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Chairman of the Board

Thailand Convention & Exhibition Bureau
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Message

from the Chairman
aA1soINUsS:sI1UNsSsUN1S

In 2012, the MICE industry witnessed continual growth
and has become a driving force for Thailand’s economy,
experiencing a 5.5% expansion over 2011. Despite the
adverse effects from economic struggles in Europe and
the USA, investment from the public sector has helped
to support an economic recovery in Thailand.

As an overview of Thailand’s MICE industry, 895,224
MICE travelers brought in total revenue of 79,770 Million
THB into the country in 2012. TCEB experienced success
in enacting government policies to create alliances
between Organizations including the public and private
sectors, universities, and the mass media. These
alliances helped to win bids to host large regional and
international MICE events in Thailand such as Amway
China 2012, 2012 Rotary International Convention,
Propak Asia, Horti Asia 2012, Hat Yai Book Fair, and the
Hortucultural Fair in Nakhon Prathom.

U w.A. 2555 Guiduti gaannssumsus:sula:iaanaun
uunsdKseo “lus” Toasimsidiulnoencioltiovulaanasa fio
1JuaaannssunaniwanaulkiAsugiovovus:inaAWuddId Tag
oas msuenadowudunivsosa: 5.5 DInU W.A. 2554 Tuunu:
AiAsugionolanldsSuwans:NusIN3NOAMSUNDIASUTRDADIU
Woglsula:ansgoiusm dovaousudnmsavnuoinmasgiodu
WuIWova1AndiumsaduayumswudonbiAsuRno

aumwsougaarsnssulusiul w.A. 2555 UsinAlnatloma
dousudnidumvnaulussiuou 895,224 Au asiosaldion
UstinAgomiv 79,770 &uuin AowduSoRinaguiutdinagumin
AOWWENENUUOD aauu. Tumsisbdituvumuulauaizosn
Us:neunumsaluayuoa1oaaoomnwWusiasnorlioamunasy
mAeNBU aMUUMSANW aaoadudoudasu Soavwalkiutd
UsinAlnaaiunsnisu:nMsus:yadnsia:aonuus:sula:muiaan
AuuuIanboIuluscvusinAlaulusTuls:na oIn
DU Amway China 2012, 2012 Rotary International
Convention Propak Asia lla: Horti Asia 2012 viuauair
KUbdoIDovmalnnd la:mulaavnaosiJsSuowaNuBsIaRILHI
uAsugu




TCEB plans to continue helping in the development of
the Thai MICE industry according to government policies.
Efforts will be made to promote sustainable tourism and
conduct successful bids to host large international MICE
events in Thailand. A goal has been set to cooperate
with the private sector to achieve revenues from tourism,
services and MICE activities of upwards of 2 Trillion THB.
A concrete plan has been drawn up and is outlined in
the “5-Year MICE Industry Master Plan (2012-2016)”,
a plan set to match to goals in accordance with the
5-Year Roadmap to Develop Thailand’s MICE Industry.
This Roadmap was given government approval in 2011,
in Economic and Social Development Plan No. 11, and
will serve as the foundation for developing an integrated
MICE industry.

TCEB strives to ensure the implementation of this plan,
and plays a crucial role in promoting the image of
Thailand as a destination for international MICE events,
generating more revenue in to our economy. | am
confident that as the market strengthens, the development
of our infrastructure, transportation systems, and
MICE Professionals will grow to increase our country’s
competitiveness in the future.

Lastly, TCEB’s success with the MICE industry would not
be possible without the cooperation of the public sector,
private sector, MICE business operators, members of
academic and the mass media. Their combined efforts
have enabled Thailand to become an international MICE
destination. | sincerely hope that this cooperation will
continue to drive our business forward in the future.

aadu. goavijoriiweuunlusinemeldiuouleuayonspuia
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UsSMs lla:gaairnssulusidngus:inAasiuou 2 audiuuin
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Mr. Thongchai Sridama
Board of Director and Acting President
Thailand Convention & Exhibition Bureau

(Public Organization)
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Message

from the President
a1SDINWOIUENIS

In 2012, TCEB achieved and exceeded its goals, helping
to attract 895,224 MICE travelers to Thailand generating
revenue of 79,770 Million THB. The international convention
industry experienced the most growth, increasing by 33%
and generating revenue of 31,100 Million THB. This year,
TCEB plans create alliances between organizations in the
public and private sector to follow the “MICE Industry
5-Year Master Plan (2012-2016)”, which will serve as the
foundation and framework for the strategic development
of Thailand’s MICE industry. TCEB's three-pillared strategy
is to WIN, PROMOTE, and DEVELOP.

In terms of our WIN strategy, TCEB was able to assist in
winning hosting bids for a total of 7,382 events, an
increase of 6.84% over the previous year. This achievement
has driven Thailand to become a leading destination for
MICE events in Asia.

U w.A. 2555 AWIULY aauu. Dwamsdliguoiuniauiaimu
KR0S aaoall UnIAUNMLNAUTUEHDKUQ 895,224 AU
aswselalRnuds:InAngy 79,770 auuin laggaannssums
ds:wsuunusid@ildusaairsnssunidivlagaonaaduidusosa: 33
la:tihseldidids:anAnbrua 31,100 auuin Tudd aadu. 1a
SoudenurusaUWUSTAsHbMASHIaIoNsUIa “Iwulibun
QaamnnssumMsvaus:sulaiaavaud se: 5 U7 Boidunsou
Tumsdudumugen aauu. Tudvuusinnu w.A. 2555-2559
wolKIJuwugula:nsoumMsmiMIUIa:WeuLNIUTURANLIGEAU
nos:uu laswunjundegodidumsmald 3 gnsmaasnan
Jov aauu. Us:noudog Nagnsnsavomuigy (WIN) nagnsms
dolasu (PROMOTE) na:nagnsmsweuun (DEVELOP)

amsunagnsaiumsaooiu (WIN) Tudouus:nu w.A. 2555
aalu. awisndoviuigiuidaluds:nAldnokua 7,382 viu
BounNnaUAWIULSO8A: 6.84 TUITUADWENSDUITIKLIEN
oRUs:INAINeITuktLluwunuBs:auniMAIoIBe
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TCEB found success with its PROMOTE strategy as well,
effectively communicating the responsibilities and
corporate image to the public and private sector.
This has assisted in creating cooperation among MICE
alliances, providing them with a shared vision to help
drive economic growth in Thailand. In terms of
conducting public relations efforts overseas, TCEB was
successful in many different areas. This includes restoring
confidence in Thailand’s infrastructure and safety, as well
as raising awareness of the country’s variety of
tourist destinations and cultural diversity. These efforts
will help to promote Thailand as a destination for
international MICE events.

In regards to TCEB’s DEVELOP strategy, importance was
placed on preparing Thailand for the ASEAN Economic
Community (AEC) in 2015. Various development projects
were implemented to help further MICE capabilities to
prepare for the upcoming changes. These include
the ASEAN MICE Collaboration Project, the ASEAN
Economic Community Preparation Project, and the
Project to Develop MICE Courses for Thailand’s
Educational System. These projects spearheaded by
TCEB resulted in the creation of course “Introduction to
MICE Industry-MICE 101", which has been taught at 28
educational institutions throughout Thailand.

7
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Tuaouvevnagnsmumsaviasy (PROMOTE) aadu. goavidu
Msag1oAUIIIDALUNUINKUNAIA:MWANBNIUIOD aauu.
TRiNKUosUMASTIatoNsU IWlRINaAISoUTOWANAUSSTD
TusTRDAWMoKUNIA: Tussiva A IUNISIUINAOUIASUTND
govus:nA dluchous:nAdU YoidumsasivaouIBouio
AOUWSOUAIUA:QONAUNEUODIASDASIODWUTNIU ADIWAUAN
AOIUHAINHANEMDICUUSSSY amuinovifaouInuie soumid

notwUaoane IWwolkwoaviulugia:uniaunionaulusuulo
lasidonds:nAlneidunakiunalumsdaviu

nagnsaumMswouul (DEVELOP) aauu. I8bIRUAUENANIUOD
MSINSEUADUWSOUIWOITNEUSISAUIASUDNDONBEU K5O AEC
Tud w.A. 2558 DoSISUWCUUNIASOMISEDY IWOASIOANENW
uppaINsSAWIUBsOLSUMSIING AEC o1f TnSOMSWUSDASIKD
oBau TasbMisiasauncuwsouwUs:noumsiusingcions
SOUNAUIASUDNDOIBEU lla:BnIASPMSEATYAD TASOMSWEUUN
KaNgasSMSISEUMSaoUIBLINSDAUS:BUIAIIAQDEUAILILNBIA
amsuamuugaufnuluusinalng Tag aadu. Ids1onanans
TuBhasmuannaluBodsMsdaUssUIa:dNSsAMS “Introduction
to MICE Industry-MICE 101" la:wanduouldussoldurdangas
MSISEUMSaouYeD 28 amUugaUANUINaUS:INA

In 2013, TCEB plans to participate in a number of
activities overseas to promote Thailand’s MICE industry.
Organizational changes will occur to add a Vice President
of Strategic and Business and Vice President — administration
and strategic support. This will increase organizational
efficiency and help to increase TCEB’s competitiveness
in MICE activities on a global level. Short-term marketing
efforts will focus on markets such as ASEAN, ASEAN+6,
and Asia, as these markets have a lot of short and
medium term market potential. Furthermore, efforts will
be made to maintain our positions in Oceania,
the Americas and Europe. Our goal is to attract 940,000
MICE travelers to Thailand, generating revenue of 88,000
Million THB. Furthermore, TCEB will work to develop
Thailand’s MICE cities to support the domestic MICE
market. This will be coupled with plans to create
partnerships with various airlines to stimulate domestic
spending on MICE activities.

Finally, I would like to thank the various government
agencies and partners in the private sector, as well as
TCEB'’s officers for their dedication to supporting the
vision of making Thailand the regional MICE hub in Asia.
I would also like to thank each our staff members for
their contributions to our Organization and its
success.

dnsul w.A. 2556 aadu. lassuusuinspasivsnaala
gaarnssulusTula:aous:nalaainsuSuIASHASIDILOND
IWUSOOWE1UDENISANEDIUNAENS IA:WIUISSAD 18:50D
WEIU2EMSANEIUUSKISIa:adUaUUNaENs IWolKINaNS
ystunmsviumaluevAnsia:sovsSuNMSIyOIuRmdoIiadu
ogvgvuovssnvlussoulan diuNIsaalad:Ituyengaana
s:eilng TN nauaanaoBau oNBEU+6 lla:aanqioiBe Iicii
goavsnuaanalunimaloiBaitis oiwdmia:alsuls Taalddo
IJ13:awnsndovuniaunonauiusia 940,000 AU lA:ASID
s18ldndn 88,000 aruuniknAuus:NAlng duaaralusluls:na
DENIIOLIUBBAINLY WSouaDIaSUQAaKNSSUMSIAQDAURN
meluds:inA ASUAAUMSADIASUNISAAIAIA:NISUNIESOUNU
wusTasssnvognvaremsiumeaiudsinAwoIwuselakyuBeu
Tuus:inA

Magal wuyououAruKUoavIUWUSTasAbMASTIaionsu
aaoadUIvIKUNAYOY aadu. nnniu Aldsouaduayu nuin
IsvMaia:isolpiwosouwandauus:nAnglkiIduibovlusuovioBe
dosednaoau Ia:UeUUATUWINDIU dauu. NNAURADIDAIIU
o wIFodudurini aauu. 10uevAnsiiiwav udoudufeousu
Tugoauu




History of TCEB

Us:00 aauu.

THAILAND CONVENTION & EXHIBITION
BUREAU (PUBLIC Organization)

Thailand Convention & Exhibition Bureau (Public
Organization) or TCEB is an official Organization
established by the Royal Decree following the decree’s
publication in the Royal Gazette on September 28, 2002.
TCEB has been operating since the year 2004. TCEB has
objectives in promoting and coordinating corporate
meetings, incentive events, conventions and exhibitions
which are collectively referred to as the acronym
“MICE” standing for Meetings, Incentives, Conventions
and Exhibitions in Thailand. The Bureau’s establishment
reflects Thailand’s growing stature as a destination of
choice for international meetings, conventions and
exhibitions.

BACKGROUND

According to the principles and justifications published
in the Royal Decree of the establishment of Thailand
Convention & Exhibition Bureau Year 2002, TCEB is to
be the flagship Organization in charge of promoting,
developing as well as regulating, coordinating and
facilitating tourism-related meetings or incentive events
as well as exhibitions and conventions as an impetus to
present Thai arts and cultures into the events to promote
the country’s national treasures. Also, the bureau is to
provide knowledge exchanges and services for those in
MICE businesses. With the aforementioned visions, the
Royal Thai Government established Thailand Convention
& Exhibition Bureau as an official public Organization
following the public Organization laws to execute those
objectives with effective integrity of professions and
reflecting the Thai cultural identity.

d@anviuaviasunisvaus:suna:inssfAnis
(oPANISUKIBU)

gunvIUELIASUNSYAUS:BUIA:INSSANIS (ODANISURILU) K5O
aaudu. 1I0uktiosvuMmAasainodbloaws:sNOBEM awus:MA
TussiooIuNITOdUR 28 AuENau W.A. 2545 lla:ldisy
anguouuddIcdd w.A. 2547 aalu. Donnus:avAlumsaviasy
I1a:Us:anUDIUMSDaUS LU UUUNAPNSSUNODIRE0S:AUODANS
SoUNLNISVAIAALAUANS:QUUSINAIA:S:QUUILNIBIA KSISEN
Tagisoudn “lug” Tuds:nAlng IWoSULEAIUA:QONIAWEULN
rasgpumsvaviuiiaoanaovniuunuIngodus:iNAINSRTAY
aAryundulugiuAiJuanuRdomsUs:suIa:MSDaISADEUN
S:aUUIUNBA

Ao WITULn

MmuRaNMSIaIKawalumMsasws:sINaBiMsdadbaItinoIu
aolasumsdaus:sula:inssAMs w.A. 2545 IWOlRDKUe U
AsuWaseulumsadIasSY Weuun MAUQIa Us:anuia:onudanonuy
a:0on TumsaitussnoneviNaaNiNgouMsSUs:BUMSHoINgO
Woldusvda msdalaavaus la:aduayulFimsulauofiau:
la:3CUUSSSUYOLUSINATUNMSTAMSUS:BUIA:MSTAIAADAU
wWolRinamwaouiduioNaNBYOLUS:INA SOUNBIKUSNISAIU
AoWSIIAVNOUSUINUAAINSINEDNUSSADMSUSISU MSNovIneo
Woiduswda la:msdanaavaumiuds:analing aodu IWelk
KU28LWTTNISUSKISPANISATADIUAGODAD DUS:ENEMW
la:imMwanunivopnouiduing SvaunosdadbainouaDIASY
MisvaUs:Bula:inssANSTUITUODAMSURIBUAUNNKUIES)
A28OLANISUKIBU

Vision and Mission

e Thailand to become a globally recognized and preferred
MICE destination in Asia

* To enhance economic impact of Thailand’s MICE industry to
the Thai economy

* To create long-term competitiveness and sustainable
fundamental for Thailand’s MICE industry to be able to
compete efficiently and effectively in an international arena

o UstinAlnaJunarkunakaniumsdaus:su msnevifiaaiwelJusivda
la:msdalaavaums:aulaniunimAioiBe

o WolWuseldinus:nAINg BofiolJumMswWauuIASUFND
wiugaarnssulusg

o IWoasSANaMWMBMSIivdUTugaarnssuluBuobinagMsIkiodu
Tuaanalan




STRATEGIES

WIN

e To transform TCEB into a pro-active acquisition
body — win more businesses for Thailand

e To support the private sector in winning bids and
bringing in more events

PROMOTE
» To market Thailand as a hub of MICE industry in Asia
* To promote domestic MICE

DEVELOP

e To strengthen THAI TEAM collaboration

* To strengthen the Thai MICE’s competitiveness through
personnel capacity building, development of database,
standard development and betterment of rules/
regulations

OBJECTIVES

* To promote Organization of MICE events in Thailand

* To support or arrange for the featuring of Thai arts and
culture in MICE events in order to help conserve the
national cultural treasures

e To provide data services and train governmental
personnel or general public in order to enhance their
expertise and professional skills as comparable to
international standards of tourism industry

* To serve as MICE resource center in Thailand

* To provide knowledge and build understanding about
environmental and natural resources conservation
among MICE and tourism industry operator

nagns

N1sALLIUITIUS:INA

e dNIduNsIBLsn Taayviduinisus:yaansia:n1sdoviu
1gUds:inA

e atuayuninlonsuIwolksu:NI1sUs:yadnsia:dooiuld
WUBU

nsUs:51duwus

« lasUasvNIWANUNyovUs:INAINaTUZIUAUENATDYOD
gaannssulusiuioBe

* aviasugaarnssulusiuds:na

NISWcUUN

¢ ADWSoUDOS:KIWMASHIazoNsU (THAI TEAM) Tunis
weuungaannssulusg

e Wudanowaiwisnlunisigvdu Tagiawi:aIunNISWeuun
upaINs s:uugludgolya MKUAUIAsSHIU 1a:N1sUsuUso
nNs:108u/goUunua

danus:avA

« duladunisvaus:by Msnovifgowoldusvda I1a:1s
daraavaumiuds:nalne

e aluauyu rSovalkinisuniauefau:ia:dcuusssulnasuldu
msn:uuisoAau:ia:acuusssuing

« TRKNIsUSMISAUADIUS IA:W NOUSUINIDIKUIRUODSTHSO
dsmssulRInanousunnia:nu:figuinuiasguainalu
QOAIKNSSUNSHODINgD

« 1JuAugnavgoyadIuNIsUs:suUla:NIsvalaavaudiiu
Js:anAlng

« TRADWSINWANTUssADlusIa:MsnevIRaawolRIg oNS
OUSNUADIDAAOUIANSWEINSSSSUBE

ROLES

* To establish policies and measures for promoting MICE
industry in Thailand

 To promote and publicize MICE businesses in Thailand

* To be the representative of Thailand in submitting the
national proposals to host international events

e To serve as an information center and provide data
services, including consultations and advices concerning
MICE in Thailand

* To support or arrange personnel training seminar and

capacity building in MICE businesses in Thailand

To establish standards and certify the qualifications of

MICE industry operators in Thailand

e To serve as a coordination and facilitation center for

MICE industry operators in Thailand

To develop projects relevant to and required for MICE

in Thailand under the government sponsorship

e To support agencies/Organizations in organizing
meetings, travel incentives, conventions and exhibitions
in Thailand

* To execute other required missions or missions requiring

continuity in order to achieve the bureau’s objectives

SuoKUN

* fruauleurgia:uiasnisiunisaviasunisvanisus: sy
uLBIa Misnevifgoweldusvda lla:msdalaavauiiu
Us:nalne

* ADIASUIAUSIAUWUSESADMSDAUS:SU MSNOvINgoIWo
1I0uswIa la:msdalaavauiiuus:naine

o 1JudoinuyovUs:nAlumsvsarmdolauaiwouosulJudINMw
MISPALIUS:KIUS:INA

« 10uqugdoyalaliusmsdoya SouNbIKAUSNLIA:AIUEN
dumsaviasumsvads:su misnovifeowoiJusivda ia:
msdalaavaumTuds:nAlng

* aluayurSovoMSaULUNIFNOUSUIA:WCULNUANSINGONU
QuaKNSSUMSYaUS:sU MsnovinaowoIdusvda Ia:ms
danaavaumiuds:naing

¢ MKUQUIASPIUNA:SUSOOAUMWYUDDWUS:NOUSOAIKNSSU
misdaus:su MisnevifaoweolJusivda la:nisdalaad
auAluus:nAlng

e |JuAugUs:aiuviuna:sIusendIua:aoninwus:nounis
QaarnssuMsvaUs:sy MsrioviNaowelJusIvda lla:ms
danaavaumiuds:nalne

o weuunTasomisisududonsdaus:su msneviRaoweldu
swda la:msdalaavausiiuds:nalng meldmsaduauu
2INSPUIA

« TRMsaduayulnruoamucihneg Tumsdaus:u Msnevineas
Woldusvda la:msdalaavaudiiuus:naine

« ns:rinmsdulonsdunseciollovIKussadnnUs:avAuow
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Board of Director
ueuuad Aslaowa
nssuns

Mr. Sumate Sudasna
Board of Director
ugqIus anAu ru egsen
nssuMms

Ms. Pensuda Priaram

Chairman of the Board

uwadIwWJaan Twsesiy

Us:saunssuns

Education

Master Degree

* Master of Arts in Social Development,
National Institute of Development
Administration

Bachelor Degree

* Bachelor of Science in Accounting,
Bangkok University

Work Experience

2010

e Deputy Governor for Tourism Products
& Business, the Tourism Authority of
Thailand (TAT)

e Acting Deputy Governor for Marketing
Communication, the Tourism Authority
of Thailand (TAT)

2009

e Deputy Governor for Tourism Products,
the Tourism Authority of Thailand (TAT)

e Acting Governor, the Tourism Authority
of Thailand (TAT)

NMISANB

Usturuiln

* WOUUUSKISAAOSURIUNUAONDWEUUNEDAU
AMUUUNUNAOWCUUUSKISANAOS

UsScunnas

e UnJBUCUAQ UK1JNenaensvinw

Us:3an1sniviu

2553

o SOLWIIMSMISMOLIREIKdUSINAINEAU
Aumila:sshionovinas (JNUSMS 10)

* SNYINSSOLWIINMSMISNODINEDIKD
UstinAlng diudoansmsaana

2552

* SOLWIIMSMISTOLIREIKdUS:INAINE
AUAUAINMSNOLIRED (UNUSKHS 10)

o SNINMSINU WIIMSMSMODINED
IKoUS:INAINY

Mrs. Srirat Rastapana
Board of Director

uIASSaU Sugulu:
NSsSUMs

Education

Master Degree

 Master of Arts (Economics), University
of California, Santa Barbara, USA

Bachelor Degree

e Bachelor of Economics, Thammasat
University

Work Experience
Current Position
e Director-General, Department of
International Trade Promotion,
Ministry of Commerce
2010
* Director-General, Department of
Trade Negotiation, Ministry of Commerce
2009
e Director-General, Department of
Export Promotion, Ministry of Commerce
2008
* Deputy Permanent Secretary,
Office of the Permanent Secretary,
Ministry of Commerce

nsfAnu

Usrynuiin

e Master of Arts in Economics, University of
California, Santa Barbara ansgolusm

Usryrunad

* |IASUTANAOSUNUZA UK1DNENagsSsSumMans

Us:danisniviu

Uoouu

* OBUONSUELIASUNISAS:HIDUS:INA
NS:NSoLWNCUBE

2553

* OBUTONSUIDSDINISANS:KIDUS:INA
NS:NSoLWICUBE

2552

¢ OBUdNsUdLIASUNISaDOON
NS:NSoLWNCUBE

2551

* SOLUAONS:NSID NS:NSOLWICUBE




Mrs. Benja Louischaroen
Board of Director

udIUYDN KadIvsny
nssuUN1s

Education

Master Degree

e Master of Public Administration,
Chulalongkorn University

Bachelor Degree

» Bachelor of Business Administration
(Accounting), Thammasat University

e Bachelor of Laws, Thammasat
University

Work Experience

Current Position

e Director-General, Department of Thai
Customs, Ministry of Finance

2011

e Director-General, Department of Thai
Excise, Ministry of Finance

2008

* Deputy Permanent Secretary,
Ministry of Finance

2005

e Inspector-General, Ministry of Finance

msAnw

Usrunuiin

¢ SpUs:aumaasumunung swiavnsod
UanfelgtIptard]

USrynuas

rUBUNUNQ UMIDNENaesssuUmMans

o U
e JOMAaQsUUnQ UKoNenNagsssumans

Us:danmsriiviu

Uoduu

e OBUONSUAANINS NS:NSIDNISAAD

2554

e OBUTNSUASSWANDA NS:NSOLNISAAD

2551

¢ 5OLUAONS:NSILMISAAD NS:NSIDNISAAD

2548

* W(1SODSIBNISNSNSILMISAAD
NS:NSOLNISAAD

Mr. Manasvi Srisodapol
Board of Director

ueuUad Aslaowa
nssuMs

Education

Master Degree

e Master of Arts in International Affairs,
Columbia University, USA

Bachelor Degree

e Bachelor of Arts in Economics,
University of Ottawa, Canada

Work Experience

Current Position

e Director-General,
Department of Information,
Ministry of Foreign Affairs

2009

e Ambassador, Permanent Representative
of Thailand to ASEAN, Jakarta

2003

* Deputy Director-General, Department
of ASEAN Affairs, Ministry of Foreign
Affairs

msAnw

Usrynuin

e Master of Arts in International Affairs,
Columbia University ansgoiusn

USryruias

e Bachelor of Arts in Economics, University
of Ottawa Us:InAllAUION

Us:danisriiviu

Uoouu

 OBuUGNsUaNSTINA NS:NSOVCOUS:INA

2552

* [IONOASSIBNA WINUMISIKDUS:INAINE
(UNUSHISNISNA s:AUEDL) ACL:WINUNNOSTNE
Us:91o01Bau tU NSHDINISAN

2546

* SODOBUA (UNUSKIS 9) NSuoIBaU
NS:NSOLANOUS:INA

Mr. Thongchai Sridama
Board of Director

ugsLise ASaIUN
nssuMs

Education

Master Degree

e Master of Public Administration,
National Institute of Development
Administration

Bachelor Degree

e Bachelor of Engineering Program in

Civil Engineering, Khon Kaen University

Work Experience

Current Position

e Board of Director, Marketing
Organization for Farmers

2008-2011

e Board of Director, Tourism Authority
of Thailand (TAT)

2005-2009

e Deputy Director-General, Department
of Highways, Ministry of Transport

2003-2005

* Director, Bureau of Highways 10,
Department of Highways,
Ministry of Transport

NMISANB

Usturuilin

o SpUs:MaumMaasuruina anuuuruia
weuuusHIisAaas

USrynunas

* 3AONSSUANAASUIUZIC aNdAINSSUTEs
uKIDNENagyouInu

Us:3an1sniviu

JgoQuu

* NSSUMSWNSDANIQCT OvAMSAaQ
Wolnuasns (oan.)

2551-2554

* NSSUMSWNSOANUQCT Msnovingd
IKoUs:InAlne

2548-2552

* SODOBUT NSUNIBKAOD NS:NSOLALLNAL

2546-2548

o WowosMsaiNNIvHAOLA 10
NSUNIBKAOD NS:NSOLALLIAL

Asst. Prof. Sopapan
Amatadecha
Board of Director

wr. Tamwssru aua:ias:
nssuMs

Education

Master Degree

e Master of Education, Srinakharinwirot
University

Bachelor Degree

e Bachalor of Education, Pathumwan
College of Education

Work Experience

Current Position

e Director, Suan Dusit Rajabhat
University (Suphanburi Campus)

Past Positions

e Lecturer of Tourism Industry Program,
Faculty of Management Sciences,
Suan Dusit Rajabhat University

e Lecturer of Home Economics Program,
Faculty of Science and Technology,
Suan Dusit Rajabhat University

e Consultant of The Suan Dusit Place
Hotel, Suan Dusit Rajabhat University

MISANB

Usruruiln

* MSANVIMAASUMUNINA UK1DNENaE
ASUASUNSDTscU Us:anuidas

Ustunas

e MSANVIMAEASUNUNQ INENALIBINISANL
unudu

Us:dan1sniiviu

Uoouu

* WOIUOEIMS UKIJNENAESILNNAOUQEQ
AUgawssnuus

oda

o 01DISEUSIDBQ0AKNSSUNODINED
ACUEDNEIMSVANIS UKIDNENASSIBNN
aouqaan

o 01DISEUSIDBIAKNSSUMAASTTDIU
AruSNenAaasia:inAlulag uKdnende
SWNNAUQEQ

* NUSNLISDISUAOUQANIWAA UMDNENEE
SWNNAUQEQ




Mr. Surapol Svetasreni
Board of Director

ugaswa 1AdalAst
nssuMs

Education

Master Degree

» Master of Public and Private
Management, National Institute of
Development Administration

Bachelor Degree

* Bachelor of Arts (English),
Chiang Mai University

Work Experience

Current Position

e Governor of the Tourism Authority of
Thailand (TAT)

2009

* Deputy Governor for Marketing
Communication, TAT

e Acting Deputy Governor for Policy
and Planning, TAT

2008-2009

* Deputy Governor for Policy and
Planning, TAT

msAnw

Uscuruiln

* MSDANMSMASTIIAIONBUUKIUTUAC
amuuunuUnawWoIUUSKISANaas

USrynunas

e AaUMAQsSUrUAQ (8 NMuavnny)
URINENAaIBaviru

Us:3anisniviu

Uoduu

o WoMsmsnoviRgoikoUs:nAlNg (Nnn.)
2552

* sobWIIMsMudoansmsaaia nnn.

