generating over Bt106.78 billion. Of this figure, 255,000
will be corporate meeting delegates representing Bt32.70 billion, 252,800
incentive travellers representing Bt19.28 billion, 338,100 convention
delegates representing Bt37.80 billion, and 190,400 exhibition visitors
representing Bt17 billion.

The Chinese remain the largest incentive travels group coming to
Thailand while Malaysian travellers rank the highest in terms of convention
delegates.
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PROMOTING THAILAND’S READINESS
TO THE CHINESE MICE MARKET

CEB continues to move forward with its strategy to strengthen

the MICE network in China, which is Thailand’s top MICE

market. In this regard, the bureau organised the Thailand

CONNECT Shanghai MICE Road Show 2014 on September 15

under the umbrella of the Thailand’s MICE United campaign

and also participated in CIBTM 2014, one of the leading trade
shows for incentives, business travels & meetings, from September 17-19 in
Beijing.

In addition to promoting the two countries’” MICE relationship, TCEB
introduced the ongoing Thailand CONNECT the World campaign, which
underlines Thailand’s strengths - diversity of destinations, unrivalled business
opportunities, and high quality MICE professionals and standards.

The road show aimed to build networking with key incentive/meeting
organisers of large corporations and brought 15 sellers to meet 69 buyers
on the Shanghai market. The bureau also presented the latest developments
in Thailand’s main MICE destinations - Bangkok, Pattaya, Chiang Mai, Phuket
and Khon Kaen.

At a press conference to introduce the road show, Miss Buskorn
Prugsapongse, Consul-General of the Royal Thai Consulate-General in
Shanghai, noted that China’s strong economy coupled with the farsighted
vision of the Chinese leader, underscored its outstanding role in this region,
especially through such collaborative frameworks as ASEAN + 1, ASEAN + 3,
East Asia Summit (EAS) and Asia Pacific Economic Cooperation (APEC).

Thailand is ready to support China’s regional role in parallel with the
cooperation outlined in the government’s policies. This particularly relates
to the National Council for Peace and Order (NCPO)’s policy to stimulate the
tourism market by offering three-month exemption of visa fees for holders of
Chinese and Taiwanese passports from 9 August through 8 November 2014.
This measure can help promote tourism as well as the MICE market. The
Chinese market is very important as evidenced by its top ranking in MICE
travellers coming to Thailand in 2013.

Mr. Nopparat Maythaveekulchai, President of TCEB, adds that Thailand’s
strategic location at the heart of the fast-growing ASEAN region means it is
perfectly located to serve the Chinese MICE market.

In addition, the short-term visa fee exemption for holders of Chinese
and Taiwanese passports demonstrates the strong relationship between the
Chinese and Thai MICE sectors. The two countries are also committed to
further enhancing the relationship and this in turn boosts growth, especially
in the incentives market.

China remained Thailand’s main MICE market in the first three quarters
of 2014 with 97,267 travellers, a 7.86 per cent increase over the same period
in 2013. Last year, Thailand welcomed 128,437 MICE travellers from China,
up 13.21 per cent from 2012 and contributing approximately 2.24 billion RMB
($360 million) to the Thai economy.

Of the Chinese MICE travellers to Thailand, 50,979 were incentive travel
visitors, 33,524 corporate meeting participants while 27,473 took part in
conventions and 16,461 in exhibitions. Asia was the largest source of MICE
visitors, representing 75.25 per cent, followed by Europe with 10.06 per cent,
and the USA with 4.72 per cent.

TCEB’s participation in CIBTM 2014 Beijing was aimed at supporting
marketing activities and promoting Thailand’s meetings and incentives
industry in China. The bureau set up a Thailand Pavilion to serve as a sales
venue for target buyers.

TCEB led top Thai MICE entrepreneurs including The Sukosol Bangkok,
Centara Grand Hotel and Resort, Tops Holiday, The Grand Fourwings
Convention Hotel and the Siam Kempinski Hotel to the trade show to meet
and provide information to Chinese buyers throughout the three days.

