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BIE Secretariat’s comments on Expo 2029 Korat Book received 
in December 2024 
 
Chapter 1 Name and date of the Expo 
 

 Denomination of the Expo 
Reference: p.5 

 
Comments:  

- In line with the BIE Visual and Brand Identity regulations the official title of the 
Expo should be:  International Horticultural Expo 2029 Korat Thailand 
The short form should follow the format (Expo + Date) + (City + Country) or (City 
+ Country) + (Expo+Date) hence: 
Expo 2029 Korat Thailand or Korat Thailand Expo 2029 
In order not to burden legibility Expo 2029 Korat can be used throughout the 
document.  

In line with BIE’s regulations and practices, the short form of the exhibition should follow 
the format: Expo + Date + Name of the city (and country) 
-For the category, please change “A1” to “A1 International Horticultural Exhibitions” 
 

 Dates of the Expo 
Saturday 10th November 2029 to Thursday 28th February 2030 

- We would like to have a better understanding of the chosen period. A1 Horticultural 
Expos can last up to 6 months while this Expo will only be 110 days, what are the 
reasons for opting for a shorter period? 

- Does this period coincide with any specific events on the calendar or seasons ? 
- The Expo ends on a weekday, does this date coincide with a special event ?  

 
 
Chapter 2 Host City and its Advantages 
 
Reference p. 34 accessibility 

- Information on international accessibility of the Host City presented in chapter 12 
sub-chapters 1, 2, 3 and 4 should be included here. Which is the main airport ? What 
is its annual passenger capacity ? How many airlines does it serve ? How is the host 
city connected to the surrounding region ? What about the connectivity by sea ? 
This can be supplemented with maps. Please note that this does not need to be 
detailed but should give an overview of accessibility from an international and 
regional standpoint.    

-  
Reference: p.39 
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Comments: 
 
What does the text, “Government approval (scheduled) 2023”, accompanying the picture of 
the light rail mean?  
 
What is the up-to-date status of the light rail? 
 
Also, where is the location of the Expo site with respect to the light rail transit system?  
 
 
Reference: p.48-52 
Comments:  
Distinction should be made between Expo 2006 Ching Mai, which is an A1 International 
Horticultural Exhibition recognised by the BIE, and the two B1 horticultural exhibitions in 
2011 and 2026. It should be made sufficiently clear that Expo 2006 Ching Mai was 
recognised by the BIE. 
 
Chapter 5 Theme 

 The challenges that the theme and sub-themes seek to address could be stated more 
clearly. 

 It is not clear what exactly the key approaches are – are they ways of exploring the 
themes and sub-themes?  

 The presentation of the sub-themes could be supplemented with exhibition topics or 
categories or examples of how participants could translate them into exhibition 
elements. 

 This chapter should also include thematic seminars or events that are foreseen. 
 The Organisers contribution to the theme should also be included: thematic 

pavilions and/or gardens. 
Reference p.82  
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- This objective is stated in other chapters as well – what exactly does it refer to ? 

(creating an entirely new urban community from an underdeveloped area) We would 
also like to note that even developed countries can have underdeveloped areas within 
their territories.  

 

 
- The reference should be tailored for the BIE and can refer to participating countries 

taking centre stage…or offers a unique platform for the international community… 
(NB: There are other sections where reference is made specifically to AIPH which 
need to be adapted for BIE member states) 
  

Chapter 6 Masterplan 
 
Overall Comments: 
-How many participants - including Official and Non-Official Participants - are expected? 
This should be the basis for estimating space for different participants. (NB: Official 
Participants are States or Intergovernmental Organisation which have received and 
accepted the official invitation from the Kingdom of Thailand to participate in the 
Exhibition; Non-official Participants refer to a legal entity, administrative-territorial unit, 
organisation or association that has obtained authorisation from the Organiser to 
participate in the Exhibition outside the sections of Official Participants)  
 
-It is understood from p.278 that the peak number of visits per day is estimated at 36,000. 
What about the number of visitors on the site at the peak hour of the peak day? Are the 
capacities of the entrance and the site able to accommodate all the visitors at the peak 
hours? 
 
 
Reference: p.100-1 
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Comments: 
 

 Does O1 staff’s house refer to an Expo Village providing housing to staff of 
International Participants? Or does it refer to housing for staff of the Expo 
organisers? 

 

 Is there only one entrance for visitors (The M main entrance on the map)? Are there 
other service entrances, VIP entrances, etc.? 

 
 
 

Reference: p.116 
3.2 Accessibility and surroundings 

 
Comments: 
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How many visitors are expected to arrive at the Expo site by the means of transport 
presented in 3.2? 
 
Reference p. 148 – 152 

- Are the outdoor stages, outdoor showcase areas and indoor show case areas event 
venues that could be used by participating countries ? 

 
Reference p.198 

  

 
 

 Proportionally, International pavilion (C1) and Zone C: International Gardens on 
the whole appear to be small. According to the Zoning Plan on p.199, it is 
understood that International Garden was 22ha and national garden is 34.4ha. 
Please note that according to BIE's “Model General Regulations” of Expos: 

o The total usable space which is placed at the disposition of the foreign 
national sections shall be at least equal to the space allocated to the section of 
the organising state. If, however, this space has not been fully allocated ...... 
months before the opening of the exhibition, the organiser shall recover the 
right to dispose freely of the unreserved space. (Article 14 – Exhibition 
Spaces) 

 
Reference p. 208 
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- What do foliage 1 – 6 refer to ? What about C6, C5, C3 etc ? 

 
Chapter 8 Participants 
Reference p. 230 

 
 
Comments:  

- Will these countries be targeted for official participation i.e. invitation by the Royal 
Thai Government through diplomatic channels ?  

- It is preferable not to list the targeted countries by name. (On p.232 it is indicated 
that Thailand invites every country to join…) 

 
Reference p. 232 
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Comment: 

- How many countries are expected to benefit from the assistance package ? 
- Moreover, what are the different types of participation offered and what are the 

preliminary previsions for number of countries for each type of participation ? 
(e.g. plot of land for construction of pavilion and garden, plot of land for garden 
only, indoor exhibition pavilions built by the Organiser and rented to participants…) 

 
 
Chapter 10 Event Programme 
 
Reference p. 248 - 252 
 

 
 
Comment: 

- Many events are planned around the World Soil Day. Is the organiser planning to 
involve participating countries and how ? 

Reference p. 254 
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Comments: 

- Does the Organiser foresee involving participating countries ?  
- Is an Expo school programme foreseen where groups of students make educational 

tours of the Expo ?  
 
Reference p. 264 

 
 Does the Organiser foresee activities to connect the business sectors of participating 

countries with local businesses ? the Expo presents an opportunity for business 
matchmaking in the areas of the theme and this is a key aspect of a country’s 
participation in the Expo. 

 
 
 
General Comment:  

- There is very little detail on how the Organiser will involve international 
participants in the events programme.  

- Unless we missed it, there is no mention of National Days for Participating 
countries.  They are a key element of the Events programme and should therefore be 
included. 

 
 
Chapter 11 visitors 
 
Reference: p.276 
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Comments: 
What are examples of a “designated day” in which the one-day pass would cost more than 
on a standard day? 
 
Chapter 12 Transport & Accommodation 
 

 Sub-chapters 1, 2, 3 and 4 can be harmonised with the chapter on the host city since 
they relate to its accessibility. 

 Sub-chapter 5 in so far as accommodation capacity of the host city and the 
surrounding region is concerned should also be incorporated into the host city 
chapter. 

 
 
Reference p. 301 
 

 
Comments 

- Does this refer to accommodation that will be secured for the staff of participating 
countries for the period of the Expo ? How many staff are expected from 
participating countries ? What are the transport options from accommodation 
locations to the Expo ? Arrangements for participating country staff need to be 
clarified.  

 
 
Chapter 13 Business plan and financial plan 
Overall Comments: 
 

 construction, infrastructure, landscaping and facilities costs are included as 
operating costs. However, these items should be treated as capital expenditure.  

 On the whole, the breakdown should differentiate between capital and operational 
expenses and funding and hence be broken down as: 
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- Capital expenditure and capital funding, on the one hand and 
- operating expenditure, and operating revenue on the other hand. 

 Concerning operational revenue, only three items are listed: ticket sales, sponsorship 
and venue rental. What about the following: 

- Licensing and merchandising – does the Organiser foresee licensed products 
with the Expo logo? 

- Royalties from food and beverage concessions. 
- Parking fees (the master plan indicates that parking areas are foreseen) 

 Concerning operating expenses, most of the items listed concern capital expenses. 
What are the estimates for the following expenses: 

- theme and contents development  
- Event programme  
- Assistance for developing countries programme  
- Personnel costs 
- Sales and marketing. 
- Has contingency been factored ? 

 Please also provide a (cumulative) cash flow calendar over the course of the Expo 
preparation phase to the delivery of the Expo. 

 

 We will provide you with the main elements of a Model Business plan for reference. 
Please keep in mind that the idea is not to go into unnecessarily lengthy details but 
to provide a comprehensive and clear overview/picture of the financial plan. 

 
Reference: p.305 

“At Korat Expo 2029, up to 60.488 ha or 604,780 sq.m. of commercial area will be available 

for rental. The commercial rental fee is estimated to 2.14 euro (85.71 Thai baht) per sq.m. 

per day” 

Comments: 

Does this refer to commercial and F&B concessions? Why is it estimated at cost per day? 

Given that the Expo site is 108.48 ha large (p.118), a commercial area of 60.488 ha appears 

excessively large, considering that International Exhibitions under BIE’s auspices are not 

supposed to be commercial in nature. 

 

Reference: p.310 
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Comments: 
Please clarify what “BIE License Fee” refers to?  
 
 
Chapter 14 Legal Matters 
 
Overall Comments 
 

 Legal matters should be the first chapter. 

 Chapter 14 Legal Matters (esp. p.322), (as well as Ch 17 Government Support for 
the Expo) should make reference to Article 10 of the 1928 Paris Convention relating 
to International Exhibitions, indicating that the Royal Thai Government guarantees 
the fulfilment of the obligations of the organisers in conformity with Article 10, 
paragraph 2 of the Convention. 

 
Reference p. 322  

 
 
Comment 

- Does this refer to an inter-ministerial committee ? What exactly is its 
membership ?  

- The role of this committee vis-à-vis the Organising entity needs to be 
clarified. Here it is indicated that the committee will have complete 
management authority – what shall the Organiser’s role be ? 

 
Reference: p.326, “Status of Commissioner” 

Comments: 

 Though it can be deduced that the text refers to Commissioners of participating 

countries, this is not immediately clear. Please modify so that it is clear the text refers 

to Commissioners of participating countries.  
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 Consider presenting the privileges and advantages foreseen for Commissioners of 

Participating countries here for flow of text i.e. 6.1 relative to visas, residence and 

work permits; 6.2 concerning customs facilitation and 6.3 concerning taxation. 

 On a separate note, this chapter should also mention that the Royal Thai Government 

will appoint a Commissioner as its official representative of the Expo, in accordance 

with Article 12 of the 1928 Paris Convention, to represent the Royal Thai 

Government for all purposes in connection with the Convention and in all matters 

concerning Expo 2029 Korat, facilitating cooperation between Thailand, the BIE and 

all official participants in the Expo, and ensuring commitments taken vis-à-vis the BIE 

and official participants are duly honoured.  

 

 

Reference: p.327 

 
 
Comments: 
 

 While Exhibition Organiser is illustrated in the graph, it has not been described in 
this chapter. Please provide a description : what legal entity is it? Has it already been 
established? Please provide such information.  

 

 The relation between the Commissioner of the Expo and the Exhibition Organiser on 
the graph needs to be clarified. The graph seems to indicate a vertical relationship, but 
the Commissioner, who is the official government representative of the inviting 
government, is not meant to be above the Expo organiser hierarchically. 

 

 The Commissioner’s relation with AIPH “Committee” is unclear. 
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 Reference to “BIE Committee” is inaccurate. 
 

 Which department shall deal with theme & contents ? What about the events 
programme ? 

 
 -General Regulations and Participation Contract are missing.  
 

Chapter 15 Promotion and Marketing strategies. 

 This chapter contains elements relative to communication as well as to attracting revenues. 

 The content concerning communication should be part of a separate chapter dedicated to the 

Communications strategy. (to attract visitors, participating countries, 

sponsors/partnerships, …)  

 The promotion and marketing elements concerning the Organisers strategy for operating 

revenue should be part of the commercialisation strategy. 

 

Chapter 16 Partnership and sponsorship 

 Content should fall under commercialisation plan/strategy. 

 

Chapter 17 Government support for the Expo 

 Content fits in with legal matters chapter 1. 

 

Chapter 18 Post Expo concept 

 In terms of structure, this would fall under a chapter dedicated to Legacy which would 

follow the chapter dedicated to the masterplan. 

 

Chapter 19 Community Engagement 

 Content appropriate for proposed introduction as it refers to the support of the community 

for the Expo as well as the impact the Expo would have on the local community. 



 

 

 
 

PROPOSED TABLE OF CONTENTS FOR RECOGNITION DOCUMENT  
INTERNATIONAL HORTICULTURAL EXPO 2029 KORAT THAILAND 

 
INTRODUCTION 

A general presentation of the project comprising: 
• Name, category, duration 
• (Idea and vision) 
• Objectives  
• Organisation and previous experience 
• Chapter 19 community engagement would fit in well in the 

introductory chapter as it refers to the support of the 
community for the Expo as well as the impact the Expo would 
have on the local community.  
 

I. LEGAL MATTERS AND GOVERNANCE OF THE EXPO 
• Government support or the Expo 
• Legal matters (chapter 14) 

 
II. THEME & CONTENTS 

• Definition of theme and sub themes 
• Organisers contribution to the theme : gardens and pavilions 

of the Organiser which portray the theme/subthemes 
• Seminars/workshops on the theme 
• Cultural and events programme. 

 
III. HOST CITY 

• Accessibility (chapter 12: transportation - subchapters 1, 2, 3 
and 4) 

• Hosting capacity (chapter 12: accommodation – subchapter 
5) 
 

IV. MASTERPLAN 
• Location of exhibition site in relation to host city (size to be 

indicated) 
• Transport connections  



 

Bureau International des Expositions 2 

• Architectural presentation showing how the complete site 
layout as projected 

• Locations of international pavilions, F&B and commercial 
facilities, public realm, rest areas, event venues, information 
points, first aid, lost and found, main entrances, main 
pathways and secondary pathways to understand visitor 
flows 
 

V. LEGACY 
• Post Expo concept (chapter 18) 
• Intangible legacy (chapter 13: 4.1.1 Social legacy & 4.1.2 

sustainable legacy) 
 

VI. FINANCIAL PLAN 
• Capital expenses and funding 
• Operating expenses and revenues (Ch 13: estimated revenue, 

operating cost, funding, benefits) 
 

VII. COMMERCIALISATION 
• Ticketing strategy (visitors) 
• Sponsorship (chapter 16) 

 
VIII. COMMUNICATION 

• Promotion and marketing strategies (chapter 15) 
NB: There is a distinction between the communication 
strategy whose objective is to attract the targeted number of 
visitors, participants, sponsors… and the commercialisation 
strategy whose objective is to achieve the projected revenue. 
 

IX. REGULATIONS 
• General Regulations 
• Participation Contract 
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TABLE OF CONTENTS 
CURRENT PROPOSED 
Prologue  
Ch 1: Name and date of the Expo Introduction 
Ch 2: Host city and its advantages Ch. 3 Host city 
Ch 3: Organisation and previous experiences Introduction 
Ch 4: Idea and vision Introduction 
Ch 5: Theme Ch 2: Theme and Contents 
Ch 6: Masterplan Ch 4: Masterplan 
Ch 7: Timeline Ch 5: Legacy (at the end of the chapter) 
Ch 8: Participants Ch 4: Masterplan 
Ch 9: International Competitions Ch 2: Theme and contents 
Ch 10: Event Programme Ch 2: Theme and contents 
Ch 11: Visitors Forecast and peak period Ch 4: Masterplan  

Ticketing revenue forecast Ch 6: Commercialisation 
Ch 12: Transportation and Accommodation Ch 3: Host city (accessibility and hosting 

capacity) 
Ch 13: Business plan 
and financial plan 

1,2,3 & 4 Ch 6: financial plan 
4.1.1 & 4.1.2. Ch 5: legacy 
4.2 Introduction 

Ch 14: Legal Matters Ch 1: Legal matters and governance of the 
Expo 

Ch 15: Promotion and Marketing Strategies Ch 8: Communication 
Ch 16: Partnership and Sponsorship Ch 7: Commercialisation 
Ch 17: Government support for the Expo Ch 1: Legal matters and governance of the 

Expo 
Ch 18: Post Expo Concept Ch 5: Legacy  
Ch 19: Community Engagement Introduction 
Epilogue  

 
 

 

* * * * * * 



 

 

 
 
 
 
MODEL GENERAL REGULATIONS  
For International Registered Exhibitions 
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MODEL GENERAL REGULATIONS FOR INTERNATIONAL 
REGISTERED EXHIBITIONS 

 
AS DEFINED IN THE AMENDMENT OF 31 MAY 1988 TO THE 
CONVENTION OF 1928 ON INTERNATIONAL EXHIBITIONS 
 
PART I - GENERAL PROVISIONS 

 

ARTICLE 1 – Title, Theme and Category 

An international registered exhibition shall be held in …………… 

The title of this exhibition shall be …………… 

The theme of this exhibition will be …………… 

The definition of the theme of the exhibition, as well as the details of its 
development will be specified in Special Regulation No. 1 as stipulated in Article 
34 herein. 

Following an enquiry held from …………… to …………………….. the Bureau International 
des Expositions has registered this exhibition at its ………….. session of …………… in 
accordance with the provisions of the Paris Convention of November 22nd, 1928 
on international exhibitions, as amended (hereafter referred to as the Convention). 

 

ARTICLE 2 - Site 

The exhibition, which will cover an area of approximately ………… hectares, of which 
......... shall be for exhibition areas and other activities, shall be located at ………1 

A detailed description of the site has to be included in this article. 

 

ARTICLE 3 - Duration 

The exhibition shall open on …………… and shall be closed definitely on …………… 

In the event of one or more visiting days being organised before the official 
opening date, for special categories of guests such as press representatives, the 
dates for these shall be fixed with the agreement of the Steering Committee of the 
College of Commissioners General. 

 
 
1 City, Region and Country and a general description of the location 
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PART II - GOVERNMENT AUTHORITIES IN THE ORGANISING 
STATE 
 

ARTICLE 4 - Government authority responsible for the exhibition 

The exhibition shall be under the authority of the Prime Minister/Minister …………… 
member of the signatory government of the modified Convention of November 
22nd, 1928, who shall be responsible for preparing or undertaking the legal, 
financial and other measures necessary to ensure the success and prestige of the 
exhibition. The Prime Minister/Minister shall exercise his authority and his control 
over the exhibition through the Commissioner General of the exhibition. 

 

ARTICLE 5 - The Commissioner General of the exhibition 

By ……………2 of the …………… Mr /Mrs …………… has been appointed Commissioner 
General of the exhibition. 

The Commissioner General of the Exhibition shall represent the government in all 
matters related to the exhibition. He/She shall be responsible for ensuring that the 
commitments taken vis-à-vis the BIE and the participants are duly honoured. 
He/She shall ensure that the programme of work is respected and that the general 
provisions of the General Regulations and Special Regulations are carried out. 
He/She shall exercise disciplinary powers over the exhibition, and, in this capacity, 
he is authorised to suspend or stop any activity, and to effect at any time the 
withdrawal of items of whatever origin which are incompatible with the proper 
standing of the exhibition and which are likely to be a risk or liability. If the 
Organiser or the Commissioner General of section should contest the decision of 
the Commissioner General of the Exhibition, the provisions set out in Article 10, 
which the parties have promised to respect, shall be applied. This appeal has the 
effect of putting the decision in abeyance except where a matter of security is in 
question. 

He/She can, under his own responsibility, delegate the exercise of his powers to 
his co-workers. 

The Commissioner General of the Exhibition may not carry out any function or 
mission on the Organiser's behalf, unless these functions, in law and in fact, are 
purely disinterested and non-profit making. 

 

 
 
2 Designation of the document, of its author and indication of its date 
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ARTICLE 6 - Relationship between the Commissioner General of the 

exhibition and the Bureau International des Expositions (hereafter 

called the BIE) 

The Commissioner General of the exhibition shall communicate to the BIE as soon 
as he/she receives such information, the decisions taken by Governments 
regarding their participation, and more particularly the documents wherein 
Governments notify the Commissioner General of their acceptance, the 
nomination of Commissioners General of national sections, sites selected by 
participating countries etc. and, as soon as they have been signed, the 
Participation Contracts. 

He/She shall submit to the BIE, within the periods specified in Article 34, 
hereunder, the texts of the Special Regulations. He/She shall keep the BIE fully 
informed, chiefly by reporting at each of its sessions, of all developments and 
progress relating to the preparation of the exhibition. He/She shall ensure that the 
use of the symbols of the Expos and of the BIE complies with the regulations laid 
down by the BIE. 3  He shall welcome and assist the delegates sent by the BIE on 
official missions to the exhibition. 

He/She shall ensure that the Organiser indicates by all suitable means and 
particularly by mentioning it on all documents, that the exhibition has been 
registered by the BIE in accordance with the regulations laid down by the BIE4. 

He/She shall communicate to the BIE, in due time and for the information of the 
participants, the legislative, statutory or other texts adopted by the organising 
State and local public Authorities, in order to facilitate the participation of foreign 
States and ensure the success of the exhibition. 

He/She shall agree with the BIE on the methods and procedures by which the 
percentage of 2 %, in accordance with the BIE regulations, of the total receipts 
deriving from gross ticket sales is to be paid to the BIE, (hereinafter referred to as 
"Royalty on Gate Money"). The amount of the gate money should under no 
circumstances be inferior to that foreseen as compensation for the cancellation 
of an exhibition as stipulated under Article 38 of the present Regulation. 

 
ARTICLE 7 - College of Commissioners General /Steering Committee 

At the earliest possible opportunity, the Commissioner General of the Exhibition 
shall convene a meeting of Commissioners General of sections representing the 
participating countries to nominate a Chairperson and a Steering Committee to 
represent them, to consider matters of mutual interest, and to exercise the powers 

 
 
3 Notably the “Regulations related to the Visual and Brand Identity of the Bureau International des 
Expositions and of the Exhibitions subject to the 1928 Convention” approved by the 161st session of 
the General Assembly of the BIE held on 13th and 14th June 2017 
4 Idem 
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laid down in Article 10 hereunder5. When the number of States officially 
participating doubles after the elections, the elections shall be considered no 
longer valid, and new elections shall be held. 