* SNIMSseLWIIMSAUUTBLEIaIWU NNN.

2551-2552
* sopwaMsAuulgugiazivu nnn.

Mr. Sumate Sudasna
Board of Director

ug&Ius gnAd ru ogsen
nssuMs

Work Experience

2009-Present

e President, Thailand Incentive and
Convention Association (TICA)

2001-Present

e Principal Contact, SITE
(Society of Incentive & Travel
Executives in Thailand)

1988-Present

* Managing Director,
Destination Services Co., Ltd.

1995

* Member of the Year
(SITE: Society of Incentive &
Travel Executives)

Us:3anisniiviu
2552-UduUu
* LNgnauIAuadIasuMsUs:suuUIBIa (Ing)
2544-0o9U0U
o Ussswuaunaulsn mawulne
2531-0990U
* NSSUNMSWYOMS
U3UN 10anIuBU sosdalsa
(Us:inAlng) 9
2538
* Member of the Year
(SITE: Society of Incentive &
Travel Executives)

Mr. Pravit Sribanditmongkol
Board of Director

ungus:dBE ASUUAQUDLAA
nssuMs

Education
 Assumption Commercial College (ACC)

Work Experience
Current Position
e Secretary General,
Thai Exhibition Association (TEA)
e Executive Director,
Kingsmen C.M.T.I. Co., Ltd,
1991-2003
e Industry Vice President,
Reed Tradex Co., Ltd.
1980-1991
* Manager, Trading Department,
C.P. Intertrade Co., Ltd.

NMSANW
* [sDISEUSTUAUBTUWICIBEMS

Us:danisniioiu
Joouu
e ngnauAuMsiaavaum (Ine)
® NSSUNMSUSKIS
USBN Avdiuu B 18U A To 9ra
2534-2546
¢ SOLNSSUMSWIOMSTKNYANBQAAKNSSI
usuBN Sainsalidng Hia
2523-2534
* WoaNsaigssnonismMaina
uUsSyen B W duinosinsa 91Na

Mr. Surapong Techaruvichit
Board of Director

uNggaswou 1a5:nsd90S
nssuMs

Education

Master Degree

e Master of Business Administration,
National Institute of Development
Administration

Bachelor Degree

* Bachelor of Economics,
Chulalongkorn University

Work Experience
Current Position
e Assistant Managing Director,
Asia Hotel Plc.
e Vice President of Marketing,
Thai Hotel Association (THA)
e Vice President,
Thailand Hotel Standard Foundation

MsANW

USruouiin

* USH1S8SNoUKIUnUNG
amUuUnUNAWOUUNUSKISANEOS

Usnynunas

* IASUPAANSUNUZA DWIaLNSNIUKIONEN&aE

Us:3an1sniviu

Joduu

* NSSUMSWBOEWEIUDEMS
Usun 1oBelolGia 9na (UKsU)

* gungnauALTsLIsuIne

* SOLUS:BIU YaTBWUUNASTIUIA:UAAINS
TugaairnssuusMSIa:MSHovINgo




Management Team

Mr. Thongchai Sridama
Board of Director and Acting President
ungsvise ASAW

nssums Uguardninu
WoIwoeMms aauu.

Mr. Chartchai Debpang
Director of Government &
Corporate Affairs Department

WOIOEIMSWIEUSHISSPNDIAND

Ms. Vichaya Soonthornsaratoon

Senior Manager and Acting Director of

Meetings Industry Department
uLaEd3BYI gunsAsna
wWoamsela SnINSWeIuoens
W1EQOAINNSSUMSUS:BU d8UU.

Mr. Salanroj Sutaschuto
Director of
Board Coordinating Department
weasiylsou annusia
WOIOEIMSWIGUS:AIUDIUANUNSSUMS

Ms. Wiparat Tharateerapab
Director of
Administrative Department
uwavdIMSau s1s18sMw
WOWOENSWIEUSHIS

Mrs. Supawan Teerarat

Director of Exhibitions Department
uANISsU Gs:sau

WOW0ENISWIENISIAADAUAIU

Mrs. Nichapa Yoswee
Director of MICE Capabilities Department
ulsIN gaAds
WOWOEMSWIEWCULIANEMW
gaamnssulus

Ms. Parichat Svetasreni
Senior Manager and Acting Director of
Marketing Communication Department
uwaroursaas IAdaIAst
1s019laa0UUSIEUWUS 18:SNBINMS
wouoemswiedoaismsaaia

woan

Mr. Chiruit Isarangkun Na Ayuthaya
Director of
Domestic MICE Department
ugdsan SASILNS U O8gsEN
WowoeNswigaviasuaalaluus:ina

Ms. Phannarai Piyachinawan
Director of
Accounting & Finance Department
uLaOWSSUS18 Ug:BudsSsu
WooEIMSWIEUYBIA:MSIBU

Mr. Thongchai Sridama
Board of Director and
Acting President

ugsLBY ASAILN
nssuMs UQUaKUIAINU
wonuosMs aauu.

Education

Master Degree

e Master of Public Administration,
National Institute of Development
Administration

Bachelor Degree

e Bachelor of Engineering Program in
Civil Engineering, Khon Kaen University

Work Experience

Current Position

e Board of Director, Marketing
Organization for Farmers

2008-2011

e Board of Director, Tourism Authority
of Thailand (TAT)

2005-2009

 Deputy Director-General, Department
of Highways, Ministry of Transport

2003-2005

* Director, Bureau of Highways 10,
Department of Highways,
Ministry of Transport

NMISANB

Usturuiin

o SpUs:MaumMaasuruina anuuuruia
weuuusHIisAaas

USrynunas

* 3AONSSUANAASUIUZIC aNdAINSSUTEs
uKIDNENagyouInu

Us:3an1sniviu

JgoQuu

* NSSUMSWNSDANIQCT OvAMSAaQ
Wolnuasns (oan.)

2551-2554

* NSSUMSWNSOANUQCT Msnovingd
IKoUs:InAlne

2548-2552

* SODOBUT NSUNIBKAOD NS:NSOLALLNAL

2546-2548

o WowosMsaiNNIvHAOLA 10
NSUNIBKAOD NS:NSOLALLIAL

Ms. Vichaya
Soonthornsaratoon
Senior Manager and
Acting Director of
Meetings Industry
Department

uLE13BYI gUNSAISNA
woamsongla
SNBINMSWaUDEMS
whgoaanhnssuMsuUs:Lsu
aadu.

Education
Master Degree
e General Communication,
Fort Hays State University, USA
Bachelor Degree
e Personal Management,
Dhurakij Pundit University

Work Experience

Current Position

e Senior Manager and Acting Director of
Meetings Industry Department, TCEB

2004-2012

e Senior Manager Meetings Industry
Department, TCEB

1988-2004

* Senior Supervisor /Administrative
Assistant /Division Manager,
Thai Airways International Plc.

nsAnu
Uscynuin
e General Communication,
Fort Hays State University arnsgoiusm
Usryrunad
e Personal Management UMJnanae
8SNOULUNC

Us:3an1sniviu

UooUuu

o WDOMSO1Qla SNIMSWEIUDEMSWAE
onannssuMsUs:BU aauu.

2548-2556

» WoaMso1Qla WheaniasumMsUs:suuNUIG
aauu.

2531-2548

* ForunvIUONla/WisoswdaMS/
woamsiwun
UsSUN Mstulng 91Na (WKL)




Mrs. Supawan Teerarat
Director of Exhibitions
Department

uwANOSsU as:sau
WeULENMSWIE
MSIAQLEUAILILIBIA

Education

Master Degree

» Master of Public Policy, Suan Dusit
University

Bachelor Degree

e Bachelor of Business Administration,
Assumption University

Diploma

* Exhibition Management Degree,
UFI (Global Exhibition Association)

Work Experience

2008-Present

e Director of Exhibitions Department,
TCEB

2006-2008

* Business Development Director,
World Expo Service Co., Ltd.

2005-2006

e Group Director of Marketing and
Communications, A Prime Chain of
Hotels & Resorts Co. Ltd.

MSsANW

Usnyruiin

o SpUS:MAaUMAaASUIUNUACG UK1oNeNas
SWNNAUQEN

Usrynnas

* USK1S8SMDUIUNO UMdnenagoaduiBry

Us:mAtauas

e Exhibition Management Degree,
UFI (Global Exhibition Association)

Us:dansriviu

2551-0o9U0U

e WSIUDIMSWIEMSIAQDAUAUIUNBID
aauu.

2549-2551

* WSIUDEHNISWIEWCUUISSND
USUN 13sa 18nB8IU 1ses3a v1na

2548-2549

o WSUEMSNAUMSaaNala:Msdoans
UsuN 1o Twsu 1su oow Teina loud
Saosn 9na

Mr. Chiruit Isarangkun Na
Ayuthaya

Director of Domestic MICE
Department

ugdsad SASINS U OgsEN
woudgMswWhgdoviasuaana
Tuus:nA

Education
Master Degree
e Master of Public Administration,
The American University, USA
Bachelor Degree
* Bachelor of Social Sciences, Kasetsart
University

Work Experience

Current Position

e Director of Domestic MICE Department,
TCEB

2007-March 2011

* Director of Government & Corporate
Affairs Department, TCEB

2004-2007

* Senior Manager of Meetings &
Incentives Department, TCEB

1996-2004

e Tourism Authority of Thailand

msAnw

Usruruiln

e Public Administration, The American
University ansgoiusm

USrynuas

* DAUAMAANS UKIDNENATINBASANEAS

Us:3anisniviu

Uoouu

o WouoswWhgavlasuaanaluus:na aauu.
2550-0.A. 2554

* WOIUDHNISWIEUSKHISSTNDIaINND aauu.

2547-2550

» WoaMso1qla whamsus:iulia:
MsnovifeoIwelTusvda aaulu.

2539-2547

» msnoviRgolrdus:nAlne

Mr. Chartchai Debpang
Director of Government &
Corporate Affairs Department

ungBsIasIg INWIUD
WOUDINMSWIEUSHIS
SPNOIAINND

Education

Master Degree

e Master of Public Administration (Social
Development), National Institute of
Public Administration

e Master of Political Sciences,
Chulalongkorn University

Bachelor Degree

e Bachelor of Arts, Ramkhamhaeng University

Work Experience

Current Position

e Director of Government & Corporate
Affairs Department, TCEB

2008-March 2011

* Senior Manager of External Relations,
Government & Corporate Affairs
Department, TCEB

2006-2008

e Head of Public Relations, Office of the
Permanent Secretary, Ministry of
Tourism and Sports

e Director of Tourist Assistance Center,
Office of the Permanent Secretary,
Ministry of Tourism and Sports

MISANB

Usryruiln

* WCUUUSHISANAQSUMIUDUAQ (NMOWCULUN
avAy) amUuUnUNaWeUUUSKISAEAas

o SPMANSUMUNUA  DWIALNSAUUKIDNENaE

USrynuas

¢ AlaUuMAaQsSUruiQ UndNenassIumIiKg

Us:3an1sniviu

Joduu

* WOUDINMSWIEUSKISSTNDIaHND aauu.

2551-0unAu 2554

* WOMSO1Qla doUDIUUSKISSIBMS
WI8USKISSTNDIAINND dauu.

2549-2551

e KorUnNguus:sauwus éhunviudan
NS:NSOVMSHOLINEDIAIWY NS:NSID
MisnevIfela:iw

o WOWoEMSAUEUSMSUNMoDINgo
A&UNOIUUAONS:NSIDMSHODINEONIATTIW
NS:NSOLMSHOLIREONATIWA

Mr. Salanroj Sutaschuto
Director of Board
Coordinating Department

ugasiryIsou anaugla
WoudgMISWhaUs:audIu
ACUNSSUMS

Education

Master Degree

e Master of Business Administration,
Western Illinois University, USA

Bachelor Degree

e Bachelor of Science (Computer Science),
Western Illinois University, USA

* Associate Degree in Business
Administration (Marketing), Assumption
University

Work Experience

2011

e Director of Board Coordinating
Department, TCEB

2009-March 2011

e Head of the Office of the President, TCEB

2008

* Senior Manager of MICE Capabilities
Department, TCEB

2001-2006

e Director and Executive Director,
Thai-Hong Kong Trade Association

nsfAnu

Usryruiin

e Master of Business Administration,
Western Illinois University ansgoiusm

Usryrunad

 Bachelor of Science, Western Illinois
University ansgoiusm

* USH1IS8SND (M1saana) umidnenagoaduisry

Us:dan1sniiviu

2554

* WOUOEIMSWIgUS:ANUDIUACU:NSSUNS
aauu.

2552-{.A. 2554

¢ HonUauNWaIuoeMs aauu.

2551

o WDOMSO1Qla WISWCUUNFANENMW
unanNsius aauu.

2544-2549

* NSSUMSIA:WOIUDENISUSKIS
Thai-Hong Kong Trade Association




Mrs. Nichapa Yoswee
Director of MICE
Capabilities Department

uwuBsINT gAIS
WEUDEMSWIEWCUUN
FneNMweaaknssulus

Education

Management Development Program,

Cranfield University, School of Management, UK

Strategic Leadership Program,

Oxford University, UK

Bachelor Degree

e Bachelor of Business Administration,
Assumption University

Work Experience

Current Position

* Director of MICE Capabilities
Department, TCEB

e Sustainable Committee, UFI — the Global
Association of the Exhibition Industry

e Education Committee, UF| — the Global
Association of the Exhibition Industry

2007-2010

e Managing Director for Thailand and
Vietnam, Reed Tradex Co., Ltd.

2005-2007

* Deputy Chief Officer, Royal Flora
Ratchapruek 2006

MsANW
KaNgasauNMo:WUNIa:NISUSKISYaNS
Cranfield University ansisoncunons
HangasaunIUAQASILASSAIBONagNsIa:
NSYaMSIBLIAINEN

Oxford University ansisoncuons
USryruias

* USHISBSNDUNUNA UK1dnenagoaauiny

Ms. Wiparat Tharateerapab
Director of Administrative
Department

uvaddMsau s1s18sMw
WOUDUNMISWIEUSHNS

Us:danisniiviu

Uoouu

* WSIUDENMSWIEWCUUFNENMW
QaakNssuUluL aauu.

* ALU:NSSUMSAUIWUSTANAIUMSYQ
UNsSsAMS a0uN1sousSNYsssuBIa
(UFI — the Global Association of the
Exhibition Industry)

* ANU:NSSUNMSAUIWUSTaNAUMSHa
gnssANs MAMSANW (UFI — the Global
Association of the Exhibition Industry)

2550-2553

* NssuMswWooMsUs:nAIngia:3eauy
U3uN 3a INsaldns Sna

2548-2550

* SOLNSSUMSUSKHIS S1WONY 2006 D.1BevIHU

Ms. Phannarai
Piyachinawan

Director of Accounting &
Finance Department

UIDEIOWSSIUSIE
Ug:BUuossru
wWeudgMsWIaUrJBIa:
nsIdu

Education

Master Degree

 Master of Sciences in Accounting,
Thammasart University

Certificate

e Chartered Accountancy (ACA),
The Institute of Chartered Accountant
in England and Wales, UK

Bachelor Degree

e Bachelor in Accounting, Chulalongkorn
University

Work Experience

2010-Present

e Director of Accounting & Finance
Department, TCEB

2008-2010

e Senior Vice President, Office of the
President, Bangkok Bank Plc.

Education

Master Degree

* Master of International Communications
Studies, University of Leeds, UK

» Master of Political Science (International
Relations), Thammasat University

Bachelor Degree

 Bachelor of Political Science
(International Relations), Thammasat
University

Work Experience

Current Position

e Director of Administrative Department,
TCEB

2004-2010

e Director of International Affairs, Office
of the Permanent Secretary, Ministry of
Tourism and Sports

2002-2003

¢ Seconded to the Office of Thai Trade
Representative, Office of the Prime
Minister

MISANW

Usturuiin

e MsAoanss:KHooUS:INA UMdNenduaad
ansIo10UNdNS

o SPMANSUMUNUAQ (@UINUAUWUS
NILNISNA) UKMIdNENagssSsUMans

USrynunas

o SPAMANSUNUAQ (@WINUAUWUS
NILNISNA) UKMIdNENAEsSSSUMAns

Us:dan1sniiviu

Joguu

* WOUDINMISWIBUSHIS aauu.

2547-2553

e WoUDEINISNOLMISLUS:INA & UuNvIu
JAaNs:nsopmsnoviNgola:iwl Ns:nson
MsnovIRgola:iw,

2545-2546

* 50gSWMS U @UNLIWWINUMSANINE
duniavBMsuanNsSsuUas

MsAnw

Usruruiln

o UnyBUMIUTUACQ UKIDNENaesssuAans
Us:mrAtauas

Ms. Parichat Svetasreni
Senior Manager and
Acting Director of
Marketing Communication

o UsiMATEUASIUGONIOMSUNYB (ACA) Department
ans1so10u1vNs
USryruias uwwaroursaas IfdalAsl
o UnJBULUZAC DWI1AvNSUUKIdNENas woamsongla
douus:sNauwus Ila:snuns
weuosMswhedoans
msaana

Us:3ansriviu

2553-0o9Uu

e WOWDEMSWIgUNJBIA:MSIDU dauu.

2551-2553

* soLbWPaMSsOla (SVP) wrawdanmsikny
BUIAISNSDINW DINA (UKU)

Education

Master Degree

e Master of Arts in Communication Arts,
Chulalongkorn University

Bachelor Degree

e Buchelor of Arts, Silpakorn University

Work Experience

Current Position

e Senior Manager and Acting Director of
Marketing Communication Department

2006-2012

* Senior Manager Public Relation
Division, Marketing Communication
Department

2005-2006

¢ PR Group Account Director, Leo Burnett

2004-2005

e Account Manager, JWT Thailand

NMISANB

Usruruiln

e UINAMAASUMULUNQ DWIavnNsu
[U[gnie]atIpfard]

USrynuas

* JnusAaasUNUNQ uKMIdnenagAalins

Us:danisniioiu

UJoguu

» WooNsoQladouus:sauwus
ShMSWEULEMSWIsAOAISMSAaNQ

2549-2555

* WD0NSO1la douUs:dUWUS
Whgdoansmsaana

2548-2549

* PR Group Account Director, Leo Burnett

2547-2548

¢ Account Manager, JWT Thailand




Overseas

Representatives

Ms. Carol Tsang
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Overview 2012

nwsouanarnssululs U w.a. 2555

Despite the slowdown in the global economy brought
about by the US and European financial crises, in 2012
Thailand’s economy grew by 5.5 percent, higher than
2011. This accelerated growth was driven largely by
public sector investment as a key driver of economic
recovery. In particular, the conference and international
exhibition (or MICE) industry has enjoyed robust and
continuous growth in recent years, contributing to overall
economic growth and stability across all industry sectors.

In 2012 Thailand’s MICE industry generated foreign
exchange earnings of Baht 79.77 billion, representing
9.49 percent of total GDP from tourism, and 0.58 percent
of total GDP. A total of 895,224 overseas MICE travelers
visited international conferences and exhibitions in
Thailand last year.

Thailand: MICE travelers and foreign exchange
earnings 2008-2012
2008 2009 2010 2011 2012

MICE Travelers 821,892686,609|679,585|840,054|895,224
(Pax)

Revenue 61,570 [53,741 |53,515 |70,625 |79,770
(Million THB)

U0 w.A. 2555 DbIgaamazasugionolanodldsuwans:nuoin
Mo:3NOOMSUNLIASUPIDIUWDEIsUIA:ARSPOILSM Icdano:
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Togawr:oebEIUOAIKNSSUMSUS:BUIIAIAQDAUAILNUEE
K3olus Adoasimsidulaoevdoitiovuilasnaoa duiduaou
KOoRBosWANAUTKRaNMUMSUNLIASURvYoLUSINANUADIG

oghobiangsnmw

yargaainnssulusuoobus:nAnalut w.A. 2555 Ddaaoucio
gaarknssumsnovifaoAaidusiuousosa: 9.49 1a:Aaidu
dadouyancio GDP Sega: 0.58 lagdyanmnaanacivus:ing
PIWdU 79,770 awuin Aaildusudsulinidunvnaulusso
¢oUS:INAIGUNIDITIUIS OUDIUUS: BUIa:DIUNEaDEUATTU
Us:nAlnanbausuou 895,224 Au

mswasudaadosugovgaainnssulusdivoinus:ing
Ubuus:uiru W.A. 2551-2555
2551 2552 2553 2554 2555

gnidun  821,892|686,609679,585|840,054|895,224
ngulus (Au)

s1wld 61,570 [53,741 |53,515 |70,625 [79,770
(@ uuin)




MICE travelers and revenues (budget year 2012,
by quarter
Quarter 1 2 3 4 Total

MICE Travelers 156,887|316,942|192,962|228,433|895,224
(Pax)

mswasudadougevgaairnssulusoindivus:ine
Upbuus:urru W.A. 2555 laagsialasuna
Tasua 1 p) 3 4 sou

anidum  156,887|316,942(192,962(228,433|895,224
ngulus (Au)

Revenue 13,237 (28,586 | 17,043 |20,904 |79,770 sreld 13,237 |28,586 | 17,043 20,904 |79,770
(Million THB) (@ uuin)
Number of 1,392 [2,705 |[1,405 [1,880 |7,382 Swouwu 1,392 |2,705 [1,405 [1,880 |7,382

Events

In 2012, Thailand organized 7,382 events (conventions,
corporate meetings, incentive travels and exhibitions).
The average stay in Thailand for overseas MICE travelers
was 5.54 days, and average expenditure was Baht
16,084.13 per person per trip. Conventions are of p
articular importance, accounting for a 33 percent share
of the total MICE sector, while corporate meetings and
incentive travels have roughly equal shares.

Although international exhibitions represent a share of
only 18 percent of the country’s overall MICE industry,
this subsector has major potential for further growth in
the future. The 2012 Statistical Yearbook of the Global
Association of the Exhibition Industry (UFI) reports that
Thailand’s international exhibitions industry was ranked
8t in the Asian region and the largest in Southeast Asia.
The comparative study included major MICE countries
including Australia, China, India, Japan, Korea, and
Pakistan.

amnsudusiuouviu Tutvuus:inu w.A. 2555 DMisdaviulia:
AoNSSU NOLIUUS:BUUIUIBE DIUUSIBUODANS fDNSSUMS
rovifeowelJusvda la:mulaavausunusdiuus:naing
SOUNDAU 7,382 DU lla:ddnsnagmswitniuds:inAinauon
UnIauUNMLNAUIUBICOBIAIAS 5.54 dU Ia:doas AEoe
lade 16,084.13 uIn doAUdoMSIGUNLINSoULILTUUS:INATNE
KULASL MbUGOWUIQAAIKNSSUMSUSISULNLING goAdITu
QuaknssuiinouaAtuIa:Asovdandoucogaarnssulusiu
mwsouavnaativsosa: 33 TuyrunigaainnssuNIsUs:su
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auiAugaarnssuNssamuIaavaudilan Ko UFI s1iavudn
QaarnssuMsiidavaumuIusIGuevus:nAlnetuuialkndidu
oudu 8 wevniNMAoIBY IadkndRaalunimaloBaa:ouoon
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Jnanu

Thai MICE market, by subsector, 2012

mswasudadougovgaairnnssulusing
Tul w.A. 2555

Industry Sector Share (%) No. of MICE Travelers Earnings (Million THB)
Qaannssy Soga: SuoutniGunmvngulus s18ld (d1uuin)
International conventions 33 292,038 28,224
Q0aINNSSUNMISUSLUUILNEA
Corporate meetings 25 220,042 24,412
Q0AINNSSUNSUS:BUODANS
Incentive travels 24 218,808 14,423
gaarnssuMsnovingowelJusvia
International exhibitions/trade fairs 18 164,336 12,711
Qmawmssumsuaooéumuwmmﬁ

100 895,224 79,770

Although the US and European economic crises led to a
slowdown in the global MICE industry in 2012, Asia’s
MICE industry bucked the trend and continued to show
robust growth, underscoring the region’s buoyant
prospects in what has been dubbed as “the Asian Era”.
Thailand’s MICE industry also benefitted directly from
this dynamic trade environment. In 2012, Asia was an
important driver of growth for Thailand’s MICE industry,
with Asian countries representing 65 percent of all
overseas MICE travelers. India, China, Japan, Korea and
Singapore were the top 5 countries with the largest
number of MICE travelers to Thailand.

foiuoIniodnqanisadniviasugnoluw vndugisuia:
ansgolusmv:aowans:nulkgaaiknssuluslus:aulaniud
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donarosuldsumsyunuuusIiu “epaldairoliose” suaowa
Tagasvaonisvgng@uovgaalrnnssulusyovUs:inAlng
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duide du cGUu IMKald 1a:aoalus Asovandavaa 5 oudu
IsnyeLUNIAUNLNAUIUEDINIOBE MUaIAU




Thailand’s MICE industry, by destination market, 2012 mswasudagdoudniaunmvnguliusoinginincine TCEB’S ACCOMPLISHMENTS IN 2012 wanmisdituviugev aauu. Tulvbuus:uicu
Tul w.A. 2555 W.f. 2555
On 23 August 2011, Prime Minister Yingluck Shinawatra MEKALIINNUILANDELANUNI BUSAS NENSPUUAS Tdiinao
Region Share (%) MICE Travelers uniGumvngulus delivered a policy statement to Parliament announcing ulsunaciosgan 10o3Un 23 dorAL W.A. 2554 Tumsiiulaune
a policy to create value-added in the tourism sector avlasunonssulia:suiuumsnovifgowoasvArUAIaan
Asia 65 476,837 13 65 476,837 across all regions of the country, and improve the IWUNMDMSNOLINED WEULNACUNWNMSUSMISNonIRgo auuayu
Europe 11 77,308 glsu 11 77,308 quality of tourism services. The policy also included msthammwauasawsidiuds:nAlng ladviasumsiauoli
Americas 6 43,379 olusm 6 43,379 additional support for location filming in Thailand, and Us:inAlnaiduisimwnissanonssuununsid@gunalked Tagyoidu
Oceania 4 30,430 loBeite 4 30,430 promotion of Thailand’s bids to host large international wadugnBIKLNESIEIGOINMAMSTODINED USMS Ia:00aHNSSU
Middle East 3 23,332 a:3UeoNNaL 3 23,332 events. The policy goal focused on achievement of a Tusighgus:inAlnglusuou 2 d&uduuin
Africa 2 15,757 IoWSsM 2 15,757 revenue target for the tourism and MICE sector of 2
Other 9 63,845 Tus:uy 9 63,845 trillion baht. Following this policy, the Thailand

Convention and Exhibition Bureau (Public Organization)

or TCEB has developed strategies and launched a range
aswiaavsudsutNIauUNIPNaUIuBgLaa 10 duduiisn of activities to serve these policy goals, including a
ngnsh1gus:INe detailed industry analysis as a basis for promoting and
supporting Thailand’s MICE industry. The operational
plan was launched in 2012.

Thailand’s Top 10 MICE destination markets

Ranking Country MICE Travelers ] ' uniaunongulus

Since 2012 TCEB consulted closely with the private

1 India 74,941 1 duide 74,941 sector to discuss plans, annual budgets and responses to
2 China 63,955 2 du 63,955 real the industry’s needs and development trajectory,
3 Japan 45,424 3 Syu 45,424 consistent with the overall MICE Industry Road Map.
4 South Korea 37,175 4 IMnala 37,175 The series of consultations resulted in production of a
5 Singapore 35,783 5 aonlus 35,783 strategy document presenting a practical Road Map for
6 Malaysia 29,520 6 uialse 29,520 supporting Thailand’s MICE sector (‘TCEB White Paper:
7 Indonesia 26,408 7 dulatiBe 26,408 Moving Forward Together’). This White Paper was
8 USA 21,786 8 ansgoIusM 21,786 presented to the government in order to propose the
9 Philippines 16,745 9 waudud 16,745 establishment of a strong foundation for development
10 Australia 14,655 10 00aI0SIAY 14,655 and management of Thailand’s MICE industry in the aunpuaiasunsdaus:sula:tnssAMS (ODAMSUKIBU)

future, recognizing the MICE industry’s key role and
potential in driving the tourism and service sectors,
while contributing to strong economic growth and
sustainable development.