The bureau also held a press conference for the Chinese media to
promote Thailand’s MICE products and services as well as increase awareness
of the importance of the MICE industry and international confidence, in the
expectation that Thailand will be chosen as a preferred destination for MICE
events in the future.
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ASIA’S MICE YOUNG LEADERS FORUM
HUGE TRENDS RESHAPING ASIA’S MICE INDUSTRY

sia’s young and emerging MICE stars were in Bangkok
recently to participate in a panel discussion titled “7th Asia
for Asia: Rock the Generations” and spoke about five key
trends that will reshape the industry of the future as well as
its impact in Asia.
The high-level panel discussion was part of the 7th
Asia for Asia Summit, hosted by Thailand Convention and Exhibition Bureau
(TCEB) in conjunction with the Asian Association of Convention and Visitor
Bureaus (AACVB) on September 30, 2014.

The panel of business events leaders included Ms. Jane Vong Holmes,
Senior Associate Asia, GainingEdge, Mr. El Kwang, Managing Director,
Micenet Asia and Mr. Arrut Navaraj, Managing Director of the Sampran
Riverside resort. With the active participation of delegates, they discussed
how these five key trends are shaping the future of the business events
industry, and their impact in Asia.

VIRTUAL EVENTS & SEAMLESS CONNECTIVITY OPEN NEW HORIZONS

Technology is undeniably transforming the way business events are held,
and its influence on the meetings of the future will continue to grow.

“Social media serve as a vehicle for creating relationships, and transform
the participant from passive to active. Organisers should incorporate social
media in their activities in the lead up to, during and post-event,” commented
Ms. Holmes.

Mr. El Kwang added that technology allows delegates to pick and choose
but stressed that in-person meetings still offer unique networking advantages.
For organisers, virtual attendees offer an additional revenue stream and mean
capacity constraints may no longer be an issue.

Virtual meetings are at the front and centre of this trend. While many
organisations currently use virtual and hybrid technologies for meetings and
events, an increase in virtual attendance is predicted.

In addition, the world of social media and mobile apps is an increasing
focus for both organisers and hosts, who are utilising social media tools
to create higher quality and more engaging programmes. For hosts, these
interactions have a clear business objective: maximizing time spent at
meetings and creating opportunities for increased engagement and efficiency.

‘OUT OF THE BOX’ VENUES OFFER UNFORGETTABLE EXPERIENCES

Host countries will continue to enhance their market offerings including
expanding the diversity of venues for MICE events. With outdoor venues,
universities and aquariums among the non-traditional properties likely to be
showcased, locations that are considered ‘hip and trendy’ will also see their
popularity increase for promotional events.

“Cultural attractions are so much a part of a destination’s identity. Hotels
too can deliver authentic experiences on-site, for example by bringing in
farmers to offer a farm-to-table experience for guests,” Mr. Arrut pointed out.

STRATEGIC PARTNERSHIPS TAKE CENTRE STAGE

Strategic partnerships benefit both MICE destinations and local MICE
businesses. For destinations, partnerships attract MICE investment and boost
MICE sector activity. For MICE businesses, partnerships offer the opportunity

to raise and benchmark their standards to an international level.

“It’s important to reflect on exactly why a partnership is needed and
which partner is the best fit. Every destination develops at a different pace, so
finding the right fit is about identifying a partner that shares a commitment to
achieving the same objectives,” Ms. Vong Holmes said.

“The key is identifying strengths and selecting a partner that either
builds on those strengths, or that offsets its weaknesses. Partnerships that
offer benefits to delegates within the AEC will take centre stage,” Mr. Kwang
added.

TIGHTENING BUDGETS

Companies are likely to take an even closer look at whether MICE events
are in line with company guidelines and deliver against strategic objectives.
As budget challenges increase, demand for events that are held more locally
may also rise, with some companies expected to host events in their own
facilities to control costs and reduce time away from the office.

“Management should take a long-term view of the benefits of holding an
event, and return on investment should include non-financial benefits such as
community participation, sustainability, and staff satisfaction,” Mr. Navaraj
said.

“Organisers should convince the client to see the value, rather than just
the cost. Packages should be created especially for the prospective client, in-
depth research should be conducted, and objectives should be simple,” Mr.
Kwang added.

360-DEGREE SUSTAINABILITY

Sustainability will remain a guiding principle in all areas of event
planning. Whether in terms of construction and renovation of venues, food
and entertainment, or transportation, host destinations are increasingly
adopting ‘regionalization’, whereby utilizing local suppliers is emphasised, as
is inviting local and regional audiences.

“Sustainability should be seen as the big picture and this includes both
destination sustainability and event sustainability. Achieving a paradigm shift
from simply making a profit to investing in sustainability is key.

“Sustainability can range from financial transparency to encouraging
delegates to use public transport,” Ms. Vong Holmes said.