Should the Chairperson of the Steering Committee be prevented for any reason 
from fulfilling his responsibilities, he/she shall delegate his/her powers to another 
member of the Steering Committee. 

 
ARTICLE 8 - Exhibition Organiser 

In accordance with ……………6 of …………… and having regard to the authority of the 
Commissioner General of the Exhibition the preparation, organisation, operation 
and management of the exhibition shall be the responsibility of …………….7 
hereinafter referred to as the Organiser. 

The Commissioner General of the exhibition shall communicate to the BIE, for the 
information of the participants and the formal records of the Bureau, the 
constitutional proceedings and composition of the bodies directing the 
exhibition/the Organiser, as well as the basic terms of the guarantees, benefits or 
constraints arising from the conventions signed by ……………8 with the State and, if 
the case arises, other public authorities. 

 

PART III - OFFICIAL PARTICIPANTS 
 

ARTICLE 9 

A. The Government of any nation participating in an international registered 
exhibition shall be represented by a Commissioner General of section 
accredited to ....... (name of the organising State). Any participating international 
organisation may also appoint a Commissioner General of section. 

The Participation Contract shall be signed by the Commissioner General of 
section and9 

- the Commissioner General of the exhibition, 

- the Organiser, with the counter signature of the Commissioner General of 
the exhibition. 

The Commissioner General of section is solely responsible for the 
organisation and operation of his national section, which includes all the 
exhibitors and the managers of the commercial activities referred to in 

 
 
5 The General Regulations covering each exhibition must indicate how the predominance of the BIE 

Member States will be ensured within the Steering Committee of the College of Commissioners 
General. 

6 Designation of the document of its author and indication of its date 
7 Name of the Organiser 
8 Name of the Organiser 
9 Select one or other wording 
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Chapter III of Section IV hereunder, but not the concessionaires referred to in 
Section V. 

The Commissioner General of section shall guarantee that the members of 
his/her national section will abide by the regulations issued by the Organiser 
and approved by the BIE. 

In order to enable the Commissioner General of section to carry out his 
responsibilities, he shall be entitled to the advantages listed in Special 
Regulation No. 12, referred to in Article 34. 

The personnel of the foreign national sections shall benefit from the 
accommodation facilities listed in Special Regulation No. 6, referred to in 
Article 34. 

 
B. All official participants shall abide by the same rules as regards both their 

rights and obligations. 

The Organiser will permit no other variations whatsoever except as specifically 
identified below. 

More favourable financial terms may however be offered by the Organiser to 
those official participants within the categories hereinafter specified: 

a.  

b. 10 

These terms should be explicitly included in the Participation Contract 
submitted to the BIE for these States or international organisations. 

 
ARTICLE 10 - Settlement of Disputes 

Any disputes between an official participant and, either another official 
participant, or the Organiser, will be settled in the following manner: 

 
1. If the dispute concerns the interpretation of the present General Regulations, 

the Special Regulations or the Participation Contract, considered in the light of 
the Convention or the compulsory rules of the BIE, the Steering Committee of 
the College of Commissioners General will be arbitrator after having, if the case 
arises, sought the opinion of the President of the BIE who, with the assistance 
of the Vice-President(s) concerned and the Secretary General, will make a 
recommendation. The Commissioner General of the exhibition or the Organiser 
may also seek the above-mentioned opinion. This decision of the Steering 

 
 
10 The terms may include, among others: 

a) the rent charged for the modules; 
b) the charges for general services described in article... 
c) the charges for commercial activities described in article ... 
d) ............ 
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Committee is immediately applicable and without recourse. During its next 
session the General Assembly of the BIE will make known whether it approves 
the interpretation of the Steering Committee of the College of Commissioners 
General, which will thus constitute a precedent applicable to similar future 
cases; otherwise, it will indicate the interpretation which should have been 
given. 

2. If the dispute concerns products exhibited, the Steering Committee will inform 
the College of Commissioners General, according to paragraph 3 of clause 19 
of the Convention. 

3. If the case must be resolved by the Commissioner General of the exhibition 
according to the provisions of these General Regulations, any party may 
demand that advice of the Steering Committee be sought beforehand. 

4. For any other dispute each party can demand arbitration: 

- in the first instance, from the Commissioner General of the exhibition 
alone; 

- in the second instance, from the said Commissioner General deciding after 
consultation with the Steering Committee of the College of Commissioners 
General; 

- in the third instance, from the Steering Committee of the College of 
Commissioners General. 

The decision will be made at the highest level requested by any/either of the 
parties. 

5. The above-mentioned rulings must be made within ten days. Otherwise, the 
dispute - if it comes under points 1, 3 or 4 above - will be brought before the 
College of Commissioners General, which will decide within five days. 

6. Otherwise, the request of the party which raised the dispute will be considered 
unjustified. 

 
PART IV - GENERAL CONDITIONS OF PARTICIPATION 
 

CHAPTER I - ADMISSION 
 

ARTICLE 11 - Admission of items and exhibition material 

Only those items and exhibition material which relate to the theme as described 
in Article 1, and included in the appended list, shall be admitted to the exhibition. 

The origin of these products shall be governed by the provisions of Article 19 of 
the Convention. 

The procedure for compliance with the theme of the exhibition shall be described 
in the Special Regulation No. 1, referred to in Article 34. 
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ARTICLE 12 - Admission of participants 

The exhibitors in national sections shall be selected by the Commissioner General 
of section and come under his/her sole authority. 

Exhibitors who do not come under any section shall deal directly with the 
Organiser, who shall inform the Government of the State of origin of the exhibitor 
concerned of their intention as soon as contact is established with such 
exhibitors. 

 
ARTICLE 13 - Exhibition pavilions 

There shall be the following categories of exhibition pavilions11: 

a. Theme pavilions devoted to the theme of the Exhibition under the 
responsibility of the Organiser; 

b. Best Practice Area dedicated to the presentation of outstanding achievements, 
innovations or best practices in relation to the theme; 

c. National Pavilions and pavilions of International Organisations; 

d. Multinational or joint pavilions for countries with the following characteristics: 

e. Corporate pavilions; 

f. Pavilions of non-governmental organisations whose mission is closely linked 
to the theme of the Exhibition; 

g. Separate pavilions for exhibitors from several different national sections 
grouped together through their cultural, ethical, economic or financial links12. 
Any exhibitor in such pavilions is subject to the authority of the Commissioner 
General of section representing the State of which he/she is a citizen. 

h. Any other types of pavilions in conformity with the Convention and the 
regulations approved by the BIE 

 

CHAPTER II - SITES - INSTALLATIONS - CHARGES 
 
ARTICLE 14 - Exhibition Spaces 

The total usable space which is placed at the disposition of the foreign national 
sections shall be at least equal to the space allocated to the section of the 
organising state. If, however, this space has not been fully allocated ...... months 

 
 
11 The list shall be drawn up by the Organiser, taking account of the provisions of the Convention as 

well as the category and nature of the exhibition. It may be indicated which pavilions are self-build 
and which are built by the Organiser and rented to Participants. 

12  E.g. exhibitors representing multinational firms, organisations of different nationalities pursuing 
similar aims… 
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before the opening of the exhibition, the Organiser shall recover the right to 
dispose freely of the unreserved space. 

The lots required by the official participants to erect their own pavilions shall be 
made available by the Organiser free of charge. 

Confirmation of the allocation of space to official participants shall be subject to 
the approval of the proposed Theme Statement as specified in Special Regulation 
No. 1, referred to in Article 34. 

 

ARTICLE 15 - General services 

The Organiser shall provide at the expense of each participant, the services of gas, 
electricity, telecommunications, water inlets and outlets, garbage removal, etc. 
Rates charged for such services shall conform to local rates. 

Participants shall carry out all the cleaning, maintenance, garbage disposal, and 
other activities ordinarily required for the operation of their exhibition space. 
Should a participant fail to do so, the Organiser is authorised to carry out these 
activities itself and charge all expenses incurred there from. 

The terms for the provision of general services shall be described in Special 
Regulation Nos. 4, 5 and 10, as referred to in Article 34. 

 

ARTICLE 16 - Buildings and installations 

No participant may erect a structure or make alterations within the exhibition 
grounds without the Organiser's prior approval of the project. Earthworks, 
landscaping and generally speaking all improvements around the buildings must 
also be approved in advance by the Organiser. Similarly, improvement plans 
drawn-up by the Organiser may not be modified unless the participants 
concerned are in agreement, or permission has been granted by the Steering 
Committee of the College of Commissioners General. 

Special Regulation No.4, referred to in Article 34, lists references to the 
construction and improvement regulations in force in the locality where the 
exhibition will be held. It also indicates the special conditions which apply within 
the exhibition grounds, taking into account the temporary nature of the buildings 
to be erected and the improvements to be made. In addition, participants may 
request the Commissioner General of the Exhibition to waive the regulations. In 
that event the Commissioner General of the Exhibition shall either decide the 
matter or arrange for the competent authorities to make a decision. 

Special Regulation No. 5, referred to in Article 34, mentions the conditions for the 
installation and operation of any machines, apparatus or equipment which may 
be used by the participants. 
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ARTICLE 17 - Occupation of the exhibition spaces 

Actual construction work shall be completed by ……………, internal conversion and 
finishing work by …………… and the installation of exhibits by …………… 

In order that such a timetable is honoured, exhibition spaces shall be handed over 
to participants on ……………; and the entry of exhibits shall be authorised from 
…………… 

The exhibition spaces allocated to participants must be vacated and restored to 
good condition by …………… at the latest. 

 

ARTICLE 18 - Exhibits 

No exhibit or part thereof may be removed from the exhibition without the 
permission of the Commissioner General of the exhibition. 

If a participant is unable to fulfil his commitments towards the Organiser, the 
Commissioner General of the exhibition may proceed at the closing date of the 
exhibition and at the participant's cost and risk, with the dismantling, removal, 
storage, attachment and sale of the participant's goods located within the 
exhibition grounds, with the exclusion of items considered of national heritage, 
and the amount due to the Organiser of the exhibition shall be deducted from the 
proceeds of such sale. 

 

CHAPTER III - COMMERCIAL ACTIVITIES AND 
MISCELLANEOUS 
 

ARTICLE 19 - General provisions 

Commercial or other activities carried out in the national sections must be 
authorised in accordance with these General Regulations, or by the Participation 
Contract or by the Commissioner General of the exhibition. An official participant 
may avail itself of any special benefits obtained by another official participant. 

Such activities, including those concerning electronic commerce, fall exclusively 
within the jurisdiction of the appropriate Commissioner General of section. If 
these activities give rise to the payment of royalties13, in accordance with the 
terms laid down in the Participation Contract, these royalties shall be collected by 
the Commissioner General of section. 

 
 
13 In that event, the regulations governing the payment of royalties by official participants who are 

members of the BIE must be more favourable than those governing other official participants and 
concessionaires 
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The space devoted to commercial activities and accessible to the public must not 
exceed 20% of the total covered exhibition space in order to ensure that the 
national presentation complies with the provisions in Article 1.1 of the Convention. 

 
ARTICLE 20 - Commercial activities 

In accordance with the conditions set out in Special Regulation No. 9, referred to 
in Article 34, official participants may open restaurants in which the national food 
of their country will principally be served. 

In accordance with the conditions laid down in the said Special Regulation No. 9, 
referred to in Article 34, subject to the Organiser's approval, official participants 
may sell to the public limited types of articles which are truly representative of 
their country. Such articles may be replaced during the course of the exhibition. 
This principle also applies to electronic sales. 

Items exhibited in the national sections, as well as materials used to install 
presentations may be sold ready for delivery after the exhibition closes; by so 
doing the exhibitor shall relinquish his right to the benefit of temporary admission 
in respect of these items and materials and shall be subject to taxation and 
customs regulations14. No dues shall be payable to the Organiser on such sales. 

In the case where the Organiser has granted exclusive commercial rights to 
certain suppliers for the sale of goods or services, these rights must not be allowed 
to hinder the commercial activities of the official participants, whether these 
activities are restaurants, or the sale of articles included in the national sections. 

Concessions made by the Organiser should respect the principle of non-
discrimination between nationals and foreigners; avoid all risk of imbalance 
between the number and nature of concessions, and the eventual number of 
visitors and all excesses of commercialisation leading to alterations in the 
objectives of an international exhibition, as established by the BIE. 

 

ARTICLE 21 - Catering services for own personnel 

Any national section may organise a restaurant and refreshment services for the 
exclusive use of its own personnel. These activities shall not require the payment 
of any dues to the Commissioner General of the exhibition or to the Organiser. 

 

 
 
14 Article 5 of the appendix relating to customs in the 1928 Convention notably stipulates that 

"notwithstanding the re-export obligation provided for at article 4, the re-export of perishable, badly 
damaged or low value goods is not required, providing that in accordance with the customs 
authorities they be subject to the import duty due in the case in point". It would be advisable to 
emphasise to the customs authorities that the term "due in the case in point" means that the duty 
must be paid on the value of the goods at the moment they were cleared through customs, and not 
at the moment duty was suspended. 
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ARTICLE 22 - Distribution of free samples 

Subject to the approval of the Commissioner General of the exhibition, 
Commissioner Generals of section or exhibitors coming under their authority may 
distribute free samples of their products or allow them to be tasted free of charge, 
within their own section. 

 
ARTICLE 23 - Entertainment, special events 

Official participants may arrange shows, special events, presentations or meetings 
related to the theme of the exhibition. 

Conditions in each case shall be agreed mutually between the Commissioner 
General of the exhibition, the Organiser and the Commissioner General of section. 

 
ARTICLE 24 - Publicity 

a. Participants may place signboards, posters, notices, printed matter and similar 
such material on their stands or in their pavilions. 

b. The use of any publicity material outside their stand or pavilion shall be 
subject to the prior approval of the Commissioner General of the exhibition. 
The Commissioner General of the exhibition may require the removal of any 
such signs for which he has not given approval. 

c. Brochures and leaflets can only be distributed within the enclosure of the 
section. 

d. All publicity concerning special events etc. on the site must be authorised by 
the Commissioner General of the exhibition. All noisy advertising is prohibited. 

 

CHAPTER IV - COMMON SERVICES 
 

ARTICLE 25 - Customs regulations 

Special Regulation No. 7 as set out in Article 24, shall determine the appropriate 
customs regulations to be applied, where necessary, to goods and articles of 
foreign origin intended for the exhibition, in accordance with and by making 
reference to Article 16 of the Convention, its appendix concerning Customs 
regulations and the applicable Customs legislation. 

Furthermore, Special Regulation No. 7 shall, in accordance with the Agreement 
signed between the Government of the Host Country and the Bureau International 
des Expositions, provide for the exemption and/or reimbursement of direct and 
indirect domestic taxes such as, but not limited to, Value Added Tax, sales tax, paid 
by Official Participants in their procurement of goods, works and services in the 
host country related to the Exhibition. 
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ARTICLE 26 - Handling and customs operations 

Wording A: 

Exhibitors may carry out freely all handling and customs operations; furthermore, 
the Organiser15 shall provide a service to meet their needs as regards these 
operations on site; the Organiser16 shall inform them of the names of those 
brokers whom he has approved as being competent for this purpose and over 
whom he exercises a control. 

 

Wording B: 

In the interest of good organisation and management on site, and with the 
authorisation of the BIE, a monopoly has been instituted as regards the following 
services: 

…………… 

…………… 

Each exhibitor must handle his own on-site acceptance of goods and the 
reshipment of crates as well as the inspection of their contents. If exhibitors and 
their brokers are not present when the crates arrive within the exhibition grounds, 
the Commissioner General of the exhibition can have them warehoused at the 
expense, risk and perils of the interested party17. 

 

ARTICLE 27 - Insurance 

I. Personal insurance 
 
A. Compulsory insurance required by the law 

 
1. Workman's compensation: 

In accordance with .......18, each Commissioner General of Section must 
insure19 (his/her personnel and the personnel of his/her exhibitors) 
against accidents at work/on site in accordance with the conditions laid 
down in Special Regulation No. 8, referred to in Article 34. 

  

 
 
15 Either or both of these wordings may be used 
16 Either or both of these wordings may be used 
17 This paragraph must always be included, whatever the choice regarding the wordings A, and B 
above 
18 Reference to the law or regulation 
19 Give details required by the national legislation currently in force 
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2. Motor insurance: 

In accordance with ........20, all vehicles belonging to .........21 (a national 
section, its members, its employees, its exhibitors and, more generally, any 
person coming under the authority in any capacity of a Commissioner 
General of section) must be insured against the damage they may cause 
to third parties under the conditions laid down by Special Regulation No. 8, 
referred to in Article 34. 

3. ……………. 

 
B. Compulsory insurance required by this regulation 

 
1. Civil liability: 

The Organiser shall underwrite a group policy covering the risks involving 
his civil responsibility and listed in Special Regulation No. 8 referred to in 
Article 34. This insurance policy, which shall be taken out with the 
underwriter offering the most favourable terms, shall come into force on 
…………… and expire on …………… 

- variant a: All official participants shall benefit from the insurance 
provided by this group policy free of charge. The insurance policy shall 
take effect from the date the participation contract comes into force. 

- variant b: All official participants may choose whether to take out 
coverage from this group policy or to provide evidence that they have 
taken out a policy with another insurance company approved by the 
Commissioner General of the exhibition covering the same risks. 

- variant c: In accordance with the decision of the BIE dated ........, all 
official participants are requested to take out coverage under this group 
policy. The costs incurred being determined on a pro-rata calculation 
of the square metres occupied by the exhibitor. 

 
II. Insurance of goods22 
 

A. Goods belonging to the government of the host State or the Organiser 

Subscription to any insurance against theft, deterioration or destruction of 
such goods (buildings, furnishings, equipment and other items), shall be 
the sole responsibility of the owner, and may not be passed on to an official 

 
 
20 Reference to the law or regulation 
21 Give details required by the national legislation currently in force 
22 Where it seems advisable, a distinction may be made in the provisions governing the insurance of 

goods, between goods on the exhibition site and goods in transit to or from the exhibition. Where 
such a distinction is made, the mutual waiver of recourse, in particular, shall apply only to goods on 
the exhibition site. 
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participant in the form of a surcharge on the rent payable, even if the 
official participant uses these goods on a permanent or temporary basis.23 

 
B. Goods belonging to official participants 

Insurance of goods (buildings, furnishings, equipment, personal property 
and other such items) against the risks of theft, deterioration or destruction 
of these goods, shall be the sole responsibility of the owner of these goods. 

(Optional wording: the Organiser has taken out with the insurance company 
offering the most favourable terms, a group policy against the risks covered 
under this heading and listed in Special Regulation No. 8 referred to in 
Article 34. This policy shall take effect on …………… and shall expire on 
……………. All official participants may take out coverage under this policy). 

 
C. The Commissioner General of the exhibition, the Organiser, the 

Commissioner General of section and their exhibitors mutually waive any 
claim which they may be entitled to make against each other as a result of 
material damage caused by fire or other casualty. Such a claim would not 
be waived in the case of foul play. 

This waiver should take effect automatically for each Commissioner 
General of section as from the date his Participation Contract enters into 
force. All contracts relating to the insurance of buildings, furnishings, 
equipment and any other items belonging to the persons mentioned in the 
previous paragraph, whether they take the form of a contract of adhesion 
to a group policy or of a separate policy, must explicitly mention this waiver, 
which shall also be mentioned in the Participation Contract. 

 
III. Other (optional) insurances 

 
The Organiser can provide assistance to participants who wish to take out 
insurance against the following risks: 

1 …………… 

2 ……………  

 

ARTICLE 28 - Security 

In accordance with the conditions laid down in Special Regulation No. 10 referred 
to in Article 34, the Organiser shall set up an overall security system to maintain 
peace and security, to deter violations of the law and to enforce the regulations. 

 

 
 
23 An exception can be made to this rule with regard to the multinational pavilions constructed, in a 
World Expo, by the Organiser for the benefit of the States which can not build their own national 
pavilion 



 

Bureau International des Expositions 15 

Commissioners General of Section may, under the conditions laid down in the 
Special Regulation mentioned above, organise special surveillance of their 
respective sections. 

 

ARTICLE 29 - Catalogue 

1. Each participant shall cooperate with the Organiser as regards all publication, 
production and communication for the promotion of the exhibition. The 
contents of such material must have received the approval of the 
Commissioner General of section concerned. 

2. The Commissioner General of each section shall be entitled to have printed 
and published, at his own expense, an official catalogue of the items on display 
in his/her section. 

 

ARTICLE 30 - Admissions to the site 

a. The conditions of admission are laid down by Special Regulation No. 13 
referred to in Article 34. 

b. The Commissioner General of the exhibition (the Organiser, with the agreement 
of the Commissioner General of the exhibition) shall determine the entrance 
fees for the exhibition. 

c. No other entrance fee may be charged inside the exhibition, without the 
approval of the BIE. 

d.  Complimentary tickets, accreditation cards or passes for official and non-
official participants, exhibitors, concessionaires, their personnel and their 
vehicles, shall be issued in accordance with the conditions laid down in the 
Special Regulation No. 13 mentioned above. 

 

CHAPTER V - PATENT RIGHTS AND COPY RIGHTS 
 

ARTICLE 31 - General regulations 

Special Regulation No. 11, referred to in Article 34, on the protection of patent 
rights and copyrights shall specify: 

- the position of (name of the host State) with regard to: 

• Berne Convention of October 9th, 1886 on the Protection of Works of Art 
and Literature; 

• Geneva Convention of September 6th, 1952 on Author's Rights; 

• Paris Convention of March 20th, 1883 on the Protection of Industrial 
Property. 

- the references of applicable laws in (name of the host State); 
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- special measures taken regarding the …………… exhibition (if any). 

 

Security personnel shall be instructed not to allow anyone to draw, copy, measure, 
photograph, cast etc. with a profit-making aim, items on display in the exhibition 
without the written permission of the exhibitor. 

 
ARTICLE 32 - Photographic or other views of the exhibition 

The reproduction and sale of views of the pavilions of each official participant 
must be approved by the Commissioner General of the section concerned. 
However, the Organiser reserves the right to authorise the reproduction and sale 
of photographic or other views of the exhibition. Participants may not object to 
such reproduction or sale. 

 

CHAPTER VI - AWARDS 
 

ARTICLE 33 - Awards (optional) 

In accordance with Articles 23 and 24 of the Convention, the judging and ranking 
in order of merit of the exhibitions of the national sections shall be entrusted to 
one or more international juries whose rules of operation shall be laid down in 
Special Regulation No. 14, referred to in Article 34. 

If a national section has decided not to take part in the competition, the 
Commissioner General of the section shall inform the Commissioner General of 
the exhibition to this effect. 