Tauausuuleuiadbnad la:auciopausunivovspuia lag
Buduiwugnsmaasia:ufuanisiwodviasuoaainnssulus
BoSN la:SuAUIwUMSANTGULITUTDUUSIUIU W.A. 2555 AUR
Tagldsoum3olwuoiu la:nseuduls:NnuUS:T W.A. 2555
sounuNMAIONBU  LDITUNMSWEUUNaaaKNssuUlusogvBanu
la:a1u1snunUUgUalaosy aoanaoviu Tsaluuwouun
9aaInNssUlUL: 1IDAUNSUNISOUYODMSWEUUNIQAaKNSSY
Tusing (TCEB White Paper: Moving Forward Together)
Avardula:uniauacioSpuiadivndlvuus:uicu W.A. 2554
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vovUs:nAng WoITuIluoAUeLMSUSKIS lla:msaltuvIuaIU
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JuindougaanrnssunMANIsSHioviRgola:MAUSMSIRIGOINSD
IWowcuulIAsugnovovUs:INAgN1sIoSyIaulana:waun
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ROADMAP FOR DEVELOPMENT OF THAI MICE
SECTOR: “MICE 5-YEAR MASTER PLAN"

The Roadmap provides a 10-point framework for
developing Thailand’s MICE industry, as follows:

01. Stimulate the holding of meetings, seminars and
exhibitions in the country continuously, focusing on
corporate clients, and encourage cooperation
through ‘Emotional Involvement’

02. Increase the market potential and create new
opportunities for new MICE markets.

03. Maintain the existing portfolio by coordinating
closely with clients to assist in decision-making.

04. Public relations: build international confidence in
Thailand’s MICE capabilities.

05. Enhance understanding of the MICE industry among
state officials, local government officers and other
relevant organizations.

06. Professional development of MICE personnel in order
to elevate the industry’s caliber and long-term
competitiveness.

07. Establish concrete measures and support bids for the
right to host international events in Thailand by
allocating additional government budgets and provide
additional budgets to ensure a unified industry
approach and streamlining of procedures.

08. Propose that the government acts to promote events,
especially domestic and international flagship events.

09. Propose the establishment of a public-private Bidding
Fund to support bids for international events.

10. Updating the MICE industry database in order to
support strategic decision-making and operations of
both the public and private sectors.

Isanuuwauugaannsssulusined
“Iwuljungaaiknssuluss:a: 5 U”

IsanuuweuungaairnssulusInabnsouluoNMvNISANIGULIU
Tu 10 nuomvo Tann

01. ns:qulhInamsdaus:su duUUIA:NISTADIUIAQDEUAT
Tudstna eghvdoiton Toaduninguanfeovfnsia:ns:qu
TRInamMssouDoBvoIsurd (Emotional Involvement)

02. IWUANgNIWNILNIsaala la:asivlonalunisurgnn
Qaarnssulus

03. $ShuunDegludoguulasnsus:a1uIuegwINABANU
nauanAIWons:quMmsdaoaulo

04. Us:7dUWUS asivaouiBolulRnugaaiknssulusoIn
meluus:ina gs:auunusna

05. aswaouidpifgonugaairnssulusiuynaInssgia:
NoLOUIA:00ANSAIREOJOD

06. WeuunAuIwowWaungaatknssulusTus:a:81008100
Js:ansnmw

07.TK0uasmsniJususssulia:atuayunsiaabAIUTIuUD
lauod1JuIgINWIa8N1sPaaSSOUUSLICUIWUIGUDIN
Souawomswuwoaarnssulusogwiduionmwia:du
suUsssu la:usuns:uoumsirnaonad

08. 1auolRSpIJuwwandunisasioviudIudidun (Event)
Tagiawn: Flagship Event rolula:oincious:ing

09. TRUNIauoNSPAAdLNOLNUALNUYODSTIAIONBUIWONS
aduayumsiauoaiJui®inw (Bidding Fund)

10. USudspnudoyavovgaaiknssulusnvs:uuiwonisis
Ustlesucionbnmnsgiiazionsu

In this regard, TCEB used the framework developed
through consultations with the private sector and other
government partners, as a basis for building a long-term
MICE Industry Master Plan to develop the country’s MICE
sector over a 5-year period, in line with the 71th
National Economic and Social Development Plan.
This is a practical approach to achieving the primary
goal, including strategic indicators and clearly
measurable economic targets. The results will be
evaluated in terms of impacts in Year 1 (2012) Year 3
(2014) and year 5 (2016).

In developing the 5-Year MICE Master Plan for the
conference and exhibitions industry, TCEB has followed
the organization’s strategic vision to promote Thailand’s
as a strategic hub for Asia’s MICE industry by the year
2016, and with a mission to boost national revenues via
the MICE industry. Most importantly, the plan also aims
to boost the competitiveness of Thailand’s MICE industry
in the global market. In order to operationalize the three
strategies, TCEB follows its three basic principles (WIN,
PROMOTE and DEVELOP), and set 5 primary objectives,
as follows:

01. Increase MICE earnings by 15-25%

02. Increase numbers of overseas MICE visitors to Thailand
by 15-25% p.a.

03. Increase per capita expenditure of MICE travelers by
5% p.a.

04. Satisfaction levels among MICE travelers are not less
than levels assessed during the 2011 evaluation.
05. Satisfaction levels among MICE operators are not less
than levels assessed during the 2011 evaluation.

Mol aalu. TdindeasunseuluomoilariSesouriumalonisu
cogoagMsdaIwuILUNS:8:eN0IWoWeUUNQAaIKNssUTUs
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THE 5-YEAR MICE MASTER PLAN

Based on TCEB’s overall objectives and strategies,
the organization has developed the Master Plan in
partnership with public and private sector agencies,
in order to transform the industry over the Plan’s 5-year
duration. The Plan comprises 8 strategies, providing a
clear operational framework for TCEB'’s support measures.
For the years 2012-2016, these are as follows:

Iwulunaaainnssunisvaus:suna:
NIslildavaunl s:8: 5 U

pndanus:avAla:nagnsKaniuNsautudIu aauu. Sounu
KuUoavIUMAgaaIrnssulusoNIASDIaionsU Tddany
“lIwunjungaainnssumisvaus:sula:NMsIaavauA s:g: 5 U”
lagUs:noudos Iwugnsmaas 8 gnsmaas Boidunseulums
dgumugev aadu. Tudouus:nnu w.A. 2555-2559 Tdin

Strategy 1:  Maintain existing markets and extend

marketing targets

gnsAAaash 1: ShnaaaifuiawensaaiaidInug

Strategy 2:  Raise Thailand’s visibility to become

‘Top of Mind” in Asia

ansAaash 2: mswanaulius:naAlneidu Top of Mind

vovlusluloBe

DEVELOP

Strategy 3:  Support domestic MICE development (‘D-MICE’)
to drive continuing growth

gNsAANSH 3: Msaluauuaaarnnssy D-MICE
TRIGulaegociotion

Strategy 4:  Support development of ‘MICE Cities’ to become a
leadership role in their respective regions

gnsmaasn 4: msweuuibovikoluslumssopsumsidu
wumsvavulusluninin

Strategy 5:  Differentiate and increase value-added via
the Creative Economy

gNSAAAS 5: MsasvAUIANCDIAIWUYAAIA0E
IASUPNDASIVASSA

Strategy 6:  Develop the potential of Thailand’s
MICE infrastructure

gNSAANSH 6: MSWAULNTOAUANSNIASOASIOWUTIU
Qaarknssulus

Strategy 7:  Boost competitiveness and build networks and
alliances domestically and overseas

gNsMANsSh 7: MSIASUASIAUITUITDS:HIDIASOUE
noUsouDerblula:cibUSINA

Strategy 8:  Improve TCEB's organizational potential
and role.
gNsMAaNsA 8: MSENS:AUANENIWIA:UNUINYOD aauu.

TCEB is confident that by implementing the Master Plan
in collaboration with the industry and other government
bodies, Thailand can accomplish its goal to become
recognized as a MICE industry hub in the Asian region
by 2016. This accomplishment will be evaluated from
the perspectives of MICE travelers; at least 50% must
have considered Thailand as a destination for their MICE
events, and the proportion that have selected Thailand
as a destination must have increased from 5 to 15% (baseline
data from AC Nielsen study: ‘Thailand MICE Brand Study’.

TCEB estimates that by 2016 Thailand will welcome up
to 1,089,000 overseas MICE travelers, with revenues
from the sector reaching more than Baht 1.3 billion,
accounting for 10.59% of total tourism earnings, or 0.79%
of national GDP.

Apart from this, the Master Plan aims to achieve the
following objectives:

01. Thailand will become a regional MICE hub within the
ASEAN Economic Community for various industry
sectors including medicine, textiles and apparel,
the food industry, and agriculture.

aauu. AOMSNISIDIN “IwUIUNQaaIKNSSUNMSDaUs:sula:
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Thailand MICE Brand Study)
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02. Thailand will be a hub for environment-friendly MICE
events and the creative economy.
* By 2016 all MICE events in Thailand will be required
to reduce their carbon dioxide emissions by 20%
compared to 2011. Historical data indicate that
in 2008, carbon dioxide emissions reached 271
million tonnes.

e By 2016, at least 23 % of Thai MICE events must
employ the concept of the creative economy.
The sector is currently valued at 31 billion baht,
and according to an analysis by Sasin, is forecast
to be worth 2.8 trillion Baht by 2016.

03. Thailand’s MICE Cities will have the capacity and
quality to support international MICE events, and
there will be continuous growth in MICE visitors.
Apart from existing MICE Cities (Bangkok, Pattaya,
Chiang Mai and Phuket), TCEB will accelerate the
process of upgrading other locations with potential,
such as Samui, Had Yai, Krabi, Khao Yai, Hua Hin and
Kanchanaburi.
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STRATEGIES TO PROMOTE THE THAI MICE
INDUSTRY IN 2012

As part of its MICE industry market promotion plan for
2012 TCEB has continued its acclaimed global campaign,
THAILAND: Destination of “CHOICES” — Nomatter which
path you choose, success is sure to follow... The theme
highlights the multitude of choices, options and settings
that together make Thailand a unique and perfect local
for business events, and in particular, to reinforce
Thailand’s position as a hub for economic development
for all industrial sectors, as we approach the formation
of the unified ASEAN Economic Community.

In order to stimulate growth and development of
Thailand’s domestic MICE market, TCEB’s 2012 Annual
Plan focused on promoting cooperation among
stakeholders in all Thailand’s regions and relevant
government agencies, in order to create a cooperative
network to boost MICE activities in all regions of the
country simultaneously. The plan aims to build
awareness, knowledge and understanding, and at the
same time support professional development of
MICE personnel at all levels. In addition, TCEB has
accelerated its promotional activities to support
development of Thailand’s “MICE Cities” via three main
policies, as follows:

01. Sales and market promotion policy: MICE Cities
have been invited to participate in trade shows
and overseas roadshows, in order to attend the
business matching.

02. Public relations policy: Preparation of videos to
promote MICE Cities in cooperation with each city,
together with brochures and leaflets. Also, mobile
application are now under development under the
Smart D-MICE initiative to promote MICE Cities via
smartphones.
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03.

Policy for development of personnel and MICE
infrastructure, in cooperation with MICE Cities:
Working together with TCEB’s MICE Capabilities
Development Department, a MICE training curriculum
has been developed for students, civil servants and
private sector MICE entrepreneurs in each MICE City.
The training courses aim to develop expertise in key
areas including sales, marketing and public relations,
and are tailored to each target group and level of
knowledge. So far, TCEB has conducted the training
programs continuously throughout the year under its
MICE City plan.

Apart from its primary mission to support Thailand’s
MICE industry, both locally and overseas, TCEB has
launched a number of supplementary initiatives to promote
the industry’s image. These are summarized below.

01.

02.

Preparations for the Year of MICE 2013:

Following a meeting between government and the
private sector convened to address economic problems
in Thailand’s regions, held on 14 January 2012, the
National Economic and Social Development Board
joined with three private sector institutions and the
Tourism Council of Thailand and submitted its
findings and recommendations to Cabinet in Chiang
Mai on 15 January 2012, on the topic of promoting
tourism and services. A proposal to establish 2013
as the “Year of MICE (Meeting, Incentive, Convention,
and Exhibition)” was approved, and TCEB was in
vited to join in the planning and preparation process.
Thus, TCEB, as the main government agency to
promote and develop the country’s MICE industry,
was assigned the task of providing concrete
implementation guidelines, consistent with TCEB’s
preparations for the establishment of the ASEAN
Economic Community, or AEC in 2015.

Preparations to present Thailand’s bid to host
major international events, and move ahead with
its mission to win the bidding to host the 2020
World Expo in Thailand.

A range of activities were organized to prioritize this
initiative as a ‘national agenda’ project, with both
public and private sectors communicating with a
single voice to promote the country’s bid and build
international confidence in Thailand

03.
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03. Create a positive image abroad by highlighting key

MICE events scheduled for 2012.

TCEB has redoubled its efforts to restore the image
of Thailand’s MICE industry by focusing on confirmed
“highlight” events to be held in Thailand in 2012.
Raising visibility of these prestigious international
events through integrated marketing communications
aimed to rebuild confidence among MICE organizers,
as well as corporate and leisure travelers from both
Thailand and overseas.
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Participation in trade shows overseas in 2012

Trade Show Name
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IME 2012 Tokyo, Japan 14-15 December 2012
nsvlaifes UsinArdJu 14-15 SUAU 2555
AIME 2012 Melbourne, Australia 21-22 February 2012
uAsivaldsu Us:infioodlasiag 21-22 NUMWUS 2555
IT&CM 2012 Shanghai, China 17-19 April 2012
uAsIBaple Us:inAdu 17-19 18U 2555
IMEX 2012 Frankfurt, Germany 22-24 May 2012
UASIWSLAIWSO Us:inAlgosu 22-24 wnunAu 2555
AIBTM 2012 Baltimore, USA 19-21 June 2012
1JovUadiuos ansgolusm 19-21 Dnuieu 2555
CIBTM 2012 Beijing, China 12-14 September 2012
nsoUNML Us:nABU 12-14 Auegnau 2555
KME 2012 Seoul, South Korea 3-5 July 2012

nsolsa Us:inAimnald

3-5 nsnnAy 2555

IT&CMA/ CTW 2012

Bangkok, Thailand
NSLINWUKIUAS Js:inAlng

2-4 October 2012
2-4 Qa1Au 2555

IMEX America 2012

Las Vegas, USA
IJovanalona ansgolusm

9-11 October 2012
9-11 qaAU 2555

EIBTM 2011

Barcelona, Spain
ovusislaun Us:inAailu

27-29 November 2012
27-29 wnAdMauU 2555




Overseas roadshows in 2012

Roadshow Name

Boviuinsalss

Meeting Industry
9aannssuNIsus:isU
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Location
amun

Japan Tokyo-Osaka February 2012
Us:inArdyu nsvlaife-uasiosim NUNWUS 2555
Australia Sydney February 2012
Us:nAooalasias [Vfalvjelalufd] NUNMWUS 2555
Russia St. Petersburg-Moscow March 2012
Us:nAsaise uAsisucivinosalisn-nsouoaln gunAy 2555
Europe Germany-London, England May 2012
n3Uglsu Js:inAlgosu-nsvasuaou Us:inAdbnnu wnuMAY 2555
China Beijing-Shanghai September 2012
UstnAdu NsLUNAL-UASIBELIS AUEN8U 2555
International Trade Fairs

QaannssuMSsIEavaUAIUIUIBIG

Laos Vientiane May 2012
Js:nAano uAsIPELIUNS woumAy 2555
Vietnam Hanoi-Ho Chi Min City August 2012
Js:nAidgauny nsveuog-unsledTUR domiAy 2555
Myanmar Yangon September 2012
Js:nAwL NSLEILAD Auenau 2555

ACCOMPLISHMENTS

Attracting international events

TCEB’s activities during 2012 contributed to an increase
of 6.84% in the number of MICE events held in 2012 with
a total of 7,382 events over 2011. This reflects the
commitment and strategic focus of TCEB and the industry
itself to promote Thailand as a leader in Asia’s MICE
industry. In 2012 Thailand also succeeded in a number
of bidding competitions to win the right to host Thailand
a number of global industry conferences and trade shows.
These are categorized by subsector as shown in the
table below.

Industry No. of Events Growth (%)
Corporate Meetings 2,751 4.17
Incentive Travels 1,900 4.97
International Conventions 2,643 10.25
International Exhibitions 88 8.64
Total 7,382 6.54

Also in 2012, Thailand also won the right to host a number
of events, and provided sponsorship for 17 ‘Highlight’
MICE Mega-Events. These are categorized as follows:

01. Meetings and incentive travels — 2 events: Amway
China (18,000 participants), Unilever Hindustan (1,700
participants).

02. International Conferences - 6 events: 2012 Rotary
International Convention (30,000 delegates),
Million Dollar Round Table (5,000 delegates), 15t
International Congress on Infectious Diseases (3,000
delegates), Asia Pacific Digestive Week (3,000
delegates), World Tunnel Congress. (2,200 delegates)
and Asia Pacific Water Summit (1,000 delegates).

03. International exhibitions — 5 events: Propak Asia
2012, Renewable Energy 2012, Metalex 2012, Horti
Asia 2012 and Fastener Fair Thailand 2012.

04. Domestic MICE - 4 events: Had Yai Book Week Fair
(100,000 visitors), Orchid December Greenery Fair,
Nakhon Pathom (30,000 visitors), Pattaya Food and
Hotelier Expo 2012 (15,000 visitors), and Pattaya
International Livestock Show 2012 (1,500 participants).
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China (18,000 Au), Unilever Hindustan (1,700 Au)
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PUBLIC RELATIONS

As part of the 5-Year MICE Master Plan, in 2012 TCEB
implemented an aggressive public relations program,
focusing on closely aligning and coordinating its work
with other agencies, in order to maximize coherence and
effectiveness in driving the development of the MICE
industry. Currently, TCEB divides its PR operations into
two categories: domestic and overseas public relations.
The overall goal is to promote Thailand as a hub for
conferences and trade shows in Asia, according to the
organization’s core mission.

Domestic Public Relations

TCEB’s domestic public relations program focuses on
communication to enhance understanding of TCEB's role,
duties and responsibilities of TCEB to agencies in the
many stakeholders Involved in Thailand’s MICE industry.
These include government agencies such as the Department
of Export Promotion, Bureau of Immigration, Customs
Department, Ministry of Foreign Affairs, Tourism Authority
of Thailand and others. Private agencies include the
Thailand International Convention Association, Thailand
Exhibition Association, the Hotel Association of Thailand,
convention centers, hotel and MICE organizers. The goal
is to foster cooperation, joint implementation and
participation in TCEB'’s initiatives, in order to boost
the domestic MICE sector. Additionally, TCEB serves as
public forum to listen to the industry’s voice and
feedback. The scope of operation is as follows.

alunisus:Brauwus

DINNISVAMIWUILUNAAIKNSSUNISYAUS:BUIAIAQDEUA
s 5 U TulbuUs:unnu w.A. 2555 aadu. Iamnkuaiwupiudiu
UsSImauwusiBosn IbIduNMsysaunnIsinius ounuKuogmIu
a109 nomalula:mauonovaAnsogvinadaiwelkina
Us:ansnmwlumisimu lla:noUs:answagoaalunissounu
weuungaairnnssumsvaus:sulia:msiaavauriiuovus:inalne
Tagfudouu aauu.lennisdltiuviIudIuNISUS:BIaUWUS
oonidu 2 s:qu Idin nisus:sauwusnisluds:ing na:
msUs:snduwusTucitpus:ina wWeaviasulkus:naAlnaiJu
AUgNavYoLNISYAUS:BUIA:NISIAQDEUAIYOLNTNIAIDIBY
QNUWUBSNIDHANYODOLANS

msus:s1duwusmaluus:ine
MsUs:snduwusMmealuds:inAged aauu. Joldumsdoaisiwo
ASAUITTDSUTHDUNUIN KU 1A:AIUSUWABOU 080U
Boansmwanunioudueo aauu. TRInkuoavUTuMAgouciDe)
Aifaodoviugaairnssulul NbKUoavIUNIASIUIE ©1N
NSUELIASUNISANS:KIUSINA NSUAANINS &UNDIUASIDAU
INITOD NS:NSOOMSENLUSINA MSHODINEOIKDUSINA I1A:HU0E
DALY aaoaduRLcEMIUNMAIONBU TdIA auALEDIASUMS
Us:suununsa (Ine) aunaumsiaavausiing aunaulsoisuing
AugiUs:sU Tsviisu la:usunwoamulusiuds:ina Taabivkune
WorolRinanowsoudolumsaItuvIuSouAUnU aadu. wWo
wanduonannssulusyovus:nAlnaluwsous) Au dnrveoidu
IoRaNsISUND:EUISNSUWDIAEDANOUDINWUS:NoUNMSTUBINg
TdoeghoIrnoso lasduoudiemsdituviuddl

01. Media relations.
02. Event press conferences and media interviews.

03. Public relations activities to support each MICE
industry sub-sector (meetings, exhibitions, Domestic
MICE, MICE Capabilities).

04. Organizing activities and projects jointly with various
provinces such as Chiang Mai, Phuket, Pattaya,
Songkhla, in order to promote their ‘MICE City” image.

05. Jointly promote associations and MICE agencies to
promote public awareness of their role and activities.

06. Organize public relations activities to provide
information to local entrepreneurs and organizations,
related to the importance of the MICE industry and
its benefits for the provincial and national economy.
The aim is to encourage local-level MICE personnel
to develop and improve the area as a high-quality
MICE destination.

International Public Relations

TCEB’s overseas public relations activities are intended
to communicate “Thailand” as a major high-quality
destination for international conventions, incentive
travels, and international exhibitions in Asia. It also
aims to build confidence in Thailand’s MICE industry
in the global arena, and demonstrate the country’s
potential for MICE organizers, MICE and leisure
travelers from around the world. The goal is to build
confidence among these stakeholders to choose
Thailand as the destination for their MICE events.
The work covers the following areas:

01. Contact and serve as a focal point in coordinating
media from around the world in order to communicate
the Thailand brand to the rest of the world. The
aim is to promote recognition of Thailand for its
cost-effectiveness, variety of cultures and attractions,
and build confidence in public safety and security.

02. Hold press conferences related to trade shows and
roadshows overseas in target countries, working
together with TCEB’s marketing department.

03. Identify priority target countries in order to focus
public relations activities and maximize their
effectiveness in communicating key messages.
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04. Promote the readiness and convenience of Thailand’s
infrastructure, as a key factor in selecting Thailand
as a MICE destination.

05. Organize media interviews and press releases to mass
media in destination markets, in order that Thailand’s
progress, particularly the development of its MICE
industry, are recognized and acknowledged by the
international community.

06. Publicize the successful outcomes of MICE events
held in Thailand.

07. Organize public relations activities in collaboration
with Thai government agencies based overseas in
order to ensure coherence in promotion efforts
related to MICE.

08. Organize activities to invite foreign media to join
activities that showcase Thailand’s potential and
provide updated and accurate information on
Thailand’s MICE industry. Reporting by these media
representatives in their respective home countries
will serve to boost confidence in Thailand.

Publicizing the potential and readiness of Thailand’s
provinces and MICE Cities overseas

Also in 2012, TCEB also publicized provinces with
potential to promote international conferences and
exhibitions, with a focus on collaboration with
entrepreneurs and government agencies at local level to
boost the number of MICE events hosted in the
provinces. The initiative also aims to distribute the
economic benefits of MICE more equitably across the
country. In 2012 TCEB’s new publicity plan was
developed to offer MICE organizers — both domestic and
overseas- a more diverse choice of MICE venues across
the country. The programme initially focused on two
provinces/cities — Phuket and Koh Samui.
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Phuket Province

TCEB has publicized the potential and readiness of Phuket
to host international MICE events. The proposed
marketing plan focuses on penetrating the countries of
Oceania as a key target market. With the current trend
towards comprehensive ‘multi-purpose’ events combining
MICE events with a full range of incentive and leisure
activities, TCEB’s communication campaign, themed “The
Seven Wonders of the Andaman MICE City” focuses on
the province’s key selling point and potential as an
increasingly popular MICE destination. TCEB has
highlighted seven key strengths that help meet the needs
of international MICE travelers, and contribute to Phuket’s
worldwide popularity.

01. A World-Class International Convention Center:
Construction of the Phuket International Convention
and Exhibition Center, to be built on a 60-acre site
in Mai Khao, Thalang District is proceeding. Its
conference halls will accommodate from 500-4,000
people, is scheduled to open in November 2013 and
enable (Note: the above text was prepared before the
government announced a suspension of construction).

02. Various Accommodation Options: A wide diversity
of accommodation is available in Phuket and the
adjacent provinces of Krabi, Phang Nga- in all, more
than 1,000 venues and 74,000 hotel rooms. Phuket
also has 3 to 5-star resort and villa accommodation
in all parts of the island, with many offering 5-star
private villas set in lush tropical gardens.

03. Convenient Land Transportation Options:

e By Land: Phuket is easily accessible by road, via
Route 402 and a highway around the whole island
offers convenient access to Phuket’s many
attractions. Or you can get there by sea, air or rail

e By Sea: Phuket has a total of 38 ports, piers and
jetties, including 3 international jetties, 5 yachting
marinas, 14 fishing ports and 16 commercial ferry ports.

e By Air: Phuket International Airport services 44
airlines. It can accommodate up to 20 flights
per hour, and averages 46,132 domestic and
international flights carrying more than 6.7 million
passengers per year. The government recently
approved a budget of 5.7 billion baht for the
expansion of Phuket International Airport.
When completed in 2012, the new facility will
accommodate 12.5 million passengers per year
by 2018.

dorIagina

aalu. Tauvauofnamwia:nouwsSouyovddrIanNIfalums
sovsumsdamiulugaaknssuluy Taglduiausiwumsaana
yolduim:nguaanaloBaile BoUaumsdavulusiwauwanu
S:H3IDADIUA:QONEULIIA:ASUIDDSYOLNISDAUS:BU WUINAU
AOTUKANEKANauoLNPNSSUNsoPSUAUBUIBUTW Taglduniaue
IAuIUruMsdoans MeldBolnuiloy “7 URADSSEITODIUBIKD
SUMUU” YpIuumsdoaisANgMwIA:AIUWSOU 0aoadua
NEYOLILKIORIASUADWTBU Taa aauu. 1dsaIGuUeDIOHI

nifalu 7 Dandunauiegia:sevsuAdILEOLMSUNIGUNID
nauluE Us:neudos

01. Augus:sus:auidadnaia: laglauniwunisnoasivfue
Ustsuiia:anssAmMsunusIaobraoninanasiouuwun 150 1S
DRovUs:buyualkrdfisovsuldAdId 500-4,000 AU WSOU
DalEoulul w.A. 2556 (HUIEING: JoADWADAISADNATD
1JudonWADANINOUASTUIAD:US:NIAS:DUNISAOAS 1D
AUEUS:UADNAND)

02. IsbisuRAWNgoaTaU: AdIcs:AU 3-5 0D Saosnia:unuwn
mneIMANDIUDLHIANIAA NS:T Wb SoUN3T 1,000 IKD
I1a:0KovWNSoUNd 74,000 Koo

03. NSAUUNAUYUEDLE:QdNEUNE:

o moun: lagMmoracvKanKuaiay 402 I1a:0NMbKacnSoU
IM: SOUNLIAUMLAUS) ATUEDBUBUIA:AMURRODIRECD)

 moth: Trivdoripau 38 1Ko 1uoidu Mifguies:Hoo
UsianA 3 1Ko nMiInguiSogost 5 1Kd mMinguiSoUus:uo
14 1KY I1a:NIRgUISoWNrdbEIA:uUED 16 1IKD

e mvoIMA: Jdduuiangmstu 44 angmistu Uv1uou
IReoTUNDlula:cioUs:INA 46,132 IRgo0UcioU SOLSU
wlaeanslauinna 6.7 aruAuciol uonoNtsSpuiagdld
oyuavuds:LInu 5,700 auuinlumisnoasivlia:uene
roMmAeNUNIFAIWUIAU DI Kuelumssobsuwlaeans
Iawutivla: 12.5 awuAu dufivd w.A. 2561 Boms
noasov:doiasoiul w.A. 2555




04.

05.

06.