“Sustainable options need to be aligned with the objectives of the
company and event, and costs should be shared among all stakeholders.
They include everything from getting the basics right such as recycled paper
and reducing use of bottled water to high-level sustainability such as carbon
offsets for delegates,” Mr. Kwang added.

“The approach should not be a gimmick. Practical examples include
thinking through the whole of the food chain, as we do at Sampran Riverside.
This starts with coaching farmers about growing their produce organically
and then purchasing directly from them, then educating delegates about the
process. By next year, we aim to have around 50 local farmers certified as
organic,” Mr. Navaraj said.

The thought-provoking summit ended with agreement that the sector is
well-equipped to take full advantage of the opportunities presented by these

five industry-shaping trends, and their strengths in Asia.




SOLUTION PROVIDER

M:nANAUESAITa-giAsu
HUUJS1IIASOANEUNUNBIR

WU andunnviesfaquratlssmalng wazizdv nnsdulne a1dn (Wmnow)
angusznaunisludlnednlsnled o npenesln aniusigiade uay

o o

AatandnIU Networking Events o4 tilastuladda s auiussysads uaz

49

n3uAeN 181905 gEIAIN aIRaUI N EUTINIUNT A519n195LEAnan N

dszinalng lugiuzqaumanalatanivaeanisdndssguuasvieaiaaiediu
998 Wnlanianisnisnaiauazniegsiazeslsznaunising 1eqeg

'
1S

AAA IMNNNANLNIN
S o e v o P o a ' o
119AN99704 Aseimil 7896 811a8N17 AN UNAENSuaT AU gINA na1a lwaulsalad 1ive

%
&K

Vhdinsaneuiinaudinlanindudn gapaunssnludlnaannsndlatlszgdmiugsiauazlania

'
a v

lunnsairwasednsduiugninecdecluananssnluduesiadaliedsls waziadeniali

dszmalnedugaminadaiansdmdudndszguuazviaauiaaiieifumeiaainigide
“aginqlaifieasdudnfadafinonudAyunnsaieiiduuazgaavnssaludaading Te¥aide

. - . I I

Whundislu 10 duduusnaesmaianisdndszguuaznisviesiieaivailusedaseslszmdlne o

patlusnuasiiulszanns 2557 fdnRuniengunisssganasvieainaaiaflusieiaainiads

!

TSI IR Fn

unladszimealnefludanuauninnga 6,000 AW

g v d" a % o & v ' = o a o =

Aauniin® Adu THasuiniuiindennasaanusoniieduanigsiaiaide-ng o ngenealn
UszmaFade saiu Ndu Alfesnuuufanssalsaladnfailiieasemnnuduiusiuininaadesly

- o o qu= L a & o A 9y 1w

gaavnssuldrasiadalfdndennngedu inlanianisnisnanauazniegsialiungilsznaunis
lugnavnssnludlunisinauednanan sanfsdudiuaziznisluadg ndaaulansuuasi
enansnilaniziadmiunissnlseguuaznisiesiaaiiafiuseda leasnsuseqaladinimunig

a v Y o ﬂlld o o o a
9304 faneuanuazfdnnisszgunidnaniwluaniuaigia e

P
vy

tnenielusnulsatad Aduldidalantaliiflszneunisludinglinuleynnaiuidens

U

Ananinlunanaludngasaalnuuusasiesa e liiianisdifnguiialiadefilszd@ninam

A

da/ﬂl o Yoo a 2 T A aa & ar o o =
wananil Adu delddnfanssuairaasadnelud o lesluladdad @MWuﬁigi‘@Lsﬁﬂ Uae NN

S =

wen ars1snuiggiesu Dedndunataluinddnann uuliinnisduinsesnisifunieanuan
Uszmageatinssiaiies niadaflunisanfiufianssusiaiiasainianssunansa fade ludlsnled
u’/’ d”d o v a o v | ] o a dl !
el Mdu Arandaliifianieiul naenauilunissesennisdnnanssuay wie
o . < ;o = <& - =
nsndunvisuiaalulszmalnaseiieduauian sandenisiaedssloniniegsia
luawamsefiiunisnilssguiaviesiaaiefiusialulszmalnawazgilszneunis
lugmanunssu
U9 AN9gTU NANRNLAND UszimalnaRaniuiuas@seuwraaainazaanmain
it N I 5 ¥
wangsaeiunisdndszguuaznisviesiaaiiaiiusedsliwasneuanasaanusianislé
nguuuuazauinvesianssd a1 N199nianssuLULR Fe9319 (theme events) N3
el o o o S S N B N
veuneadeBeul uaznisdadinnisdnlssguuazieanaaiiaiiusdaimaaying
(sustainability) uazuuan1LITENALIavTanINfuinTaLuAadIANTRIRanTIy