 

CHAPTER VII - SPECIAL REGULATIONS 
 

ARTICLE 34 - List of regulations and time schedules 

The host government shall submit to the BIE for approval, the drafts of the Special 
Regulations. These regulations shall, in particular, concern: 

 
1. the definition of the theme of the exhibition and the means of its 

implementation by the Organiser and the participants; 

2. the conditions for the participation of States, international organisations and 
private exhibitors; 

3. the rules for the functioning of the Steering Committee of the College of 
Commissioners General; 

4. the rules concerning construction or improvements, and fire protection; 
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5. the rules concerning the installation and operation of machines, apparatus 
and equipment of all types; 

6. the accommodation facilities for the personnel of the official participants; 

7. the regulations governing customs and handling, and any particular rates and 
charges; 

8. insurance; 

9. the conditions under which official participants may operate restaurants or 
carry out sales; 

10. the provision of general services: 

- health and hygiene 
- surveillance and security 
- the distribution of water, gas, electricity, heating, air-conditioning, etc. 
- telecommunications 

11. the protection of patent rights and copyrights. This regulation must specify 
that each Commissioner General of section shall have free non-lucrative use 
of the title, logo and other attributes for the exhibition; 

12. the privileges and advantages of Commissioner Generals of section and of 
their staff; 

13. the regulations governing admissions. This regulation must in particular 
specify the facilities granted to the Commissioner General of section; 

14. the conditions governing the attributing of awards, if any. 

 
The above Special Regulations numbered 1 to 10 inclusive shall be submitted at 
least three years (3 years) before the date of the opening of the exhibition. Those 
regulations mentioned under 11 to 14 inclusive shall be submitted at the latest 
eighteen months (18 months) prior to the opening of the exhibition. 

These Special Regulations shall be communicated to the Steering Committee of 
the College of Commissioners General as soon as it has been formed. The Steering 
Committee will study them and inform the BIE of its observations. 

All other directives which the Organiser may lay down for the requirements of the 
exhibition shall come into force only after being examined by the Steering 
Committee of the College of Commissioners General. 

Notwithstanding the time scale established for the approval of these Special 
Regulations, the organising committee shall make available early guidelines on 
costs or provisions necessary in assessing the financial implications of 
participation. 
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PART V – SPECIAL CONDITIONS FOR CONCESSIONAIRES 
 

ARTICLE 35 

The above provisions apply to concessionaires with the exception of those which 
only concern official participants and which are the following: 

- Article 6, 7, 9 and 10; 

- Chapter I of Section IV; 

- Article 14; 

- Chapter III of Section IV, with the exception of Article 24; 

- Chapters IV, with the exception of article 27, II, C and VI of Section IV; 

- the Special Regulations referred to in Article 34 under the numbers 1, 3, 6, 
7, 9, 10, 12 and 14. 

The other conditions for participation shall be laid down in the participation 
contract. They shall comply with the provisions of Articles 17, 18 and 19 of the 
Convention. 

 

ARTICLE 36 

Natural or legal persons whose countries are officially participating in the 
exhibition shall only be admitted as concessionaires’ subject to the agreement of 
the Commissioner General of section of their country of origin, who may establish 
special conditions for their admission. 

 

PART VI - INDEMNITIES IN CASE OF CANCELLATION OF THE 
EXHIBITION 
 

ARTICLE 37 

In the event of the renunciation of organising a registered exhibition, the Organiser 
must compensate those countries who have accepted to participate, for expenses 
incurred and duly justified arising directly from their participation in the 
exhibition. 

Nevertheless, no compensation shall be due if the cancellation is caused by "force 
majeure" due to a natural disaster considered as such by the General Assembly 
on the recommendation of the Executive Committee. 

Indemnities shall be set by the General Assembly, whose decision will be final, on 
the proposition of the Executive Committee which will have overseen the claim 
with the documents and evidence supplied by the host State, the Organiser and 
all other parties involved. 
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ARTICLE 38 

Moreover, the Organiser must compensate the BIE for the loss corresponding to 
the percentage of gate money for an amount established by the General Assembly 
according to the proposition of the Administration and Budget Committee. 

 

ARTICLE 39 

The Organiser should undertake to fulfil the obligations defined by articles 37 and 
38 which shall be guaranteed by the State demanding the registration of the 
exhibition. 

The maximum amount of these indemnities shall be set before the registration by 
an agreement between, on the one hand the BIE, on the other hand the Organiser 
and the host State. 

These engagements shall form a part of the required documentation for 
registration. 

 
* * * * * * 

 



 

 

 
 
 
 
MODEL PARTICIPATION CONTRACT 
For International Registered Exhibitions 
(Official Participants) 
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REGISTERED EXHIBITION 
MODEL PARTICIPATION CONTRACT 
 
OFFICIAL PARTICIPANT 

 
 

Between, 

- ……………1 , represented by Mr/Mrs ……………2 , Commissioner General, hereinafter 
called “The Participant”, 

on the one hand, and 

- variant I: ………….3, represented by Mr/Mrs ……………2, Commissioner General of the 
Exhibition, 

- variant II: …………..4, hereinafter called “The Organiser”, represented by Mr/Mrs 
…………..2 with the countersignature of the Commissioner of the Exhibition 
represented by Mr/Mrs …………....2,  

on the other hand, it has been agreed as follows: 

 

TITLE I – GENERAL PROVISIONS 
 

ARTICLE 1 

The object of the present contract is to establish the terms on which ……………1 will 
take part in the ……………..5 Exhibition . 

The Model General Regulations and Special Regulations of this Exhibition, as they 
have been or will be approved by the BIE, are acknowledged as an integral part of 
the present contract and are binding for the contracting parties. 

The parties acknowledge the authority of the Commissioner General of the 
Exhibition of …….4 as it is defined in the Convention of November 22nd, 1928 as 
amended and, in the rules, approved by the BIE especially Article 5 of the Model 
General Regulations. 

 

  

 
 
1 Name of State 
2 Name and title 
3 Name of Host State 
4 Name and/or corporate identity of the Organiser 
5 Title of Exhibition 
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TITLE II – THE PARTICIPANT’S EXHIBIT 
 

ARTICLE 2 

The Organiser places at the disposal of the Participant, which hereby accepts, the 
space designated on the plan annexed to the contract and made up as follows: 

…………… covered space(s), of ………. square _____, free of rent6  

…………… covered space(s), of ………. square _____, at a rental of ......................7 

…………… open space(s), of ………. square _____, free of rent6 

…………… open space(s), of ………. square _____, at a rental of ........................7 

 
This space will be at the disposal of the Participant at the latest on .............................. 

The structure and condition of the covered and open spaces placed at the 
Participant’s disposal are described in the Special Regulations designated …………… 
in Article 34 of the Model General Regulations8 . 

The Participant shall be responsible for the furnishing, the maintenance and the 
cleaning of the space(s) at its disposal. 

Rent payable shall be paid on the following conditions: 

………………………………………………………………………………………………………………………………………… 

 

ARTICLE 3 

The Organiser shall provide the Participant with the services set out in the Special 
Regulations designated …………….9 in Article 34 of the Model General Regulations at 
the rate and on the following terms: 

- variant A: set out hereunder, 

- variant B: mentioned in said special regulations 

 
  

 
 
6 This provision is optional; furthermore the surface granted rent free may be made to bear some 
relation to the surface for which rent is payable; finally, if space is given rent free for a definite purpose 
(e.g. for national restaurants), the paragraph will be continued with the following: “of which … square… 
to be used for (nature of use)” 
7 Total rent or rent per square meter 
8 These are the Special Regulations governing construction and the use of machines and equipment 

necessary for construction. If this Special Regulation has not been established together with the 
Participation Contract, indications sufficiently describing the characteristics of these spaces must be 
included in the contract 

9 Special Regulation governing the supply and conditions for use of water, gas, electricity and heating 
and air conditioning; Special Regulation governing hygiene and cleanliness, special regulation 
governing the organisation of surveillance and security 
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ARTICLE 4 

The Organiser will communicate to the Participant the laws and regulations 
…………….10 applicable to it by virtue of its participation in this Exhibition according 
to the following procedure(s): 

…………………………………………………………………………………… 

Upon request of the Organiser, the Participant will provide the Organiser with all 
useful information, in particular information concerning the number and the 
professions of the personnel which the Participant intends to bring in order to 
prepare and carry out its participation and concerning the property and items 
which it intends to import for the purpose of its exhibit. 

This exchange of information constitutes mutual assistance tending to facilitate 
the success of the Exhibition and of each national presentation. 

 
ARTICLE 5 

The Participant shall be solely responsible for the choice and installation of 
exhibitors in: 

- variant A: its national section 11 

- variant B: its national presentation 12 

as well as for the choice of all persons exercising an activity: 

- variant A: within that section 

- variant B: in connection with that presentation 

 
The Participant undertakes that its own personnel, on the one hand, and the 
persons mentioned above, as well as their agents, on the other hand, shall comply 
with the present contract as well as with the regulations of the Exhibition and the 
instructions which the Organiser may give, with the approval of the Commissioner 
General of the Exhibition, within the limits of its prerogatives. 

The Organiser undertakes not to communicate with the persons mentioned in the 
previous paragraph except through the Participant. 

 

  

 
 
10 Enumerate the competent authorities: State, City… 
11 If the Exhibition is made up, in so far as foreign participants are concerned, entirely of national 
sections. 
12 If the Exhibition is made up, in so far as foreign participants are concerned, of exhibits centred on a 

theme and/or an international pavilion, with or without national sections. 
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ARTICLE 6 

The Participant undertakes: 

- to keep its space open to visitors during opening hours of the Exhibition. 

- to let the Organiser install, maintain and repair, within the premises at the 
Participant’s disposal, all equipment or fittings necessary for the proper 
functioning of the Exhibition. 

- to return no later than on …………… all space made available to it, both covered 
and open, in the same condition as when it received such spaces, except if 
otherwise contractually agreed upon. 

Should the Participant not fulfil the above obligation, the Commissioner General 
of the Exhibition shall be subrogated to the Organiser’s rights, under the terms of 
Article 18 of the Model General Regulations. 

 

TITLE III – COMMERCIAL ACTIVITIES OF THE PARTICIPANTS 
 

ARTICLE 7 

The space devoted to commercial activities and accessible to the public must not 
exceed ……….. % of the total covered exhibition space in conformity with Article 19, 
paragraph 3 of the General Regulations. 

 

ARTICLE 8 

The Participant may establish, within the area designated for commercial facilities, 
a restaurant open to all, where the cuisine of its country will be served. 

The surface of this restaurant will be included within the exhibition space 
allocated to or rented by the participant. 

The Participant shall pay the Organiser a royalty assessed and payable as follows: 

………………………………………………………………………………………………….. 

As soon as the Organiser has placed the area at the participant’s disposal, the 
Participant may also establish, exclusively for the use of its personnel, a 
restaurant and refreshment service. The operating of such service shall not give 
rise to the payment of any royalty in favour of the Organiser, but the space which 
it occupies shall be included in the space allocated, pursuant to Article 2 above. 

 

ARTICLE 9 

The Participant shall be entitled to sell to the public, limited types of products 
characteristic of its country. The selection of such products shall be made with 
the agreement of the Organiser, with the possibility of changing them during the 
course of the Exhibition. 
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- variant A: Such sales shall not give rise to the payment of any royalty in favour 
of the Organiser. 

- variant B: Such sales shall give rise to the payment of a royalty in favour of the 
Organiser on the following conditions: 

……………………………………………………………………………………. 
- Sales on site 

- Sales via electronic commerce 

 

ARTICLE 10 

If the Participant exercises the option, provided in Article 20 of the Model General 
Regulations, to sell on-site any of the objects or products exhibited, such sales 
shall not give rise to the payment of any royalty in favour of the Organiser. 
However, the Participant shall lose its right to the benefit of temporary admission 
of the objects or products concerned and they shall be subject to taxation and 
customs regulations. 

 

TITLE IV – BENEFITS GRANTED TO THE PARTICIPANTS 
 

ARTICLE 11 

The Commissioner General representing the participating State shall enjoy the 
following advantages and privileges: 

………………………………………………………………………………………………………………………………….. 

 

ARTICLE 12 

According to the existing rules and regulations, the Commissioner General of the 
Government and the Organiser shall ensure that there are no obstacles to the 
entry and stay of the personnel of the Participant. 

The Organiser shall grant the personnel of the Participant the following benefits: 

a. Housing 

b. Protection against health-related risks 

c. Benefits granted to the families of the personnel of the Participant 

d. Other benefits 

 

ARTICLE 13 

The Commissioner General of the Government and the Organiser will deal with the 
relevant governmental authorities so that they will act in a manner consistent with 
the best possible success of the Exhibition, particularly: 
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- By establishing the offices necessary for the performance of customs 
operations in the most convenient places; 

- By facilitating the entry of all goods and items of any type used for the 
presentation of the Participant; 

- By relaxing, if necessary, the import quotas on the products sold in the section 
of the Participant, including its restaurant; 

- By communicating a list of agents approved by the Organiser to deal with 
customs matters on the Participant’s behalf, for a specified charge. 

The Participant is in no way obliged to make use of the firms mentioned above. 

 

ARTICLE 14 

The Organiser will provide the Participant with a list of transport, handling and 
packing firms, of suppliers of products and items, and of contractors of all kinds, 
which are approved by the Organiser and which have undertaken to deal with the 
Participants on fair terms. 

The Participant is in no way obliged to make use of the firms mentioned above. 

The Commissioner General of the Government and the Organiser will deal with the 
transport firms and their organisations for the purpose of obtaining the most 
favourable terms for the Participants. 

 
ARTICLE 15 

In case of a dispute between the Participant and the Organiser, the parties agree 
to seek a settlement through the offices either of the BIE, if the dispute relates to 
the interpretation of the Convention of November 22nd, 1928 as amended or to the 
rules issued by the BIE, or of the College of Commissioners General or of the 
Steering Committee of said College, in any other case. Either party may also avail 
itself of the dispute resolution mechanism provided for under Article 10 of the 
General Regulations. 

The Organiser acting to obtain the payment of a debt due, according to Article 18 
Paragraph 2 of the Model General Regulations, cannot seize objects belonging to 
the participating States and public institutions when these possessions will have 
the character of public property or of national heritage according to the law of the 
concerned member states.   

 

TITLE V – ENTRY INTO FORCE 
 

ARTICLE 16 

- variant I:  The present contract shall enter into force as soon as it has been 
signed by the two Parties. 
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- variant II: The present contract shall enter into force as soon as it has been 
signed by the two Parties and the undertaking annexed to it has been signed 
by the Commissioner General of the Exhibition. 

Should the Contract be signed on different dates, it shall enter into force on the 
latest date of signature. 

All annexes referenced in this contract are hereby made an integral part of this 
contract and will be attached to the contract as soon as the Parties have signed 
them. 

The Contract ends with the full return of the assigned surface area whereby the 
duration of the Contract runs until ……………… (day, month, year) 

Should either of the parties have claims (including financial claims) against the 
other party after the end of the Contract, this shall not release the other party from 
its duty to fulfil the obligations ensuing from that claim. 

IN WITNESS WHEREOF, the parties hereto have signed this contract in                      
duplicate/triplicate (as applicable) in (insert languages if applicable) all texts being 
equally valid. In the event of any divergence of interpretations, the (insert 
language) text shall prevail. (If more than one language is used). Each party shall 
retain one copy. 
 
On behalf of the Government of  
…………………………………. (Country name) 

FOR THE ORGANISER 

Name:  Name:  

Position: Commissioner General of 
Section 

Position:  

Address:  

 

Address:  

Signature:  Signature:  

Date:  Date:  

 
The Commissioner General of ……………... (title of Expo), in respect of the principles 
of the Convention Relating to International Exhibitions of November 22nd, 1928, as 
supplemented and amended, the provisions of the General Regulations of the 
Exhibition, and of the laws and regulations in effect in ………… (name of country) 
guarantees the fulfilment of the obligations and responsibilities of the Organiser 
under this Contract. 

     Commissioner General of Expo …………… 

     Name: 

     Address: 

     Signature: 

     Date: 
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Annexes 

Annex 1: Plan of space allocation to the Participant 

Annex 2: Theme Statement of the Participant 

Annex 3: Commercial Activities (as applicable) 

Annex 4: Programme of Assistance (as applicable) 

Annex 5: Reference costs for participation/Participation cost estimates                  

 

* * * * * * 



 

 

 
 
PROTOCOL  
to amend the Convention signed in Paris 
the 22nd November 1928 relating to  
International Exhibitions 
 
 

  



 

 

PROTOCOL TO AMEND THE CONVENTION SIGNED AT PARIS 
ON THE 22ND OF NOVEMBER 1928 RELATING TO 
INTERNATIONAL EXHIBITIONS 
 

The Parties to the present Convention: 

Considering that the rules and procedures established by the Convention relating 
to International Exhibitions, signed at Paris on the 22nd of November 1928, 
amended and supplemented by the Protocols of the 10th of May 1948 and the 
16th of November 1966 have proved useful and necessary to the organisers of 
exhibitions as well as to participating countries; 

Desirous of adapting to modern conditions the said rules and procedures, 
together with those relating to the organisation responsible for ensuring their 
application and of consolidating these and other provisions in a single instrument 
which will replace the 1928 Convention; 

Have agreed as follows: 

 

ARTICLE I 

The objects of the present Protocol are: 

a. to amend the rules and procedures concerning international exhibitions; 

b. to amend the provisions regarding the operations of the International 
Exhibitions Bureau. 

 

AMENDMENT OF THE CONVENTION ARTICLE II 

The 1928 Convention is further amended by the present Protocol in accordance 
with the aims expressed in Article I. The text of the Convention as so amended is 
set out in the Appendix to the present Protocol of which it forms an integral part. 

 

ARTICLE III 

1. The present Protocol shall remain open for signature by Governments Parties 
to the 1928 Convention at Paris from November 30th, 1972 until November 
29th, 1973 and thereafter shall remain open for accession by them. 

2. Governments Parties to the 1928 Convention may become Parties to the 
present Protocol by: 

a. signature without reservation as to ratification, acceptance or approval; 
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b. signature subject to ratification, acceptance or approval followed by 
ratification, acceptance or approval, or 

c. accession. 

3. Instruments of ratification, acceptance, approval or accession shall be 
deposited with the Government of the French Republic. 

 
ARTICLE IV 

The present Protocol shall enter into force on the date on which twenty-nine States 
shall have become parties to it in accordance with the provisions of Article III. 1 

 

ARTICLE V 

The provisions of the present Protocol shall not apply to the registration of an 
exhibition for which a date has been reserved by the Bureau International des 
Expositions not later than the meeting of the Administrative Council which 
immediately preceded the entry into force of the present Protocol in accordance 
with Article IV above. 

 
ARTICLE VI 

The Government of the French Republic shall inform the Governments of the 
Contracting Parties and also the Bureau International des Expositions of: 

a. signatures made and ratifications, approvals, acceptances and accessions 
deposited in accordance with Article III; 

b. the date on which the present Protocol enters into force in accordance with 
Article IV. 

 

ARTICLE VII 

As soon as the present Protocol enters into force, the Government of the French 
Republic shall cause it to be registered with the Secretariat of the United Nations 
in accordance with Article 102 of the Charter of the United Nations. 

IN WITNESS WHEREOF the undersigned, being duly authorised thereto, have signed 
the present Protocol. 

DONE AT PARIS this 30th day of November 1972 in the French language in a single 
copy which shall be deposited with the Government of the French Republic. The 
French Government shall transmit certified copies to the Governments of all the 
Parties to the 1928 Convention. 

 
 
1 The present Protocol entered into force on the 9th of June 1980. 
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COUNTRY NAME NOTE 
 
For the Government of 
the Republic of Austria  
 

 
Erich BIELKA 
28/09/1973 

 

Subject to ratification 

 
 
For the Government of 
the Kingdom of Belgium 
 
 

 

R. ROTHSCHILD 

R. RAUX  

 

 

Subject to ratification 

 

 
For the Government of 
the People’s Republic of 
Bulgaria  

 

 

E. RAZLOGOV  

 

 

Subject to reservation and 
declaration expressed at the 
moment of signature 

 

 
For the Government of 
the Byelorussian Soviet 
Socialist Republic   

 

 

V. ANICHTCHOUK  

 

 

Subject to reservation 
expressed in the mandates 
and in the declaration 

 
For the Government of  
Canada  

 

 

Claude T. CHARLAND 

 

 

 
For the Government of 
the Socialist Republic of 
Czechoslovakia 

 

  

 

For the Government of 
the Kingdom of Denmark
  

 

Poul ASSAM  

 

 

Subject to ratification 

 

 

For the Government of 
the Republic of Finland 

 

Olle HEROLD  

 

 

Subject to ratification 

 

 

For the Government of 
the French Republic  

 

Christian D’AUMALE  

 

 

For the Government of 
the Federal Republic of 
Germany 

 

S. Von BRAUN  
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COUNTRY NAME NOTE 

 
For the Government of 
the Kingdom of Greece 

 

 
 

 

 

 
For the Government of 
the Republic of Haiti 

 

  

For the Government of 
the People’s Republic of 
Hungary 

 

Laszlo FOLDES  

 

Subject to reservation 
contained in the mandates 

 

 

For the Government of 
the State of Israel  

 

Israël HAVIV  

 

 

Subject to ratification 

 

 

For the Government of 
the Italian Republic 

 

F. MALFATTI  

 

 

Subject to ratification 

 

 

For the Government of 
Japan 

  

 

For the Government of 
the Republic of Lebanon 

  

For the Government of 
the Principality of 
Monaco 

 

Pierre-Louis FALAIZE  

 

Subject to ratification 

 

For the Government of 
the Kingdom of Morocco 

  

 

For the Government of 
the Kingdom of the 
Netherlands 

 

 

J.A. de RANITZ  

 

 

Subject to ratification 
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COUNTRY NAME NOTE 

 
For the Government  of 
the Federal Republic of 
Nigeria 

 

 
 

 

 

For the Government of 
the Kingdom of Norway
  

 

Hersleb VOGT  

 

Subject to ratification 

 

 

For the Government of 
the People’s Republic of 
Poland  

 

 

 

Michata KAJZERA  

 

 

Subject to reservation of 
ratification and under  
reservation expressed in the 
note verbale of November 
30th, 1972 (N° Z-II-OME-
BIE) 

 

 

For the Government of 
the Portuguese Republic 

 

 

 

A. LENCASTRE da VEIGA 

29 November 1973  

 

 

Subject to ratification 

 

 

For the Government of 
the Socialist Republic of 
Rumania  

 

 

 

C. FLITAN 

8 November 1973  

 

 

Subject to reservation of 
ratification and under the 
reservation mentioned in 
the mandates according to 
the provisions of article 34, 
paragraphs 3 and 4 and 
with declaration in article 
35 

 

For the Government of 
Spain  

 

E. de MOTTA y ZAYAS  

 

 

For the Government of 
the Kingdom of Sweden
  

 

D. WINTER  

 

Subject to ratification 

 

For the Government of 
the Swiss Confederation
  

Max TROENDLE  

 

Subject to ratification 
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COUNTRY NAME NOTE 

 
For the Government of 
the Republic of Tunisia
  

 
Abdessalem BEN AYED
  

 

 

 

 
For the Government of 
the Ukrainian Soviet 
Socialist Republic  

 

Alexandre GORDENOK  

 

 

Subject to reservation and 
declaration conveyed at the 
moment of signature 

 
For the Government of 
the United Kingdom of 
Great-Britain and 
Northern Ireland  

 
 

 

D. LOGAN 

F. SEDGWICK-JELL  

 

 

For the Government of 
the United States of 
America  

 

Jack B. KUBISH  

 

Subject to reservation of 
ratification and of the 
declaration mentioned in 
the note verbale N° 201 of 
November 29th, 1972 

 

 

For the Government of 
the Union of Soviet 
Socialist Republics  

 

 

 

Youri BORISSOV  

 

 

Subject to reservation and 
declaration conveyed at the 
moment of signature 
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APPENDIX 

 
CONVENTION 
 
RELATING TO INTERNATIONAL EXHIBITIONS SIGNED AT PARIS 
ON NOVEMBER 22ND, 1928, AND SUPPLEMENTED BY THE 
PROTOCOLS OF MAY 10TH, 1948, NOVEMBER 16TH, 1966, 
NOVEMBER 30TH, 1972 AND THE AMENDMENT OF JUNE 24TH, 
1982 AND THE AMENDMENT OF MAY 31ST, 1988 
 

PART I - DEFINITIONS AND OBJECTIVES 
 

ARTICLE 1 

1. An exhibition is a display which, whatever its title, has as its principal purpose 
the education of the public: it may exhibit the means at man’s disposal for 
meeting the needs of civilisation, or demonstrate the progress achieved in one 
or more branches of human endeavour, or show prospects for the future. 