07.

e By Rail: Plans for construction of a light railway
around the island are currently under consideration,
with three planned routes: Airport-Chalong Junction;
Patong-Phuket City; and Bang Khu-Chalong Junction.

8 World-Class Golf Courses: With amazing courses
and facilities, as well as spectacular views and
challenges, Phuket meets all the needs of professional
golfers. Phuket’s impeccable courses regularly host
flagship tournaments such as the Johnnie Walker
Classic/Honda Classic. Among its courses are some
of Asia’s top 10 courses, such as the Laguna Phuket
Golf Club.

Diverse choice of tourism and leisure activities:
World-famous destinations such as Patong, Kata and
Karon offer pure white sandy beaches and every
imaginable kind of water sports, beach fun activities
and recreation. Eco-tourism offers a change of pace
the Khao Phra Thaeo Wildlife Conservation Development
and Extension Center has a 600m mangrove trail. You
can also enjoy island-hopping — Phuket has a total of
39 pristine islands, mostly to the east and south of
the main island. The most popular of these are Koh
Racha Yai, Koh Racha Noi, Koh He, Koh Lon and Koh
Mai Ton. In terms of historic buildings and culture,
traditional Sino-Portuguese architecture may be seen
all around Phuket Municipality; for example, the Thai
Hua Museum, Phuket City hall, the Old Post and
Telegraph Building, and Phuket Cultural Center.

Acclaimed destination for international competitive
sailing: Phuket has been recognized as a world-beating
destination for international competitive sailing.
Leading annual events include the Asian Regatta,
Phuket King’s Cup Regatta, and the Six Senses Phuket
Race Week.

World-class seafood, local and halal food: Phuket is
known throughout the world for its wonderful seafood
and local cuisine, and has also developed into a hub
for halal food, produced to meet food production
standards for Muslims. The Halal International Forum
and Andaman Muslim Expo 2011 was held in Phuket,
and attended by representatives from the economic
triangle of Thailand, Malaysia and Indonesia, along
with 70 halal organizations from 35 countries around
the world.
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Koh Samui, Surat Thani Province

In 2012 TCEB launched a communication strategy to
promote Koh Samui’s many attractions as a top global
MICE destination, especially for meetings and incentive
travels. another of the country. TCEB has selected
Koh Samui as a priority destination for its ‘MICE in 3
Dimensions’ campaign, which publicizes the destination
among overseas MICE groups. The campaign highlights
the potential of Koh Samui in three key dimensions:
its diversity of recreations; (2) commitment to social
responsibilities; and (3) unrivalled luxury. TCEB offers
awards for creative events that best highlight these
attributes. An awareness-building and promotional
campaign was also launched: “Connection Plus 2012”".
The campaign included visits to Koh Samui in order to
promote its potential as a MICE destination around the
world among 52 corporate meeting planners and
corporate buyers from 15 countries: Australia, China,
France, Hong Kong, India, Indonesia, Japan, Malaysia,
New Zealand, Philippines, Poland, Russia, Singapore,
United Kingdom and Vietnam. The three MICE dimensions
are as follows:

01. Diversity of Recreations: Koh Samui has a wide
variety of activities for everyone, from exciting
outdoor adventure activities to a vibrant nightlife.

02. Commitment to Responsibilities: Koh Samui’s MICE
destinations commit to their social and environmental
responsibilities- it’s not all about profits. MICE travelers
to Thailand can contribute to society by choosing
from a range of imaginative CSR activities.

03. Unrivalled Luxury: Guests will enjoy luxurious
accommodations and comprehensive modern
amenities. Both Thai-owned hotels and global chains
are established on Koh Samui, offering visitors an
incomparable experience that will meet and
exceed the needs of MICE participants and leisure
travelers alike.
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MICE SECTOR DEVELOPMENT

As the primary agency in driving and supporting
Thailand’s conventions and international exhibitions
industry, TCEB recognizes the importance of enhancing
the industry’s competitiveness by developing its
capabilities. Upgrading MICE capabilities will be
essential in order to be able to compete in the global
arena, and especially as ASEAN approaches economic
integration under the ASEAN Economic Community (AEC).
To prepare Thailand’s MICE industry for these
challenges, in 2012 TCEB launched a number of major
projects, as follows.

MICE Operators Preparation for ASEAN Economic
Integration (AEC)

TCEB joined with its partner agencies including the
Bangkok Metropolitan Administration. Department of
Trade Negotiations, Ministry of Commerce; and the
Thailand International Conference Association, in order
to build awareness and develop guidelines to prepare
Thailand’s MICE industry for a more liberalized trade
environment under the ASEAN Economic Community.
The initiative also aimed to align strategies to present a
unified front. Four main strategies were developed to
accomplish this goal.

01. Extend opportunities for Thailand’s MICE industry to
expand trade and investment in the region.

02. Develop strategies to boost opportunities and access
for Thai MICE operators in ASEAN.

03. Offer guidelines in drafting regulations to minimize
risks for Thai MICE businesses following liberalization.

04. Facilitate support by agencies of governments of
ASEAN Member States to assist MICE operators.
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Preparation of MICE Capabilities 2012

In 2012, TCEB partnered with various stakeholders from
both the public and private sectors to integrate working
processes in an effort to proactively support and strengthen
Thailand’s MICE industry, especially in regards to the
development of its capabilities. As such, a “MICE Industry
Capacity Development Plan 2012” was organized with an
aim to provide a systematic approach to the development
and support of the MICE industry both at domestic and
international levels, by integrating more participation of
the public, private and academic sectors. The scope of
this plan can be outlined in 4 main areas below:

01. Establishment of a working group to develop the
potential of Thailand’s MICE industry, involving all
key MICE stakeholders, including the Thailand
Convention and Exhibition Bureau (TCEB), Department
of Trade Negotiations (Ministry of Commerce), the
Department of Tourism (Ministry of Tourism and
Sports), the Thai Exhibition Association (TEA), the
Thailand Incentive and Convention Association (TICA)
and the Thai Hotel Association (THA).

02. Preparation of a report on a study of the impact of
economic integration under the ASEAN Economic
Cooperation on Thailand’s MICE industry.

03. Conduct seminars with MICE Cities nationwide — in
Bangkok, Pattaya, Chiang Mai and Phuket. The project
aims to raise awareness among Thai MICE operators
of the opportunities, threats and potential resulting
from liberalization under the ASEAN Economic
Community.
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04. Focus on training to enhance caliber of MICE personnel
throughout the system, including government
agencies, private sector MICE operators, educational
institutions, teachers and students. Training is
conducted both at national and international levels.
During 2012 TCEB conducted the following training
activities.
¢ Projects related to training to prepare MICE operators

for trade liberalization under the ASEAN Economic
Community. Training programs included English for
MICE Business and a leadership programme to
empower Thai MICE entrepreneurs and help
enhance their competitiveness capacity.

Plan to attract and launch international-level training
curriculum in Thailand in 2012. TCEB successfully
negotiated an extension of Thailand’s agreement to
host the international training program for the UFI
Exhibition Management Degree (EMD), further
enhancing confidence in Thailand as an industry
leader in ASEAN. Also in 2012 TCEB signed a
partnership agreement with the International
Association of Professional Congress Organizers
(IAPCO) to promote joint planning and training
activities in Thailand and the ASEAN region, and
also to organize an international conference on
challenges and opportunities presented by the
forthcoming launch of the ASEAN Economic
Community.

MICE Curriculum development for institutes of
higher education in Thailand

Moreover, TCEB recognizes the critical importance
of human resource development to the industry’s
future success and competitiveness. The role of
education is therefore critical, especially at
university level, in building wider knowledge and
understanding of the MICE industry, and also in
preparing students to play a useful professional
and operational role within MICE businesses
after graduation.

04. msLvIdunIsWneousuIWelasuAnanwyAaINsTUBAD
S:UU ADICIMASIBANS IONIU WUS:NOUMS amUuuMsAnu
Aswaou Tupumivs:auuNISeuU UnAnw Taenseunaurivms
wnousulus:auus:inAla:nswnousulus:auunuIsad la:
TulouUs:unru w.A. 2555 aauu. Iadidunonssudbd
« InsbnisWnousuRInaoIiovAuNIsIa88uAIUWSOU

sovsumsiUaus:s1AUIASURRDOIBaU 1ain Tasbms
Wnousu English for MICE Business ua: Leadership
Program IWelasuAnaniwwus:nounsiusinalko
AUWSOUIA:aINSNIILOIU

 IWUNISGLHANGasNISWNousuTus:auUILINBIGITIUA
I0akangasiuus:inAlng TuUvuus:uiu W.A. 2555
aauu.Us:aunoiuandolumsiosonikus:inalngldco
aruruimsiduimmwmssamswnousululnsbms  UFI
Exhibition Management Degree (EMD) BoilOumscozoa
AOWIBOUUNIDAIWITUWUNOOAKNSSUTUBIKDOBEUYOD
Us:nAlng lia:fudibuus:uncu w.A. 2555 aauu.goldavuiy

A0IUSOUTOSoUNUAUIAUWDADIUUSEUUNIUNIBIG KSO
International Association of Professional Congress
Organizers (IAPCO) IWOSoUNUODIWUIAEDIASUMSHN
ousuwus:nounmisiusinana:lunininoNBaulunisda
Us:suunus8IwewsousuliomsIUauS:IAUIASUDND
0ByU

v I
¢
NS & =

« IasbmsweuurangasnsiSsunsaoudsINsdaus:isi
la:igavaumuILsIaarnsuaniiugaudnuiuds:inaing
ueno N aauu. goldiknouaATYIAOITUMSANITUDIU
Wounansluus:nAlagiaw :unAnuTuumNends Do
A0S AOWITTDTDOOAIKNSSUIUE IlaiTumsIasaunony
wsouvobynaINsiDUUIINUMDNENds TRINaAUSIa:
Ao g IRlus:auAwsoud:i UG Wl BoiJums
gNS:AUILUYSIUNIMSINMAMSANWINEgMAQOENKNSSU

TR =

In 2012 TCEB signed partnerships with the Thai
Exhibition Association (TEA), the Thailand Incentive and
Convention Association (TICA) and the Creative Events
Association (now the Event Management Association).
The partners jointly developed a MICE teaching
curriculum for higher education institutions in Thailand,
with the objective to provide a solid foundation for
Thailand’s MICE industry. The course will help expand
the pool of capable, knowledgeable new graduates and
future industry leaders in the field. The high caliber of
such graduates will in turn contribute to the competitiveness
of Thailand’s MICE industry, offering another competitive
advantage within the ASEAN Economic Community.
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The MICE curriculum (Introduction to MICE Industry —
MICE 101) has been developed to international standards,
and will provide a broad understanding of the industry
at local, regional and global levels, combining academic
acknowledge with the professional experience of
Thailand’s top MICE experts. The curriculum is supported
by a specially-developed standard text — the first of its
kind in the region. In 2012 the curriculum was launched
at Years 1 and 2 in 28 higher education institutions.

Name of Higher Education Institute

Srinakharinwirot University
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AoWSIa:doyawuIuTUNISYarMKANAASUIASTIUNATDUIOD
Us:analng suldidurdnaasia:cnsiSeuludsinisdaus:su
la:inssAnsiauisnuovniniAiolde Nlilorinsounal
gaalrnssumsus:uduuul NisneovifaowolJusivda
MIsUS:ULILNEE lla:msiaavaumiuusa Taaludouus:uncu
W.A. 2555 aadu. ainsawanaula:ussdnangasnisisau
msaoulkilaaoulus:augauAnuIUBUTR 1 1a:5uli 2 Suou
NbaAU 28 anuu Us:neudod

s1gBoamuugaudny

UKdnandaAsuaAsunsdiscy

Mahidol University Urdnanaauraa
Prince of Songkla University Umdnenagavyaiunsuns
Mahasarakham University UMdnanaagumansnsiy

Naresuan University

UK1DNENAYUISAIS

Khon Kaen University

urIDNENagyouInu

Walailak University Urdnanaaoaganud
Siam University urdngnagagny
Rangsit University [V[aptelpliplariSivialyl
Bangkok University UMISNENauNsLINW
University of the Thai Chamber of Commerce UM3nendaromsAing
Dhurakij Pundit University UMdnanaassnouunag
Dusit Thani College JNeNaBqansIU

Kanchanaburi Vocational College

INYNFUOBOANYINICYDUUS

Rajamangala University of Technology Rattanakosin

urdnandainalulagsisubaasaulnduns

Rajamangala University of Technology Krungthep

urBnendainalulagsisuonansdinw

Bansomdejchaopraya Rajabhat University

UK12NENAESIANUIUAUIGDIDIWS:EN

Dhonburi Rajabhat University

UKIDNENAYSILANSUUS

Chandrakasem Rajabhat University

URIdNYNAYSBNNOUNSINYU

Nakhon Ratchasima Rajabhat University

UKIDNYNAYSIBNNUASSIBEUN

Suan Dusit Rajabhat University

URIdNYIAYSWBNNEUQEQN

Suan Sunandha Rajabhat University

UKIDNENASIBANaoUaIUN

Muban Chombueng Rajabhat University

UKIDNENAYSIBANKIYUIUDOUTD

Eastern Asia University

urIdNenNaudalnsuloBe

Phuket Rajabhat University

UM2NenaesIsnnNIng

Sakon Nakhon Rajabhat University

uRIdNYAYSBNNENAUAS

Uttaradit Rajabhat University

uRIDNENagsIBANoasaad

Nation University

URdNENaaIuBU

Sustainability Thailand

Following TCEB’s efforts to drive Thailand’s MICE
industry to embrace sustainable approaches to business,
TCEB announced its success in elevating Thailand’s image
as a “Green Meetings” leader in Asia. Moreover, TCEB
has championed the next step towards “Sustainability
Thailand”, as part of its efforts to enhance resource
conservation and environmental responsibility with the
MICE industry, and also as a means of creating a new
differentiation for Thailand’s MICE industry in the
global arena.

In addition, in 2012 TCEB launched the new standard
ISO 20121: Event Sustainability Management System,
a newly-introduced global standard for sustainable
events. The comprehensive standard covers management
and administration, and Thailand is the first country in
Asia to officially adopt the standard. TCEB actively
encourages MICE organizations in the public and private
sectors to work toward ISO 20121 certification, which
will become a requirement for eligibility to participate
in bids to host major international Mega-events.

The ISO 20121 standard is based on the British Standard
BS 8901 and made its global debut at the 2012 London
Olympic Games, which became known as the Green
Olympics, and was acknowledged as the most
environmentally friendly and sustainable Mega-event
in history.

ASEAN MICE Collaboration

In 2012, TCEB launched a further important initiative:
‘ASEAN MICE Collaboration” to promote regional
cooperation and networking among the MICE industries
and public agencies of ASEAN’s Member States.
The focus on cooperation aims to harness synergies and
expand the regional MICE sector and drive its role as a
global leader. The first phase of this project focuses on
collaboration among actors in the international exhibition
industry across the region. In 2012 four countries
(Thailand, Vietnam, Laos and Indonesia) have agreed to
cooperate in the program, including both government
agencies and private entities from each country.

Taspnis Sustainability Thailand

aauu. Taus:mAnoiwaSola:ans:aunwanundlumisiJuwuin
dw “nsudadvd” TuninAIBe MErabMSAITUDIUAIUNS
wauun wanaulkgaarnssulusinemoadiugiuomovmsunua
IWOAOWEDEU ens:auniwanunigaaiknssulusTng»in
“nsubadva” g “Sustainability Thailand” logDidnnus:avr
Woasvoauelhuvovus:nAlumsdooius:aulan

wsounud Tulouds:uncu w.A. 2555 aadu. Taitadouaspulkg
ISO 20121: Event Sustainability Management System B0
1TULASHIUIKOMSPALIUBISUCTOENDEDEU A TULIASTIUMS
damsiia:usKISMIURIASUNMSoONILULIAKSUSSIDMSDADIU
aisucilosiawr:guasoisniuus:naling 1a:Juus:inAISNYo
noMmAeIGE Wons:AulkKUoaDIUCIDE) bMASHIAIONUDTNS
dnGuvIuaIUIUoNILNISURUGAAIUADIUEDEU 1a:KIDO
ds:nAlneo:lBuniaspiudonaioidunaualumsaovius:aulan
KSO Mega Event iundanus:nalng

nodunaspudonaloiduuiasgunldsumsweuunciogoamn
OSTLYODLUSINASDNOUARBO3Y BS 8901 la:0msuuius:enc
TBasoisniulanfuoiuurnssufiwiloauln asuaou 2012 Bold
Bodduloautndidad (Green Olympic) n3oiduoiu Mega
Event s:aulanfiJudasnuabioadoula:gvgauniaamninadaun

TaspmswusdaslusirooBau

(ASEAN MICE Collaboration)

TubvbuUs:ntu W.A. 2555 ADNSSUAIUMSWEUUNREATYSN
TasbniskUvn aalu. Tddudunisiasiado Ao “Iasvnis
wusDasluBIKooBau (ASEAN MICE Collaboration)” Boidu
TASLMISINSEUAIUWSOUIWOSODSUMSITAUS:IAUIASUZND
oBguyovUs:nAlng Yoidunisaniasunousoulo lla:asio
iInSoyrglus:aunina IWowWcuLNIa:aS10AIUIGOINS OIKIN
guarnssuluBuevinglia:uovnInMAIBEU WaNAUQAAIHKNSSY
TusirboBaugmsiJuwins:aulan sevsumsitalasus:s1Al
IAsugRvoBaulul w.A. 2558 ansulus:esisninsomstyviuu
aS10AIUSOUDOS:HIDOEIKNSSUMISIAQDEUAIUIUIBIA
Tunoma Tutvuds:uicu w.A. 2555 J 4 Us:inAlunDMmaoTBau
ihsouinsbms<t Taiin UstinAlne iBeiaunu ano dulatiBe Taerkuoemu
vovlda:Us:inARIdsoulasoMso:Us:noulunbKUoavIUNIA
Spurala:kuoamuMAoNBURINaodobyoDIcia:US:INA




Country Agency

us:inf Kuo8LIU

Thailand e Thailand Convention and Exhibition Tng e rUnviuavIasuNMsYaUS:LUIAUNSSANS
Bureau (TCEB)
e Department of International Trade * NSUELIASUNMSANS:HIOUS:INA
Promotion (DITP) NS:NSOLWNCUBE
Vietnam e Vietnam Chamber of Commerce and 1Bgauu ¢ dANMKOMSAIIA:0A&INNSSUIKDITEQUIU
Industry (VCCI)
e Vietnam Trade Promotion Agency o dunoiuadLIaSUMSAIIKLIZ8AUIY
(VIETRADE)
Laos ¢ Lao National Chamber of Commerce ano e ANHOMSANIA:DNAINNSSUIKDAND
and Industry (LNCCI)
Indonesia e Directorate General for National aulatiBe e ANDIUEDIASUNISADOONIKOBIA

Export Development (DGNED)

dulatiBe

SOCIAL RESPONSIBILITY

Apart from implementation of its main organizational
strategy, in 2012 TCEB aims to drive greater social
responsibility with the MICE sector. This policy
encourages all parties involved in event organization or
in providing supporting services to demonstrate their
social responsibility. To facilitate benchmarking, TCEB
developed objective indicators by which such efforts can
measured. TCEB’s main objective is to foster adoption of
the concept of “Sustainable Meetings” which incorporates
social as well as environmental objectives, including
community involvement in MICE events. TCEB’s CSR
activities in 2012 are summarized below.

APNSSUIWO&DAU

uoNIKtioDINIUONMYMSANTUDIUMUNAENSHANJODODFANS
Tubvbuds:uinu w.A. 2555 aauu.goldooulauiandniumssa
AonssuwWoasvacuSUNaBoUciodoau Boiduulauanaviasy
TRnnwhaluovANSTaLIU KSOAaTUAUUNMSDALIUNIAQDAOIL
Suwasoudodbay BOTAIBIadIMSUNISANTUADNSSY
yovovfinsegwITusUsssuBaou aalu. Dulgunaraniums
aviasy “msvaus:suoevevgu” BolulsiweicinmsuiiJode
Tuus:1GudvioadouiuantufoNssuindu. idgobyviduison
Aula:MsaswMsiaousounuisuisy TasDADNSSUIWOADAL
arndiutouds:uinu w.A. 2555 aod




TCEB project: Beautifying Ayutthaya Province

(The path to World Expo 2020)

TCEB joined with the Highways Department and the city
of Ayutthaya in leading a MICE team to conduct a social
responsibility activity in Ayuthaya Province. More than
300 volunteers from public and private sector agencies,
as well as students and media representatives from
Bangkok and Ayutthaya helped plant 8,899 trees Highway
347, as part of the CEB project “TCEB: Beautifying
Ayutthaya — The Path to World Expo 2020”. The event
paid homage to Her Majesty the Queen on the occasion
of her 80th birthday, and aimed to raise awareness among
Thai people of the benefits of hosting World Expo 2020
in Thailand. Route 347 is the highway leading to the
Bang Sai Arts and Crafts Center — the proposed location
for the World Expo 2020.

TCEB Exhibition Dinner & Charity Night

On the occasion of its 10! anniversary, TCEB hosted the
‘TCEB Exhibition Dinner Talk & Charity Night” held under
the theme “Synergy of ASEAN, the Way to Success”. The
event was attended by over 300 guests, who listened to
industry experts in the international exhibition industry,
who shared their experience and views on the role and
importance of the MICE industry for Thailand’s
economic growth. Speakers also discussed Thailand’s
efforts to prepare for the many changes that economic
integration under the ASEAN Economic Community will
bring in 2015. Donations from participants at the event
raised funds for the Prostheses Foundation, patronized
by HRH the Queen Mother.

TAaspmis a@auu. USUUsLNNAUDOHIAWS:UASASOESEN
(1Idunogidad 15nBIU 2020)

aauu. IdsouuNsuNdKAID la:dbKIaWS:UASASOEsEN LML
MABQAKNSSUMSPAUSUIADUIAQDEAUATING ITOKUD8vIU
MASPIiaoNsU aaoadu UNANW Ia:douoasurioiunsinw a:
POHIOWS:UASASOYSEINIT 300 AU SOUNDNSSUASIDADIY
SuwaseudodbAuUanAulIvIuoU 8,899 du meld “lnspms
aaudu. UsuusonunAudbriaws:uasAsogsen (idunoginad
1BNBIU 2020)” cu MvKraosvrueiad 347 laadidanus:avAvo
NoNEIAAUIGDWS:UIDIDIWS:USUSIBTUINTUSTSMANSDIDSY
WSIBULIEASU 80 WSSW lla:weoasivisons:qulikus:sisu
srolnaldidviRutivnouaAryyeLMsiauadITuiINMwiums
daviuurnssulan Bad 1I8nBIU 2020 vevUds:nAlng Taaiduno
347 Ao:dndulasomst IJuiduNbKasLALLIUGAUEAaUEW
uwins BoilJuwunRvavunus:nAIngiauoddIJuIBINWNISHO
vIuuKnssulanidad 18N8IV 2020

TCEB Exhibition Dinner & Charity Night

aauu. TasaAonssu TCEB’s Exhibition Dinner Talk & Charity
Night sadumaglciiuofia “Synergy of ASEAN, the Way to
Success” 1080WIBEBINIIUQOAKNSSUDIUIAQDAUAIUNUIBNG
SoulanUasuUS:AUMSAU Ia:A0USINECALUNUINIODOAAIKNSSU
TuBdoinsugivuevUs:InAlng 1a:MsUSUIWOSOLSUMSAI0
dus:snauoNBaUluT w.A. 2558 SoumibMSITASUUSDIAIBUDIN
OLANSTILISOUDIU IWoaUNUNUIBo8IKdoyatsuINey TuauiGo
WS:ASUASUNSIUSUSBBUT TQ8DKLOEIUDINMADAEIKNSS
TusouvIuN3T 300 AU

SUCCESS AWARDS

TCEB has been proactive and demonstrated the
organization’s key role in promoting Thailand’s MICE
industry and the country’s overall image to both domestic
and international audiences. Its efforts have been
recognized by several awards for both TCEB and Thailand,
as follows:

01. World Travel Award 2011 - the Bangkok Metropolitan
Administration was given the top award in the
section: “Asia’s Leading Meetings & Conference
Destination” in line with TCEB’s strategic MICE plan
to establish Thailand as Top of Mind as an Asian MICE
destination.

02. TTG Award 2012 awarded to TCEB under the
section: “Best Convention Bureau 2012”, presented by
TTG Publishing, the Asia region’s top MICE and travel
industry newspaper.

7
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aauu. TddndumsaviasugaarknssulusiuiBosn suidums
anoumwanunivovevfnsia:ans:auus:InANglkasos Julu
nolula:ads:na laganuisawandulRovrnsia:us:nAng
TasuswIavINOLANSUILIE AdT

01.swd9a World Travel Award 2011: Us:mAwasivda
Ul w.A. 2555 Taensoinwuriuasidsumsdasudulkidu
suduritioluanu “Asia’s Leading Meetings & Conference
Destination” K30 “iJovAurdaus:sunaaluninmiaioBe”
BoaoanaovAUIWUILUNGaaKNSSUTUEMUENSAMEaAsH 2
AuvIUUTRUs:INAINgIdu Top of Mind yovamunavIILE
TuioIBe

02.s09a TTG Award 2012: aauu.lasusivdaluaiun
aunpuMsdaUS:BUIA:TNSSAMSEOQIBEUIKDIOBE (Best
Convention Bureau) Us:510 w.A. 2555 Bodalag ainwuw
TTG Boidunibdewuwaksuaaaiknssulugaudaunktviu
nonAIoIBY

The 23rd Annual
I'TG Travel Awards 2012

Ceremony & Gala Dinner
@ 4 October 2012
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convention & exhibition bureau

TCEB

Performance 2012
wanisaguviugov aadu. U w.a. 2555

MEETINGS INDUSTRY DEPARTMENT

Performance in 2012

In 2012, TCEB supported meeting events that drew
166,651 international participants to Thailand. They spent
a total of 15,329 Million THB during their stay. This can
be detailed as follows:

Event Support/Subsidy

Meetings and Incentives

TCEB gave support for a total of 362 events (Event
Support/Subsidy), bringing in 80,967 international
participants and generating estimated revenue of 7,044
Million THB. These figures are represented by the
following:

Wiggaainnssunisus:isu

wanisaliuuviuy w.A. 2555

Tuseul W.fl. 2555 DIUYOLWIEEAEIHNSSUMSUS:BUN aauu.
1Juwaduayu 1a:a1u1snavwIdNSUDIUDINCINVUSINAITIUIED
UszinAlngsuou 166,651 AU AalJuus:inumssigldoinms
TsoheuevuniaunvnaulusiugnarnssuMsUs:suNaudsuou
15,329 &wun laedsga:dea aol

nsaduayuvuus:sy
ouUs:sUIa:msnoviRaowoIdusvda
aadu. TKmsaduayutnidaunionaulusiigisouviuus:suia:

novingowelJusiodandaduluds:nflng (Event Support/
Subsidy) Pwou 362 v TWsoULWITUBIDEOLIA DIUOU
80,967 Au Aaiduseldigius:nAus:uiy 7,044 awuuin lasd
dagoudinaanacins aobd




01. Asia: 76,498 participants, estimated revenue of

6,655 Million THB

e East Asia: China, Japan, Hong Kong, Taiwan and
South Korea; 31,590 participants, estimated revenue
of 2,748 Million THB

e South Asia: India, Pakistan and Sri Lanka; 22,407
participants, estimated revenue of 1,949 Million THB

e Southeast Asia: Indonesia, Malaysia, Singapore,
the Philippines and Vietnam; 22,501 participants,
estimated revenue of 1,958 Million THB

02. Europe: Belgium, Germany, Portugal, Russia and
the United Kingdom; 1,216 participants, estimated
revenue of 106 Million THB

03. Others, such as Oceania and the Americas; 3,253
participants, estimated revenue of 283 Million THB

Conventions

TCEB provided support and subsidies for 76 different
Conventions to be hosted in Thailand, with a total of
85,684 attendees generating revenue of 8,286 Million
THB. The following is a list of notable Conventions
hosted in 2012:

01.2012 Rotary International Convention
Number of foreign visitors: 55,473
Approximate revenue generated: 5,364 Million THB

02. The 5 Asia Pacific Occupational Therapy Congress
(APOTC 2011)
Number of foreign visitors: 653
Approximate revenue generated: 63 Million THB

03. International Youth Fellowship World Camp
Thailand 2012
Number of foreign visitors: 1,500
Approximate revenue generated: 145 Million THB

01. aanaloBe 76,498 Au sheldus:uinu 6,655 auuin

o aNQIvIBEA:IUOON IU DU fYUU Sovnbd Tdndu ImKalc
Puou 31,590 AU sald 2,748 &uuin

e aaraloBald Isu duide Uinaniu ASALNY 9I1UdU
22,407 AU $181d 1,949 &uuin

e aanaloBaa:duoonidavid su dulaliBa wlaIBe
Folus Waulud 13sauiu $uou 22,501 Au shala
1,958 auun

02. aanaglsu: walBisy 18osul IUsqina SaiBe ans1sonnudns
PUdU 1,216 AU seldus:uicy 106 auuin

03. aanadue) 18U ToBaitisna:nimAeIuSN 1UdU 3,253 AU
swelaus:uncu 283 awuuin

DIUUSIBULILNBNG

aauu. Tdatuayuvuus:suunusdluds:analng Shuou 76 vIu
18:0W151S0UDIUBIOCNDBIGTIUOU 85,684 S8 asiosiald
Usinrumsoinmsizong 8,286 auuin laelonuus:sunairy
aod

01.2012 Rotary International Convention
OIwignsouUs:suDINCNOUS:INA SOUTIUDU 55,473 AU
Aailduus:uirumssiald 91udu 5,364 &uuin

02. The 5™ Asia Pacific Occupational Therapy Congress
(APOTC 2011)
OJwWIgnsouUsS:UDINCINOUS:INA SOUDIUOU 653 AU
Aaiduus:uinumssigld $1uoU 63 &uuin

03. International Youth Fellowship World Camp
Thailand 2012
gwidnsouUs:suoINcivus:NA sousudu 1,500 AU
Aaifuds:uicumissald $uou 145 &uuin

04. Million Dollar Round Table — MDRT Experience
Number of foreign visitors: 3,684
Approximate revenue generated: 356 Million THB

05. Asia Pacific Advertising Festival (ADFEST 2012)
Number of foreign visitors: 976
Approximate revenue generated: 94 Million THB

06. World Tunnel Congress (WTC)
Number of foreign visitors: 1,204
Approximate revenue generated: 116 Million THB

07.The 15 International Congress of Infectious
Diseases (ICID 2012)
Number of foreign visitors: 2,206
Approximate revenue generated: 213 Million THB

08. The World Scholar’s Cup Global Round
Number of foreign visitors: 908
Approximate revenue generated: 87 Million THB

09. The 11t Asian Congress of Urology (ACU) 2012
Number of foreign visitors: 865
Approximate revenue generated: 83 Million THB

Besides of providing support for the events listed above,
in 2012 the Conventions division was able to provide
Bid Support that resulted in successful bids for 35 different
Conventions to be hosted in Thailand.