(corporate social responsibility) 16w



PENETRATING THE RUSSIAN AND
UKRAINIAN MICE MARKETS
INTERNATIONAL NETWORK CREATED

CEB collaborated with the Tourism Authority of Thailand
and Thai Airways International in September 2014 in leading
Thai MICE entrepreneurs to a road show organised in the
Russian capital, Moscow. The trip was then extended to
cover Networking Events in Novosibirsk, Russia and Kiev in
the Ukraine.
These activities aimed to create awareness of Thailand’s potential as
a preferred destination for meetings and incentives, to increase marketing
and business opportunities for the Thai operators as well as to expand into
emerging markets.
Speaking at the road show, TCEB’s Vice President for Strategic and
Business Development, Mrs. Supawan Teerarat, shared some insights into

how Thailand’s MICE industry could open doors to business and networking
opportunities for Russian stakeholders, and why Thailand is a destination of
choice for Russian meetings & incentives travellers.

“There is no doubt that Russia is of great importance to TCEB and
Thailand’s MICE industry. In fact, Russia is now one of Thailand’s top 10
meetings & incentives markets. In the first half of the 2014 fiscal year, we
welcomed more than 6,000 Russian Meetings & Incentives travellers,” she
said,

TCEB earlier signed a memorandum of understanding with the Russian-
Thai Business Council in Moscow on MICE collaboration. The road show
was thus specifically designed to strengthen links with Russian MICE
stakeholders and to enhance marketing and business opportunities for the
Thai MICE operators by introducing their capabilities along with outstanding
new products and services unique to meetings and incentives. The event
was planned in such a way as to inspire business travellers, planners and
potential meeting organisers in Russia.

During the road show, the bureau facilitated opportunities for Thai
MICE entrepreneurs to hold one-on-one meetings with potential buyers in
the established Moscow market, thus enabling them to effectively reach the
buyers.

In addition, the TCEB organised Networking Events in the Russian city
of Novosibirsk and in Kiev, the capital of the Ukraine, both of which are
emerging MICE markets with a growing core of outbound travellers. These ¢
events were an extension of the Russian MICE Road Show.

TCEB is confident that the road show was successful in creating
awareness, boosting Russian activities and bringing repeat Russian travellers
to Thailand. It also offered business advantages in the future for travellers
participating in meetings and incentives in Thailand as well as industry
operators.

“Thailand has a wide diversity of event venues and facilities to §
serve any type and scale of meetings and incentives including theme,
sustainability and CSR events” Mrs Supawan added. '
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DINNER TALK ON IMPROVING
CONFIDENCE

TCEB led by its President, Mr. Nopparat Maythaveekulchai,
second right, recently organised the “Dinner Talk 2014” at the
General Post Office, Bang Rak in Bangkok with the aim of promoting
cooperation and tightening relations with the bureau’s partners.

The event included a panel discussion on how to revive
Thailand’s image so as to restore confidence among foreigners.
Mr. Sihasak Phuangketkeow, second left, Permanent Secretary of
the Foreign Affairs Ministry, devoted an hour to the discussion
while Mr. Sek Wannamethee, right, Director General of the
Department of Information, Foreign Affairs Ministry, and General
Sutat Karnjananonkul, left, Senior Advisor and Representative of the
National Council for Peace and Order (NCPO), also spoke.
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THAILAND TO HOST WORLD PUPPET
CARNIVAL

TCEB had won the bid to host the 2014 edition of the Harmony World
Puppet Carnival. This is considered a great success for Thailand as well as a good
opportunity for Bangkok, a MICE City, to introduce the capability and readiness
of its event venues, its location as a business centre as well as the standards and
professionals of the MICE business in preparing for mega events.

The bureau earlier supported the organiser of the World Puppet Carnival for a
visit to inspect readiness of the event venues, the right fee for the event, seminars
and various activities as well as welcoming participants through the TCEB MICE
Lane.

Mr. Weera Rojpojanarat, Minister of Culture, recently presided over the press
conference for the Harmony World Puppet Carnival Bangkok 2014 at Paragon Hall.