2. An exhibition is international when more than one State takes part in it. 

3. Participants in an international exhibition comprise on the one hand exhibitors 
of States which are officially represented grouped into national sections, on 
the other hand international organisations or exhibitors from countries which 
are not officially represented and lastly those who are authorised in 
accordance with the regulations of the exhibition to carry on some other 
activity, in particular those granted concessions. 

 

ARTICLE 2 

This Convention applies to all international exhibitions except: 

a.  exhibitions lasting less than three weeks; 

b. fine Arts exhibitions; 

c. exhibitions of an essentially commercial nature. 

"Whatever title may be given to an exhibition by its organisers, this Convention 
recognises a distinction between registered exhibitions and recognised 
exhibitions." 
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PART II – GENERAL CONDITIONS GOVERNING THE 
ORGANISATION OF INTERNATIONAL EXHIBITIONS  
 

ARTICLE 3 

International exhibitions presenting the following features shall be eligible for 
registration by the Bureau International des Expositions referred to in Article 25 
below: 

a. Their duration may not be less than six weeks nor more than six months; 

b. The rules governing the exhibition buildings used by the participating States 
shall be laid down in the general regulations of the exhibition. If a tax is 
chargeable on property under the legislation of the inviting State, the 
organisers shall be responsible for paying it. Only services actually rendered 
in accordance with the regulations approved by the Bureau shall qualify for 
reimbursement; 

c. From January 1st, 1995 the interval between two registered exhibitions shall be 
at least five years; the first exhibition may be held in 1995. The Bureau 
International des Expositions may nevertheless accept a date not more than 
one year earlier than the date resulting from the above provision, to allow 
celebration of a special event of international importance, without however 
altering the five-year interval laid down in the original calendar. 

 

ARTICLE 4 

A. International exhibitions presenting the following features shall be eligible for 
recognition by the Bureau International des Expositions: 

1. their duration may not be less than three weeks nor more than three 
months 

2. they must illustrate a definite theme; 

3. their total surface area must not exceed 25 ha; 

4. they must allocate to the participating States premises constructed by the 
organiser, free of all rents, charges, taxes and expenses other than those 
representing services rendered; the largest space allocated to a State must 
not exceed 1.000 m2. The Bureau International des Expositions may 
however authorise a derogation from the requirement that premises be 
allocated free of charge if the economic and financial situation of the 
organising State justifies it; 

5. only one recognised exhibition, pursuant to this paragraph A, may be held 
between two registered exhibitions; 

6. only one registered exhibition or exhibition recognised pursuant to this 
paragraph A, may be held in the same year. 
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B. The Bureau International des Expositions may also grant recognition to: 

1. the Milan Triennial Exhibition of Decorative Arts and Modern Architecture, 
on grounds of historical precedence, provided that it retains its original 
features; 

2. A1 horticultural exhibitions approved by the International Association of 
Horticultural Producers, provided that there is an interval of at least two 
years between such exhibitions in different countries and at least ten years 
between events held in the same country; 

due to be held in the interval between two registered exhibitions. 

 

ARTICLE 5 

The opening and closing dates of an exhibition and its general features shall be 
laid down at the time of registration or recognition and may be changed only with 
the agreement of the BIE 

 

PART III - REGISTRATION 
 

ARTICLE 6 

1. The Government of a Contracting Party in whose territory an exhibition coming 
within the scope of the Convention is planned (hereinafter referred to as "the 
inviting Government") shall send to the Bureau an application for registration 
or recognition indicating the laws, regulations or financial measures it 
proposes to make for the exhibition. The Government of a non-contracting 
State wishing to obtain registration or recognition of an exhibition may apply 
to the Bureau in the same way provided that it undertakes to comply with the 
provisions of the Convention set out in Parts I, II, III and IV and the regulations 
made for their implementation. 

2. The application for registration or recognition shall be made by the 
Government responsible for the international relations of the place in which 
the exhibition is planned to be held (hereinafter referred to as "the inviting 
Government") even if this Government is not the organiser of the exhibition. 

3. The Bureau shall in its compulsory regulations determine the maximum 
period for which a date for an exhibition may be reserved and the minimum 
period for receipt of an application for registration or recognition; it shall also 
specify the documents which must accompany such an application. It shall 
also fix by compulsory regulation the amount of the contribution to be paid for 
the costs of examination of the application. 
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4. Registration or recognition shall be granted only if the exhibition fulfils the 
conditions of this Convention and of the regulations laid down by the Bureau. 

 

ARTICLE 7 

1. When two or more countries compete for the registration or recognition of an 
exhibition and cannot reach agreement they shall ask the General Assembly 
of the Bureau to arbitrate. In arriving at its decision the General Assembly shall 
take into account the considerations put forward and, in particular, any special 
reasons of an historical or ethical nature, the period which has elapsed since 
the last exhibition, and the number of displays already organised by the 
competing countries. 

2. Except in exceptional circumstances the Bureau shall give preference to an 
exhibition organised in the territory of a Contracting Party. 

 

ARTICLE 8 

A State which has been granted the registration or recognition of an exhibition 
shall lose all rights arising from the registration or recognition if it changes the 
date reserved for the exhibition except in the circumstances provided for in Article 
28 d). If it wishes to organise the exhibition at another date, the Government 
concerned shall make a fresh application, and if necessary, submit to the 
procedure laid down in Article 7 for resolving competing claims. 

 

ARTICLE 9 

1. In the case of any exhibition which has not been registered or recognised, 
Contracting Parties shall refuse their participation and their patronage as well 
as any Government subsidy. 

2. Contracting Parties are quite free not to take part in an exhibition which has 
been registered or recognised. 

3. Each Contracting Government shall use whatever means it considers most 
appropriate under its own legislation to act against the organisers of false 
exhibitions or exhibitions to which participants might be fraudulently attracted 
by false promises, notices or advertisements. 
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PART IV - OBLIGATIONS OF ORGANISERS OF REGISTERED 
EXHIBITIONS AND OF PARTICIPATING STATES 
 

ARTICLE 10 

1. The inviting Government shall ensure that the provisions of this Convention 
and of the regulations made for its implementation are observed. 

2. If the said Government does not itself organise the exhibition it shall officially 
recognise the organisers for this purpose and it shall guarantee the fulfilment 
of the obligations of the organisers. 

 

ARTICLE 11 

1. All invitations to participate in an exhibition, whether they are addressed to 
member States or to non-member States, shall be sent through diplomatic 
channels by the Government of the organising country to the Government of 
the country invited for that country and for the other parties in that country to 
be invited. The replies shall be forwarded to the inviting Government by the 
same channel, as well as any requests by non-invited parties to participate. 
The invitations shall observe the intervals prescribed by the Bureau and shall 
state that the exhibition in question has been registered. Invitations to 
organisations of international character shall be sent to them direct. 

2. No Contracting Party may organise or sponsor participation in an international 
exhibition if the above-mentioned invitations have not been sent in 
accordance with the provisions of this Convention. 

3. Contracting Parties undertake neither to address nor accept any invitation to 
participate in an exhibition, whether on the territory of a Contracting Party, or 
of a non-member State, in case where such invitation does not cite a 
registration or recognition approved according to the provision of this 
Convention. 

4. Any Contracting Party may require the organisers not to send invitations to 
addressees in its territory other than itself. It may also refrain from forwarding 
invitations or requests to participate from parties who have not been invited. 

 

ARTICLE 12 

The inviting Government shall appoint a Commissioner-General of the Exhibition 
in the case of a registered exhibition or a Commissioner of the Exhibition in the 
case of a recognised exhibition who shall be authorised to represent the 
Government for all purposes in connection with the Convention and in all matters 
concerning the exhibition. 
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ARTICLE 13 

The Government of any country participating in an exhibition shall appoint a 
Section Commissioner-General in the case of a registered exhibition or a Section 
Commissioner in the case of a recognised exhibition to represent it with the 
inviting Government. The Section Commissioner-General or the Section 
Commissioner shall have sole responsibility for the organisation of his country’s 
exhibit. He shall inform the Commissioner-General of the Exhibition or the 
Commissioner of the Exhibition of the content of this exhibit and shall see that the 
rights and obligations of exhibitors are respected. 

 

ARTICLE 14 (abrogated) 

ARTICLE 15 (abrogated) 

ARTICLE 16 

The Customs regulations for international exhibitions shall be those set out in the 
Annex, which forms an integral part of this Convention. 

 

ARTICLE 17 

At an exhibition only the sections constituted under the authority of 
Commissioners-General or Commissioners appointed in accordance with Article 
13 by the Governments of the participating countries shall be considered as 
national and consequently be entitled to bear this name. A national section 
comprises all the exhibitors of the country in question but not the concession-
holders. 

 

ARTICLE 18 

1. At an exhibition a participant or a group of participants may use a geographical 
title relating to a participating Party only with the authorisation of the Section 
Commissioner-General or the Section Commissioner of the Government of the 
Party concerned. 

2. If a Contracting Party is not participating in an exhibition, the Commissioner-
General or the Commissioner of the exhibition shall prohibit such usage as 
envisaged in the preceding paragraph, on behalf of the Contracting Party. 

 
ARTICLE 19 

1. Anything exhibited in a national section must have a close connection with the 
country exhibiting it (for example, articles having their origin in the territory of 
the participating Government, or articles created by nationals of the country). 
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2. With the authorisation of the Commissioners-General or Commissioners of the 
other States concerned, other articles or products may be presented provided 
they serve only to complete the exhibit. 

3. In case of dispute between participating Governments concerning paragraphs 
1 and 2 above, the matter shall be referred to the college of Section 
Commissioners-General or Commissioners who shall decide by a simple 
majority of those present. Their decision is final 

 

ARTICLE 20 

1. Unless there are provisions to the contrary in the laws of the organising 
country, no monopoly of any kind shall be granted at an exhibition. However, 
a monopoly for a common service may be authorised by the Bureau at the 
time of registration or recognition. In that case the following conditions shall 
be observed by the organisers: 

a. the existence of such monopoly or monopolies shall be indicated in the 
regulations of the exhibition and in the participation contract; 

b. the services subject to monopoly shall be made available to exhibitors 
under the conditions normally existing in the State; 

c. the powers of the Commissioners-General or Commissioners in their 
respective sections shall not in any case be subjected to any limitation. 

2. The Commissioner-General or Commissioner of the exhibition shall take all 
steps to ensure that the charges made to participating Governments are not 
higher than those made to the organisers of the exhibition or in any case than 
the normal local charges. 

 

ARTICLE 21 

The Commissioner-General or Commissioner of the Exhibition shall do everything 
in his power to ensure the proper and efficient functioning of the public utility 
services inside the exhibition area. 

 

ARTICLE 22 

The inviting Government shall make every effort to facilitate the participation of 
Governments and of their nationals, especially as regards transport charges and 
conditions of admission of persons and things. 

 

ARTICLE 23 

1. The general regulations of an exhibition shall state whether or not prizes are 
to be awarded to the participants irrespective of the certificates of participation 
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which may always be granted. If prizes are to be given their allocation may be 
limited to certain categories. 

2. If participants do not wish to compete for prizes they shall make a declaration 
to this effect before the opening of the exhibition. 

 

ARTICLE 24 

The Bureau International des Expositions as defined in the following Article, shall 
draw up regulations to determine the general conditions for the composition and 
functioning of juries and to decide how prizes shall be awarded. 

 

PART V - INSTITUTIONAL ARRANGEMENTS 
 

ARTICLE 25 

1. The Bureau International des Expositions was established to supervise and 
ensure the application of this Convention. Its members shall be the 
Governments of the Contracting Parties. The headquarters of the Bureau shall 
be in Paris. 

2. The Bureau shall have legal personality. In particular, it shall have the capacity 
to contract, acquire and dispose of movable and immovable property and to 
participate in legal proceedings. 

3. The Bureau shall be entitled to conclude with States and International 
Organisations agreements relating to such Privileges and Immunities as are 
necessary for the exercise of the functions entrusted to it by this Convention. 

4. The Bureau shall comprise a General Assembly, a President, an Executive 
Committee, specialised committees, as many Vice-Presidents as there are 
committees and a Secretariat under the authority of a Secretary General. 

 

ARTICLE 26 

The General Assembly of the Bureau shall be composed of delegates appointed by 
the Contracting Parties on the scale of from one to three delegates per country. 

 

ARTICLE 27 

The General Assembly shall hold regular meetings and may also hold 
extraordinary meetings. It shall decide all questions which under this Convention 
come within the competence of the Bureau of which it is the highest authority. In 
particular the General Assembly shall: 



 

Bureau International des Expositions  15 

a. discuss, adopt and publish regulations relating to the registration or 
recognition, classification and organisation of international exhibitions, and to 
the proper functioning of the Bureau. Within the limits of the provisions of this 
Convention the General Assembly may lay down compulsory regulations and 
also model regulations to serve as a guide to the organisers of exhibitions; 

b. draw up the budget, check and approve the Bureau’s accounts; 

c. approve the reports of the Secretary General; 

d. establish committees as necessary, and appoint members of the Executive 
Committee and of the other committees and establish the duration of their 
mandate; 

e. approve any international agreements entered into in accordance with Article 
25 (3) hereof; 

f. adopt draft amendments in accordance with Article 33; 

g. appoint the Secretary General. 

 

ARTICLE 28 

1. The Government of each Contracting Party, whatever the number of its 
delegates, shall have one vote in the General Assembly. This voting right shall 
be suspended if the sum of the subscriptions owed by a Contracting 
Government under Article 32 of this Convention exceeds the sum of the 
subscriptions due by it for the current year and the previous year. 

2. The General Assembly shall be qualified to exercise its functions when the 
number of member States represented is at least two-thirds of the number of 
member States entitled to vote. If this quorum is not reached, the General 
Assembly shall be convened again with the same agenda after an interval of 
at least a month. In that case the quorum required shall be reduced to half the 
number of Contracting Parties entitled to vote. 

3. Decisions shall be by a majority of the delegations present voting for or 
against, except that a majority of two-thirds shall be required in the following 
cases: 

a. the adoption of proposals for amendments to this Convention; 

b. the drawing up and amendment of the regulations; 

c. the adoption of the budget and approval of the amount of the annual 
subscriptions of the Contracting Parties; 

d. the authorisation for a change of opening or closing dates of an exhibition 
in accordance with Article 5 above; 

e. the registration or recognition of an exhibition in the territory of a non-
member State which is in competition with an exhibition in the territory of 
a Contracting Party; 
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f. the reduction of the intervals stipulated in Article 3 of the present 
Convention; 

g. the acceptance of reservations to an amendment presented by a 
Contracting Party; such amendment being adopted in accordance with 
Article 33, by a four-fifths majority, or unanimously as the case may be; 

h. the approval of any draft international agreement; 

i. the appointment of the Secretary General. 

 

ARTICLE 29 

1. The President shall be elected by secret ballot of the General  Assembly for a 
period of two years from among the delegates of the Governments of the 
Contracting Parties. He may not represent the State to which he belongs during 
his period of office. He may be re-elected. 

2. The President shall call and conduct meetings of the General  Assembly and 
ensure the proper functioning of the Bureau. In the President’s absence his 
functions shall be exercised by the Vice-President in charge of the Executive 
Committee or, in the event of his incapacity, by one of the other Vice-
Presidents in the order of their election. 

3. The Vice-Presidents shall be elected from among the delegates of the 
Contracting Parties by the General Assembly which shall determine the nature 
and duration of their office and in particular the Committees of which they 
shall be given charge. 

 

ARTICLE 30 

1. The Executive Committee shall consist of delegates of twelve  Contracting 
Parties, each nominating one representative. 

2. The Executive Committee: 

a. shall establish and keep up-to-date a classification of human endeavour 
as it may be portrayed in an exhibition; 

b. shall examine all application for the registration or recognition of an 
exhibition and submit them with advice for the approval of the General 
Assembly; 

c. shall discharge such tasks as are given to it by the General Assembly; 

d. may seek the opinion of other Committees. 
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ARTICLE 31 

1. The Secretary General, who shall be appointed in accordance with the 
provisions of Article 28 of this Convention, shall be a national of the country of 
one of the Contracting Parties. 

2. The Secretary General shall be responsible for attending to the current 
business of the Bureau in accordance with the instructions of the General 
Assembly and of the Executive Committee. He shall draw up a draft budget, 
present accounts and submit reports on his activities to the General Assembly. 
He shall represent the Bureau, especially in legal matters. 

3. The General Assembly shall decide the other duties and responsibilities of the 
Secretary General as well as his terms of service. 

 

ARTICLE 32 

The annual budget of the Bureau shall be adopted by the General Assembly in 
accordance with the provisions of paragraph 3 of Article 28. The budget shall take 
account of the financial reserves of the Bureau, of revenue of all kinds, and also 
of the debit and credit balances carried forward from previous financial years. The 
expenses of the Bureau shall be met from these sources and from the 
subscriptions of Contracting Parties calculated on the basis of the number of parts 
falling to each Party according to the decisions of the General Assembly. 

 

ARTICLE 33 

1. Any Contracting Government may make a proposal for amendment of the 
Convention. The text of the said proposal and the reasons for it shall be 
communicated to the Secretary General who shall transmit them as soon as 
possible to the other Contracting Governments. 

2. The proposal for amendment shall be included in the agenda of an ordinary 
session or of an extraordinary session of the General Assembly to be held at 
least three months after the date of its despatch by the Secretary General. 

3. Every proposal for amendment adopted by the General Assembly in 
accordance with the provisions of the previous paragraph and of Article 28 
shall be submitted by the Government of the French Republic for the 
acceptance of all the Governments Parties to this Convention. It shall come 
into force with regard to all Parties on the date on which four-fifths of them 
have notified their acceptance to the Government of the French Republic, 
except that a proposal for amendment of the present paragraph, of Article 16, 
or of the Annex referred to in that Article shall not come into force until all 
Parties have notified their acceptance to the Government of the French 
Republic. 
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4. Any Government which wishes to enter a reservation to its acceptance of an 
amendment shall inform the Bureau of the terms of this proposed reservation. 
The General Assembly shall give a decision concerning the admissibility of this 
reservation. It shall allow reservations which are conducive to the protection 
of established positions with regard to international exhibitions and reject 
those which would have the effect of creating privileged positions. If the 
reservation is accepted, the Party which had submitted it shall be included 
among those which are counted as having accepted the amendments for the 
purpose of calculating the above-mentioned four-fifths majority. If it is 
rejected, the Government which had submitted it shall choose between refusal 
to accept the amendment and its acceptance without reservation. 

5. When the amendment comes into force, in the circumstances envisaged in the 
third paragraph of the present article, any Contracting Party which had refused 
to accept it may, if it sees fit, avail itself of the provisions of Article 37 below. 

 

ARTICLE 34 

1. Any dispute between two or more Contracting Governments concerning the 
application or the interpretation of this Convention, which cannot be settled by 
the authorities invested with powers of decision in pursuance of the provisions 
of this Convention, shall form the subject of negotiations between the Parties 
in dispute. 

2. If these negotiations do not within a short space of time lead to an agreement, 
any Party shall refer the matter to the President of the Bureau and shall request 
him to nominate a conciliator. If the conciliator is unable to obtain the 
agreement of the Parties in dispute on a solution, he shall take note of and 
define the nature and the extent of the dispute in his report to the President. 

3. Once a lack of agreement is thus notified the dispute shall become the subject 
of arbitration. To this end any Party shall, within an interval of two months from 
the date on which the report was communicated to the Parties in dispute, refer 
to the Secretary General of the Bureau a request for arbitration, naming the 
arbitrator chosen by that Party.  

The other Party or Parties to the dispute must each nominate, within an interval 
of two months, their respective arbitrators. Failing this, any Party shall notify 
the President of the International Court of Justice, requesting him to nominate 
the arbitrator or arbitrators.  

When several Parties act in unison for purposes outlined in the preceding 
paragraph, they shall count as one entity. In case of doubt, the decision lies 
with the Secretary General.  

The arbitrators shall in their turn nominate an additional arbitrator. If the 
arbitrators cannot agree on this choice within a space of two months, the 
President of the International Court of Justice, having been notified by any one 
Party, shall be responsible for nominating the additional arbitrator. 
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4. The arbitrating body shall give its decision by the majority of its members, the 
additional arbitrator having the casting vote in the event of the arbitrators’ 
votes being equally divided. This decision shall be binding on all the Parties in 
dispute, finally and without the right of appeal. 

5. Any State may, at the time of signing or ratifying this Convention, or acceding 
to it, declare itself not bound by the provisions of the above paragraphs 3 and 
4. Other Contracting Parties will not be bound as regards those provisions 
towards any State which has so reserved its positions. 