04. Million Dollar Round Table — MDRT Experience
OgwignsouUs:UDINCNDUS:INA SOUTIUDU 3,684 AU
Aaiduus:uirumssiald Siuou 356 &uuin

05. Asia Pacific Advertising Festival (ADFEST 2012)
OWIg1SouUS:DINCNOUS:INA SOUDIUOU 976 AU
Aaifuus:uirumssiald 91uou 94 auuin

06. World Tunnel Congress (WTC)
gwignsouus:suDINCNOUS:INA SOUDIUDU 1,204 AU
Aaiduus:uirumssiald Siuou 116 &uin

07. The 15" International Congress of Infectious
Diseases (ICID 2012)
OgwignsouUs:BUDINCNDUS:INA SOUTIUDU 2,206 AU
Aaifuus:uirumssield 9iuou 213 awuuin

08. The World Scholar’s Cup Global Round
Owig1souus:uDINCNDUS:INA SOUDIUdU 908 AU
AalJuus:unnumssigld $iuou 87 auuin

09. The 11" Asian Congress of Urology (ACU) 2012
OWIg1SouUS:LDINCINOUS:INA SOUDIUOU 865 AU
AalJuus:inumssigld $iuou 83 auuin

uonikdiomnMsaduayuvudvduldd Tusoul w.A. 2555
aauu. gosu:msus:yadns (Bid Support) 10U MwoavIU
Tuds:nAlng Toeguus:yadnsiJuIsINMWIa0IUUSISULNUIBNGE
SOUDIUOU 35 DU




Marketing and Sales Activities
Meetings and Incentives Trade Shows

In 2012, TCEB participated in the following trade
shows:

Meetings and Incentives
01. International Meetings Expo 2011
Tokyo, Japan

02. IT&CMA/CTW Asia-Pacific 2012
Bangkok, Thailand

03. EIBTM 2012
(The Global Meetings & Incentives Exhibition)
Barcelona, Spain

04. AIME 2012
(Asia-Pacific Incentives & Meetings Expo)
Melbourne, Australia

05. IT&CM China 2012
(Incentive Travel & Conventions, Meetings)
Shanghai, China

06. IMEX 2012
(The Essential Worldwide Exhibition for Meetings,
Incentives Travel & Meetings)
Frankfurt, Germany

07. AIBTM 2012
(The Americas Meetings & Events Exhibition)
Baltimore, USA

08. Korea MICE Expo 2012
Seoul, South Korea

In the trade shows listed above, a total of 155 Thai exhibitors
attended and were able to meet with prospective customers
to book 3,652 business appointments.

Road Shows

In 2012, TCEB organized 10 different road shows hosted
in Thailand as well as abroad to help facilitate public
relations efforts on behalf of the country. They are
detailed as follows:

APNSSUEDIASUNISAAIAIA:NISUNE
vuINsalsdyopNsUs:EULUBIAIA:MSHODIAED
woldus1vda

Tuseul w.A. 2555 aauu. lainsoumuinsalsdna:aduayu
MAIDNBUITISOUOIU AT

Misus:sWlia:novIneoweldusvda
01. International Meetings Expo 2011
nsolaifigo UsinArgyu

02. IT&CMA/CTW Asia-Pacific 2012
NSLINWIUKIUAS Js:nAlng

03. EIBTM 2012
(The Global Meetings & Incentives Exhibition)
iovuisslaun Us:nAailu

04. AIME 2012
(Asia-Pacific Incentives & Meetings Expo)
TovIuallsu Us:InfAooalasias

05. IT&CM China 2012
(Incentive Travel & Conventions, Meetings)
uAsIBevls Us:InAdu

06. IMEX 2012
(The Essential Worldwide Exhibition for Meetings,
Incentives Travel & Meetings)
UASIWSDAIWSQ Us:inAlgosut

07. AIBTM 2012
(The Americas Meetings & Events Exhibition)
IJovUatiuos ansgolusm

08. Korea MICE Expo 2012
nsolsa Us:nAIMKale

Tuouinsalssabnao mMswuu:ipsogsnouanmNguUItIKLE
Adnuslduo:uindiuuivaluus:nalng wus:nouniAlonisu
govlnaigisoumu 155 $18 Ia:isuoutianuanlawuiuwso
3,652 Uarug

vulsalss
Tusoul w.A. 2555 aauu. Tasamulsalsdnbluus:inalneia:
chwvus:nA Iuou 10 vIU IWoUS:AUWUSUS:InAINg abl

Meetings and Incentives

TCEB organized a total of ten sales missions and road
shows overseas. They were attended by ten different
business operators and were host to 436 attendees.
Six of the road shows were held in the following
Seven countries:

01. Australia 05. Russia

02. Belgium 06. The United Kingdom
03. France 07. Vietnam

04. Japan

Furthermore, in teaming up with partners from the private
sector, four more road shows were attended covering
the following five markets:

01. Indonesia

02. Singapore

03. Hong Kong-Taiwan

04. South Africa

05. Eastern Europe; Poland and the Czech Republic

Conventions

TCEB organized a total of six different road shows and
sales missions (one in Europe, one in Asia, and four in
Thailand). A total of 28 target clients were courted in
Asia and Europe, and in Thailand a total of 326 target
clients were met.
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Other Marketing Promotion and Development

Meetings and Incentives

01. Appointed overseas marketing representatives for four
different markets: Japan, Russia, India and Singapore.

02. Organized four Familiarization Trips/Inspection Trips
for Phuket, Koh Samui, Ayutthaya and Khao Yai, which
were attended by a total of 105 corporate buyers and
meeting organizers.

msuUs:ulla:MsnovInaowelJus1oda

aauu. Tasaoiulsaliss ia: Sales Mission Tuchous:na siuou
10 DU THUDUWUS:NOUMSITNSOUDIU 10 18 I1A:5IUOUWBO
Risoudu 436 s1e Taanuvidumulsalss 6 vu Tu 7 Usina
aod

01. ooalasiag 05. SalBg

02. valgseu 06. aKSIBOICUIDNS
03. wsbifa 07. I38auuy

04. (YU

uond N golainsoumu TsalsIsSouAUKUEDUWUSTASMA
IONBU TIUOU 4 DU ASOUAAU 5 aala dbl

01. 8uladiBe

02. dvAlus

03. goono-Idndu

04. 1lowsnld

05. glsua:duoon Us:noudos TUlaudia:ansiscusgisa

nsuUs:suuUBIa

aauu. lavanonssulsalsdiia: Sales Mission ndluus:naAia:
chous:InA sounbhua 6 ASDL (glsu 1 ASD 10IB8 1 ASL Ia:
Tuus:anaAlng 4 ASH) Taenuoidu anAndKLenldwulugisuia:
10138 DIuou 28 18 la:gnAluus:nAlng 91UdU 326 S1E

“=H Meetings

MAsy

mERAniE

msaviasumsaalaia:nsweuuniussuiuudu

msUs:sulianiovinaawoJus1oda

01. dadodinumsaaalucihvus:ina 4 1Ko Ao fdyu Saibe
duide na:AaoAlUS

02. DafoNSSUQLIUIWOASILADIBOUUTUANENWIA:ADI
wseuvovUs:nA (Familiarization Trip/Inspection Trip)
Duou 4 AsL Tunifia IN:aue ogsen la:iked Taad
WIZNSOUDIU 105 SIBDNNAUWBOUSINNODANSIA:WIIDIWU
nsus:isu




03. Conducted promotion activities through different
mediums such as magazine advertisements, online
media and website updates.

04. Became a member of the SITE and MPI Organizations,
as well as attended their annual meetings in an effort
to expand network connections and promote
Thailand’s image. Joined GBTA, which is an organization
that TCEB helped in establishing a head office in
Thailand.

05. Organized marketing activities and opened a booth
at IT&CMA/CTW Asia-Pacific 2011 to represent
Thailand. A total of 64 Thai MICE operators were
represented, generating 1,726 different business
appointments with a prospective 491 target customers.

Conventions

Maintained memberships of three different international
convention/meeting associations (ICCA, AACVB and
PCMA), as well as attended their General Annual Meetings.

Major MI Events in 2012

Meetings and Incentives

IT&CMA and CTW Asia Pacific 2011*

The IT&CMA and CTW Asia-Pacific Event is the largest
event for meetings, conventions and incentive travels in
the Asia-Pacific region. It is a double-bill event, combining
both the Incentive Travel & Convention Meeting Asia
Event with the Corporate Travel World, Asia-Pacific Event.
It provides a great platform for MICE operators across
the world to explore opportunities among new ventures
in the Asia-Pacific Region, as well as exchange know-how
and various working practices in the industry. The
IT&CMA and CTW Asia Pacific 2011 event was held in 2012,
and allowed TCEB to unveil the campaign “THAILAND:
Destination of Choices”, helping to reinforce the image
of Thailand’s capacity and readiness to serve as the
center of MICE activities in Asia. A total of 2,457 people
were in attendance from 60 countries, generating
estimated revenue of 1,920 Million THB

(*IT&CMA and CTW Asia-Pacific 2011 was held in fiscal
year 2012).

03. sarnpnssuaviasuMsaalawIusedN L9 Tdin dam
Tuunun dooeulau lla:MsUSUUSD Website TRNUAUE

04. 1hsouiJuauBnavIALRINgodopiuaa1aovAns Ao SITE
Ia: MPI laag1souus:suUs:ontUuovauauinald IWoasio
InSourgnaussIduwWuUsUs:INAINg Us:msaAry fio souidu
auBn GBTA BoiJuonfnsi aauu. souwanaulkudadio
aanoulkndluus:inalng

05. danonssumsaanaia:Amus:anAingluviu IT&CMA/CTW
Asia-Pacific 2011 TagDwUs:noums Ingiinsouvu 64 e
DWDUWBO 491 S8 AT UDUTOKLNERIAWUNUWES Duou
1,726 Uarnue

nsUs:suuUIBIa
AvALBNMWILALIALUNUNBIAGIUNMSPAUS:SU SOUNDAU 3
aunAu Tdin ICCA, AACVB, PCMA lia:ldsoufionssulia:idnsoy
ouUs:suUS:DTYOLNNAUAY

vuaAnJIul w.A. 2555
ouMsUs:sulla:noviReowoIJusvda

IT&CMA and CTW Asia Pacific 2011*

D IT&CMA and CTW Asia-Pacific 1I3UDUNSOUDUIAADEUR
la:usmsatumsus:suiia:nsnovineowelJusoIangvlney
RaalunDMARIBEIUBWN fiovu Incentive Travel & Convention
Meeting Asia lla:owuUs:uu Corporate Travel World,
Asia-Pacific T3lupuidgoriu (Double-bill event) GuiGuion
aAruiIkWUs:noumsiusonidlanuiwuU:nululoBe IWoaso
Tomamvssiolkue Iazianiuasunousia:iuounuaciiog Tu
QaaInNssy &nsuviu IT&CMA and CTW Asia Pacific 2011
BooglusovUouus:uiru w.A. 2555 1uiofin aadu. T3I0adm
1auilry “Us:inAlng fakunenidonldlusou” (THAILAND:
Destination of Choices) IWoQoNEANEMWIA:AUWSOLUUOD
ds:nalnalumsiJuruenatvuovaaaiknssulusiundninioiBe
TogDWINSoUDIUNDAU 2,457 AU DN 60 UsinA Uisieldidn
Us:nfds:uicu 1,920 aruuin

(' IT&CMA and CTW Asia-Pacific 2011 vadulu
Ubuds:uinru W.f. 2555)

Amway China

The Amway China Event was an event held for Amway
China’s service providers and independent distributors
in Phuket. It was held between April and May 2012, with
16,000 MICE travelers. This event generated revenue of
1,392 Million THB, and is considered the largest Meetings
and Incentives event ever held in Phuket.

Conventions

2012 Rotary International Convention

The Rotary International Convention 2012 is the largest
international conference ever held in Thailand. There
were a total of 55,473 attendants generating revenue of
5.3 Billion THB. The event was held under the theme
“The Land of a Thousand Smiles” and represents the
success of Thailand’s MICE industry. Bringing this event
to Thailand was done through close cooperation between
TCEB and Rotary Thailand, as they made a successful
bidding for the event in 2004. The event was a huge
success and was able to raise more than 200 Million USD
for efforts to eradicate Polio from all areas of the world.

Meetings Industry Day 2012

TCEB'’s annual event, held in Chiang Mai this year for the
first time to celebrate the opening of the Chiang Mai
International Convention and Exhibition Center.
In addition to sharing knowledge about the approaches
and development of the MICE industry, Meetings Industry
Day served as a catalyst for local tourism in Chiang Mai.
A group of 150 representatives from the public sector,
various professional associations, and institutions of
higher learning were invited to take a tour to study the
potential and capabilities of the new conference center,
as well as accommodations in Chiang Mai.

Amway China

0IU Amway China 13upUUS:BUWUSHISIA:WIKUNEDaSs:uo0
Amway China 903U cu PorJaQIfa S:HIWITOUILKEUIA:
WOUMAL W.A. 2555 OWIJ1souviuus:uIcu 16,000 AU &S0
shgldigids:na $uou 1,392 auuin teildunguus:sulia:
novifeowoidusvdanaulnedfaoniaumpuligouniic

MsUs:suuusa

2012 Rotary International Convention
vuUssuikndIsansaina 2012 iIfumsusisuunusaninodnga
IMAUs:nAlnaingdau TWIJ1SoUdIUGD 55,473 $1891N
mlan asiosigldidaus:ana 5,300 awuuin viudsaduneala
IuoAa The Land of a Thousand Smiles fioidunouauSouon
oaarknssulusing 1Wovoniduviun aalu. 1adsms Us:nAine
Tasounyvduguls:yaansmsdaviuiiol w.A. 2547 1alasu
idoniJumimwlufiga MsdaviuASHUUS:AUNDIUENSDIWS:
awnsns:aunulduINng) 200 Auaoaansansy Iweldaliuayu
msuvalsaludlolurionnninmageoolan

Meetings Industry Day 2012

owdidudiuus:10uo aauu. lafutdlavaiduasoisniudbrda
Bavlkd WolkaoasuumsiUadoaugmsUs:suunusIdia:
NsSsSANSIOAUWS:AESE 7 SOUWS:BUUWSSWITUDDKIN
uonikliopINADNSSUIULTUADIUSIA:MSKISOINEoAUILONID
WEUUNOOANKNSSUMSUS:BU 01U Meetings Industry Day €0
ns:uaaIKNssUMSUS:sUYOLILHKIAIBELTHLU TasDnMsIBry
WINUPINKUEIUATANEMWITUaNAIDOLIUDINMANSANG
KUSEDIUNASTIA:AUIALDBIBWAND $IUduUSUICU 150 Nu
1781500 ANIANEMWIIA:IOAIUAUISNYODAUENISUS: U
IKDIKUYOLIDHIANA:UODISDISUCDY) METUDDKIOAE




Plan for the Year 2013

Support for International Events

* To provide support for Thailand’s hosting bids for 30
different targeted events. TCEB’s aim is to win at
least two of these bids to bring Meeting and Incentive
events to Thailand, in the hopes of attracting 30,000
foreign visitors.

» To provide Event Support/Subsidies for international
events being held in Thailand — Meetings and Incentives:
45,000 foreign visitors, Conventions: 35,000 foreign
visitors

Marketing and Promotion

e To attend eight different road shows in overseas target
markets including Asia, Europe, Americas and
Oceania.

* To organize marketing activities for target customers
in overseas markets. These activities will take place in
the form of 23 different road shows and sales missions
in markets such as Europe, Japan, China, Singapore,
Malaysia, Indonesia and Russia. The overall goal is to
make contact with over 400 target customers.

To organize a Familiarizations Trip as well as Connections
Plus 2013 for target group customers, including
representatives from the tourism industry, the media,
meeting organizers, other various organizations, and
members of potential markets. These trips will be in
Bangkok, Chiang Mai and Krabi.

To implement the Mega Event plan to attract Meetings
and Incentives events with attendance numbers of
larger than 1,000 people. Implement the Visitor
Promotion Campaign to help bring in foreign visitors
from the ASEAN+6 markets as per policies related to
the opening of ASEAN Economic Community.

To produce advertisements and conduct public
relations efforts to promote the image of Thailand as
being a center for MICE activities. These will be done
through both international print media, as well as,
online outlets.

nwunisaituviul w.A. 2556

NsaduayuvIus:rnavus:ing

* auuauumsus:yaanslkus:naAlnaiduisimwsaviumsus:isu
uusa@ 10KU1e 30 v TuscuAdLITIKLEiuMsTaooIU
Us:suovrnsia:msniovifaowelJusviaogouos 2 vu
logdsnociosAsoudIU TIUdU 30,000 AU

* alluayumsdaviuluus:ng (Event Support/Subsidy) fioviu
Us:suovAnsia:nisnevifaowolJus1vianbsioaivsa
SOUDIU DIWOUSOU 45,000 S8 1A:IUUSIBUUINUBIENT
510COBIASIUDIU DIUDUSIU 35,000 SO

Aonssudviasunisaalala:nIsune
* [NSOULIUINSATBISHIVUSINATUAANAKAN DILDU 8 DU 15U
oI glsU olusm lla:loBeaide

« DanoNssuMsaalawoinaguanAlucvus:INAlaaaso
Tudnuru:uepmsdalsalss ia: Sales Mission DIUOU 23 ASH
Tuaanarkania:aananbAnenw 15U glsu cdyu du doAlus
iaise duide la:sase loadoidnolawuanmnguitikung
PIUdUNIT 400 $18

¢ DONDNSSUQLUIANAUANWK (Familiarization Trip) SoUNL
VU Connections Plus 2013 D1:NAUWBOIUIKLNE 9IUOU
50 518 Us:noudos WInUsSADMSIAUNIO A0UdalsU WoIDIWU
DIUUSIBY 1A:gNANOLANSDINAAIAKANE) Ia:0aaNTANSNIW
lToaWuRIdKUBMSDaLIU fio NSDINWUMUAS 1BEDIKU lia:
ns:U

o dNTUIWUDIU Mega Event IWoTdovIUUSIBUODANSIA:MS
novineawoITus1IvIanDwidnsoudIUSEdUDE 1,000 AUTK
1wwvaviuluds:nalng 1a:luaosugoonisus:suuuBIg
duguiwu Visitor Promotion Campaign IWens:qusuou
WIZ1SoUDIUBIOCLBIGDINTUNGU ASEAN+6 IWOOOUSU
ulguramsidaaaiamsAiasus::1AuIASUgivoNBau

« Tuvnua:Uus:sauwusUs:InAInelupnu:Us:INAIKUEUoLMS
FavIUUS:BULNUNINE MsUs:sUoLANSIa:MsnovIReowoIdu
sw3a Taglsdedowuwia:dooouladlucous:na

Development of the MICE Industry and Bolstering

Relations between International MICE Communities

e Survey levels of satisfaction for both customers and
business operators that participate in TCEB-supported
events. Survey results will be compiled to form the
basis of a database that TCEB can use when planning
for events in the future.

Organize the 4" Meeting Industry Day to allow members
of Thailand’s MICE industry and related parties to
discuss current trends in the MICE industry, as well as,
to engage in knowledge sharing and take advantage of
networking opportunities.

Partner with the Thailand Incentive and Convention
Association to provide training sessions for Thailand’s
MICE industry labor force.

Support the Convention Promotion Seminar Activity
hosted by the Thailand Incentive and Convention
Association.

Attend the General Annual Meetings of associations in
which TCEB maintains membership to gather information
related to the MICE industry as well as to conduct
public relations efforts with members of those
associations.

MswaUugaaknssulia:asvauwusiunguauBnyon

aurAuRIReodopAUNISUS:5U
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EXHIBITIONS DEPARTMENT

Performance in 2012

Road Shows

e London Road Show: TCEB incorporated with The
Economist recently organized a road show to London.
The road show is set to promote Thailand’s exhibition
industry as a gateway to business opportunities in
ASEAN by highlighting the country’s five high growth
industries: jewelry, electronics, automotive, food &
beverage and hospitality to UK event and trade fair
organizers.

Thai-French Round Table Discussion: At Le Meridien
Etoile Hotel, Paris, France.

Business Forum, Philippines: TCEB hosted a business
matching for key trade and business figures in the
Philippines and international trade show organizers
from Thailand. This is a part of its mission to promote
the country’s trade show industry as strategic regional
connectivity to ASEAN and the proximity to Greater
Mekong Sub-Region.

Taiwan Road Show: TCEB organized a road show
in Taipei, a major city of Taiwan, aiming to promote
the country’s trade shows as a preferred business
platform in ASEAN. TCEB has put in place supporting
policy for Taiwan businesses attending trade shows
in Thailand.

e Focus Group Meeting: In Mumbai, India.
e Technical Workshop: In Ho Chi Minh
City, Vietnam.

* MOU Signing Ceremony between TCEB and VCCI:
In Hanoi, Vietnam.

wWagnIslidaavaunuiuisia

wavulull 2555
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e London Road Show: aauu. Idsouleonunuiagans
The Economist Tumsdanaavisalissdulunsoaosuaounio
aviasugaanknssumsvatnssAmsvovinglugiu:Riduls:q
glomaniossionuinuiaiunimaoBeu lagldrimsigulun
Msus:snduwusoaanrknssuiboasimsidulagouoving 5
Qaarnssudoanu Tdin eryucd 818ANsolnd euasnssy
0IMSIAIASOLAL Ia:00&aHNSSUAUDIUUSMS (Hospitality)
IfussawWdaMsUs:sUIa:DUIAADEAUATUAKSIBOIUNDNS

vudUUUI@A:naus ous:hovinag-wsoiAa: cu Tsvisu
Le Meridien Etoile Hotel nsbuiga Us:nAWSDIAE

0 Business Forum, Philippines: aauu. Idsanonssu
“DUANIDESND” KSO Business Matching &rMsuunssno
SUUNDINWAUTUAIA:WIADIUIAQDEUAIS:AULIUBIEDIN
Us:nfAlng BofielJuaouktivyoowusiolunisaviasuy
gaarnssuMsdalaavaumuevUs:na la:ndumsisoulan
s:aunimArRnAudstnAluoBaula:us:nAlunguauiutiluo
dnaoy

Taiwan Road Show: aauu. valsals3gulunsplniu us:na
1drdu TaabivIKUIgIWOADIASUSSTDNSDAIAADAUAIIOD
ds:inATKiIJunus:nulola:BusoudeounssisluoBau lia:
TupudgvldimsuiausulaunaaduauuwiALRAQAUUIVO
doqaunssnooniandulkusoudIUDalaavaurnuUs:InAINe
loglaw:Bndoe

msuUs:sungugod (Focus Group Meeting): U IDovuulu
Us:inAduide

vAULNIBYINATAURUAMS (Technical Workshop): cu nso
Tod0UK Ba Us:nABgauy

o WEALUNWUURNAWINTD (MOU Signing Ceremony) S:H310
aauu. 1a: VCCI: cu 1dovenuog Us:inAidaauiy

Major Events/Campaigns
Major events

e Thailand MICE International Forum 2012,
June 21, 2012 in Bangkok
TCEB has joined hands with the Asian Federation for
Exhibition and Convention Associations (AFECA) and
the US-based International Association of Exhibitions
and Events (IAEE) to promote Asia’s MICE industry by
hosting the first “Thailand MICE International Forum
2012” under the theme “Connecting Asia, Connecting
Success”. The event opens the door for Thailand, as
the hub of ASEAN, to serve as a focal point in harnessing
and linking together the diverse strengths and potential
of MICE players across the Asian region.

« TTFVILANES

e Dinner Talk & Charity Night,

September 25, 2012, Bangkok

TCEB has recently hosted a dinner talk & charity night
under the theme “Synergy of ASEAN, the Way to
Success” for industry stakeholders at the Queen Sirikit
National Convention Center. The special event is aimed
to be a platform that encourages knowledge exchange
and networking for the exhibition industry gearing
toward the commencement of ASEAN Economic
Community in 2015 while doing good deeds to Thai
society. The donation collected from industry people
at the event will be given to the Prostheses Foundation
of the H.R.H. the Princess Mother.

The launch of TCEB’s Exhibition 3-Year Strategic Road
Map and the new Thailand Exhibition Branding,
November 1, 2012.

vuna:nAuIvYEIANY (Major Events/Campaigns)
LAY

e D Thailand MICE International Forum 2012

21 0Quigu W.A. 2555 ru NSbINWUKIUAS

aalu. lasoUoriu Asian Federation for Exhibition and
Convention Associations (AFECA) 1a: International
Association of Exhibitions and Events (IAEE) Adbog tu
ansgoiusm TumsaviasugaainnssuluByovioBadoems
00U “Thailand MICE International Forum 20127 duidu
ASbiisnMeldBULIU “Connecting Asia, Connecting
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Campaigns

e Next Best Show Award Winner 2012: TCEB also held
an award presentation to winning contestants of Believe
in Thailand; the Next Best Shows, a matching fund for
international activities program that provides support
to Thailand’s high-potential exhibitions. The winners
are namely Pack Print 2011 by Messe Dusseldorf Asia
for the Increase in Overseas Visitors, TFBO&TRAFS 2011
by Kavin Intertrade Co., Ltd. for Increase in Overseas
Exhibitors, Food & Hotel Thailand 2011 by Bangkok
Exhibition Services Ltd. for Increase in Net Space and
Food Ingredient Asia 2011 by UBM Asia (Thailand) Co.,
Ltd. for Increase in Total Overseas Participants.

Marketing and Promotion

* 100 A-Head Performance Review 2012: TCEB has
reported that its “100 A-Head” incentive scheme
attracted a total of 1,023 visitors from September 2011
to September 2012, well beyond its target of 500. The
scheme rewards organizers of business delegations — such
as travel agents, chambers of commerce and trade
association — to organize in Thailand. These business
visitors were from ASEAN countries, China, India and
Sri Lanka. The top source countries were Vietnam (247
visitors), India (228), Malaysia (161), China (120) and
the Philippines (101). The biggest single delegation was
from Malaysia at Manufacturing Expo 2012 with 108
visitors, reflecting the strong position Thailand enjoys
as a marketplace for manufacturing technologies for
neighbouring countries.