6. Any Contracting Party which has reserved its position in accordance with the 
provisions of the above paragraph, may at any time rescind its reservations by 
a notification to the depository Government. 

 

ARTICLE 35 

This Convention shall be open for accession by any State which is a member of 
the United Nations, or any State which is not a member of the United Nations but 
which is a Party to the Statute of the International Court of Justice or any State 
which is a member of one of the specialised agencies of the United Nations or the 
International Atomic Energy Agency and also by any State whose application for 
accession is approved by a two-thirds majority of the Contracting Parties which 
have the right to vote in the General Assembly of the Bureau. Instruments of 
accession shall be deposited with the Government of the French Republic and 
shall become effective on the date they are so deposited. 

 

ARTICLE 36 

The Government of the French Republic shall inform signatory and acceding 
Governments and also the Bureau International des Expositions of: 

a.  the entry into force of amendments in accordance with Article 33; 

b. accessions in accordance with Article 35; 

c. denunciations in accordance with Article 37; 

d. reservations filed in accordance with Article 34 paragraph 5; 

e. the termination of the Convention, should this arise. 

 

ARTICLE 37 

1. Any Contracting Government may denounce this Convention by notifying the 
Government of the French Republic in writing. 

2. Such a denunciation shall take effect one year after the date of receipt of such 
notification. 
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3. This Convention shall terminate if, as the result of denunciations, the number 
of Contracting Governments is reduced to less than seven. Subject to any 
agreement which may be concluded between the Contracting Governments 
concerning the dissolution of the Bureau, the Secretary General shall be 
responsible for questions regarding liquidation. Unless the General Assembly 
decides otherwise, the assets shall be divided among the Contracting 
Governments in proportion to the subscriptions paid since they have been 
Parties of this Convention. If there are liabilities, these shall be taken over by 
the same Governments in proportion to the subscriptions fixed for the current 
financial year. 

 

DONE at Paris, the 30th of November, 1972 
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ANNEX 
 

to the Convention done at Paris on 22nd of November 1928 relating to International 
Exhibitions, as amended and supplemented by the Protocols of the 10th of May 
1948, the 16th of November 1966, the 30th of November 1972 and the Amendment 
of the 24th June 1982. 

 

CUSTOMS REGULATIONS FOR THE IMPORTATION OF ARTICLES 
BY THE PARTICIPANTS IN INTERNATIONAL EXHIBITIONS 
 

ARTICLE 1 - Definitions 

For the application of the present Annex the following interpretations shall apply: 

a. "Import duties" means Customs duties and all other duties and taxes payable 
on or in connection with importation and shall include all excise duties and 
internal taxes chargeable on imported goods, but shall not include fees and 
charges, which are limited in amount to the approximate cost of the services 
rendered and do not represent an indirect protection to domestic products or 
a taxation of imports for fiscal purposes. 

b. "Temporary admission" means temporary importation free of import duties, 
and free of import prohibitions and restrictions, subject to re-exportation. 

 

ARTICLE 2 

Temporary admission shall be granted to: 

a. goods intended for display or demonstration at the exhibition; 

b. goods intended for use in connection with the display of foreign exhibitions at 
the exhibition, including: 

I. goods necessary for the purpose of demonstrating foreign machinery or 
apparatus to be displayed, 

II. construction materials, even in the raw sate, decoration material and 
furnishings, and electrical equipment for the foreign pavilions and stands 
at the exhibition as well as for the premises assigned to the Section 
Commissioner-General of a foreign participating country, 

III. tools equipment used in construction and means of transport necessary 
for the work of the exhibition, 

IV. advertising or demonstration material which is demonstrably publicity 
material for the foreign goods exhibited at the exhibition, for example 
sound recordings, films and film slides, as well as apparatus for necessary 
use therewith; 
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c. equipment including interpretation apparatus, sound recording apparatus and 
films of an educational, scientific or cultural character, intended to be used for 
the purposes of the exhibition. 

 

ARTICLE 3 

The facilities referred to in paragraph 2 of this Annex shall be granted provided 
that: 

a. the goods are capable of identification on re-exportation; 

b. the Section Commissioner-General of the participating country, without being 
called upon to pay a deposit, guarantees the payment of the import duties to 
which the goods are liable in the event of their not being re-exported within 
the prescribed period after the closing of the exhibition; other guarantees 
provided for by the laws of the inviting country can be accepted at the request 
of the exhibitors (e. g. A.T.A. carnet inaugurated by the Convention of the 
Customs Co-operation Council of 6 December, 1961); 

c. the Customs authorities of the country of temporary importation are satisfied 
that the conditions of this Annex will be fulfilled. 

 

ARTICLE 4 

Unless the national laws and regulations of the country of temporary importation 
so permit, goods granted temporary admission shall not, whilst they are the 
subject of the facilities granted under the present Annex, be loaned, or used in 
any way for hire or reward or be removed from the site of the exhibition. They shall 
be re-exported with a minimum period of delay and at the latest within three 
months after the close of the exhibition. The Customs authorities may, for valid 
reasons, extend this period within the limits laid down by the laws and regulations 
of the country of temporary importation. 

 

ARTICLE 5 

a. Notwithstanding the requirement of re-exportation laid down in Article 4, the 
re-exportation of perishable goods, badly damaged goods or goods of little 
value shall not be required provided that the goods are: 

I. subject to the import duties to which they are liable; or 

II. abandoned free of all expense to the Exchequer of the country into which 
they were temporarily imported; 

III. destroyed, under official supervision, without expense to the Exchequer of 
the country into which they were temporarily imported, as the Customs 
authorities may require.  
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Furthermore, the re-exportation requirements shall not apply to goods whose 
destruction is required by the Section Commissioner-General concerned, but 
destruction must be under official supervision and without expense to the 
Exchequer of the country into which they were temporarily imported. 

b. Goods granted temporary admission may be disposed of otherwise than by re-
exportation, and in particular may be taken into domestic use, subject to 
compliance with the conditions and formalities applicable under the laws and 
regulations of the country of temporary importation in respect of such goods 
imported directly from abroad. 

 

ARTICLE 6 

Products obtained incidentally during the exhibition from temporarily imported 
goods, as a result of the demonstration of displayed machinery or apparatus, shall 
be subject to the provisions of Articles 4 and 5 of this Annex, in the same way as 
if they had been granted temporary admission, subject to the reservations in 
Article 7 below. 

 

ARTICLE 7 

Import duties shall not be levied and import prohibitions and restrictions shall be 
waived, and where temporary admission has been granted, re-exportation shall 
not be required, in respect of the following goods, if their aggregate value and 
quantity are, in the opinion of the Customs authorities of the country of 
importation, reasonable having regard to the nature of the exhibition, the number 
of visitors to it and the extent of the exhibitor’s participation: 

a. small samples (other than alcoholic beverages, tobacco goods and fuels) 
which are representative of foreign goods displayed at the exhibition, including 
such samples of foods and beverages, either imported in the form of such 
samples or produced at the exhibition from imported build materials, provided 
that: 

I. they are supplied free of charge from abroad and are used solely for 
distribution free of charge to the visiting public at the exhibition, for 
individual use or consumption by the persons to whom they are 
distributed, 

II. they are identifiable as advertising samples and are individually of little 
value, 

III. they are unsuitable for commercial purposes and are, where appropriate, 
packed in quantities appreciably smaller than the smallest retail package, 
and 

IV. samples of foods and beverages which are not distributed in packs as 
provided for in (III) above, are consumed at the exhibition; 
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b. imported samples used or consumed by the juries at the exhibition in 
appraising or judging articles displayed, subject to the production of a 
certificate from the Section Commissioner-General mentioning the nature and 
the quantity of the samples so used or consumed; 

c. goods imported solely for demonstration or for the purpose of demonstrating 
the operation of a foreign machine or apparatus displayed at the exhibition 
and consumed or destroyed in the course of such demonstrations; 

d. printed matter, catalogues, trade notices, price lists, advertising posters, 
calendars, whether or not illustrated, and unframed photographs, which are 
demonstrably publicity material for the  foreign goods displayed at the 
exhibition, provided that they are supplied free of charge from abroad and are 
used solely for distribution free of charge to the visiting public at the 
exhibition. 

 

ARTICLE 8 

Import duties shall not be levied, and import prohibitions and restrictions shall be 
waived, and where temporary admission has been granted, re-exportation shall 
not be required, in respect of the following goods: 

a. products which are imported and which are used up in constructing, setting 
up, decorating, animating, or furnishing the stands of foreign exhibitors at the 
exhibition, such as paint, varnish, wall-paper, rectified spirit, fireworks, seeds, 
plants, etc. which are disposed of by the use to which they are put; 

b. official catalogues, leaflets, posters and other printed matter, whether or not 
illustrated, which are published by the countries participating in the exhibition; 

c. plans, drawings, files, records, forms and other documents which are imported 
for use as such at the exhibition. 

 

ARTICLE 9 

a. Both on entry and on exit, the examination and clearance of goods which are 
going to be exhibited or used or which have been exhibited or used at an 
exhibition shall be carried out, whenever possible and convenient, at the site 
of this exhibition. 

b. Each Contracting Party shall endeavour, whenever it considers this useful, 
taking into consideration the importance of the exhibition, to open for a 
reasonable period a Customs office on the site of the exhibition held in its 
territory. 

c. The re-exportation of goods which were imported temporarily may take place 
in one or several instalments and through any Customs office which is open 
for this purpose, even if it is different from the office of importation, unless the 
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importer undertook to re-export the goods through the office of importation in 
order to have the benefit of a simplified procedure. 

 

ARTICLE 10 

Nothing in these regulations shall prevent the application of: 

a. more extensive facilities which Contracting Parties grant or may grant either 
by unilateral agreement, or by virtue of bilateral or multilateral agreements, 

b. regulations, whether national or made by agreement, concerning the 
organisation of the exhibition which are not concerned with Customs matters, 

c. prohibitions and restrictions arising from national laws and regulations and 
concerned with public morality or conduct, public security, public hygiene or 
health, or with veterinary or phytopathological matters, or with the protection 
of patents, trade marks, authors’ rights and copyright. 

 

ARTICLE 11 

For the purpose of the present Annex the territories of the Contracting Countries 
which form a Customs or economic union can be considered as a single territory. 

 

RECOMMANDATION 

The General Assembly recommends that import duties should not be levied and 
import prohibitions and restrictions shall be waived and where temporary 
admission has been granted, re-exportation shall not be required, if their 
aggregate value and quantity are, in the opinion of the Customs authorities of the 
country of importation, taking into consideration the nature of the exhibition, the 
number of visitors and the extent of the exhibitors' participation for the products 
imported by the Commissioner Generals of Section for: 

I. their personal use; 

II. being used during official receptions; 

III. being offered to VIP visitors of their own country, host country or those 
coming from another country. 
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DECLARATIONS AND RESERVATIONS 
 

BULGARIA 

Reservation: 

"The People’s Republic of Bulgaria does not regard itself as being bound by the 
provisions of paragraphs 3 and 4 of Article 34 of the Convention". 

Declaration: 

"All the countries of the world enjoy absolute equality and have the right to accede 
to this Convention irrespective of the restrictions deriving from Article 35 of the 
Convention". 

 

BYELORUSSIAN SOVIET SOCIALIST REPUBLIC 

Reservation: 

"The Government of the Byelorussian Soviet Socialist Republic does not regard 
itself as being bound by the provisions concerning arbitration, paragraphs 3 and 
4 of Article 34" of the Convention. 

Declaration: 

"The Government of the Byelorussian Soviet Socialist Republic hereby declares 
that the provisions of Article 35 of the amended Convention according to which a 
certain number of States are debarred from becoming parties to the Convention 
are of a discriminatory nature and it considers that the Convention should be open 
to participation by all the States concerned without any discrimination or 
restrictions whatsoever, in accordance with the sovereign law of States". 

 

HUNGARY 

Reservation: 

"The Hungarian party does not regard paragraphs 3 and 4 of Article 34 of the 
Protocol as being obligatory in respect of itself". 

 

POLAND 

Reservation referring to Article 35 of the Convention: 

"The Government of the Polish People’s Republic hereby declares that is does not 
regard itself as being bound by the provisions of Article 34, paragraphs 3 and 4 of 
this Convention". 

Declaration: 

"The Government of the Polish People’s Republic is of the opinion that this 
Convention should be open to accession by any State". 
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RUMANIA 

Reservation: 

"The Socialist Republic of Rumania hereby declares, with regard to Article 34, 
paragraph 5 of the Convention relating to international exhibitions signed at Paris 
on 22nd November 1928, that it does not regard itself as being bound by the 
provisions of paragraphs 3 and 4 of Article 34 of the Convention. The position of 
the Socialist Republic of Rumania is that disputes between two or more 
Contracting Parties relating to the interpretation or the implementation of the 
Convention which have not been settled by means of negotiations may be subject 
to arbitration only with the agreement of all the Parties in dispute, in each 
particular case". 

Declaration: 

"The Government of the Socialist Republic of Rumania hereby declares that the 
provisions of Article 35 of the Convention relating to international exhibitions, 
signed at Paris on 22nd November 1928, are not in conformity with the principle 
according to which international multi-lateral treaties, whose purpose and goal 
are of interest to the entire international community, should be open to universal 
participation". 

 

UKRAINIAN SOVIET SOCIALIST REPUBLIC 

Reservation: 

"The Government of the Ukrainian Soviet Socialist Republic does not regard itself 
as being bound by the provisions concerning arbitration in paragraphs 3 and 4 of 
Article 34" of the Convention. 

Declaration: 

"The Government of the Ukrainian Soviet Socialist Republic hereby declares that 
the provisions of Article 35 of the amended Convention according to which a 
certain number of States are debarred from becoming parties to the Convention 
are of a discriminatory nature and it considers that the Convention should be open 
to participation by all the States concerned without any discrimination or 
restriction whatsoever, in accordance with the principles of the sovereign law of 
States". 

 
UNITED STATES OF AMERICA 

Reservation: 

"The signature by the United States Government is being accompanied by a 
reservation with respect to paragraph (2) of Article 10. This reservation accords 
with the position consistently stated by the United States Government in meetings 
of the Bureau of International Expositions and in the drafting of general rules 
regarding expositions in the United States that, while the United States 
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Government guarantees the fulfilment of its own obligations, it is not in a position 
under its law to guarantee the fulfilment of obligations by juristic persons 
recognised by it for the purpose of organising expositions. The United States 
Government will nevertheless make every reasonable effort to ensure the 
fulfilment by such organisers of their obligations". 

 

UNION OF SOVIET SOCIALIST REPUBLICS 

Reservation: 

"The Government of the USSR does not regard itself as being bound by the 
provisions concerning arbitration in paragraphs 3 and 4 of Article 34" of the 
Convention. 

Declaration: 

"The Government of the USSR hereby declares that the provisions of Article 35 of 
the amended Convention according to which a certain number of States are 
debarred from becoming parties to the Convention are of a discriminatory nature 
and it considers that the Convention should be open to participation by all the 
States concerned without any discrimination or restriction whatsoever, in 
accordance with the principles of the sovereign law of States". 

 

CZECHOSLOVAKIA 

Reservation: 

"The Government of the Socialist Republic of Czechoslovakia does not regard itself 
as being bound by the provisions of Article 34, paragraphs 3 and 4 of the 
Convention". 

25.07.1974 

 

GERMAN DEMOCRATIC REPUBLIC 

Reservation: 

"The Government of the Democratic Republic of Germany does not regard itself as 
being bound by the provisions of Article 34, paragraphs 3 and 4 of the 
Convention". 

Declaration: 

"The Government of the Democratic Republic of Germany is of the opinion that 
this Convention should be open to accession by any State". 

16.12.1975 

 

 

* * * * * * 



 

 

 
 

MODEL BUSINESS PLAN 
 

The total budget is comprised of two components: 

I. Capital expenditure  

II. Operating expenses 

 
I. CAPITAL EXPENDITURE 

 
COST ESTIMATES 

1. Purchase of land for the Expo site and surrounding area 

2. Expo site gated area 

• Feasibility studies, site planning studies, technical surveys, marketing 
surveys etc. Landscaping and construction 

o General preliminary work and ensuring the practicability of the site 
(e.g. parking areas), consultancy and design 

o Utility networks: water, electricity, gas, telecommunications 

o Construction: pavilions, administration offices and facilities, 
entertainment and event areas… 

o Public realm facilities and amenities: shaded structures, green 
areas, rest areas, sanitary facilities, children’s play areas, pedestrian 
pathways, F&B concession areas 

o External decoration and site enhancement 

o Costs required to convert the site after the Expo for post-use  

3. Expo site surrounding area 

Refers to the area(s) outside the secured perimeter of the Expo site. 

• Construction of participant and staff accommodation (Expo village) 

• Parking facilities 

• Other support facilities and amenities  
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4. Expo-related infrastructure 

Development of access and logistic infrastructure to service the Expo site 
including: 

• Rail networks 

• Road networks 

• Park and ride facilities (incl. Shuttle buses to the Expo) 

• Air transport network 

• Water transport network 

• Multimodal transportation network 

 

FUNDING STRATEGY 

1.  How shall the capital expenditure be financed? 

• National Government 

• Regional or local authorities  

• Private Sector 

• Credit from country banks and grants 

• Corporations and institutional finance 

• Credits, technical and financial assistance from international 
organisations 

• Foreign Direct Investments 

• Other sources as permitted by the legislation of the host country 

2. What are the projected capital expenditure cashflows? (Provide a table or 
infographic of a capital expenditure disbursement schedule) 

 

II. OPERATING EXPENSES 
 
COST ESTIMATES 

1. Land use – lease of land (if applicable) 

2. Personnel (pay and related charges) 

• Requirements foreseen for: C-suite executives, consultants, managers, 
administration, guides, hostesses & reception staff, security, 
maintenance, cleaning, volunteers… 

• Proposed organisation and phasing of staff recruitment 

3. Sales & Marketing 

Promotion, communication, advertising, media and Public Relations 

• General proposals for the national plan 

• General proposals for international application 
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4. Content 

• Theme and content development 

• Site entertainment and events: opening and closing ceremonies, 
special events, protocol activities, cultural and thematic programme, 
daily shows and parades… 

5. Provision of utilities and facilities maintenance including: 

• IT and telecommunications: internet, maintenance of 
telecommunication equipment, software design and development, 
hardware purchases, website development and maintenance, 
designing packages and applications 

• Logistical services: operation and maintenance of storage spaces, 
security checkpoints… 

• Housekeeping, maintenance, cleaning and waste management 

• Security and surveillance 

• Insurance 

• Procurement and supplies 

6. Ticketing management  

7. Financial fees: 

Interest on loans and other financial fees 

• Preliminary cash flow plan 

• Proposed sources and conditions of funding 

8. Contingency 

9. Other operating expenses 

10. Assistance to developing countries*  

 

OPERATING REVENUE 

1. Ticket sales (including total number of visits, origin of visitors, ticketing 
structure/ticket types and pricing) 

2. Sponsorship  

• Categories of sponsorship envisaged 

• Estimated number of sponsors in each category 

3. Licensing and merchandising 

4. Royalties from Food & Beverage (F&B) and other commercial activities 
(boutiques, concessions…) 

Estimates including number of concessions envisaged. 
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5. Pavilion rental 

Estimates in relation to: 

• rentals rates  

• numbers of participants (public sector participants, private 
participants, concessionaires) 

6. Rental of event venues 

Estimates in relation to hire charges and event facilities envisaged 

7. Expo village (including pricing of different types of apartments and 
occupancy) 

8. Parking fees 

9. Sale of assets after the Expo: land, buildings, equipment… 

10. Government support: official and public contributions, and the provision of 
guarantees and underwriting of costs 

11. Other operating revenue e.g. onsite transportation, visitor transport, 
payment for services by participants. 

 

A phased cashflow projection as well as a profit and loss statement for operations 
should be provided. 

 

 

* * * * * * 



 
 
 
REGULATIONS  

related to the Visual and Brand Identity  

of the Bureau International des Expositions 
and of the Exhibitions subject to the 1928 
Paris Convention 
 
 

Revised Version 
May 2017 

 
 
 
  



Bureau International des Expositions 1 

TABLE OF CONTENT  
 
PREAMBLE 3 
 
PART I: REGULATORY FRAMEWORK FOR THE VISUAL 
IDENTITY OF THE BIE AND EXPOS 4 
 
TITLE I - PRESENTATION OF THE SYMBOLS OF THE BIE AND 
OF EXPOS 4 

ARTICLE 1 - The Emblem of of Expos and of the BIE 4 

ARTICLE 2 - The Logo of the BIE 5 

ARTICLE 3 - The Flag of the BIE and of Expos 6 

ARTICLE 4 - The Denomination of Expos organised under the 

auspices of the BIE 7 

ARTICLE 5 - The Denomination of the Bureau International des 

Expositions 8 

ARTICLE 6 - The Anthem of the BIE 9 

ARTICLE 7 - Other Graphics related to Expos organised under the 

auspices of the BIE 9 

TITLE II - INTELLECTUAL PROPERTY - USE 10 

ARTICLE 1 - Intellectual Property 10 

ARTICLE 2 - Regulations concerning the Use of the BIE and Expo 

Symbols for Commercial, Lucrative and Advertising Purpose 10 

 

PART II: REINFORCING THE EXTERNAL COMMUNICATION 
OF EXPOS 11 
 
TITLE I - REGULARITY FRAMEWORK FOR THE VISUAL 
IDENTITY OF EXPOS 13 

ARTICLE 1 - Creation of a Logo for Candidates 13 

1. Creation of a Logo 13 

2. Creation of a Composite Logo 13 

3. Approval of the Logo and Composite Logo 15 



Bureau International des Expositions 2 

4. Use of the Logo and Composite Logo 16 

ARTICLE 2 - Creation of the Expo Brand Identity for Host /  

Organiser 17 

1. Creation of the Expo brand identity 17 

2. Approval of the Expo brand identity 20 

3. Use of the Expo brand identity and of the lockups 21 

ARTICLE 3 - Creation of the Expo Participation Brand Identity for 

Official Participants 22 

ARTICLE 4 - Use of the Emblem of the BIE and of Expos 23 

ARTICLE 5 - Use of the Flag of the BIE and of Expos 25 

ARTICLE 6 - The Anthem of the BIE 25 

ARTICLE 7 - Communicating the Values of the Expos Organised 

under the Auspices of the BIE 26 

ARTICLE 8 - Measures to be taken in case of non-conformance 27 

 
  



Bureau International des Expositions 3 

 
PREAMBLE 

1. The Convention signed at Paris on 22 November 1928, 
regulates the organisation of International Registered 
Exhibitions and of International Recognised Exhibitions, as 
well as the Triennale di Milano and category A1 
International Horticultural Exhibitions, henceforth Expos. 

The Bureau International des Expositions, henceforth BIE, 
was given the mandate to ensure the respect and the 
application of the Paris Convention. 

2. These regulations govern the use of the denomination, the 
Emblem, the logo, the anthem, the flag of the BIE, and of the 
Expos organised under its auspices, as well as other 
graphical elements connected to its Expos. 

3. The application of these regulations is therefore 
compulsory for all parties involved in overseeing, 
organising and participating in an Expo or wishing to 
organise one - i.e. the BIE, the Triennale di Milano, candidate 
countries, organising countries, official participants and 
non-official participants (large corporations and civil 
society through nongovernmental organisations, which are 
both under the responsibility of the Organisers) – in order 
to promote the image of the Expos that the BIE recognises, 
registers, or oversees, and to guarantee an international 
reputation. 

These regulations therefore respond to a double objective: 
to protect the use of the symbols of the Expos and the BIE 
(Part I) and, to regulate their uses for external 
communications by all stakeholders (Part II). 
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PART I: REGULATORY FRAMEWORK FOR THE VISUAL 
IDENTITY OF THE EXPOS AND OF THE BIE  

TITLE I - Presentation of the Symbols of the Expos and of 
the BIE 

The intellectual property of the Expos and of the BIE comprises 
logos, emblems, symbols, images, videos, official expressions 
amongst others. All these elements represent the identity of the 
Expos and of the BIE and transmit the values of the BIE and of 
Expos. 

 

ARTICLE 1 - The Emblem of Expos and of the BIE 

The Emblem of the Expos and of the BIE was chosen during the 
plenary session of the General Assembly in November 1968. 

The Emblem was the work of Mr. Masanori MATSUSHIMA. 

The Emblem consists of a blue circle and inside the circle is a 
succession of six stylized waves, progressing towards the 
horizon. This forms the principal symbol of the Expos and the 
official logo of the BIE. 
 

 

Fig 1 - The Emblem of Expos and of the BIE (“The Circle”) 

 

“It evokes the future evolution of humanity, technical 
development, moral and material progress, the ascension towards 
a better world. The Circle symbolises peace, fraternity and cultural 
exchanges between people. The horizontal lines represent the 
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steps towards a future of limitless progress. The colour blue 
suggests the nobility of the pursued aims; it is the colour of the 
vast oceans and of the sky, it evokes the universe, the cosmos. The 
lines are of a pure white, inviolable, evoking justice. “ 

 
The Emblem expresses the shared vision and values of the BIE 
and its Member States. It is the visual representation of the 
ideals of Expos.  
 
The Emblem was streamlined in 2015 to facilitate its use.  
 
Due to the inclusiveness and cooperative nature of Expos, the 
“Circle” needs to be associated with the visual identities of various 
stakeholders. Therefore, an isolation area (“clear space”) and a 
minimum size for small size application have been foreseen to 
preserve its integrity.  

Monochrome versions provide an alternative to the full colour 
Emblem for usage in specific cases (Cf. Graphic guidelines).  

 

ARTICLE 2 - The Logo of the BIE 

The logo of the BIE is the “Circle” with the denomination of the 
Organisation. The denomination is the official denomination in 
French “Bureau International des Expositions”. 

There are two different versions of the logo, with either 2 or 3 lines, 
that can be used according to the needs of any visual application.  

 

  

Fig. 2 - Two-line logo  
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Fig. 3 – Three-line logo   

 

ARTICLE 3 - The Flag of the BIE and of Expos 

On 29 November 1968, during the 66th session of the General 
Assembly, the BIE adopted its flag, which shall be flown by the Host 
Countries and by the Member States in all Expos subject to the 
1928 Paris Convention. 

The flag was displayed for the first time during the Expo that took 
place in Osaka (Japan) between 15 March and 13 September 
1970. 

The flag has a white background, with no border. The “Circle” is 
located in the centre of the white background. 

 

Fig. 4 – Flag of the BIE and of Expos  
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The flag may be produced according to these specifications with 
the prior approval of the BIE. The flag may only be used at official 
events sanctioned by the BIE.  

The flag should not be flown next to any commercial properties 
which may imply a false association with the BIE or with Expos. 

 

ARTICLE 4 - The Denomination of Expos organised under the 

auspices of the BIE 

According to Articles 3 and 4 of the Convention of Paris of 1928 
the official terms of Expos held under the auspices of the BIE are: 

• Exposition Internationale Enregistrée - International 
Registered Exhibition  

• Exposition Internationale Reconnue - International 
Recognised Exhibition  

The terms “International Registered Exhibition” and  
“International Recognised Exhibition” are difficult to convey to the 
general public because of their formal and administrative nature. 
Therefore, the Working Group of March 17, 1997 has agreed that, 
for communication purposes and to avoid confusion within the 
general public, the following designations are possible: 

• Expo or Exposition Universelle or World Expo (for 
International Registered Exhibition) 

• Expo or Exposition Spécialisée or Specialised Expo (for 
International Recognised Exhibition). 

The term "Expo" can be used for both.  

The terms for category A1 International Horticultural Exhibitions 
recognised by the BIE can also use the following denominations:  

• Expo or Exposition Internationale Horticole or International 
Horticultural Expo 

For each Expo, the appropriate terminology (short name) is 
composed by the term Expo, immediately followed by the Date. 
The name of the city and country hosting the Expo should either 
precede or follow this terminology.  
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Expo denominations are expressed here in both French and 
English.  

Translations into other languages should be based on the French 
version and should be as literal as possible. 

 

 FRANÇAIS ENGLISH 

Exposition Internationale 
Enregistrée  
International Registered 
Exhibition  

Exposition 

Universelle 

World Expo 

Exposition Internationale 

Reconnue  

International Recognised 

Exhibition  

Exposition 

Spécialisée 

Specialised Expo 

Exposition Internationale 

Horticole de catégorie A1  

Category A1 International 

Horticultural Exhibition  

Exposition 

Internationale 

Horticole 

International 

Horticultural 

Expo 

Abbréviation 

Short name 

Expo + Date 

Le nom de la ville et du 

pays peut soit précéder 

soit suivre cette 

association du terme 

Expo + Date . 

Expo + Date  

The name of the city 

and country should 

either precede or 

follow this 

terminology.  

Fig. 5 – The denomination of Expos 

 

ARTICLE 5 - The Denomination of the Bureau International des 

Expositions 

The BIE was created by the Paris Convention of 22 November 1928 
with the mandate to oversee the application of the rules dictated 
by this Convention. 

The official denomination is: “Bureau International des 
Expositions”.  
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Its official abbreviation is “BIE”. 

The denomination of the Organisation should be used as such. It 
is requested to solely use “Bureau International des Expositions” 
and “BIE” in all external communications and all languages.  

 

ARTICLE 6 - The Anthem of the BIE 

The anthem of the BIE is the musical work: Symphony N2 9 - E 
minor Op.95 – “Symphony from the New World” Allegro con fuoco 
(From the beginning for about 50 seconds), composed by Antonin 
Dvorak. 

It was performed for the first time in Expo 2000 that was held in 
Hannover, in Germany. 

The anthem was officially adopted by the Member States during 
the General Assembly of 2 June 2009. 

 

ARTICLE 7 - Other Graphics related to Expos organised under the 

auspices of the BIE 

A number of graphics using the Emblem, logo and signature are 
part of the "BIE Visual Identity Guidelines - Guidelines for the use 
of BIE and Expos graphics and typography in external 
communications" approved by the Information and 
Communication Committee on 4 November 2009 and by the 
General Assembly on 24 November 2009, amended and approved 
by the Information and Communication Committee on 25 October 
2015 and by the General Assembly on 25 November 2015. 

The symbols of the BIE cannot be modified under any 
circumstance or in any way (form, colour, font or other).  
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TITLE II - Intellectual Property - Use 

ARTICLE 1 - Intellectual Property 

The Intellectual Property rights on the symbols of Expos and of the 
BIE belong exclusively to the BIE. 

The BIE, candidates, Organisers and participants in Expos 
organised under the auspices of the BIE have the exclusive right 
to use the symbols of the BIE and of Expos, provided that they 
respect the conditions of use specified in these Regulations. 

The candidates, the Organisers and the participants shall respect, 
in their country, the dispositions on copyrights and intellectual 
property rights associated with the symbols of the BIE. 

To this end, they shall take all of the necessary measures to forbid 
the use of the symbols of Expos and of the BIE outside of the 
framework of Expos. 

In the case of fraudulent use of the symbols of the BIE and Expos 
that suggest a link with the Organisation or with an Expo organised 
under its auspices, the BIE is responsible for engaging a pursuit. 

 

ARTICLE 2 - Regulations concerning the Use of the BIE and Expo 

Symbols for Commercial, Lucrative and Advertising Purposes 

To use one of the symbols of the BIE and the Expos for commercial, 
lucrative or advertising purposes, an Organiser, a participant or a 
company must consult in advance with the Commissioner 
General of the International Registered Exhibition or with the 
Commissioner of the International Recognised Exhibition or, in 
the case of Triennale di Milano and a category A1 International 
Horticultural Expo, with the relevant competent authority, and 
must be explicitly authorised in advance by the BIE. 

The Commissioner General or the Commissioner or the relevant 
competent authority of the Expo will inform the BIE of such a 
request within 15 days from its notification through certified mail 
with return receipt. 

The BIE, within a delay of six months, will communicate its reply 
on whether or not the commercial, lucrative or advertising use of 
its symbols is authorised.      
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The Member States authorise the BIE to refuse any form of 
commercial, lucrative or advertising use that is incompatible with 
the values of Expos or that would damage the interests of Expos 
or the BIE. 

The absence of a response within the aforementioned deadline is 
equivalent to a refusal. 

The authorisation delivered by the BIE will take the form of a 
contract which will specify the scope of this authorisation, both at 
the level of commercialisation support (production or sale of the 
products, commercial correspondence, use of the symbols of the 
BIE in the framework of a service, advertising, ...) as well as its 
duration and the visual presentation of its symbols. 

It is imperative that this contract mentions the amount of the net 
income from the use of the symbols of Expos and of the BIE owed 
to the Organisation. 

For all sponsorship agreements, the use of the symbols cannot 
compromise the interests of the BIE and the final decision will be 
made after a discussion between the BIE and the interested 
parties. 

 
PART II: REINFORCING THE EXTERNAL COMMUNICATION 
OF EXPOS  
 

In order to maintain and expand the reputation of Expos as well 
as to ensure that they continue to convey their messages and 
values, it is necessary to harmonise the external communication 
connected to these events and preserve the official brands, 
guaranteeing their integrity and emotional value.  

Bidding, organising and participating countries must use the 
Emblem of Expos and of the BIE in all the different phases of the 
life cycle of an Expo: the candidature, the preparation, the Expo 
itself and the "post-Expo" period. 

These symbols also shape the identity of the BIE and of Expos. 

It is therefore imperative to regulate the creation and use of the 
logo and brand identities of candidates, Organisers and 



Bureau International des Expositions 12 

participating countries (Articles 1, 2 and 3), to make the use of the 
logo and of the flag of the BIE and Expos mandatory in predefined 
circumstances (Articles 4 and 5), to define the framework for use 
of the anthem of the Organisation (Article 6), to enforce the 
communication of the values of the Expos by all the different 
actors involved in the organisation and to establish the obligation 
to mention the international framework in which the Expos take 
place (Article 7).  

It is also requested that the participating authorities shall visibly 
display the Emblem of the BIE and the Expos at their pavilion. The 
Organisers will pay attention that this point shall be notified to the 
Commissioners of the respective pavilions during the preparatory 
meetings, reminding them the Regulations concerning the use of 
the brand identity (Articles 4, 5 & 7, Part II of these Regulations). 

It is equally necessary to establish measures against the 
countries that do not respect their obligations in terms of visual 
and brand identities as set out in these regulations (Article 8). 
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TITLE I - REGULARITY FRAMEWORK FOR THE VISUAL 
IDENTITY OF EXPOS  

ARTICLE 1 - Creation of a Logo for Candidates 

Each Candidate shall be entitled to create its own logo during the 
candidature process to support its bid.  

1. Creation of a Logo  

A logo created by a candidate to support its application must 
consist of a visual element, the name of the city and of the country 
of the candidate, the denomination “Expo”, immediately followed 
by the year of the Expo it is bidding to host.  

 

   

 

    or 

 

Fig 6 – Logo Structure (horizontal and vertical) 

 

2. Creation of a Composite Logo  

A composite logo created by a candidate to support its application 
must consist of an integrated design, including the distinctive 
design elements to be reflected in the following manner from top 
to bottom: 

a. the above-mentioned logo; and directly underneath 
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b. the designation section, the colour, design and appearance of 
which must be reproduced fully, accurately and without 
embellishment in accordance with the BIE’s graphic guidelines 
relating to the creation of the candidate’s composite logo.  

The designation section is composed of the Emblem of the BIE and 
of Expos (“The Circle”), with the word “Candidate” and the type of 
Expo, using for each type of Expo the corresponding colour coding.  

The designation “World Expo” (for International Registered Expo), 
or “Specialised Expo” (for International Recognised Expo) may be 
communicated in French and English as well as in the national 
language(s) of the candidate. Translations into these languages 
should be based on the French version and should be as literal as 
possible. 

 

Candidates for International Registered Expos will clearly indicate 
the word “Candidate” and the denomination of Expo in Reflex Blue, 
while candidates for International Recognised Expos will indicate 
it in Sky Blue. It is therefore recommended that the Candidate logo 
is designed with these Brand colour palettes in mind to ensure 
maximum aesthetic value. 

The designation section must be featured in a proportion of not 
less than 20% of the total area of the candidate composite logo in 
all applications, except when utilised by Official Sponsors of the 
Bid, as outlined under Article 1.4, Part II.   

 

Fig 7 – Composite logo structure and Example (International 
Registered Expo) 
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Fig 8 – Composite logo structure and Example (International 
Recognised Expo) 

 

3. Approval of the Logo and Composite Logo 

Each candidate shall submit the logo and the composite logo to 
the BIE for final written approval prior to any use. 

Candidates must reproduce the logo and the composite logo in 
the manner and format as approved by the BIE. They shall be 
reflected in their entirety at all times and no single element 
thereof may be used separately. The position, proportion and 
design of each must not be altered, distorted or re-drawn in any 
way whatsoever. 

Once the BIE’s written approval has been obtained, each 
Candidate is  

1. responsible for the registration of the logo and composite logo 
(official registration certificates etc.) as well as wordmarks and 
domain names that are of value to the candidature including 
extensions .com .net .org as well as the country internet code 
concerned.  

2. requested to provide the logo and composite logo to the BIE in 
the following formats: 

For print: 

• Complete logo/composite logo in vector format – as an 
Adobe Illustrator file .eps (Encapsulated Postscript) 

• One four-colour version (Cyan, Magenta, Yellow and Black)  

• One single-colour version 
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For screen: 

• Complete logo/composite logo in .jpg or .png format 

• One RGB version (1024 x 768 pixels minimum) 

• One HEX version – for web (600 x 450 pixels minimum) 

• One TGA version (1024 x 768 pixels minimum) 

 

4. Use of the Logo and Composite Logo  

• Institutional and Promotional Use of the logo and the 
Composite logo by candidates: 

Candidates must use the composite logo to communicate their 
bid to host the Expo for their own institutional purposes (e.g. on 
stationery, bid documents or official website) or promotional 
purposes (e.g. in advertising or promotional documents, or on 
promotional items) on any media or platform. 

The Emblem of the Expos and of the BIE (“The Circle”) and the 
designation section cannot be used on their own, by candidates, 
for any purpose whatsoever at any time. 

 

• Institutional Use of the Logo and Composite logo by 
Sponsors: 

Candidates may grant rights to sponsors to use the logo to 
communicate their association with the candidate city/country on 
any media or platform but must not grant rights to sponsors to 
use the composite logo, in any communication material when it 
is applied by sponsors associated with its bid. Such association 
shall be of an institutional nature only, namely supporting the bid 
for corporate advertising and public relations purposes (to 
enhance the image, reputation and name-awareness of the 
sponsor among the general public or to build goodwill). 

Agreements with these third parties must contain provisions to 
ensure that all rights granted by the Candidate immediately 
terminate from the moment the Candidate is no longer involved 
in the Bid Process (either when the Candidate does not transition 
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to the next phase or upon selection of the host country, whichever 
date is earlier). 

 

• Commercial Use of the Composite Logo  

Candidates shall not use or authorise the use of the composite 
logo by third parties for any commercial purpose whatsoever. 

Candidates are responsible for approving and controlling the 
proposed activations of their sponsors and, if so requested by the 
BIE, must ensure the immediate termination of any specific 
commercial activity undertaken by a sponsor. 

 

 

Fig 9 – Type of use of the Logo and Composite Logo 

 

ARTICLE 2 - Creation of the Expo Brand Identity for the Host / 

Organiser  

1. Creation of the Expo Brand identity  

Each Expo shall be entitled to create its own brand identity.  

Each Expo has its own distinct personality, image and character. 
These characteristics are communicated primarily visually and 
should be developed in a unique, coherent brand identity, which 
should work across all the facets of the Expo and for all 
stakeholders (participants, partners such as sponsors and 
licensees).  

The brand identity shall be applied consistently across all key 
venues, across the host country and by all stakeholders to 
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enhance the overall experience for Expo visitors and the general 
audience, be it on the Expo site or via media and virtual platforms. 

The challenge in achieving a truly successful Expo brand identity 
is in creating an identity, look and narrative that will capture and 
display the vision of a specific Expo, demonstrate that this Expo is 
endorsed by the BIE and simultaneously strengthen the overall 
Expo brand and history. 

 

The Organiser is responsible for the development, 
implementation and marketing of the specific Expo brand identity, 
which can include an Official Emblem, Official Slogan, Official Look 
& Feel, Official Mascot, Official Poster and Host City posters.  

 

The Official logo created by the Organiser must consist of a 
distinctive design element, which is clearly identifiable as relating 
to the specific Expo, as well as the Expo wordmark, which states 
the type of Expo immediately followed by the year in which the 
Expo opens, as well as the name of the city and of the country (Cf. 
Fig 6).  

 

In addition, the Organiser shall develop:   

1/ a “qualification lockup”, which consists of its logo 
immediately followed by the Expo qualification logo 
corresponding to the type of Expo it hosts, 

To clearly differentiate “World”, “Specialised” and “Horticultural” 
Expos, which can all have “Expo” as short names, three 
qualification logos have been developed. These qualification 
logos are composed of the Emblem of the BIE and of Expos (“The 
Circle”), with the word “EXPO” and the type of Expo, using the 
corresponding colour coding for each type of Expo.  

The designation “World Expo” (for International Registered Expo), 
“Specialised Expo” (for International Recognised Expo) or 
“Horticultural Expo” (for category A1 International Horticultural 
Exhibition) may be communicated in French and English as well 
as in the national language(s) of the host country. Translations 
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into these languages should be based on the French version and 
should be as literal as possible. 

 

For International Registered Expos, the qualification is indicated 
in Reflex Blue, for International Recognised Expos, in Sky Blue, 
while for category A1 International Horticultural Exhibition, in 
Cedar Green. It is therefore recommended that the Organiser 
designs its Expo brand identity with these Brand colour palettes in 
mind to ensure maximum aesthetic value. 

 

 

Fig 10 – Qualification logos per Expo type. 

 

2/ a “BIE lockup”, which consists of its logo immediately 
followed by the BIE logo. 

 

For both lockups, the logos must be identical in size with clear 
space surrounding each logo (Cf graphic guidelines).   

The “Qualification lockup” must be used for all institutional 
purposes (e.g. on stationery, official documents, official website) 
and promotional purposes (e.g. in advertising, promotional 
documents, on promotional items) on any media or platform 
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while the “BIE lockup” is only to be used in specific activities and 
initiatives in direct relation to the BIE and its Member States as 
indicated in Article 2.3. 

 

For the Triennale di Milano, a single lockup will be designed with 
the logo of the BIE. This lockup for Triennale di Milano may also 
include other stakeholders. 

 

2. Approval of the Expo’s brand identity 

The Organiser of the Expo shall submit its brand identity to the BIE 
for final written approval prior to any use. 

The Organiser must reproduce the brand identity in the manner 
and format as approved by the BIE and be responsible for 
ensuring that the Expo brand identity is applied consistently by all 
other stakeholders. The Brand identity shall be reflected and must 
not be altered, distorted or re-drawn in any way whatsoever. 

Once the BIE’s written approval has been obtained, the Organiser:  

1. Is responsible for the registration of the brand identity 
(official registration certificates of the logo, emblems, word 
marks and domain names)  

2. Needs to ensure that any and all elements that form part of 
the brand identity (visual and acoustic identity and 
typography) are fully owned by the Organiser or that it is at 
least granted an irrevocable worldwide royalty free license 
in perpetuity by the relevant rights owner, assignable to the 
BIE and is able to sub-license to third parties, including for 
commercial purposes. 

3. Is requested to provide the logo, emblem to the BIE in the 
following formats: 

For print: 

• Complete logo/emblem in vector format – as an Adobe 
Illustrator file .eps (Encapsulated Postscript) 

• One four-colour version (Cyan, Magenta, Yellow and Black)  

• One single-colour version 
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For screen: 

• Complete logo/emblem in .jpg or .png format 

• One RGB version (1024 x 768 pixels minimum) 

• One HEX version – for web (600 x 450 pixels minimum) 

• One TGA version (1024 x 768 pixels minimum) 

 

4. Is requested to provide the brand identity guidelines to the 
BIE in both French and English.  

 

3. Use of the Expo brand identity  

• Institutional and Promotional Use by Expo Organisers: 

To demonstrate recognition/registration of the Expo by the BIE, 
affiliation to Expos and the type of Expo, the Expo Organiser must 
use the qualification lockup to communicate the Expo for its own 
institutional purposes (e.g. on stationery, official documents, 
official website) and promotional purposes (e.g. in advertising, 
promotional documents, on promotional items) on any media or 
platform with the exception of its use:  

1/ in connection to sponsors. 

Qualification logos may not be used next to any sponsor logos, 
which may imply a false association with the BIE or with Expos. (Cf. 
Institutional and Commercial Use by Sponsors)  

 

2/ in connection to events, programmes / initiatives in direct 
relation to the BIE and its Member States (Cf. Protocol & Graphic 
guidelines), for which the lockup composed of their logo 
immediately followed by the BIE logo (identical in size with clear 
space surrounding each logo) will be used.  