Other exhibitions that attracted large groups include
Thailand Lab Expo, ASEAN Commodities Fair, Victam
2012, Glasstech Asia and Architech 12. “100A-Head”
visitors participated in a total of 14 exhibitions.

nAUIUeyaArY

e Next Best Show Award Winner 2012: aauu. Idoaviu
LOUSIOIAIRWDavIUIAQDAUAIUILNBIANBU:NISUS:NOA
Tnsbmis Believe in Thailand: The Next Best Show Bvidu
TnsbmisiisoawanaudUIaavauUMUIUIBIANDaTUUS:INATNE
TRweuunganouanuisnuovvu Tae aadu. TalKIBuatuayu
Matching fund Tumsriionssumsaanacihbus:na Taaowsu:
Tunda:us:annaod Pack Print 2011 910 Messe Dusseldorf
Asia @KSUWALILTUMSIWUDIUOUWSOUDIUDINCIDUSENA
TFBO&TRAFS 2011 91n Kavin Intertrade Co., Ltd. &1nsu
wavulumsIwusUoUWSoUDILDINCDUS:NA Food & Hotel
Thailand 2011 9n Bangkok Exhibition Services Ltd. &su
waviulunisiIwuwuingnsnlsTunisdalaavaudy Food
Ingredient Asia 2011 91N UBM Asia (Thailand) Co., Ltd.
AKSUWADILTUMSIWUDIUOUWSOUDIUDINCIIOUS:INA

nsaalala:Nsus:sauwus

® 100 A-Head Performance Review 2012: aauu. asuwa
“100 A-Head” yov aauu. Iatbgawidsuourioadu 1,023 Au
TusoLsS:KoWD AUENEU W.A. 2554 [0 (UENgu W.A. 2555
aoN3NIINKUIEAALISA 500 Auiduoevuin TnsoMsto:uou
swIaceUINUTKRINWDaMSUS:5UYODAINUSSAD O dolinu
noviNes komsmia:auiaAumsAluls:nAcibe Itocaau
uvapulaavauATuls:INANg WidhsuouIKantuImINUS:INA
TunguoniBauogd du duide 1a:ASabM Taegdruougvaa
umINIdgaunu (247 AU), dulde (228 Au), Laisde (161 AU),
Bu (120 AU) 1&:WAUTUE (101 AU) ODANSAELADINULNSOU
1JusuouLINAgaUIPINUSINALIAIBE (108 AU) IWOLN
SoUvIU Manufacturing Expo 2012 Bosoga:riounaldouen
UstnAlnglugiusAugnavdiuinalulagmswaaluninadla
IJuogod

vILTNSSAMSdUY RdvgatniauMpnaulugiTususuuINUU
Us:nouaoe v,u Thailand Lab Expo, ASEAN Commodities
Fair, Victam 2012, Glasstech Asia uaz Architech 12 10ucu
wigsuiiagavoululasbms “100 A-Head” Daousounbau
PIUDU 14 LIWTNSSANISAdENU

e Be My Guest Performance Review 2012: A quick win
visitor promotion for organizers to attract key
international buyers and visitors to trade show in
Thailand. TCEB by Exhibitions Department granted
a financial support on room nights at selected hotels
(by organizers). Only maximum two room nights will
be granted to a single international qualified visitors

or buyers whom selected by the organizers.

Number of room nights TCEB achieved in year 2012:

1,391 room nights

New Trade Show and Upgrade Shows in 2012

Name of Events

Bovau

Dates
ovIoa1vavIu

* Be My Guest Performance Review 2012: IUsTUSUWIAUT
dSaduweiduinsevlioarSuwoaniucio 1515 Wodvgawseo
lAzWITIBUOIULNSOUDIUIGaLAUATUUSHINAING WAsNSIaaw
AUAIUNUNBYE YoL aauu. D:ueumsaluayurovwnwsiu
Isvisufiwsavuiduwidon lasuouavaa 2 Audentvriiu
ansSuwIgsUDURSoWBonwIuMmsAaidonlaawsavu

PUsUALYOLMSITIWNIUT W.A. 2555 souIdusiuounvau
1,391 Au

pIunaavaumMikLina:vIuRlasumsweuunIwugu Tut w.a. 2555

Venue Attendees Revenues
anunsaviu WSouvIU (AU) shweld

Horti Asia 2012 9-11 May 2012 BITEC 515 56.90 Million THB
9-11 wOuMAU W.A. 2555 56.90 ahuun
Rubber Expo 8-10 March 2012 BITEC 673 74.30 Million THB
8-10 DuAU W.A. 2555 74.30 ahuun
Asean (Bangkok China Import 1-3 November 2012 IMPACT 649 71.71 Million THB
and Export Commodity Fair 1-3 wOADMEU W.A. 2555 71.71 auun
Chemexpo Thai 5-7 January 2012 IMPACT 261 28.84 Million THB
5-7 UNSIAU W.A. 2555 28.84 auun
World Spa Well-Being 19-21 September 2012 IMPACT 355 39.22 Million THB
19-21 AUENYU W.A. 2555 39.22 ahuuin
Gasma Print 19-22 September 2012 BITEC 572 63.193 Million THB
19-22 nueNgu W.A. 2555 63.193 awuun
Fastener Fair Thailand 6-8 September 2012 BITEC 784 86.60 Million THB
6-8 NUENEU W.A. 2555 86.60 auun
Palme/Install Thailand 19-21 September 2012 IMPACT 572 63.20 Million THB
19-21 AUENEU W.A. 2555 63.20 auun
Constech 19-21 September 2012 IMPACT 239 26.40 Million THB

19-21 NUEN8EU W.A. 2555

26.40 ahuun




DOMESTIC MICE DEPARTMENT

Performance in 2012
The Domestic MICE or D-MICE plan for 2012 was divided
into the following four meeting maketing strategies:

01. Strengthening and elevating MICE Cities: Bangkok,
Pattaya, Chiang Mai and Phuket. This was performed
by conducting the following activities:

e Collaborated with Pattaya in developing “D-MICE @
Pattaya” application for smart phones and android
devices. Pattaya was chosen to be the pilot city
who provides interesting information interesting
information about various activities, tourist
attractions, meeting venues, as well as a number
of different facilities that would assist in hosting
MICE events. This application enables the MICE
travelers to gain quick and easy access to
information which is in line with the needs of
modern MICE travelers. The MICE venues were
catagorized into the 6 distinct themes according
to meeting types:

01. Adventure & Team Building
02. History and Culture

03. Experiential

04. Green

05. Corporate Social Responsibility
06. Luxury

Intiated the “D-MICE @ Chiang Mai” application
after the launch of the “D-MICE @ Pattaya” application.
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02.

Expanding the target markets to high-end market

creating business opportunities, through the

emphasis of network building with key agencies

as follows:

01. Thai Chamber of Commerce and Board of Trade
of Thailand

02. The Federation of Thai Industries

03. Thailand Tourism Council

04. Stock Exchange of Thailand

05. Thailand Incentive and Convention Association

06. Thai Exhibition Association

07. Thai Listed Companies Association

08. Thailand Management Association

09. Personnel Management Association of Thailand

10. The Association of Domestic Travel

11. Thai Tourism Promotion Association

12. The Association of Thai Tour Operators

Organized Familiarization Trips:

- Familiarization trip for corporate clients.

- Familiarization trip for the media in Pattaya,
Chon Buri Province

Collaborated with partner agencies in supporting the
hosting of 15 MICE events in Thailand.The highlight
event includes the 29" Annual Thai Chamber of
Commerce Seminar, the “Opening of the ASEAN
Economic Community” seminar, the “Branding 3.0:
Sustainability Marketing for AEC Market”, the Thailand
Orchid Exposition 2012 and the Pattaya Food &
Hoteliers Expo 2012

Collaborated with the BrandAge Essential 2012
magazine in organizing 3 seminars, with an attendance
of 600 people
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03. Inventing D-Exhibitions
* Develop and promote 3 Domestic Exhibitions:
01. Royal Flora Expo in Chiang Mai Province
02. Thailand Orchid Exposition in Nakhon Pathom
Province
03. Greenista Expo 2012

* Supported the Thai Exhibition Association in
conducting capabilities development for northern
exhibition organizer, focusing at Chiang Mai
organizers. The project was carried out to be in the
line with the government policy concerning the
forthcoming opening of the International Convention
and Exhibition Centre Commemorating His Majesty’s
7th Cycle Birthday Anniversary, in the province.

04. Communicated the roles and responsibilities of
D-MICE to target groups.
e Cooperated with key partner agencies and MICE
cities to continuously promote and support domestic
MICE activities.

e Improved the competitiveness and sharpened the
capabilities of Thailand’s MICE Cities (Bangkok/
Chiang Mai/Phuket/Pattaya).

e Created new products according to the 6 themes,
using the Pattaya project as a model.

Plan for the year 2013

Goals and Key Performance Indicators in 2013

According to the MICE Master Plan 2012-2016 drawn up
by the Sasin Graduate Institute of Chulalongkorn
University, TCEB has been tasked with generating more
revenue to Thailand through supporting its MICE
industry, as well as increasing the competitiveness of
Thailand’s MICE industry to that of a global level.
As such, the Domestic MICE Department has set the
following goals and key performance indicators for the
year 2013 as follows:
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01. To invent three national level MICE events to be held
at the new Chiang Mai International Convention and
Exhibition Center.

02.To disseminate two successful exhibitions to
other regions.

03. To support 100 meetings and seminars.

04. To develop a new MICE City in Thailand in preparation
for the ASEAN Economic Community (AEC) formation.

The activity plans to be implemented are as follows:

e To Organize a Chiang Mai MICE Summit to brainstorm
ideas between the public and private sector in Chiang
Mai in developing the Chiang Mai 5-Year MICE
Master Plan

To launch the “D-MICE @ Chiang Mai” application.

To Organize familiarization trips for domestic travel
agents and MICE operators to experience the MICE
facilities in Chiang Mai

To cooperate with domestic airlines in promoting
meetings in Thailand during the ‘Green Seasons’ by
organizing MICE activities in Royal Initiative Project’
destinations.

To sign a Memorandum of Understanding with the
following 3 associations to promote the Thai exhibition
industry: The Publishers and Booksellers Association
of Thailand (International Book Fair2012), the Food and
Beverage Management Association Eastern Region of
Thailand (Pattaya Food & Hotelier Convention), and
the Pet Society of Thailand (Pet Fair)

e To cooperate with the Tourism Authority of Thailand
to organize the Thailand Tourism Festival 2013

e To Collaborate with members to organize events that
promote the domestic MICE industry. Such as the HR
Forum & HR Day 2013, the “31% Thai Chamber of
Commerce Seminar 2013” held in Trang Province
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MICE CAPABILITIES DEPARTMENT

Performance in 2012

The MICE Capabilities Department’s primary focus in
2012 was to raise MICE industry standards be able to
compete on an international level. This work has been
separated into four pillars:

Educational Programs

Introduction to MICE Industry-MICE101

TCEB developed the world’s first MICE curriculum that
covers every aspect of the MICE industry. An International
MICE Standards Committee was formed. It included
experts from the Thai Exhibition Association, the Thailand
Incentive and Convention Association and the Event
Management Association. The Committee was tasked
with establishing the curriculum through brainstorming
sessions, discussing feedback and suggestions made
by MICE instructors from all over the country. The
curriculum was to be used in MICE courses in Thailand’s
educational institutions. The success of the curriculum
has been well received by over half of institutions of
higher education in Thailand. A press conference was
held to announce cooperation with 28 educational
institutions in Thailand that would provide the course.

Coach the Coaches Program for the MICE Industry

This program included intensive seminars for increasing
the effectiveness and capabilities of MICE instructors.
A panel of experts from the MICE industry was invited
to lecture in detail about how to raise MICE standards
to meet international levels, as well as how to
effectively communicate them to others. Over 85 people
were in attendance from 35 different agencies.
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Academic Exchange Program

A press conference was held to publicize an academic
exchange partnership with the Tourism Authority of Seoul
and two leading universities in South Korea: Kyung Hee
University and Hallym University.

Leaders and Change Programme

The program aimed to help develop and enhance the
leadership potential and adaptability of MICE operators
and university professors that teach subjects related to
the MICE industry.

Professional Business Writing Program

The Professional Business Writing Program aimed at
improving English writing skills for business professionals.
It was developed in collaboration with the Inlingua
International School of Languages, and targeted to
middle-level MICE professionals and higher.

Presentation and Negotiation Workshop

The aim of the workshop was to provide in presentation
and negotiation skills in English language. It was organ-
ized in collaboration with the Inlingua International
School of Languages, and provided for middle-level MICE
professionals and higher.
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Business Know-How

Exhibition Management Degree Seminar

TCEB was appointed by the Global Association of the
Exhibition Industry, or the UFI, to conduct EMD Seminars
in Thailand. In addition, Thailand was designated as
the hub for training in the Asian Pacific region from
2012-2014, The initiative helped raise Thai MICE
standards to an international level.

Collaboration with IAPCO

A Letter of Intention has been signed with the
International Association of Professional Congress
Organizers (IAPCO) to host a series of conferences in
2013-2015 to promote knowledge sharing among MICE
operators in Southeast Asia.

Development for Organizations and

Personnel in MICE Cities

Two seminars were hosted, named “Developing Creative
MICE in Chiang Mai” and “The First Step towards MICE”.
The first was held to provide MICE training for MICE
operators, and the second was organized to provide MICE
training for students in Chiang Mai Province and others
in northern Thailand.

Providing Training Budgets for

MICE-Related Associations

Funds were provided for specialized personnel development
for the Thailand Exhibition Association and the Thailand
Incentive and Convention Association.
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Creative Management
Creative Management Training for MICE Operators

A seminar named “Leadership and Change” was provided
to MICE operators to help increase their skills in
being able to lead and adapt to change. There were 69
individuals from 27 different organizations.

A seminar named “How to Generate Bankable Ideas”
was held to promote knowledge sharing and provide
innovative ideas for MICE operators. There were 58
MICE-related executives and lecturers from 23
organizations attended.

National Skills Standards for the MICE Industry

TCEB spearheaded efforts to draw up Thailand’s first ever
national skills standards for the MICE industry. The aim
is to help raise MICE personnel standards to an
international level and to prepare Thailand for the
formation of the ASEAN Economic Community. The
standards will be included as ones of the conditions
of TCEB’s MICE events sponsorship. To do so, TCEB
collaborated with five public and private partner
agencies, including the Department of Skill Development,
the Thai Exhibition Association, the Thailand Incentive
and Convention Association, and the Event Management
Association. From the meeting among partner agencies,
the agreement was reached at setting up three MICE
occupation: MICE AV technicians, MICE electricians,
and MICE vehicle operators.

MICE Operators Preparation for the

ASEAN Economic Community formation

A strategy was prepared for entrance to the AEC by
assembling and consulting among a partnership from
both the public and private sector. They include the
Department of Trade Negotiations, the Department of
Tourism, the Thai Exhibition Association, the Thailand
Incentive and Convention Association, the Convention
Promotion Fund. This strategy will act as a framework
for MICE operators to follow during the 3-year AEC
integration beginning in 2012. The following is a list of
activities the strategy calls for:
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01. Prepare a working manual for two different MICE
positions: MICE Coordinator and MICE Planning &
Operations.

02. Prepare specialized English training courses for
MICE professionals.

03. Hold seminars to provide knowledge sharing for
service providers in Thailand’s MICE industry. These
seminars covered general knowledge about the
ASEAN region as well as management skill development
in areas such as innovative thinking.

04. Conduct a public relations campaign to promote
activities that will benefit Thai MICE operators as per
agreements with ASEAN.

International Standards

MICE Operators Development for

International MICE Certifications.

TCEB organized informational sessions for MICE operators

to share knowledge about MICE venue security, and Food

Safety Standards. These sessions served as a channel for

creating business opportunities and building confidence

among MICE customers. Supports were provided to help

Thai MICE operators receive the following certifications:

e Through the support of TCEB, a total of four different
MICE operators received the TISI22300-MICE Security
Management System certification. They include the
IMPACT Exhibition & Convention Center (IMPACT), the
Bangkok International Trade and Exhibition Center
(BITEC), the Queen Sirikit National Convention Center
(QSNCC) and the Pattaya Exhibition and Convention
Hall (PEACH).

e Through the support of TCEB, the IMPACT Exhibition &
Convention Center received certification in Food
Safety 1SO 22000.

Sustainability Thailand

TCEB was the first organization in the world to support
ISO 20121: Event Sustainability Management System
certification for MICE operators. Sustainability experts
were invited to give lectures for MICE operators about
history and operational guidelines for sustainable MICE.
The project aimed at Thailand becoming the number one
sustainable MICE destination in Asia.
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Plan for the Year 2013

TCEB has established an operational plan for 2013 to
help achieve its missions and strategies. There are six
main aspects to this plan, listed below:

Educational Programmes

Introduction to MICE Industry-MICE 101

TCEB will extend the work fo MICE 101 project by
building partnerships with more educational institutions
of higher learning in Thailand. Lecturers will be
provided by TCEB as well as other MICE associations to
engage in knowledge sharing with university students
and professors in Thailand at institutions such as Bangkok
University and Hatyai University.

Coach the Coaches Programme for the MICE Industry

Experts from the MICE industry will be invited to join a
panel in lecturing MICE university professors, helping
them to understand more about the nature of MICE 101
and be able to efficiently pass on the knowledge in their
classrooms.
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Academic Exchange Programme

TCEB plans to help build partnerships between
educational institutes in Thailand and abroad. This will
not only be between universities but also international
agencies related the MICE. Countries that are targeted
for partnerships include Australia and South Korea.
Furthermore, it is planned to take university lectureres
who teach MICE-related courses from introduction to
mice industry project to visitinstitutions in South Korea
to share their knowledge and experiences.

MICE Case Book Project

In 2013, TCEB plans to develop MICE Case Book that
covers at least five different MICE case studies for
university students to take an in-depth look at the
operations of the MICE industry.

Business Know-How

Exhibition Management Degree Seminar

TCEB was licensed by the UFI, the Global Association of
the Exhibition Industry based in France, to be the
exclusive host of EMD Seminars in Thailand and Asia
Pacific region for 3-years from 2012-2014, to help raise
Thai Exhibition operator’s capabilities to international
standards.

IAPCO Regional Seminar

TCEB was licensed by IAPCO, the International
Association of Professional Congresse Organizers, to be
the exclusive host of IAPCO seminars in Thailand and
Asia Pacific region for three years from 2013-2015 to
help raise Thai Meetings Industry operator’s capabilities
to international standards.

Training Budgets for MICE-Related Associations

In 2013, funds will be provided for specialised personnel
development for the Thailand Exhibition Association and
the Thailand Incentive and Convention Association.

Specialised MICE Training Programme

Plans have been made to provide specialised MICE
training for organizations that are interested, such as the
Bank of Thailand.

Tnsbmisianiuasuno usSoudoMUIBINSUIUBIE
(Academic Exchange Programme)
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Creative Management
Creative Management Training for MICE Operators

A training seminar will be organized to provide
information about how to use digital technology to help
the operators of MICE businesses. Named “MICE is
Digitally Yours”, this seminar’s goal is to build awareness
in how MICE organizations can apply digital strategies
to take advantage of the upcoming opening of the
ASEAN Economic Community.

The “PHILIP KOTLER’S Certified Training in Bangkok:
Values Driven Marketing” seminar will be organized to
help MICE organizations get a close-up look at modern
marketing opportunities on a global level. This seminar
will also provide a venue to explore business opportunities
and network with leaders in the MICE industry as well
as in other various industries.

International Standards
MICE operators international standard certification

* TISI22300-MICE Security Management System
A “MSMS: Post Disaster Management System” seminar
will be organized to increase disaster management
capabilities for MICE-related organizations. It will be
hosted by Mr. Kenji Watanabe, an expert on the subject
from Japan. TCEB will provide the funding for a MICE
venue to adopt this standard, an additional from four
MICE venues which have already been certified.
The certified MICE venues include the IMPACT Arena
Exhibition & Convention Center (IMPACT), the Bangkok
International Trade and Exhibition Center (BITEC), the
Queen Sirikit National Convention Center (QSNCC) and
the Pattaya Exhibition and Convention Hall (PEACH).
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* Food Safety I1SO 22000
Support two MICE operators to receive Food Safety
ISO 22000 certification in 2013 currently, the certified
MICE operator is the IMPACT Arena Exhibition &
Convention Center (IMPACT).

* 1SO 20121: Event Sustainability Management System
Support three MICE operators to receive 1SO 20121:
Event sustainability Management System in 2013.

Standardisation of MICE Venue

TCEB plans to leverage Thailand’s MICE venue standard
to informational level to prepare MICE operators
for ASEAN Economic Community formation. The
standard will enable the operators to compete in the
international arena.

National Skill Standard for MICE

TCEB has led the charge to draw up Thailand’s first ever
set of National Skill Standard for the MICE industry. This
was done to help raise MICE personnel standards to an
international level, preparing Thailand for the ASEAN
Economic Community (AEC), formation. TCEB also plans
to induce the National skill standard for MICE us one of
TCEB’s criteria in supporting MICE events. TCEB entered
into collaboration with five other partner agencies from
the public and private sector, including the Department
of Skill Development, the Thai Exhibition Association,
and the Thailand Incentive and Convention Association.
Guidelines were set to govern three occupations integral
to the MICE industry: MICE AV technicians, MICE
electricians, and MICE vehicle operators.
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Environmental Sustainability
Sustainability Thailand

TCEB will be providing support for Thai MICE operators
in terms of implementing sustainability practices. A
seminar will be held with sustainability experts engaging
in knowledge sharing about best working practices for
Thai MICE, helping ensure Thailand’s position as the
destination for sustainable MICE events in Asia.

MICE Industry Carbon Footprint Assessment

Plans have been made to expand cooperation with
various environmental conservation agencies such as the
Greenhouse Gas Management Organization to help conduct
an assessment of Exhibition Industry’s carbon footprint.

Offensive-Defensive Tactics Preparation for the ASEAN
Economic Community formaion in 2015

The ASEAN Economic Community (AEC) Preparation
Handbook for MICE operators

TCEB will prepare handbooks for MICE operators on their
offensive-defensive tactics on entering the integration
under the AEC.

ASEAN MICE Operation: “Now for the Next

Investment Excellence”

TCEB has collaborated with key agencies in the public
and private sector, including the Department of Trade
Negotiations, the Department of Tourism, the Thai
Exhibition Association, the Thailand Incentive and
Convention Association, and the Convention Promotion
Fund, to prepare MICE operators for the upcoming
ASEAN Economic Community integration. A 3-year
framework of cooperation has been established
to govern economic integration beginning in 2013.
Seminars are planned to help the management in Thai
MICE organizations prepare for this upcoming event.
Furthermore, trips are planned for Thai MICE operators
to visit neighboring countries such as Vietnam, Myanmar
and Laos to conduct site visits and explore business
opportunities.

dunseusnyabioadouosvdvau
TASOMSAULUNAIUMSDADIUNOUSNUADIDOAOUOENDEDEU
(Sustainability Thailand)
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GOVERNMENT & CORPORATE AFFAIRS
DEPARTMENT (GCA)

Performance in 2012

The Government and Corporate Affairs Department (GCA)'s
a primary mission is to strengthen the collaboration
between the public and private sectors in order to
facilitate MICE operations in Thailand, in compliance with
the vision and mission of TCEB. In 2012, GCA performed
important tasks as follows:

01. MICE Lane Service

In cooperation with the Immigration Bureau, the Customs
Department and the Airports of Thailand Plc. TCEB
organized the MICE Lane service at Suvarnabhumi Airport.
This service was established as the center for facilitating
and greeting MICE travelers as well as for aroviding
information for MICE travelers. The center will also
create a positive impression while boosting the image
of Thailand.

MICE Travelers Received by MICE Lane Service
in the Fiscal Year 2012

Month Number (Head)
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1Gou PIUoU (AU)

October 2011 2,853 aannuy 2554 2,853
November 2011 3,137 wnADMEU 2554 3,137
December 2011 3,051 sUONAU 2554 3,051
January 2012 4,206 unsiAy 2555 4,206
February 2012 3,534 NUNWUS 2555 3,534
March 2012 3,667 guAu 2555 3,667
April 2012 3,531 IUUgu 2555 3,531
May 2012 9,008 wnuMAY 2555 9,008
June 2012 3,317 unuhau 2555 3,317
July 2012 3,028 nsnOAU 2555 3,028
August 2012 2,775 aorniAy 2555 2,775
September 2012 2,516 nugnau 2555 2,516
Total 44,623 SOoU 44,623

02. MICE Clinic

MICE Clinic is a GCA initiative that offers trainings

concerning public agencies’ protocols, rules and

regulations for MICE operators from the private
sector. In 2012, TCEB organized three MICE Clinic
activities:

e Titled “Hosting International Conventions”, the MICE
Clinic 1/2012 was held on April 27, 2012. International
relations delegates from 19 public sectors were
invited and informed of details regarding TCEB's
missions and the MICE industry. Such an activity
was held to prepare readiness for Thailand to be
eligible as the host of international meetings,
conventions and exhibitions.

e The MICE Clinic 2/2012 was organized under the
title “MICE Branding Chiang Mai” during July 15-17,
2012. The objective was to brainstorm among
public and private sector representatives in Chiang
Mai to suggest solutions to problems related to the
MICE industry in the province while promoting it
on an international arena. The discussion comprised
of marketing proposals, the creation of awareness,
and the promotion of services to welcome MICE
travelers who visit Thailand.

e On August 21, 2012, the MICE Clinic 3/2012 took
place under the title “Seminars on Measures to
Support Thailand’s Entry into the AEC by the
Customs Department and the Immigration Bureau.”
This was a significant platform for Thai MICE
operators to meet both agencies and learn about
the operations of the agencies in this regard which
would benefit MICE operations in Thailand.
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03.

04.

Thailand Road Show 2012
The Thailand Road Show 2012 is a TCEB initiative to
promote Thailand’s MICE industry. Road shows are
held at venues abroad on a yearly basis. The GCA
working group has brought together management
teams from the public sector, such as the Immigration
Bureau, the Customs Department, as well as the
Airports of Thailand Plc., to attend the event. Their
participation is aimed at instilling confidence in
global MICE investors and promote Thailand
simultaneously. In 2012, three road shows were
organized as follows:
e Thailand Road Show 2012: February 2012

Tokyo and Osaka, Japan
e Thailand Road Show 2012: May 2012

Frankfurt, Germany
e Thailand Road Show 2012: July 2012

Seoul and Yeosu, South Korea

THAI TEAM

Thai Team and Strategic Alliances is TCEB’s initiative

in forming collaboration and joint action system

between partner governmental agencies and the
private sector, aiming to promote and develop the

MICE industry in Thailand. Five activities were held

in 2012 as follows:

* A problem-solving meeting for working groups in
regards to problems arising from the import of
convention and exhibition materials. This meeting
is the result of collaboration between TCEB and the
Customs Department.

* A research study project to seek approaches to
promote, revise and improve the import for
convention and exhibition materials. This was a
collaboration between TCEB and Chulalongkorn
University.

03. 1asbn1s Thailand Road Show 2012
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(THAI TEAM)
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05.

e Corraborated with the Customs Department in
producing a Custom Procedures Manual in both
Thai and English languages to be distributed to
operators and relevant parties in the MICE industry.

* Held a discussion meeting among, 22 representatives
of both the public and private sectors to establish
cooperation in setting up an ad-hoc coordinating
center for the import of convention and exhibition
materials.

e A project to strengthen collaboration between
strategic alliances to develop the MICE industry
(THAI TEAM)

TCEB Call Center 1105

TCEB has developed a policy to assist people who

seek advice or request other services in relation to

the MICE industry. The TCEB Call Center was initiated
to provide these people with accurate and high-standard
services in a quick and efficient manner. The following

progress was made in 2012:

e Developed an effective system for Customer
Relationship Management (CRM) to manage a
Knowledge Base, the TCEB Call Center service
records, and statistical data processing.

e Established an 8-line system for 3CX IP-PBX
software for Windows in replacement of the
traditional PABX system in order to access the
web-based configuration interface. Combining
PSTN technologies and specifications with the Voice
over IP (VolIP), the new system provides a high
quality equivalent to that of an enterprise-level
PABX system.

Provided a data backup system for the TCEB Call
Center to enhance the server’s capability in fieldwork
and in any critical circumstances.

Developed the potential of staff at the call center
through training for better understanding concerning
the MICE industry, and ultimately creating a good
impression in service users.

e Established a call answering system for the TCEB
Call Center.

05.

* sounuNsuAaNINSYaMATOINUWUIREOAUWSNISNID
faNINs 91UoU 2 ML 1din Muingla:NnMuevnau
wounluiwanwsTRiInwWus:neunisia:whinaodoviu
Qaannssuluy

* SoudonuKLUSEMUNMASTIA:AUNAUNAIDNEU 22 KUJEDIU
daussUMZoINoasIbN0ILSOUToS:HIWLMASTIIAONSU
TumisdadoAuegUs:auvIuaWID NSUUIYODITIU
Daus:BUIA:DUIAQDEUM

« TasoMISWUNAIUS oUDOWUSTASIWOENS:AUSSADIUS
(THAI TEAM)

TCEB Call Center 1105

aauu. Tulauasuosndua:aNIKAUWLNGAcOINOUOSU

AUSNLIKSOUSMSHU RINBddoLAUDOaKNSSUIUE Dold

DmsvadoAueusms TCEB Call Center WoanunsnliusmMs
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e WOUUNS:UUUSKISQNANdUWUS (Customer Relation
Management: CRM) Wosonsumsrmiulumssaifugiu
gola (Knowledge Base) MSINUTBUSMSUOLAUEUSMS
Jolya TCEB Call Center la:msUs:uoawalusuiuuaand

* Weuuns:uU Software 3CX IP-PBX for Windows Iuu 8
fAang IWolRaNUISNUSKISTOMSMSHIIUWIUSUINOSIWE
MsAbAUUIBUUSDIBOS (Web-based Configuration
Interface) T3nainus:uugaxninsfiwn (PABX) Iuuidy
lagsouinalulagiia:nonuaiuisnuovs:uuinsAwnwWuZIU
la:s:uuinsoyiradulaosiia Voice over IP (VolP)
Tadosnu MiklanruauUauovs:uUINSAWNNDAOIUAILISO
IRguIns:uuganuninsAwris:au Enterprise

* WCUUNS:UU Backup doya TCEB Call Center WoIWuga
AoIUAaIUISNUOL Server TunissovsSUNISHI®ILUON
amun I1a:MsMMUNSUINadNOAMSNUCine

o WeuUNANEMWIDIKUIA Call Center TagdnousuiRAoUS

la:MsusMs IWolkTAWIIDoaarNssUluBsia:asId
AOWUs:AURIKIAWLNIBEUSMS TCEB Call Center

* YardJoyamssuang TCEB Call Center




Plan for the Year 2013
The Government and Corporate Affairs Department (GCA)
has prepared its operational plan for the fiscal year 2013
in regard to the following five areas:
01. MICE Lane
e To create a positive impression and enhance
convenience for MICE travelers.
e To improve the TCEB center at Suvarnabhumi
Airport.
e To produce advertising media to promote the MICE
Lane service.

02. MICE Clinic
* To organize three MICE Clinics.
e To organize a preparation seminar for activities
international relations officers’ Pre-Fam Trips to
boost the MICE industry in 2013 (Year of MICE 2013).

03. Thailand Road Show 2013
* To attend two Thailand Road Show 2013 overseas
e To attend a domestic study trip (invite international
relations officers from the public sector to visit
the Chiang Mai International Convention and
Exhibition Center)

04. Activities to Foster Relationships between

THAI TEAM and Strategic Alliances

e To hold a meeting of working groups to solve
problems related to the import of convention and
exhibition materials.

e To conduct a research study concerning the
improvement of rules and regulations within relevant
government agencies to ensure better development
of the MICE industry.

05. TCEB Call Center 1105

e To develop and connect the CRM system with the
Intelligence system.

* To develop Interactive Voice Response (IVR).

e To establish a maintenance project for the MA system.

* To prepare the CTI Script.

e To provide personnel training and development
programs.

nwunisaltiuviu U w.A. 2556
WhEUSHISSNDIaNrNDldrKuaIvuURUGDUEHSUTDUUSUNCU
2556 Maldidrkuig 5 Us:msus:nouaos

01. MICE Lane
« lnspmsagivaouUs:AulDIaIWLUS:ANSNMWILMSE1UDE
AoOWa:aoNWIGUNLNEUTUE
* TAsSHNISUSUUSDIAUINSS AUEUS:EIUDIUNIOINIAEU
aossnunu
« InsbmswandoUs:s1dauWuUsIu:UnMsusmMs MICE Lane

02. MICE Clinic
» Insbms MICE Clinic $1uou 3 ASO
* Tnsbms duuUIWOINSEUAIUWSOU Pre-Fam Trip &nsu

IDIKLNNIINASUWUS KUOEUMASD IWOADIASUOAAKNSSU
TuB 2556 (Year of MICE 2013)

03. Tasbms Thailand Road Show 2013
e Ig1SoUvU Thailand Road Show 2013 Tucibus:na
duou 2 ASH
« [aUMBgLIUMEiuUSINA 1 ASD (IBruAnUISIKUNRDINA
AUWUSHUDEDIUNMASY 1B8UBUANURDADIU 1A:A0U
wSoUyovAUEUS:BUIAIAQLAUAUNUNBAIBEDIHKLU)

04. Nonssuauduwusinafula:ruosvIUWUSTAS
(THAI TEAM)
o Tnsbmsdaus:suAnUIUWOIATYTIKMSUNITIIODIWD
UIUS:BUIIA:DIUIAQDEUM
o TaspnisAnuIIA:398IZo0NISWeUUINS:ITEURUDEDIU
MASY IWOaLIASUMSWIULNOAa1KNSSUIUE

05. TCEB Call Center 1105
« Insbmsweuuns:uu CRM TRiBoucionus:uu Intelligence
« TAsbMSWeuUNS:uUUSMSYoaINYUIAED (Interactive
Voice Response/IVR)
¢ TASDMSUISHSNIS:UU MA
« Insomisvaril CTI Script
* OUSUIa:WCUUIUAAINS
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Economic Growth
and the Global MICE Industry

IuolduIAsupADIa:00amnssulusyovlan

The UN World Tourism Organization (UNWTO) forecasts
that global tourism will grow by an average 4% p.a.
until 2020. Moreover, continuing investment in MICE
infrastructure across the globe, particularly in
construction of international convention and exhibition
centers, points to robust and continuing growth in the
global MICE industry.

Although many other countries including Thailand do
not keep official records of MICE travelers, given the
linkage between MICE travel and leisure tourism, the
numbers of MICE travelers can be estimated from
overall tourist arrival statistics for each country. Thus,
in Malaysia MICE travelers account for approximately 10
percent of total tourist arrivals, and Australia’s Tourism
Forecasting Committee (TFC) anticipates annual growth
of 4.4 percent in visitor arrivals through to 2020.
Moreover, TFC’s estimates show that growth in MICE
infrastructure in Australia is proceeding at a pace suf-
ficient to accommodate the industry’s expansion,
considering past growth in MICE visitor numbers of an
average 5.2 percent per year from 1996 to 2007.

ovAMsmMsneovinaslan kdo UNWTO (United Nations World
Tourism Organization) Twaus:Dudl QuanNSsUNovINeo
vovlanv:Dmsvenadoencioltiovindssosa: 4 cdoUluduivl
W.A. 2563 souluibmsnus:INACDaDMsYenacogvcioltion
TumsavnulnsvasWUIIUYELaAaKNSSUIUE Tagiaw:fue
MsUs:sula:iaavauA doidolasmudlivyovonainnssulus
:0msiaulaoghocioitovisuidasnu

Iyous:nAlneia:kanequs:nAgvIugnMsIfuanauovniaunol
NauIUE IcifanusnUsHDUDINANGMSIAUNDYOLUNNOVIRED]
vuduica:usanaAld wsiounnoviRgola:uniaunvnauius
gAoWIBoulavAU doogwisululs:InALIAIBERMKUASOSIEOU
unriovineonaulusiudodousosa: 10 yobUNNOVINEOUIT
ADKUQ 18:ACU:NSSUNISWEINSOUNISNOvIAEd (Tourism
Forecasting Committee; TFC) Tuus:inAooalasids mamsnu
Sdoiautnniovifeov:imsIGulauINNaSosa: 4.4 dDUNS:DU
W.A. 2560 UONDINUWUNAUEUS:URDTWURIWEDWOND:SODSU
MSUENEITUOLOAENKNSSUILES IDOWDISOUIDINTILOUUNIGUND
naulusAimMsipsSuIBulandasosa: 5.2 collusov 10 U
AWIULY (W.F. 2539-2550)
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The 2008 sub-prime crisis in the United States reverberated
across the world, triggering a period of continuing
global economic instability. Europe also suffered, due to
the realization of currency risk factors that brought about
un unprecedented public debt crisis in several European
countries. The most severe of these was in Greece, which
had borrowed heavily (especially from France and
Germany) to fund infrastructural development and the
2004 Olympic Games. With a total public debt reaching
Euros 4.46 billion the country eventually defaulted on
scheduled repayments, resulting in a downgrading of the
country’s credit rating.

However, Greece was prevented from leaving the
European Union or the Eurozone because of the prospects
of further loss of confidence in the currency and increased
risks to Greece’s main creditors (France and Germany).
Though the immediate threat has by now abated, the
underlying economic crisis in Europe is still ongoing.
Although the United States took steps to address the
monetary crisis through ‘Quantitative Easing’ or QE,
recovery has fallen short of expectations. Moreover, in
Europe, Spain, France and Germany — three of Europe’s
largest economies- bore the brunt of the credit risk
arising from their loans to the PIIG group of countries
(Portugal, Ireland, Italy and Greece. Financial institutions
holding government bonds from these countries were
forced to seek government assistance. Europe’s problems
parallel those of the United States, and the global scope
of European financial institutions has raised fears of a
domino effect.

OVERVIEW: GLOBAL ECONOMY

aumoasiAsugivvovlanduisududunasudoicdd w.A. 2551
IJoIf0ama:3N0AIASUROBUIWSU (Sub-prime) TuanSgoiusn
avwans:nudeolatissmwyoniaNsiduriolanogivcoltion
TasiawrTuglsu riKdovaidaviomiRInadumkialsisou:
Tuglsu Tasiawn:us:inANSsRlAGEUIBUDINWSDIAAIAIgOSUT
ulsTumssamuniwileautn 100U 2004 (W.A. 2547) MIKNSs
Dhdans1sru:sou 4.46 llaudiugls rikns:nultiomsgnaa
InsaaUS:INAIDIKG

Iciogivlsficuanmwalsululairus:inaAnssoonoinnisidu
UstinAaunBniws i JudturidonoukiniBotiovovanarbugls
Ia:EToionUIASMIETRNUUSINAINKTBNA8 DINTYKIALNETD
IAsuUPNogsUgbALTINNOOENDCDITOD 1IJ31aKSTOILSND:D
uasmswounangidukdo QE AUwaludininaos soulutiv
IAsuDNDYoLUSINAaIUU WSDIAA 18osuli Nduunalkrysudu
duq vovglsURTAUIAEDAD:INAUYKIAIUNSIDUDINKT
asstunau PG (Usaina Tosiaud 8na 1a:nse) Iws:anuu
MmsduRiJudueswusunssgualungu PIIG snanudodion
yonUBoEIKADDINSPUA BoUrurluglsudunarenunuanna
misiduluansgolusmiotoo:auiduladiulowiwne (Domino
Effect) iwsn:amuumsduluglsugoulnndiJusuinmsinssio
la:Danvnolan

mwsouliAsygnolan

_ +3.6 +3.6
+4.0 +4.1 +4.0 A g —=
+1.6 / +3.1 +3.5
-2.0
T T T T T T T T T
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2547 2548 2549 2550 2551 2552 2553 2554 2555

Table 1: World economic growth 2004-2012
Source: World Economic Situation and Prospects 2011:
Global Outlook Report, UN

mson 1 msiavlamviAsupnovodlaniusovt w.A. 2547-2555
Au1: World Economic Situation and Prospects 2011:
Global Outlook Report, UN

Business Travelers

The International Air Transport Association (IATA) has
noted that business travel (both economy and business
class) is a major driver of airline growth. Business travel
expenditure, which closely tracks growth trends in
global trade, has seen a contraction as a direct
consequence of the global economic problems in recent
years, particularly for premium class travel. Concerns
have been raised that the economic crisis could result
in long-term impacts. Though most airlines have raised
fares, with the exception of low-cost airlines, this has
generally has done little to improve revenues, triggering
large-scale restructuring within the global aviation
industry. Finally, the increasing popularity of video
conferencing has helped businesses save on their
travel budgets, but further dented airline revenues.
Nevertheless, uptake of such innovative products and
services remains constrained by technical problems and
a common perception of video conferencing systems as
a luxury item.

CRISIS IN THE GLOBAL MICE INDUSTRY

The MICE sector has played an important role in driving
the global economy, and the economic slowdowns caused
by financial crises in both the U.S. and Europe in turn
impacted on the MICE sector, which has adapted to new
economic realities in a number of ways.

lJ'nn'O\)Iﬁ:EIOIB\)S‘SﬁD (Business Traveler)
obAMsMsTuwalSourso IATA TRdodbinadmuoulinniovined
iBossnvUwalunisguindounisiGulagovalen1stuaine
(RULBUWIAWIA:5UUS:KEQ) Iwst:a:UuIlonsATanuenadd
misnoviReoIBossAvAIGUlamUIUGs la:doiiadumiano:
iIAsugnouovlan MslBsrediumsiaunivacad Usuicumsls
USNISMSIAUNIOA28NULBUWIAY (Premium Class) fiaaav
sUIGeonu Sous:ulasiacundoaIngouINnaIASUPDUUD
warhlkmsnoviNeoBosshvs:aocmldlus:e:end uonono:dald
DINAUBIUNSIGUNMBIED sAadlagansuovanemMsucios Ald
SumsusumuiciFuldgonasovnoufiadruminsugioiluldisos
TRanemstubs1elAWUIU eniduanamstuaunuch (Low Cost
Airline) ankalaowariKinomMsUSUIASLASIDUODONEKNSSY
misOunolaniuouna Usuduaareno:aiuisnaasialduon
aremstuchog i MsiBs:uuus:sumvinawiusomw (Video
Conference) Mo:1soassnivUs:HEaAUNUIUMSIGUNMDMVOINA
BolugoauugolvoualumsiBouIBUNMSUNIAUOAUAIA:USMS
souluivdrummvaiugunsnd RaouTkrduoviDudowWuoe

mo:gaaiknssulutyovian

gaarnssulusuaIGunuINaIAnYIuNISIUINAOUIASUDND
Icidoinadruniinsugnoluansgolusniaglisy dorilkina

wans:nula:msi:aodorikwnosiuanarnssulusaooUsud
awamwiAsupnovevlan abd
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Status of the Global MICE Industry

01. Business Meetings
Data from the ICCA Statistics Report 2011-2010
indicate that the MICE sector has enjoyed a rapid
recovery in the wake of the global economic
slowdown. In 2010, ICCA’s corporate members held
9,120 corporate meetings, down by 135 or 1.48
percent from 2009, but still above pre-crisis numbers.
This indicates the buoyancy and resilience of the
global MICE sector following the global slowdown.

02. Exhibitions
The exhibition business is a core component of the
overall MICE industry. UFI reports that at global
level, the number of exhibitors increased continuously
from 2006 to 2010 by an average 3 percent per year,
but from 2010-2013 growth slowed to 1 percent
per year.

MICE Industry Recovery

According to the Association Meeting Forecasts and
Trends survey conducted jointly by IMEX and ICCA in
September 2010, the global MICE industry has emerged
from the slowdown and is showing signs of recovery.
Meeting statistics showed positive trends, with most
organizers planning similar numbers of meetings for 2011,
as compared with the previous year. The state of the
economy is a major factor in destination choice, with 49
percent of meeting organizers favoring low-cost meeting
destinations, and 51 percent favoring locations that
minimize costs for the participants themselves. Although
there is evidence of a growing confidence within the
industry, a number of risks remain, as follows.

01. Cost: most meeting organizers (40 percent) are
tending to cut costs.

02. Delegate numbers: forecasts were generally positive,
with most respondents agreeing that delegate
numbers are as expected (45 percent).

03. Number of meetings: most respondents anticipated
meeting numbers to remain at the same level as the
previous year (48 percent).

04. Event duration: meeting organizers mostly believed
that average event duration would remain broadly
unchanged from previous years (87 percent).

anumsnigovgaainnssuius
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Industry Drivers

The support of government and international organizations
is a key factor in helping to protect the MICE sector
against the external economic climate. These organizations
are well-placed to offer such support, given their leadership
in addressing global challenges such as climate change,
education, and finance. The latest report of the Union of
International Associations (UIA), whose members are
mostly international organizations, the UIA Annual
International Meetings Statistics Report 2011, in 2010 its
members held a total of 359,673 meetings worldwide, a
5 percent increase from the previous year, with 1,573
cities from 181 countries hosting meetings. Nevertheless,
the private sector also has a key role, particularly companies
in the fields of medicine, pharmaceuticals, IT, banking
and insurance. However, experts believe that three
business sectors show particular potential for private sector
expansion in international conferences-environment;
fashion and design; and security.

The International Association of Professional Congress
Organization (IAPCO) reported that in 2009 national-level
meetings represented 71.5 percent of all meetings.
Growth in domestic meetings in 2009 reached 227 percent
from 2006 to 2009, while international meetings increased
by a more modest but still impressive 45 percent during
the same period.

Jod8duindouaaarnssy
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Table 2: Domestic and international conferences,
2006-2009

Source: International Association of Professional
Congress Organizers (IAPCO)

Note: Reports only meetings held by IAPCO members
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Global MICE Industry Trends

Economic growth is a key factor in influencing global
business travel. With the emerging economies of the
Asia-Pacific region showing fastest growth, the region’s
importance to the global business travel industry is
increasing. The latest report of the Global Business
Travel Association Foundation (GBTA) on the status
and prospects of global business travel (GBTA-BTI
Outlook — Annual Global Report & Forecast) anticipates
global business travel around the world by the end of
2013 will reach approximately US$1.12 trillion, an
increase of 5.4 percent compared to the previous year.
Moreover, the report also predicts continuing steady
growth for the foreseeable future despite global
economic and political uncertainties. However, the
higher expenditure forecast for the second half of 2013
will continue into 2014, with expected growth rates of
8.2 percent (2014), 7.6 percent (2015), 7.2 percent (2016)
and 7.1 percent (2017). Economic growth in both Asia
and Latin America has contributed greatly to the
expansion of global travel, and has brought significant
geographical shifts in business travel patterns. Travel has
become integral to global business growth, trade and
investment; even as growth declines in developed
economies, developing countries are growing at annual
rates exceeding 10 percent. The structure of the global
travel industry is therefore likely to change over the
coming 5 years, with the rapidly-expanding markets of
China, India and Brazil expected to emerge as
global leaders for business travel. By 2016, China is
expected to overtake US as the world’s largest business
travel market.

While global business travel expenditures show clear
signs of recovery over the coming 5 years, the BRIC
countries clearly enjoy the highest levels of growth.

nusluugaannssulus
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DyaAuUsIInU 1.12 UAUIKSEJaKSH KSoIWUTUSosa: 5.4
iWelmsuAulnou na:goavdnAnoNsiAulaeg o olition
TusunAa I rdIaNMALIWBYAUAUTLILUOUMDIASUPDIA:
mMsiDov bl MsWudueebcotionlusopASOUKAD W.A. 2556
aowaliAmiohadonaolul w.A. 2557 Tmsidulasosa: 8.2
la:cioltiovlugol w.A. 2558-2560 Tudasisosa: 7.6, 7.2 l1a: 7.1
mua1au MsIauTanoiAsuNDUoPNDMAIOIBEIA:A:GUOIUSN
DdouogouINAMIRRANDMSYENEdUOLNTMANSMSIAUNID
ssMoyovlaniancvINIAUOEILUIN MSIAUNLNaNaIJuaDNT
nowBudueghoundoMsIGUIaMDESTD MSAY la:msavnu
govlanludonuu uru:A MisiAulagovUs:INAWCULNIA0A0aD
IciUs:inAfmabweuunomsvenadalusasingonsisosa: 10
Tasvasiossaonisiaunivssnovoviandoinuolyuno:
IWasunlaoluson 5 UGvrul aananMsueaecoognsoaiso
TauA du duide 1a:usiBa MabnanaiduaanadAryyovyovlan
ansussnot dnMsUs:uInums U o:nanaifuus:nAbyan
MossAvUaONIARSES Ia:moduudusuduntivuodlaniul
W.A. 2559

urusit Nsw ucouevAIEDIansiaunivssionolanisul
grunuirusapuuInduluson 5 Uk nguus:na BRIC
IRuldzas 10unguiinsiGulauiniaa 10eifaunuUs:iNA
weuuniad Tain ansp llaselsu

MICE Industry-future Direction

In 2012 business travel expenditure for all developed
countries showed signs of a return to growth. Overall,
business travel expenditure in the United States was
estimated at USD 262 billion in 2012, reflecting steady
industry expansion. Even during this phase of
economic recovery, the business travel market for
2013 is forecast at USD 273.3 billion — 4.3 percent
up compared with 2012. Important factors that help
drive growth in business travel expenditure include
including overseas trips (up 5.9 percent), group
travel (up 5.2 percent) and rising inflation.

Although this recovery in business travel will support
US economic growth, the pace of recovery in US will
be loosely linked to progress in Europe. Overseas
travel — an important driver of the US business
travel recovery — has suffered from both the US
economic downturn as well as the Euro-zone crisis.
In 2012 the Western European business travel market
was valued at USD 260 billion, with European
business travel now showing improvement following
a dramatic decline over the past 2-3 years. Business
travel expenditure is therefore expected to show
further growth in 2013.

Businesses across Europe are likely to spend more on
travel in 2013 and this is expected to continue during
2014 as travel becomes an important key to
economic growth. The World Travel and Tourism
Council forecasts that in 2012, business travel
accounted for up to 9 percent of global GDP, or a
total of USD 6 billion in 2012. The recovery in
business travel is therefore expected to make an
increasing contribution to global economic growth.
The data indicate that for many countries, domestic
business travel is a growth driver for the overall
business travel sector. In Germany, domestic business
travel in 2012 rose by 5.7 percent, while overseas
business travel, impacted by shrinking international
trade, grew only 2.0 percent.

However, for 2014 GBTA forecasts that for Western
European countries, business travel will return to
growth, particularly in Germany, UK, France, ltaly
and Spain. This growth is expected to be strongly
fueled by expansion of overseas business travel,
in line with the improved trade outlook for Europe
from 2013 onwards.
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WORLD ECONOMIC TRENDS

GBTA estimates indicate that for this region, annual
growth in business travel in China averaged 5.15 percent
over the period 2000-2012. For 2013, the Chinese
business travel sector is expected to accelerate further,
reaching a total value of USD 226 billion, up 15.1 percent
from 2012. Overseas travel by Chinese business travellers
is also expected to grow by 13.3 percent in 2013, and
16.3 percent in 2014. If the trend continues, by 2015
China will have overtaken the USA as the world’s largest
business travel market. In 2012 GBTA experts estimated
the total value of the business travel market at about
USD 49 billion, with Brazil as the region’s largest market.
In 2012 Brazil’s total market value reached USD 30
billion, and the country is poised to expand as a leading
global player during the next decade. With continuing
investment in infrastructure, Brazil’s business travel
expenditure is forecast to reach an average growth rate
of 7.3 percent per year over the coming 5 years from
2013-2017. By 2014, Brazil will become the world’s 6th
largest market, larger than Italy and France. By 2012, the
country’s business travel industry is forecast to reach
UsD45 billion.

Over the coming 5 years, Mexico’s economic revolution
is expected to bring about the continent’s highest growth
in business travel expenditure. In 2012 Mexico’s business
travel expenditure was estimated at USD 6.8 billion, and
by the end of 2013 is set to show further growth of 9.8
percent, representing a market value of USD 7 billion.
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The fiscal year of 2013 mark yet another important
chapter for TCEB as it is moving to the 10" year. During
its first 9™ years, TCEB has helped the Thai MICE
industry to generate more than 400 Billion THB in
revenue, and to attract more than 5.6 million visitors to
Thailand. Large international events which were
attracted by TCEB included the Lions Club International
Convention (25,000 attendees), the World of Muslim
Conference (10,000 attendees), ITU Telecom Asia (15,000
attendees), the Rotary International Assembly (35,000
attendees) and Amway China Conference (15,000
attendees), to name a few.

In terms of goals for Thailand’s MICE industry in 2013,
we hope to see growth of 15%. This would be achieved
by attracting a total of 940,000 MICE visitors to the
country generating total revenue of 88,000 Million THB.
To help realize these goals, TCEB has determined
that its 2013 budget will be used in the following three
different ways:
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01.

02

Winning MICE Events for Thailand (WIN)

The following is a list of important events targeted

for successful bids:

e In the process of bidding for World Expo 2020
Ayutthaya, Thailand. A decision will be made in
November 2013, and the estimated number of
attendees is 30 million.

* In the process of bidding for ITU Telecom World
2013, in collaboration with the Ministry of
Information and Communication Technology.
A decision will be made in October 2012 and the
expected number of attendees is 20,000.

e Made a successful bid for Pro Health China
Convention 2012. Expected number of attendees
is 10,000.

e Made a successful bid for World Newspaper
Congress and World Editors Forum 2013. Expected
number of attendees is 1,000.

* Made a successful bid for World Stamp Thailand
2013. Expected number of attendees is 10,000.

. Promoting Awareness of the MICE Industry and

TCEB'’s Roles using a 360-Degree Approach both

Domestically and Internationally (PROMOTE)

» Open the TCEB Call Center 1105 to create a channel
for domestic MICE target groups.

e Prepare the MICE Intelligence Center to handle the
first phase of its operation, covering 40 different
databases for target groups in Thailand.

e Promote the following five selling points for
Thailand’s MICE brand as well as TCEB:

01. Point out the distinctive advantages of Thailand’s
MICE Industry through a presentation of the
mission and services of TCEB, using the agency
as a demonstration of the public sector’s
willingness to dedicate its resources to building
a strong MICE industry, both domestically
and abroad.

02. Build a MICE Brand that emphasizes the creation
of business opportunities, pointing out the
successes met by previous event organizers.
This branding will be in line with the Modern
Thailand government policy, which focuses on
building trade, investment, business, and
economic opportunities for the country.

01.

02.

nmisdooiuluBidigus:inaing (WIN)
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03. Emphasize that Thailand can play a crucial role
in the success of any meeting or exhibition event.

04. Present the international quality and standards
that Thailand’s MICE Industry meets.

05. Advertise the professionalism of Thai MICE
personnel as well as the quality of MICE events
they host.

03. Development of Thailand’s MICE Industry

(DEVELOP)

e Prepare Digital MICE Marketing to create business
and sales opportunities in both domestic and
international markets. This will provide us with an
outlet to conduct marketing campaigns less
expensively than through other outlets. Digital
marketing has become the most recent trend in
the global MICE industry, and its use has been
included in TCEB'’s 3-Year Information Technology
Master Plan (2013-2015). Emphasis will be placed
on social media and mobile phone applications,
helping us to focus on target customer groups.
Furthermore, development of TCEB’s website will
be performed and comprehensive online marketing
tools will be made available as well.

Push Thailand forward as the premier destination
for MICE events in Asia, through promotion of
“Green Meetings” to “Sustainability Thailand”.
This will help to position Thailand as a stronger
destination in the international MICE marketplace.
These efforts will be reflected through work in three
different areas: social, economic, and environmental.
A focus will be placed on Corporate Social
Responsibility (CSR), which currently is a hot point
for MICE organizers when selecting a destination
for their events. TCEB hopes that these efforts will
make Thailand the hub of environmental-friendly
MICE events in Asia.
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In an effort to implement proactive marketing plans in
2013, TCEB has made a variety of organizational changes.
A Vice President for Strategy and Business Development
Division has been brought in to help with integration of
both domestic and international markets, with a focus
on near-term and mid-term market potential in the
following markets: ASEAN, ASEAN+6, and Asia. This has
been done to support Thailand during the formation of
the ASEAN Economic Community in 2015, as well as to
maintain market shares in the Oceania, American, and
European markets.

In terms of Meeting, Incentive and Conference (MIC)
events, efforts will be made to focus on markets in Asia,
while making sure to maintain our positions in the
American and European markets. These markets will be
targeted because of their ease of access, with most of
them having offices in the nearby Asian region. More
international conferences will be targeted and attracted
to Thailand and ASEAN.