 

Programmes / initiatives in direct relation to the BIE and its 
Member States include and are not limited to International 
Planning and Participants Meetings, International Forums, 
Technical Visits, PR events organised with the BIE or with one or 
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several BIE Member States, Participation agreements (official 
Participants), contracts, guidelines and reports, BIE General 
Assembly Presentations, BIE Committees, Expo Opening and 
Closing Ceremonies, Awards and Award Ceremonies, BIE day.  

 

Expo Organisers must not use the Emblem of the Expos and of the 
BIE (“The Circle”) or the qualification logos alone for any purpose 
whatsoever at any time. 

 

• Institutional and Commercial Use by Sponsors: 

In the frame of sponsorship programs, sponsors may be granted 
the rights to use the logo of the Expo by the Organiser to 
communicate their association with the Expo on any media or 
platform or for any commercial purpose whatsoever.  

The sponsors must not be granted rights to use the lockups, in 
any communication material when it is applied by sponsors 
associated with the Expo.  

Organisers are responsible for approving and controlling the 
proposed activations of their sponsors and, if so requested by the 
BIE, must ensure the immediate termination of any specific 
commercial activity undertaken by a sponsor. 

Besides, any association between the logo of an Expo and 
products and services is forbidden if this association is 
incompatible with the fundamental principles and the values of 
the BIE. 

 
Fig 11 – Type of use of the Expo Logo and Lockups 
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ARTICLE 3 - Creation of the Expo Participation Brand Identity for 

Official Participants 

Each participant may have its own emblem.  

 

Should a BIE Member State wish to incorporate “the Circle” within 
its own emblem, the Member State emblem would need to state 
the country name, including the word ‘Expo’ and one or more 
distinctive elements to clearly identify the respective country. 

This design element, specific to the country, could be a clearly 
identifiable national symbol, such as the flag, national colours, 
national animal, flower, etc. This emblem must not contain 
mottos, designations or other generic expressions which give the 
impression of being universal or international in nature.  

 

The composite emblem using “The Circle” needs to be approved 
by the BIE before any use.  

Official participants must not use the Emblem of the Expos and of 
the BIE (“The Circle”) alone for any purpose whatsoever at any 
time. 

 

Should a BIE Member State wish to incorporate the Organisers’ 
logo within or with its own emblem, the Member State emblem 
would need to be conform to the graphic guidelines and 
regulations specifically designed by the Organisers of that 
specific Expo. 

 

ARTICLE 4 - Use of the Emblem of the BIE and of Expos 

The symbols and main visual identity of the BIE and of Expos are 
its Emblem (“the Circle”) and its logo. They allow a connection to 
be made between all of the Expos organised around the world. 

Expo stakeholders must use the symbols of the BIE and of Expos 
in all their communications. 

Thus, the BIE, the Triennale di Milano, the organising countries, the 
candidate countries, and the participants shall display this 
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Emblem and this logo, as well as, when possible, the internet 
address of the BIE, in a visible way, on all communications 
materials, and specifically on all written documents for the 
promotion and communication of Expos, as stipulated in Articles 
1, 2 and 3, Part II of these regulations. These include and are not 
limited to: volumes, books, brochures, posters, leaflets, programs, 
press kits, invitations, advertising posters, posters, entry tickets to 
Expos, calendars, maps of the Expo, i.e. all written documents. 

The Emblem of the BIE and of Expos must be displayed, in a visible 
way, on the website of the Expo and must be included in all the 
audio-visual and social media materials produced for 
promotional, educational and communication purposes. 

The website of the Expo prepared by the Organisers, the 
Candidates and Participants will imperatively contain a link to the 
website and social media channels of the BIE.  

Furthermore, the BIE, the Triennale di Milano, the organising 
countries, the candidate countries and participating countries will 
display the Emblem of the BIE and of Expos in all activities and 
events connected to the promotion of the Expo, such as forums, 
conferences, symposia, working groups, press conferences, 
cultural events, receptions, and other events. 

 

Finally, the BIE, the organising countries, the candidate countries 
will include the Emblem of the BIE and of Expos in all prizes, 
awards and certificates awarded in the context of an Expo (medals, 
objects, paper documents, etc.). 

 

The use of the Emblem of the BIE and of Expos is therefore an 
integral part of the Expo. 

This use is not exclusive and each Organiser, candidate and 
participating country has the possibility to create their specific 
logo as stipulated in Articles 1, 2 and 3, Part II. 

The logos of Candidates and Organisers must nevertheless be 
approved by the BIE (Articles 1 and 2) as well as the one designed 
by Participating Countries, when they use the Emblem of the BIE 
and of the Expos (“The Circle”) as stipulated in Article 3, Part II. 
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Candidates, Organisers and Participating Countries must also 
submit to the BIE for approval the design principles of their 
communication tools, which shall include the symbols of the 
Expos and of the BIE. 

 

ARTICLE 5 - Use of the Flag of the BIE and of Expos  

The BIE delivers the flag to the Organiser during the meeting of the 
General Assembly announcing the registration or the recognition 
of an Expo. 

The flag, of large size, shall have the same size as those of the 
organising and participating countries. The flag shall be raised 
during the opening ceremony and shall be returned to the BIE as 
stipulated by the regulations governing Expo protocol.  

The flag of the BIE and of Expos must fly, very visibly, during the 
entire duration of the Expo, from the opening to the closing, and 
must be positioned in the middle relative to the other flags and 
right next to the flag of the Organiser/ host Country. 

Member States shall ensure that the organising country flies the 
flag for the duration of the Expo. 

Member States of the BIE participating in the Expo shall fly the flag 
at their pavilions. National, regional and municipal exhibitors are 
also authorised to fly the flag.   

The Member States shall ensure that the flag is present on all 
communication events related to Expos. 

Thus, the flag will be positioned in a visible location at each event, 
such as press conferences, cultural events related to the Expo, 
forums, seminars, working groups or at the premises of the Expo 
Organisers, so that the public and the media can connect the 
aforesaid event with the Exhibitions subject to the 1928 Paris 
Convention. 

 

ARTICLE 6 - The Anthem of the BIE 

The Member States shall ensure that the anthem of the BIE is 
played during the opening and the closing ceremony of the Expo 
as well as during BIE day. 
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During the opening ceremony, the anthem of the BIE will be played 
after the national anthem. During the closing ceremony, the 
anthem of the BIE will be played before the national anthem. 

Should specific circumstances require an alternative sequence 
during a ceremony, this order of precedence may be amended 
following explicit agreement by the BIE.  

 

ARTICLE 7 - Communicating the Values of the Expos Organised 

under the Auspices of the BIE 

Member States shall clearly state the importance of 
communicating and disseminating information as an official 
policy and shall encourage the participation in the 
communication process at all levels. 

All press kits by candidate and organising countries must 
imperatively contain a one pager on the BIE describing the 
Organisation, the number of BIE Member States, the origin, 
activities and mission of the BIE as well as the sequence of Expos 
including Expos in preparation and future Expos as well as contact 
details, website and social media channels.  

All press releases by candidate and organising countries must 
imperatively contain a boiler plate on 1/ the Expo that indicates 
that the Expo is registered or recognised by the BIE with a link to 
the BIE’s website 2/ the type of Expo, describing its values, origin 
and mentioning the BIE, its website and social media channels. 

A number of panels or posters that describe the BIE and its role, 
in French, English and the language of the organising country, will 
be positioned next to the ticket selling points and at the different 
entrances to the site, in order to ensure that the general public 
associates the Emblem to the Expos and the BIE. 

Participant countries will also do their best to undertake their own 
communication activities, from which all Member States will 
benefit. 

The Member States shall also do their best to ensure that non-
official participants (commercial companies or civil society 
through the nongovernmental organisations exhibiting in the 
pavilions) take an active part in these actions. 
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The Member States shall also ensure that the website of the Expo 
and the website of their participation in the Expo devote an entire 
section on the origin, the activity and the mission of the BIE and 
of Expos. The BIE will supply the model for this information. 

The Member States will ensure that all the audio-visual and social 
media materials produced for promotional, educational or 
communication purposes mention the BIE, its values and its 
missions, and include the symbols of the BIE and of Expos, as 
stimulated in Articles 1, 2, 3 and 4, Part II of these regulations. 

 

ARTICLE 8 - Measures to be taken in case of non-conformance 

In the case of non-conformance by a Member State to the 
obligations defined above, the BIE will send a letter via diplomatic 
channel to the country specifying the nature of the non-
conformance and will remind the country of the measures it is 
exposed to. 

 

The Member State will have the opportunity to explain its view to 
the BIE. 

During the General Assembly following this notification, the 
Member States will be informed of the non-conformance. 

In the case of a serious non-conformance, the General Assembly 
will have the power to forbid the country to bid for the organisation 
of the next Expo or to withdraw the authorisation to organise an 
Expo. 

In addition, a Management Committee, composed of the Secretary 
General and/or the President of the Organisation, the President 
and/or the Vice-President of the Rules Committee, the President 
and/or the Vice-President of the Information and Communication 
Committee, and members of the BIE Secretariat in charge of 
Communication could be established. Its mission would be, 
during an Expo, to check the enforcement and the adherence to 
these Regulations. 

 

* * * * * * 
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GENERAL REMARKS  

 
Communications plays a central role in the promotion and success of an Expo from 
the early days of a candidature, through the preparation period, to the event itself, and 
beyond, in its legacy.  
 
Since 1851, Expos have been an exceptional showcase for host countries as well as 
tremendous opportunities for participating countries to position their nation on the 
world stage. A successful Expo communications strategy will deliver a clear and 
consistent message around the Expo and leave the world with a positive impression 
of the event and its impact on the host city and host country. 
 
Communication is therefore of paramount importance in promoting and supporting 
the overall message and vision of the Expo.  
 
The “Expo Communication and Promotion Plan Guidelines” is aimed at those who are 
responsible for communications at World and Specialised Expos or for candidate 
countries seeking to organise an Expo. This document includes a description of the 
main components of a communication plan including objectives, target audiences, 
positioning, communication strategies and activities. 
 
This guide deals with the different aspects of an effective communication and 
promotion plan but not its actual implementation, which takes into account elements 
such as budget, timetable, human resources and organisation that vary according to 
the circumstances of each Expo. Of course, each Expo is a unique experience and 
requires a tailored Communication and Promotion Plan that takes into consideration 
all the specific elements of the project. This document therefore serves as a guideline 
that summarises the main points of a more detailed and elaborate programme that 
will be created in the preparation of an unforgettable and successful event. 
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This guide is not intended to lay out a strategy for regional, thematic or contextual 
specificities. Instead, this document is a resource that lays out principles and tactics 
that can be used to develop a communications plan that is actionable, accessible, 
relevant, timely, understandable, and credible. This guide is therefore intended solely 
as a reference. 
 

1. FUNDAMENTAL PRINCIPLES OF THE EXPOS AND THE BIE 

COMMUNICATION POLICY 
 
While each Expo has its own and unique character, closely linked to the history, 
economic development and cultural features of the host city and the host country, 
the event also benefits from a diachronic vision and representation of the definition, 
specificity and values spanning the whole history of Expos.  
 
Each Expo is a privileged link in a long chain of Expos that has marked the history of 
the world since 1851, and is organised within a certain framework as defined by the 
Convention relating to international exhibitions signed in Paris on 22 November 1928 
(hereinafter referred to as the Paris Convention) and the following regulations set up 
by the BIE.  
 

1.1 Definition and fundamental specificity of Expos  

 
Expos are defined by Article 1 of the Paris Convention as: “a display which, whatever 
its title, has as its principal purpose the education of the public: it may exhibit the 
means at man’s disposal for meeting the needs of civilisation, or demonstrate the 
progress achieved in one or more branches of human endeavour, or show prospects 
for the future”, while Article 2 underlines their non-commercial nature.  
 
Expos have a unique positioning, as summarised by the resolutions proposed by the 
working group and adopted by the 115th session of the BIE’s General Assembly on 8 
June 1994: “The fundamental specificity of Expos lies in their aim of contributing to 
the progress of Human knowledge, in a spirit of peace and international cooperation. 
The realisation of this aim should lead to a better knowledge of the cultural identity of 
peoples and nations, to an easily accessible and comprehensible presentation of 
state of the art and future perspectives for the general public as well as the 
organisation of meetings between specialists and experts.” 
 
All communications of the BIE and its Member States, as well as of Expo Organisers 
and Participants must therefore ensure that Expos, as defined in the Paris Convention, 
maintain and reaffirm their uniqueness, and clearly differ from other commercial or 
non-commercial events.   
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1.2 The values of Expos and of the BIE 

 
The Paris Convention engages the BIE, its Member States and Expo Organisers to 
highlight the following values: 

o Education 
o Innovation 
o Cooperation 

 
Education 
Expos are public events aimed at increasing knowledge and awareness around a 
chosen theme by providing educational, entertaining and immersive experience to all 
visitors.  
 
Innovation  
Innovation is the hallmark of Expos. Whether it is architecture, urban planning, new 
solutions and services, exhibition content, performance, new technologies and so on, 
each Expo is built with and showcases new inventions and novel approaches.  
 
Cooperation 
Expos are unique venues for international cooperation, promoting global dialogue on 
themes that engage the entire world. Expos facilitate cooperation among countries, 
international organisations (whether governmental or not), public authorities, 
businesses and the general public, to strengthen public dialogue on the important 
challenges of today. 
 
The theme is central to the fundamental raison d’être of Expos and distinguishes 
Expos from all other international events. The distinctive features of Expos are directly 
related to their non-commercial nature, the importance of the theme, their focus on 
education, their international character, and their status as platforms for public 
diplomacy.   

 
1.3 The BIE’s regulatory framework on the Expo brand and visual 

identity 

 
To clearly distinguish Expos organised under the auspices of the BIE from other 
events, the use of the denominations, emblem, logo, anthem, flag, and other graphical 
elements connected to Expos is regulated. Communicating the values of Expos also 
falls in the perimeter of the same regulations.  
 
The role of the regulatory framework is therefore fundamental as it specifies the 
criteria and the conditions regarding the denominations, the use of the Emblem of 
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the BIE and of Expos, the visual identity of Expos as well as common messages to 
ensure desired consistency and continuity.  
 

Denominations 

 

While the terms “Expo”, “World Expo”, “Specialised Expo”, “Horticultural Expo” and 
“International Exhibition” are not registered trademarks, these terms are strictly 
regulated by the “Regulations related to the Visual and Brand Identity of the Bureau 
International des Expositions and of the Exhibitions subject to the 1928 Paris 
Convention” as per its Part 1, Title I, Article 4. The BIE, Candidates, Organisers and 
Participants are bound by these rules.  

 
Intellectual Property rights 

 
The Intellectual Property rights on the symbols of Expos and of the BIE belong 
exclusively to the BIE. The BIE, Candidates, Organisers and Participants in Expos 
organised under the auspices of the BIE have the exclusive right and duty to use the 
symbols of the BIE and of Expos, provided that they respect the conditions of use 
specified in the Regulations. 
 
Organisers and Participants shall respect, in their own countries, the dispositions on 
copyrights and intellectual property rights associated with the symbols of Expos and 
of the BIE. 
 

Visual identity  

 
While the Organiser of an Expo is responsible for developing and creating the visual 
identity of the Expo it hosts, rules are in place to harmonise the visual identity and 
naming of Expos and to preserve the official brands, guaranteeing their integrity and 
emotional value. The Organiser of the Expo shall therefore submit the visual identity 
of the Expo to the BIE for written approval prior to any use. 

 
Once approved, the Organiser must reproduce the brand identity in the manner and 
format as approved by the BIE and is responsible for ensuring that the Expo brand 
identity is applied consistently by all other stakeholders.  
 

Values 

 
The BIE places great emphasis on the continuity of Expos and on each Expo adding a 
new chapter to the history of Expos. Organisers as well as Participants have a duty to 
clearly communicate that they are part of this continuity, as stipulated in Part 2, Article 
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7 of the above-mentioned regulations, and to ensure that the Expo, its content, events 
and performances are consistent with the values of Expos and the BIE. 
 
 
Since 1851, each Expo has reflected the culture and diversity of its host city and 

country while sharing a reputation, a narrative and a set of values that are common 

to all Expos and the BIE.  

 

When developing the Expo Communication and Promotion Plan, the Organiser creates 

a new and unique brand and message platform in line with the objectives, the theme 

and the host country/city. At the same time, the communications should convey 

continuity with past Expos, building on what has come before while adding its own 

contribution to the history of Expos. 

 

2. KEY OBJECTIVES 
 

The Expo Communication and Promotion Plan (hereinafter referred to as 
“Communication Plan”) shall clearly state its objectives, which stem from the overall 
Expo objectives.  

 
 

2.1 Key objectives of communication activities 

 
The objectives of the Communication Plan are to support and contribute to the overall 
objectives and targets of the Expo and its host country/city, which can be generally 
summarised as: 

• Winning the hearts and minds of millions of visitors; 
• Engaging participants, partners and sponsors;  
• Raising global public awareness of the theme and subthemes;  
• Promoting the values of Expos and the BIE. 

 
In addition to promoting the Expo, communications activities will inherently (re)affirm 
the positive image of the host country/city and showcase its economic, cultural, 
scientific and technological achievements. 
 
Once defined, the communications objectives will dictate all other elements of the 
Communication Plan: target audiences, tasks (achieving the objectives), timeframe, 
messaging, tools and activities.  
 
 

2.2. Working phases specified by the Communication Plan 
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The Communication Plan should be defined within the candidature dossier and 
formulated within the registration / recognition dossiers.  

The plan must cover the preparation phase, the event phase and the post-Expo phase.  

As the preparation phase lasts several years and features a number of different steps 
with changing audiences, it is essential to define specific communication objectives 
within the preparation phase. 

Each phase should have an overarching communications objective with specific 
targets, milestones, expected impact and timings.  
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1st phase 2nd phase 3rd phase 4th phase 
 

Improving awareness and 
knowledge 

Securing participation and the 
engagement of the public and 

stakeholders 

Scaling up the communication of 
the Expo and its key messages 

 

Establishing continuity 

From election period to BIE 
registration/ recognition 
 

From Registration / Recognition to 
Ticket Sales  
 

From the start of ticket sales to the 
closing of the Expo  

From the closing day of the Expo 
onwards 

 

✔� The different phases may overlap depending on specific goals and target audiences, and the duration of each phase may vary. In any case, 
the focus of the Communication Plan should be designed to build up momentum, from an awareness phase, expanding to include 
engagement, before shifting towards excitement in the immediate run-up to the Expo and the event itself. Following the closing of the Expo, 
communications should continue to focus on the legacy and the continuity/extension of the Expo project.  
 
It is important to remember that the post-Expo period is essential in the Communication Plan as it ensures the lasting positive impressions 
of the Expo and contributes to strengthen the success of future Expos.  
 

2.3 Guiding principles  

 
Communication activities should be carried out with the following key points:  

Awareness Engagement Excitement Extension

EXPO 
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• Emphasis to be placed on publicising the concept, content and significance of the Expo and its theme and subthemes;  
• Emphasis to be placed on coordinating the efforts with all of the participants, in order to strengthen and deploy the awareness globally 

and support their own communications activities; 



 11 

 

3. STRATEGY 
 

Based on the demands of different phases and target audiences, the Communication 
Plan should be implemented through an integrated and coordinated marketing 
communication strategy to deliver a cohesive narrative (in written and visual 
language) during the whole Expo project.  
 

3.1. An integrated and coordinated marketing communications strategy  

 
As Expos are large-scale and long-lasting events with a global character and involving 
multiple stakeholders, their communication activities, both domestic and 
international, must be integrated and coordinated, and based around a set of core 
messages, visual branding and other brand elements.  
 
Integrated and coordinated marketing communications will help connect and 
reinforce all communication activities while enabling coherent and consistent brand 
identity across all channels of communications and with all stakeholders.  
 
Having a consistent brand identity with a consistent theme, message and visual 
identity across different channels will significantly contribute to brand awareness and 
recognition. 
 
The importance of integrated and coordinated communications is further explained 
in Part 6, with a focus on the role of multipliers in domestic communications and 
integrated approaches for international communications. 
 

3.2. A strong and consistent visual narrative 
 
Each Expo has its own distinct personality, image and character. The challenge in 
achieving a truly successful Expo brand identity is in creating an identity, look and 
narrative that will capture and display the vision of a specific Expo, demonstrate that 
this Expo is endorsed by the BIE and simultaneously strengthen the overall Expo brand 
and history. As the Organiser creates an entirely new brand logo, the visual identity of 
the Expo not only has to satisfy a whole range of competing cultural interests and 
align with the specific theme and host of the Expo, but also has to retain a sense of 
familiarity and continuity, building on what has come before. 

 
While the Organiser is responsible for the development, implementation, and 
marketing of the specific Expo brand identity, which can include an Official Emblem, 
Slogan, Look & Feel and Mascot, this brand identity should be developed in line with 
the “Regulations related to the Visual and Brand Identity of the Bureau International 
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des Expositions and of the Exhibitions subject to the 1928 Paris Convention” and is 
subject to BIE approval.  
 
The communications of the Expo and different aspects of the event need to be 
consistent in terms of brand visual narrative. An entire visual system is to be created 
with guidelines on how to activate the brand across campaigns, publications, digital, 
ticketing, retail but also with and by partners and participants. The brand identity 
should be applied consistently across all key venues, throughout the host country 
and by all stakeholders to enhance the overall experience for Expo visitors and the 
general audience, be it on the Expo site or via media and virtual platforms. 
 
Brand protection mechanisms and association rights also need to be designed by the 
Organiser to ensure consistent messaging from both the Expo and other entities 
officially cleared to do so.  
 

3.3. A flexible messaging platform  
 
To convey the core messaging explaining what the Expo is and what visitors can 
expect from it, a flexible messaging platform needs to be developed.  
 
Components of the messaging include: 

• The theme and subthemes of the Expo 
• The content that will be offered at the Expo 
• The role of the Expo for the world / country / city  
• The vision of the host country 
• The values of Expos and the BIE  

 
The messaging must be flexible and adaptable in order to accommodate  

- Different phases 
- Different audiences 
- Different communication channels 
- The multifaceted nature of the Expo (culture and creativity, science and 

technology, trade and development) 
 
The messaging platform should encourage unified, effective messaging not only 
among and by the Organiser, but also by relevant stakeholders including participating 
countries and partners. The platform should be enriched over time.  
 

3.4. A phased approach 
 
A phased approach will enable to target objectives at specific times and should 
include: 

• Different communication phases according to each target audience and 
region 



 13 

• Different communication goals (providing information, raising awareness, 
building excitement, etc.) in each phase according to the objectives and the 
activities of that period. 
 

Throughout the different phases, the effectiveness of communication can be 
enhanced with the addition of new information and proof points as well as the 
addition of new stakeholders. Messaging should be enriched in each phase and 
visual representations may be adapted accordingly.  
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4. TARGET AUDIENCES 
 

4.1 Target audiences: overview 
 

Target audiences can be defined as follows:  
 

 
 

• BIE and global Expo community;  
• Participants (domestic, overseas); 
• Partners and Sponsors (Thematic / Commercial / Operational); 
• Communities; 
• Media (domestic, overseas); 
• Visitors (domestic, overseas); 

 
✔�As the opening date of the Expo approaches, different target audiences develop new 
demands relating to the understanding, expectations and communications of the 
Expo. A phased approach will therefore consider these developments to achieve the 
communications goals.  
 

4.2 Analysis of target audiences 
 

a. BIE and global Expo community 

 
The BIE and the global Expo community – including other Expo Organisers - have a 
multiple role in Expo communications: as a target audience, an information 
multiplier and a knowledge provider for communications activities. 
 

Objectives 

• Ensuring continuous flow of information throughout the years of preparation, 
the staging of the event and immediate post-event;  

Target 
Audiences

Wide Audience 
(BtoC)

National International

Involved 
Audience (B2B)

BIE and 
global Expo 
community

Participants
Partners 
and 
Sponsors 

Communities
Media
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• Building on existing knowledge, connections and synergies. 
 
✔�The Communication Plan should include processes to coordinate activities and 
capitalise on past experience as well as events and initiatives in connection with 
events held under BIE’s auspices. 
 
Key tasks 

• Setting up an effective mechanism to inform, learn and coordinate 
communications;  

• Developing specific marketing and communications activities for and in 
coordination with the BIE; 

• Making use of BIE related events and other Expos organised under the 
auspices of the BIE. 

 
b. Participants  

 

Official Participants (countries and intergovernmental organisations) and Non-
official participants (institutions, businesses and NGOs) have a multiple role in Expo 
communications: they constitute a target audience, a communication opportunity 
and a multiplier of communications activities. 
 
Objectives 

• Attracting participants in line with the Expo’s goals; 
• Fostering cooperation and coordination between the Organiser and 

participants, and among participants; 
• Reaffirming the Expo’s theme and educational purpose by focusing on high-

quality content. 
 
✔�The communications goals towards participants initially focuses on attracting 
participants before shifting to a focus on coordinating and promoting participation as 
a core aspect of the Expo.  
 

Key tasks 

• Learning about the needs and objectives of participants and providing 
appropriate assistance and services so their participation can be 
communicated effectively;  

• Setting up an effective mechanism to coordinate communications with 
participants and amplify reach;  

• Developing / Co-creating specific marketing and communications activities for 
and in coordination with participants. 
 
 

c. Partners 
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Partners (Thematic / Commercial / Operational) support the Expo, but also serve as 
key participants and important ambassadors. 
 
Objectives 

• Identifying, engaging and recruiting partners; 
• Supporting the development of services and activities for and with partners; 
• Leveraging the existing reach and positioning of partners to amplify the Expo’s 

messaging; 
• Developing / Co-creating co-branded marketing and communication activities, 

plans and initiatives. 
 
✔�The goal of communications with regard to partners is securing and maintaining 
‘win-win’ partnership agreements with relevant companies, organisations and 
institutions to maximise exposure for both entities. 
 
Key tasks 

• Understanding the needs of the partners, providing communications 
platforms to support their needs and their cross promotion activities;  

• Strengthening coordination with the communication and marketing activities 
of partners in order to maximise Expo visibility & ensure adherence to visual 
identity rules and the overall messaging. 

 
d. Communities 

 
It is crucial for the Organiser to foster support for and engagement in the Expo among 
various communities who – directly or indirectly – are implicated in the Expo or its 
theme. While the segmentation of these communities will depend on the particular 
context of the host city and country, it is important to engage these communities from 
the very beginning of the project and to continue this through to the legacy phase. 
Targeted communities usually encompass groups with links to the Expo theme as well 
as local residents, youth, and civic organisations. 
 

Objectives 

• Raising support for the Expo project in the city, the region and the country  
• Improving awareness of the Expo, its theme and subthemes, and engaging and 

empowering implicated communities; 
• Improving intentions to contribute to / volunteer in / visit the Expo, involving 

as many people as possible in the celebration of the event and its wide range 
of initiatives and experiences. 

 
✔�Communications activities should be designed to empower different communities 
during all phases of the Expo project as co-owners, supporters, influencers and 
ambassadors of the Expo.  
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Meaningful participatory activities should be developed to engage communities 
during all Expo phases.  
 
Key tasks 

• Listening to relevant drivers of social activism and community outreach; 
• Engaging people in key communities, in particular young people, in the 

mission and the values of the Expo;  
• Designing programmes and initiatives to facilitate participation, engagement 

and empowerment. 

 
e. Media  

 

Communication with the media should focus on building and maintaining 
comprehensive relations and partnerships with a range of media outlets. 
 

Objectives 

• Increasing domestic and international media coverage of the Expo;  
• Carrying out an intensive international media campaign; 
• Establishing a transparent communication platform for journalists; 
• Stimulating public debate on the Expo theme and subthemes. 

 
✔�As a vital communications channel for the public and other stakeholders and as 
an audience itself, media organisations must be catered to in order to continually 
drive awareness of the Expo. 
  
Key tasks 

• For domestic media: enhancing cooperation with both national and local 
media outlets in order to convey vivid and detailed information and obtain 
personalised reports in different forms. 

• For international media: establishing cooperation and providing accurate and 
authoritative information related to the Expo. 

 
f. Visitors  

 
Article 1 of the Paris Convention states that an Expo “has as its principal purpose the 
education of the public”.  
 
Attracting and engaging the forecasted number of visitors from home and abroad is 
the key to a successful Expo and will serve as a highlight in post-Expo 
communications and in the promotion of the branding of the host city/region/country. 
 
Objectives 

• Improving local, national and international awareness of the Expo; 
• Improving local, national and international intentions to visit. 
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✔�After extensive communication at the first stage, both public awareness and 
understanding of the Expo will increase significantly. The Communication Plan should 
be reviewed as the opening of the Expo approaches and when ticket sales are 
launched in order to provide a more specific and comprehensive understanding of 
the event. 
 
Key tasks 

• For domestic visitors: making in-depth analyses of the interests of different 
target audiences, and strengthening communications on specific exhibition 
contents and highlights;  

• For international visitors: understanding the needs of the audience (including 
the potential for visits linked to tourism and transport, business travel, and 
thematic interest) and identifying appropriate communication activities and 
channels to suit the audience, differentiating, where necessary, according to 
each region/market/sector. 

 
 



 19 

 

5. PHASED APPROACH 
The communications plan can be segmented into phases spanning the entire preparation period, the event itself as well as the post-
event period to promote the legacy of the Expo. The overall calendar is defined by key moments and events in the Expo’s lifecycle, with 
these milestones serving as points of reference as well as being major opportunities for communication activities. 

Each phase should include an overarching communications objective with specific targets, milestones, expected impact and timings.  

 

  Phase 1: 

Awareness 
Phase 2: 

Engagement 
Phase 3: 

Excitement  
Phase 4: 

Extension  
Timing  From the election to BIE 

registration/ recognition 
From registration / 
recognition to ticket sales  
 

From the start of ticket 
sales to the closing of the 
Expo  

From the closing day of 
the Expo onwards 

Objectives 

 

 

BIE and Expo 

community 

 

Highlighting host 
country vision and 
relevance of the theme 

Engaging closely and 
leveraging visibility 

Supporting coordinated 
communications 

Following up on the 
success, legacy projects 
and impact 
 

 

Participants Informing / highlighting 
benefits of participation 
and relevance of the 
theme 

Approaching and 
involving / inviting and 
encouraging participants 
to confirm their 
participation in line with 
the Expo’s goals; 
Supporting coordinated 

Engaging / supporting 
coordinated 
communications and 
ensuring high visibility 
 

Following up / building 
on the success of 
participation & legacy 
projects 

Maximising the benefits 
of the partnerships 
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communications; 
Leveraging participants’ 
developments to 
encourage engagement 

created throughout the 
Expo journey and the 
event itself.  

Partners Recruiting companies, 
institutions and 
organisations to 
become thematic / 
commercial / operations 
partners 
 

Increasing involvement 
through participation 

Ensuring high 
connectivity and visibility 
 

Evaluating & following up 
on the success of 
participation & legacy 
projects  
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Objectives 

 
Communities Informing, increasing 

understanding and 
awareness about the 
Expo / engaging in 
initiatives  

Encouraging engagement 
in participatory activities  

Maintaining a high 
degree of engagement / 
coordinating 
communications 
activities / highlighting 
successes 

Communicating the 
success of the Expo, its 
highlights as well as role 
of communities in its 
success and assets of 
the event for the 
communities  

Media Establishing 
communication and 
building a network with 
major media 
organisations  
 

Creating a community of 
followers for Expo 
communications / 
establishing media 
partnerships / creating 
Media Centre on and 
offline 

Ensuring effective media 
outreach and gaining 
widespread positive 
coverage  
 

Continuing cooperation 
to promote the Expo’s 
legacy (communicating 
benefits / material & 
intellectual legacies) and 
the reuse of the Expo 
site.  
 

Visitors 

 

Increasing 
understanding and 
awareness about the 
Expo incl. improving the 
domestic audience’s 
awareness of 
Specialised/World Expos 
 

 

Increasing awareness 
and spark interest of the 
public in visiting the 
Expo; 
 

Whetting appetites for 
site visits and 
engagement in activities/  
Encouraging visits and 
social media 
participation for shared 
experience / Securing 
maximum visibility for 
participants and partners 
 

 

Communicating the 
success of the Expo, its 
highlights as well as its 
intellectual and physical 
legacy 
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Example of 

Milestones  

& events 

 - 1,000-day countdown 
- Official partnership 
signing contracts 
- Possible promotion 
during other Expos 
- BIE General 
Assemblies 
- External events related 
to the theme of the Expo 
- Logo / Mascots Launch 

- 500-day countdown / 1 
year to go  
- Official 
partners/participants 
signing contracts 
- Group & Individual 
ticket sales issued 
- International 
Participants Meetings 
(IPM) 
- BIE General Assemblies 
- Tenders and Site 
developments  
- Volunteering 
developments 
- 1st stone and 
completion ceremonies  
- External events related 
to the theme of the Expo 
and public event hosted 
in the host city 

- 100-day / 10-day 
countdown 
- Opening / Closing 
Ceremonies 
- National day of the host 
country 
- BIE day 
- National days of 
participating countries 
- Other big international 
events 
- BIE General Assemblies 
- Expo Forums 
- FAM trips 
 

- Closing Ceremony 
- Final report to the BIE 
General Assembly 
- The after-use of Expo 
site 
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6. INTEGRATED AND COORDINATED COMMUNICATIONS  

 

6.1. Framework for integrated communications 

 
To maximise the impact of communication activities in accordance with the 
characteristics of the targeted audiences, an integrated marketing communication 
approach should be developed, leveraging a wide variety of communication platforms 
and tools while creating a consistent tone and style.  
 
The approach should integrate and synchronise:  

• Paid Media 
• Earned Media 
• Owned Media 
• Shared Media 

  
By leveraging the strengths of all media options, the communications plan should 
most effectively reach and engage each target audiences, while each media option 
should reinforce and compound the effectiveness and reach of the other. 
 
 
 

 
 
 
Examples of channels to consider:  

- Advertising 
- Travel and tourism promotions and incentives 

EARNED

SHARED

OWNED

PAID

PUBLICITY Media rela1ons

Blogger rela1ons

Influencer Rela1ons

PARTNERSHIP Charity / NGO Tie ins

Co-Branding

AUTHORITY Op1mised Content

Shareable content

Google authorship

PAID 
MEDIA

Facebook sponsored posts
TwiMer Cards
Sponsored Tweets
Lead Genera1on

INCENTIVE Affiliate

Brand Ambassadors

Sponsored Content

CONTENT Create from experts
Employee / Volunteers stories
User Generated Content
Videos
Podcasts

INFLUENCER 
ENGAGEMENT

Response to detractors

Detractors turned to loyalists

Loyalists turned to advocates

SOCIAL 
MEDIA

Facebook
TwiMer
Linked-In
Youtube
Instagram...
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- Direct marketing 
- Media relations 

o Press conferences and press briefings 
o Media FAM trips 
o Media partnerships 
o Opinion editorials 

- Events, public relations and experiences 
o Forums 
o Road shows 
o Ambassador programmes 
o Site tours / previews / premieres 
o School programmes 
o Info points 

- Digital 
o Expo website 
o Intranet site for stakeholders’ communications / coordination 
o Social media channels 
o Electronic newsletters 
o Online advertising and marketing  

 
Integrated communications processes should engage and maximise audiences using 
these channels by combing a mix of paid, earned, shared and owned media tactics so 
that all media channels act as a single unit and work to strengthen each other. 
 
✔�Before efforts to reach a target audience are initiated, detailed quantitative and 
qualitative research should be conducted to ensure that activities are adapted to the 
preferences and interests of the given target group.  
 

6.2. Framework for coordinated communications 

 

a. Domestic communications 

 ✔

� The strategy should feature extensive communications towards the general public, 
by leveraging national “multipliers” in a coordinated manner as well as developing 
relevant initiatives targeting key areas and target audiences.  
 
The Expo Organiser is not the sole channel targeting these audiences. With the 
development of the Expo project, as a number of entities will be more and more 
directly or indirectly involved in the project, the Organiser will need to facilitate 
efficient means of cooperation. An important communication goal will be developing 
tools, guidelines and mechanisms for multipliers, and disseminating them as well as 
ensuring their full development so that communications are complementary rather 
than competitive, with consistent theme, message and visual identity. 
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Strategy: As it is the most important communication channel, the Organiser should 
emphasise the core contents of the Expo and support, coordinate and guide the 
communications activities relayed or conveyed by other channels. 
 

1. Multiplier programme – Principles  

 
The term ‘multiplier’ refers to all the actors that can potentially amplify the key 
messages bringing higher visibility to Expo initiatives, activities and outcomes. 
Identifying the right multipliers is vital to guarantee that the project reaches out to 
the widest possible audience. 
 
Expo multipliers are all those stakeholders, organisations or individuals, who 
recognise the added value of the project and are motivated to disseminate its benefits 
further.  
 
The domestic communications strategy will aim to identify and foster specific 
collaborative partnership with a selected number of government entities, institutions, 
partners, associations and networks.  
 
The Expo will work with each one of these organisations on a personalised basis and 
identify the networks and channels that would be most suitable for further promotion, 
dissemination or community building of the Expo project, depending on the different 
possibilities provided by each multiplier. To empower potential multipliers to take 
action and spread messages about the Expo, the Expo will therefore need to present 
them with compelling, interesting and easy-to-pass messages as well as tools for 
consistent communications.  
 

2. Multiplier programme – Tasks 

 
Tasks include:  
 

- Facilitating consultation and coordination with partners; 
- Ensuring the integration of the needs of key stakeholders;  
- Building national capacity through the provision of adequate technical 

support to respond to these needs;  
- Opening up lines of communication;  
- Ensuring that multipliers are familiar with the roles and responsibilities, key 

contacts and access technical support through a single-entry point, thereby 
benefiting from clear coordinated mechanism.  

 
 
 
 



 26 

3. Multiplier programme – Stakeholders 
 
In implementing this strategy, a number of organisations are important. These 
organisations are not only message multipliers, but also represent constituencies. 
The list includes, but is not limited to, the following: 
 

• Partner-related channels 
 

Communications activities initiated by Expo partners. 
 
Strategy: As the channels of thematic / commercial / operational partner firms, 
national and local agencies and government entities reach various social levels, the 
Organiser should work with them to conduct joint or independent Expo-related 
promotional activities so as to bring them into full play.  
 

• Participant-related channels  
 

Expo-related promotional activities led by Participants. 
 
Strategy: As Participants are key players in the Expo, the Organiser should establish 
an effective mechanism to support the communications of Participants and maximise 
its reach. 
 

• Social channels 
 

Voluntary non-governmental communications activities for the Expo. 
 
Strategy: Voluntary non-governmental communications channels include 
unprompted communication activities initiated by non-governmental groups, 
communities, schools and other networks. The Organiser should explore diversified 
channels to expand the social influence of the Expo and initiatives to empower 
communities as ambassadors of the Expo.  
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b. International communications  

 
The Expo Organiser should develop an integrated communications strategy to 
promote the Expo in key markets, targeting key target audiences. 
 

✔�The strategy for overseas communications must be flexible, adapting to the 
international context and public opinion in different countries, and must be integrated 
and coordinated with relevant stakeholders.  
 

 

1. International communication – Primary targets  

 
The identification of overseas primary target markets should be based on a 
comprehensive analysis of: 

• The diplomatic priorities of the host country; 
• Existing and growing trade relations with other countries; 
• International tourism markets. 

 
This analysis is crucial in securing international participation, attracting partners and 
receiving visitors. Targeted events, activities and segmented campaigns should be 
considered in these markets to build awareness and drive ticket sales.  
 

2. Overseas integrated communication - Principles  

 
The activation of international communication channels is essential and is one of the 
most complicated aspects of the communications activities.  
 
The main Communication channels for international communications activities are 
the following:  
 

• Organiser-related channels 
 
International communications activities led by the Organiser. 
 
Strategy: International communications activities (promotional and cultural events, 
ticketing promotions etc.) led by the Organiser should focus on key phases, dates and 
major target markets, notably highlighting the Expo’s international character and the 
diversity of its content. These activities should be conducted in a practical and 
effective way, combined with ticketing and tourism promotion. 
 

• International Participant-related channels 
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Expo-related communications activities led by Participants and held overseas, 
including channels of local celebrities. 
 
Strategy: As communications by Participants are more acceptable / audible to local 
audiences, the Organiser should encourage promotions initiated by Participants while 
establishing a joint communications mechanism to share information, provide 
services to Participants, and coordinate actions. 

Examples of information to be shared between the Expo and participants can include 
the following:  

• Sharing the Expo communications strategy, roadmap, and other 
communications content, including upcoming campaigns; 

• Receiving advance notice of communications plans, workflows, activities, 
announcements or stories; 

• Proactive planning and alignment with country milestones and 
communications activities;  

• Identification and planning of story opportunities;  
• Sharing media operations or marketing plans, information, and contacts;  
• Identifying issues early and managing reputation.  

✔�It is important to support as well as to take full advantage of the resources and 
communication network of International Participants, while ensuring consistency 
both in terms of messaging and branding.   
 

• International agency-related channels 
 
Promotional activities carried out by designated global PR companies or overseas 
ticketing agencies. 
 
Strategy: A major part of international communications activities is typically 
conducted using international PR platforms. Based on the fact that most overseas 
audiences will also be tourists, international PR-related activities should be carried 
out in combination with domestic tourism promotions, highlighting local tourism 
features. 
 
Promotional materials targeting international visitors should be produced, notably 
practical materials such as tourist guides. Cooperation with tourism organisations 
and publishers should be strengthened, and Expo-related content should be added 
to international tourist guides and books. 
 

• International partner-related channels 
 
Cobranding activities carried out with global partners, such as airline carriers.  
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Strategy: Communications activities to maximise reach includes the planning, 
designing and developing of partnerships, co-branded campaigns and promotions. A 
partnership with a national carrier, for example, can enable the airline to tell the story 
of how the company brings the world to the host city, include integrated online 
reservations/ticketing systems, and lead to the development of marketing campaigns 
for the event projecting the Expo to worldwide audiences.  

 
• International media channels – traditional and social  

 
Communications and promotional activities conducted through international and 
social media 
 
Strategy: The focus of international media-led promotion should be on the 
development of in-depth communications with international media outlets and the 
provision of media services, so as to make international media play a major role in 
relaying information related to the Expo. It is also useful to arouse the interest of the 
trade media in the fields of tourism, culture, business, the environment, architecture 
etc.  
 
Social media channels are also cost-effective multipliers. Content, activities, 
initiatives, site development, influencers relations and hashtags should be designed 
to facilitate the sharing of experiences, content and videos to globally increase 
awareness, engagement and lead to ticket sales.  
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7. MEDIA SERVICES  

 
The Organiser should take all the necessary steps in order to ensure the fullest 
coverage by the different media organisations and to reach the widest possible 
audience in the world. 
 
The Organiser is responsible for providing the facilities and services required for the 
media to do their work efficiently and effectively, from the moment they express an 
interest in attending the event through to when they complete their coverage. The 
Expo will also assist with all media activities including supporting Participants 
conducting media activity.  
 
This support can notably include:  

• Provision and management of all facilities and services for accredited media 
at the Expo Media Centre (EMC) and throughout the Expo site.  

• Facilitation of media briefings and conferences.  
• Facilitation of media accreditation, visa, and permit information provision, 

transport services, and other media-specific services.  
• Partnership with an appointed Host Broadcaster and production of live and 

packaged moving image content for global distribution.  
• Oversight and management of all bookable media facilities and services 

through a booking system. 
• Provision of a Media Asset Management System containing all raw and 

packaged video content available to authorised media both on-site and 
remotely.  

• Provision of an official photography team to capture still images of all key 
events for distribution and publishing.  

• Development of an online Media Information System.  
• Support for all accredited media throughout the Expo site.  

 
An online Media Information System should enable the media to access content 
including press releases, video news releases / B-roll, fact sheets, and photography, 
and to express interest for media accreditation to attend the event.  
 
A Media Service Guide should be developed to provide useful information on the 
Expo for media outlets. It should focus on basic information and media services 
such as:  

• An overview of the Expo including key figures, and the events calendar; 
• The procedure for media accreditation; 
• Information on the Expo press centre with details on broadcasting, technical 

services and tariffs; 
• Access to telecoms, internet and broadcasting services; 
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• Customs procedures for foreign media equipment; 
• Media accommodation; 
• Language services; 
• A media contact list for the Expo Organiser. 

 
Press trips on the Expo site for selected journalists should be organised during Phases 
2 & 3. 
 

8. IMPACT EVALUATION 

 
In implementing the Communication Plan, the Organiser should continuously 
measure and evaluate the impact of communications activities (such as Awareness / 
Engagements / ROI). 
 
This evaluation may be carried out with a selected company offering domestic and 
international evaluation services.  
 
This evaluation should measure each phase in the communications strategy and 
assess the impact of communications activities by conducting quantitative and 
qualitative surveys with Participants, partners and visitors. The assessment should 
include indicators to monitor and evaluate specific communication activities and 
outcomes to determine if the desired changes have occurred in terms of awareness, 
knowledge, attitudes or behaviour among the target audience(s). 
 
The results of these evaluations will guide and fine-tune the communications 
strategy. Summaries of these impact reports should be reported to the BIE Information 
& Communication Committee and the BIE General Assembly.  

	


























































































































































































































































































































































































































