As for Exhibition (E) events, groups that will be specifically
targeted are GMS and BIMSTEC, in an effort to maintain
Thailand’s leading position for Exhibition events in
ASEAN. Moreover, domestically, MICE marketing efforts
will be split into two areas: development of MICE Cities,
and MICE Promotions.
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AUDITOR’S REPORT

To The Board of Directors of Thailand Convention and Exhibition Bureau (Public Organization)

| have audited the financial position statements as at September 30, 2012 and 2011, the related operation
statements and the cash flow statements for the years then ended of Thailand Convention and Exhibition Bureau
(Public Organization) (“TCEB”). These financial statements are the responsibility of TCEB’s management as to their
correctness and completeness of the presentation. My responsibility is to express an opinion on these financial
statements based on my audits.

I conducted my audits in accordance with generally accepted auditing standards. Those standards require that |
plan and perform the audit to obtain reasonable assurance about whether the financial statements are free of material
misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the
financial statements. An audit also includes assessing the accounting principles used and significant estimates made
by TCEB’s management, as well as evaluating the overall financial statement presentation. | believe that my audit
provides a reasonable basis for my opinion.

In my opinion, the financial statements referred to above present fairly, in all material respects, the financial
position of Thailand Convention and Exhibition Bureau (Public Organization) as at September 30, 2012 and 2011,
the results of its operations and its cash flows for the years then ended in accordance with generally accepted
accounting principles.

Without expressing a qualified opinion, please draw your attention to notes to financial statements as follows:

1) In notes to financial statements No. 26, there were four lawsuits to claim for compensation of damages.
At present, the lawsuits are under the consideration of the Central Administrative Court. The ultimate outcome cannot
be determined and has not been provided the provision for liabilities in the financial statements.

2) In notes to financial statements No. 27.2, according to the auditor’s report dated July 12, 2010 stated that
he was unable to conduct his audit to obtain sufficient supporting evidence of certain expense items incurred
in the budget year 2007 amounting to of Baht 18.26 million which were presented under administrative expenses.
At present, the related supporting documents are at other government sector. However, the mentioned amount is
immaterial to the financial statements of the current period.

DIA Audit Company Limited

(Mrs. Salaicum Tammajaree)
Certified Public Accountant
Registration No. 3370

April 24, 2013

S1ELIUYDLWaDUUTYBSUDUMNINA

ldue Anu:NssUNIs @unpiugviasunisvaus:suia:idnssANIS (ODANISUKILU)

WIHNAOSODAOUDUIAADFIU:MSIDU tU 3UM 30 AUENEIU 2555 lla: 2554 dUlaabwamsaItudIuN®MSIBUIa:DUNS:IAIBUAQ
dnsulauaaduIteonuyovica:dyovainpIuavIaSuMSYaUs:uIa:dNSsAMS  (ODANMSUKILY) (“aUnvius”) BowuSHISUoD
anoius 1I0uWsSuWasoucionounndeviia:AsUdouvoLIoaludbuMSIBUIKal doudwisuduwsuwasouTumsiaaovaouIRucio
PUMISIBUADNAIDDINWANISOSODEOUIODIIWID

JWISIAURUGDIUASIDE0ULNASTIUMSaoUUNYBNsUsovroluBbritkualidwiddovowviwula:ufuaoiu wolkldnoiu
Bouuogodinawas) bumsidulaavdoyandaciodolfivososulfuans:aArundoll MsasovaousouivmsiBosmsnaaoukangu
Us:nousremsnvnidushuouibuia:msidawadoyaluoumsidu . MsUs:ITUAUIKUL:AUYODKANMSUNYBANDMSIS la:us:uncums
INsoiustiemMsmumsiBuiiJuans:@iAny BowusmsiJuwsardu aaoaduMsUS:IDURDAOUIKU:ALYODMSIAaDSIBMSAUNIAUD
TuoumsiBulaeisou JwIsIBoIIMsasovaouddnaolRdoasuRiduinturioadIKU:ALTUNSIAADAUIRUUODIIWID

TWIFUBUSDUMSIBUTDAUTIAADFIU:MSIBU U SUR 30 AUEN8U 2555 lla: 2554 wamsaiduviunmomsidula:ns:iaiduaa
anSUTAUg0dUIGEoNUYODIca:TIoDEINDIUADIASUNMSDOUS:BUIANSSANS  (OPAMSURILY) Tasgndovauninosiuais:aAry
MUKaNMSULUBRsSuUsovnolu

ToadlaniaaonouiRuoevDBouly JiwidwolRavINOKUIEIKAOUS:NoUdUMSIBUdDCOIUT

1) KUEIKAUS:NOUDUMSIBUJD 26 &WNDIUY GoUAGAIURNNWODSODIWOISENSODANIASIE D1UdU 4 AT JDRUUATADNED
TOOESHIDMSWIISIUNUODANAUNASODNAID waadareuovinagmsnidonalogdlauisns:yldluuru:d naluimsdous:uirums
KuaulaTuounsidu

2) KgIKaUs:nouLUMSIBUdo 27.2 Tulvuus:uinu w.A. 2550 dinviug DAlBoatuou 18.26 &uuin iaaomeldalizone

PINMSENTUDIU 1A:SNEDIUIOOWAOUUTYE alUabdun 12 nsnoiau 2553 Tds:udiidaiuisnasovasulRldunBoranguiiweowolu
JoauuUIoNaISKANIUADNADEDOERRLEDIUMASEOU ModduouBuddnaloluiduans:aArycooumsiBuluvoadoauu

Usun a o 10 ©odn dna

Folers Yo,

(ulAadAl sssuP3s)
waouuryBsuoyna
n:10suiaui 3370

SUn 24 WWEU 2556




dhunouaviasumsdaus:uuia:inssAMs (OVAMSUKIBLU)

bUIIAQLYPIU:NISIDU

fu 3UR 30 AUEN8U 2555 lla: 2554

Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS

As at September 30, 2012 and 2011

()

Unit : Baht KUO® : UIN
ASSETS Note 2012 2011 aunswe KIBIKC 2555 2554
Current assets dunswehyuidau
Cash and cash equivalents 5 462,874,178.81 643,857,447.84 Puaala:sigmsinguiniibuaa 5 462,874,178.81 643,857,447.84
Receivables 6 2,628,424.37 2,017,847.83 thd 6 2,628,424.37 2,017,847.83
Accrued interest income 1,691,787.43 687,415.79 aonIJeAvsU 1,691,787.43 687,415.79
Supplies 7 1,088,454.54 1,126,464.07 JaQALIKaO 7 1,088,454.54 1,126,464.07
Prepaid expenses 8 10,456,978.53 4,738,961.02 Aa(EHatIbatiielalin! 8 10,456,978.53 4,738,961.02
Other current assets 9 1,176,810.00 276,810.00 5UH§WEJHLJUI5EJU5U 9 1,176,810.00 276,810.00
Total current assets 479,916,633.68 652,704,946.55 SouAUNSWEKYUIDEU 479,916,633.68 652,704,946.55
Non-current assets aunswslurkyuidsu
Building and equipment 10 43,279,072.47  27,235,520.59 omsia:guNsnd 10 43,279,072.47  27,235,520.59
Intangible assets 11 29,699,811.71 17,142,545.34 aunswelldcoau 11 29,699,811.71 17,142,545.34
Deposit paid 12 3,656,519.85 6,613,157.54 (1[S[N[aivaivald] 12 3,656,519.85 6,613,157.54
Non-current assets held for sale 546,293.37 461,740.89 aunswelluryuideuntoldiwosodkune 546,293.37 461,740.89

Total non-current assets

77,181,697.40

51,452,964.36

Total assets

557,098,331.08

704,157,910.91

souaunswelluryuIBeu

77,181,697.40

51,452,964.36

soudunswse

557,098,331.08

704,157,910.91

Notes to the financial statements are an integral part of these statements. KUBIKQUs:neuduMsIiBuIdudourtioyopouUMSIBUT

o

(UhgsvisE ASAWD)
nssuMs UQUOKRWUIAINU WoU28Ms
aunoiudniasuNsvaus:buIa:tNSsAMS (O0ANISURILU)

e

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS (Cont.)

As at September 30, 2012 and 2011

Unit : Baht KUoY : UIN
LIABILITIES Note 2012 2011 Kiau KUNAIKA 2555 2554
Current liabilities rlauryuidau

Payables 13 153,744,618.33 159,183,350.41 Evalaiv] 13 153,744,618.33 159,183,350.41
Accrued expenses 2,304,283.26 3,746,424.66 ABDIEADDE 2,304,283.26 3,746,424.66
Unearned registration fee income 2,320,000.00 0.00 s1gldrnabn:08usuaooHU 2,320,000.00 0.00
Deposit received 14 359,925.00 1,079,925.00 BuUavISuU 14 359,925.00 1,079,925.00
Other current liabilities 15 1,030,868.39 971,903.05 KUAUKUUIBEUSU 15 1,030,868.39 971,903.05
Total current assets 159,759,694.98 164,981,603.12 soundéunuuﬁau 159,759,694.98 164,981,603.12

Non - current liabilities rhaulinyuidsu
Guarantee payable 16 10,741,492.12 7,271,118.63 iduds:nu 16 10,741,492.12 7,271,118.63
Provisions 17 11,890,175.00 0.00 Ustncumiskiau 17 11,890,175.00 0.00
Total non - current liabilities 22,631,667.12 7,271,118.63 SOUhﬁéuTUhuuﬁEJu 22,631,667.12 7,271,118.63

Total liabilities 182,391,362.10 172,252,721.75 soundau 182,391,362.10 172,252,721.75
Net assets 374,706,968.98 531,905,189.16 aunsweians 374,706,968.98 531,905,189.16
NET ASSETS aunsweans

531,905,189.16

Excess (Deficit) of revenues over / (under) expenses (157,198,220.18)

Accumulated excess of revenues over expenses brought forward

567,942,234.32
(36,037,045.16)

Net assets 374,706,968.98

531,905,189.16

Notes to the financial statements are an integral part of these statements.

e

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)

s1eldgonaATEBIEE:aUdaUDoQ

seldap / (@)naAioheans

531,905,189.16
(157,198,220.18)

567,942,234.32
(36,037,045.16)

aunsweians

374,706,968.98

531,905,189.16

rUNaIkaUs:neudumsiduiduaountioueooumsidud
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Thailand Convention & Exhibition Bureau (Public Organization) dhunouaviasumsdaus:uuia:inssAMs (OVAMSUKIBLU)

OPERATIONS STATEMENTS vulnaaobwanIsaliuviunNIvNISIdBU
For the years ended September 30, 2012 and 2011 a@nsul augadun 30 Nuenau 2555 Nla: 2554
Unit : Baht KUoY : UIN
REVENUES FROM OPERATIONS Note 2012 2011 sreldoinmisdtiuviu KUNAIKA 2555 2554
Revenues from government swldonsguia
Government budget appropriations 801,437,000.00 746,305,400.00 sglaoniBuduls:uicy 801,437,000.00 746,305,400.00
Total revenues from government 801,437,000.00 746,305,400.00 SOUSﬁEJTCTmns_Qma 801,437,000.00 746,305,400.00
Revenues from other sources seldmnikavdu
Income from organizing training and seminars 3,469,993.33 162,600.00 s1ldoinMisdaousudauuUN 3,469,993.33 162,600.00
Income from registration for exhibition participation 18 3,954,000.00 2,120,000.00 s1gldAabn:0guIdnsoUmIUTNSSANS 18 3,954,000.00 2,120,000.00
Interest income from deposits at financial institutions 13,907,112.10 7,153,007.50 shelaoinaoniTaduwinamuuNIsIdu 13,907,112.10 7,153,007.50
Other income 837,251.11 537,740.52 swiddu 837,251.11 537,740.52
Total revenues from other sources 22,168,356.54 9,973,348.02 sousrgldonikavdu 22,168,356.54 9,973,348.02
Total revenues from operations 823,605,356.54 756,278,748.02 sousigldonNMsdtuvIu 823,605,356.54 756,278,748.02
Expenses from operations AlEvrgoINnMIsdtiuviu
Personnel expenses 19 106,194,381.73  90,430,841.89 AlBshaduupains 19 106,194,381.73  90,430,841.89
Administrative expenses 20 124,425,656.96 168,645,509.53 AlBoeluMsatuou 20 124,425,656.96 168,645,509.53
Marketing promotion expenses 21 342,899,588.80 387,696,525.34 AlBshagbiasumsaana 21 342,899,588.80 387,696,525.34
Grants 22 395,004,476.77 137,276,344.93 Fiﬁ]ﬁo'ﬁﬂl\_)UQOhuu 22 395,004,476.77 137,276,344.93
Depreciation and amortization 23 11,900,667.22 7,332,951.03 Adousimia:Adasnune 23 11,900,667.22 7,332,951.03
Total expenses from operations 980,424,771.48 791,382,172.72 souAIBDIEDINMISANITUDIU 980,424,771.48 791,382,172.72
Revenues over / (under) operational expenses (156,819,414.94) (35,103,424.70) sldao / (@)naAlseonmsditumiu (156,819,414.94) (35,103,424.70)
Non operational expenses 24 (378,805.24) (933,620.46) ABeduRldldinaoInMsaIduvu 24 (378,805.24) (933,620.46)
Excess (Deficit) of revenues over / (under) expenses (157,198,220.18) (36,037,045.16) seldao / (@)naAlsoeans (157,198,220.18) (36,037,045.16)
Notes to the financial statements are an integral part of these statements. runeInaUs:neubumsiuidugountvuobouMsiBUd

o o

(Mr. Thongchai Sridama) (LesLBY ASAWI)
Board of Director and Acting President NSsSUMSs UQUaRUMING Wouoems
Thailand Convention & Exhibition Bureau (Public Organization) ahuanoudoiasunsvaus:suia:inssAMs (©0AMSURILU)




Thailand Convention & Exhibition Bureau (Public Organization)

CASH FLOWS STATEMENTS

For the years ended September 30, 2012 and 2011

Unit : Baht

CASH FLOWS FROM OPERATING ACTIVITIES

2012

2011

Excess (Deficit) of revenues over / (under) expenses
Adjustments to net cash from operating activities
Depreciation and amortization
Transfer intangible assets to be recognized as expenses
(Gain) loss on foreign exchange translation
(Gain) loss on sales of fixed assets
Employee benefit

Write off for deposit

(157,198,220.18)

11,900,667.22
0.00
(58,294.25)
88,661.18
5,134,195.00
1,673,635.68

(36,037,045.16)

7,332,951.03
420,000.00
(323,417.80)
95,327.30
0.00

0.00

Excess (Deficit) of revenues over / (under) expenses before
changes in operating assets and liabilities
(Increase) / Decrease in operating assets

Receivables
Accrued interest income
Supplies
Prepaid expenses
Other current assets
Increase / (Decrease) in operating liabilities
Payables
Accrued expenses
Unearned registration fee income
Deposit received
Other current liabilities

Guarantee payable

(138,459,355.35)

(610,576.54)
(1,004,371.64)
38,009.53
(5,718,017.51)
(900,000.00)

(5,635,854.16)
(1,442,141.40)
2,320,000.00
(720,000.00)
58,965.34
3,470,373.49

(28,512,184.63)

9,758,069.88
(119,927.70)
243,107.53
5,794,789.80
25,220.00

(60,864,876.68)
1,254,439.54
0.00
469,925.00
68,900.63
2,517,186.57

Net cash provided by (used in) operating activities

(148,602,968.24)

(69,365,350.06)

Notes to the financial statements are an integral part of these statements.

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Thailand Convention & Exhibition Bureau (Public Organization)
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(157,198,220.18)

11,900,667.22
0.00
(58,294.25)
88,661.18
5,134,195.00
1,673,635.68

(36,037,045.16)

7,332,951.03
420,000.00
(323,417.80)
95,327.30
0.00

0.00
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(138,459,355.35)

(610,576.54)
(1,004,371.64)
38,009.53
(5,718,017.51)
(900,000.00)

(5,635,854.16)
(1,442,141.40)
2,320,000.00
(720,000.00)
58,965.34
3,470,373.49

(28,512,184.63)

9,758,069.88
(119,927.70)
243,107.53
5,794,789.80
25,220.00

(60,864,876.68)
1,254,439.54
0.00
469,925.00
68,900.63
2,517,186.57
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Thailand Convention & Exhibition Bureau (Public Organization) aunpmudviasumsvads:suiia:inssAMs (OLANSUMILU)

CASH FLOWS STATEMENTS (Cont.) vuns:liaiduaa (cio)
For the years ended September 30, 2012 and 2011 a@nsul augadun 30 Nuenau 2555 Nla: 2554

Unit : Baht KUY : UIN
CASH FLOWS FROM INVESTING ACTIVITIES Note 2012 2011 ns:iaiduaadinnonssuavnu KUNAIKA 2555 2554
Cash paid for acquisition of fixed assets (15,601,406.69) (4,078,035.55) BuaadeBonsitur (15,601,406.69) (4,078,035.55)
Cash paid for acquisition of intangible assets (18,096,218.39)  (3,425,983.61) BuaasheBoaunswellulichau (18,096,218.39)  (3,425,983.61)
Cash received from sale of fixed assets 13,546.25 15,938.03 IPuaasuvinNNIsSTIKUNgaUNSWe 13,546.25 15,938.03
Cash received from (paid for) deposit 1,283,002.01 (156,032.05) Puaasu©e)dutad 1,283,002.01 (156,032.05)
Net cash used in investing activities (32,401,076.82) (7,644,113.18) iduaaansisiuluionssuaonu (32,401,076.82) (7,644,113.18)
Net increase (decrease) in cash and cash equivalents (181,004,045.06) (77,009,463.24) Buaaia:seMsIfiauInBuaawudu(@aav)ans (181,004,045.06) (77,009,463.24)
Cash and cash equivalents at the beginning of period 4.1 643,861,237.20 720,870,700.44 Puaala:signmsifeuiniibuaa tu duauvda 4.1 643,861,237.20 720,870,700.44
Cash and cash equivalents at the end of period 4.2 462,857,192.14  643,861,237.20 iduaana:srgnisifguinibuaa u Sulargvoa 4.2 462,857,192.14 643,861,237.20

Notes to the financial statements are an integral part of these statements. runeInaUs:neubumsiuidugountvuobouMsiBUd

o o

(Mr. Thongchai Sridama) (LesLBY ASAWI)
Board of Director and Acting President NSsSUMSs UQUaRUMING Wouoems
Thailand Convention & Exhibition Bureau (Public Organization) ahuanoudoiasunsvaus:suia:inssAMs (©0AMSURILU)




Thailand Convention & Exhibition Bureau (Public Organization)

NOTES TO FINANCIAL STATEMENTS

As at September 30, 2012 and 2011

GENERAL INFORMATION
Thailand Convention and Exhibition Bureau (Public Organization) (“TCEB”) was established according to the Royal
Decree for the Establishment of Thailand Convention and Exhibition Bureau (Public Organization) B.E. 2545 which
was publicized in the Royal Gazette on September 27, 2002, with objectives as follows:
A. To promote the organizing of meetings, incentive travel and exhibition in Thailand.
B. To support and organize the presentation of Thai art and culture for the preservation purpose.
C. To provide technical know-how and training to government officials and the public in order
to gain skills related to tourism industry which are equivalent to that of international standards.
D. To be an information center for international meetings, conventions and exhibitions.
E. To provide knowledge for the operators of tourism business to understand the preservation of
environments and natural resources.
The operations to achieve the abovementioned objectives are carried out with the targets to enhance the
further development and expansions of Thailand’s potential as a center for international meetings, incentive travel

and exhibitions.

TCEB is located at No. 989, 12B Floor, Unit A2, B1, B2 and 26t Floor, Siam Tower, Rama 1 Road, Pathumwan,
Bangkok 10330, Thailand.

BASIC FOR THE PREPARATION OF FINANCIAL STATEMENTS BASIS
These financial statements have been prepared in accordance with the announcement of the Ministry of Finance

entitled “Accounting Principles and Policies for Government Units No. 2” dated January 6, 2003.

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

3.1

3.2

3.3

3.4

3.5

Revenue and expense recognition
Government budget appropriation is recognized as revenue when TCEB receives such budget. Other revenues

and expanses are recognized on an accrual basis.

Grants to various organizations are recognized as expenses upon the approval of payments of grants to

qualified applicants who have performed according to the agreements.

Cash and cash equivalents
Cash and cash equivalents comprise cash on hand, deposits at banks held on demand and other short-term

highly liquid investments.

Supplies

Supplies are valued at cost. Cost is determined on the weighted average basis.

Building and equipment/ Depreciation
Building and equipment are valued at cost less accumulated depreciation and loss from impairment (if any) and

recognized as an asset for any item of Baht 5,000 or more.

Building and equipment are depreciated on the straight-line method over the estimated useful lives of the

assets as follows:

Building improvement for rent office 8-10 years
Office equipment 10 years
Vehicle 5 years
Publicity and publicize equipment 5 years
Housework and kitchen work 5 years
Computers 3-5 years
Electronic and radiogram equipment 10 years

Estimated cost of asset dismantlement, removal and restoration the asset’s location in good condition for any

obligation case will be capitalized as asset costs.

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONT.)

3.6

3.7

3.8

3.9

Intangible assets
Intangible assets are valued at cost less accumulated amortization. Intangible assets are amortized by the

straight-line method over the estimated useful lives of the assets as follows:

Computer programs 5 years
Websites 5 years
TCEB brand logo 10 years

Transactions in foreign currencies

TCEB records its transactions denominated in foreign currencies converting into Thai Baht by using the exchange
rates ruling on the transaction dates. The outstanding balances of accounts denominated in foreign currencies
as at the date of financial position statements are converted into Thai Baht by using the exchange rate
prevailing on that date.

Gain or loss on foreign exchange and foreign exchange translation are recognized as income or expense for

the period.

Employee benefits

Provident fund TCEB provides a provident fund, a defined contribution plan which was held separately from
TCEB’s assets and managed by the external fund manager. Such provident fund is contributed both by the
employees and TCEB. Contributions to provident fund are recognized as expenses in the statements of income

in the incurred period.

Use of accounting estimates
The preparation of financial statements in conformity with generally accepted accounting principles requires
management to make estimates for certain accounting transactions, affecting amounts reported in the financial

statements and notes related thereto. Subsequent actual results may differ from estimates.

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (CONT.)

3.10 Provision for liabilities

TCEB recognizes provision for liabilities when an entity has present legal or constructive obligation as a result
of past events. It is probable that an outflow of economic benefits resources will be required to settle the
obligation and reliable estimate can be made of the amount of the obligation. If some or all the expenditure
under the provision are virtually expected to be reimbursed, TCEB will separately recognize that amount as

assets. The amount recognized should not exceed the amount of the provision.

TCEB estimates liability according to the project of employee benefit after retirement in accordance with
TCEB's rule and regulation stating welfares and other benefits of employees and workers B.E. 2544. TCEB will

record liability and recognize it as expense by discounting for each unit as estimated in accordance with the
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concept of mathematical insurance.

4. ADDITIONAL INFORMATION ON CASH FLOWS

Cash and cash equivalents in the cash flows statements derived from the transactions presented in the financial

position statements as follows:

4.1 Cash and cash equivalents as at October 1, 2011 and 2010:

Cash

Current accounts

Savings accounts

Fixed deposit - 3 months

Total cash and cash equivalents previously presented
Effect of changes in exchange rates

Total cash and cash equivalents adjusted

(Mr. Thongchai Sridama)
Board of Director and Acting President

2012
20,645.97
3,000.00
295,213,051.18
348,620,750.69

Unit : Baht
2011
50,385.17
2,000.00
376,537,644.50
343,556,649.66

643,857,447.84
3,789.36

720,146,679.33
724,021.11

643,861,237.20

720,870,700.44

Thailand Convention & Exhibition Bureau (Public Organization)
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4. ADDITIONAL INFORMATION ON CASH FLOWS (CONT.)
4.2 Cash and cash equivalents as at September 30, 2012 and 2011:

4.3

Cash

Current accounts

Savings accounts

Fixed deposit - 3 months

Total cash and cash equivalents previously presented
Effect of changes in exchange rates

Total cash and cash equivalents adjusted

2012

18,789.11
3,000.00
103,766,893.85
359,085,495.85

Unit : Baht
2011
20,645.97
3,000.00
295,213,051.18
348,620,750.69

462,874,178.81
(16,986.67)

643,857,447.84
3,789.36

462,857,192.14

643,861,237.20

Non-cash transactions for the year ended September 30, 2012 and 2011:

4.3.1 TCEB recorded work in process, equipment and intangible assets of Baht 234,640.30 and Baht 9,611,267.52
respectively by presented it assets payable.

4.3.2 TCEB transferred net equipment of Baht 186,759.91 and Baht 461,740.89, respectively, to other non - current
assets held for disposal.

4.3.3 As at September 30, 2012, TCEB recorded an estimate for demolishment of leased office improvement as

cost for leased office improvement amounting to Baht 6,755,980.00 by presenting it as liability estimate.

e

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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5. CASH AND CASH EQUIVALENTS

Cash and cash equivalents as at September 30, 2012 and 2011 as follows:

Cash

Current accounts
Savings accounts

Fixed deposit - 3 months

Total cash and cash equivalents

6. RECEIVABLES
Receivables as at September 30, 2012 and 2011 as follows:

Advance receivables
Advance receivables for organizing exhibitions
Other receivables - other local Organizations

Total receivables

2012

18,789.11
3,000.00
103,766,893.85
359,085,495.85

Unit : Baht
2011
20,645.97
3,000.00
295,213,051.18
348,620,750.69

462,874,178.81

643,857,447.84

Unit : Baht

2012 2011
1,118,233.70 917,203.28
1,462,589.00 1,075,751.12
47,601.67 24,893.43
2,628,424.37 2,017,847.83

Advance receivables and Advance receivables for organizing exhibitions were advance payments made by TCEB to

its staffs for specific purposes in which repayments must be complied with TCEB’s rules and regulations.

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Thailand Convention & Exhibition Bureau (Public Organization)
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7. SUPPLIES
Supplies as at September 30, 2012 and 2011 as follows:

Marketing supplies
Office supplies
Total supplies

8. PREPAID EXPENSES
Prepaid expenses as at September 30, 2012 and 2011 as follows:

Prepaid expenses for organizing exhibitions
Other prepaid expenses
Prepaid grants

Total prepaid expenses

9. OTHER CURRENT ASSETS
Other current assets as at September 30, 2012 and 2011 as follows:

Retention for office renovation
Receivable - refund of air ticket

Total other current assets

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Unit : Baht

2012 2011
1,047,802.97 1,073,810.97
40,651.57 52,653.10
1,088,454.54 1,126,464.07
Unit : Baht

2012 2011
9,728,610.80 233,071.26
578,367.73 4,355,889.76
150,000.00 150,000.00
10,456,978.53 4,738,961.02
Unit : Baht

2012 2011
900,000.00 0.00
276,810.00 276,810.00
1,176,810.00 276,810.00

Thailand Convention & Exhibition Bureau (Public Organization)
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10. BUILDING AND EQUIPMENT

Building and equipment as at September 30, 2012 and 2011 as follows:

Building Electronic Publicity
improvement for and radiogram and publicize Computer House work Unit : Baht
rentral office  Office equipment equipment equipment equipment and kitchen work Vehicles ~ Work in process Total

Cost
As at Ocober 1, 2010 18,326,229.24 4,040,109.13 3,259,342.77 161,515.31 4,918,904.14 53,635.00 0.00 0.00 30,759,735.59
Increase 0.00 186,211.74 416,228.00 149,967.01 564,371.50 86,840.80 290,000.00 6,499,034.16 8,192,653.21
Disposal 0.00 (97,153.13) (151,405.00) 0.00 0.00 0.00 0.00 0.00 (248,558.13)
Transfer in (out) 0.00 (107,347.81) (570,837.87) (9,870.00) (1,180,746.90) 0.00 0.00 0.00 (1,868,802.58)
As at September 30, 2011 and October 1, 2011 18,326,229.24 4,021,819.93 2,953,327.90 301,612.32 4,302,528.74 140,475.80 290,000.00 6,499,034.16 36,835,028.09
Increase 19,558,914.69 168,999.22 1,325,366.20 59,459.90 1,250,306.98 0.00 0.00 0.00 22,363,046.99
Disposal 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Transfer in (out) 3,546,000.00 1,405,011.66 162,586.50 0.00 757,720.50 0.00 0.00 (6,499,034.16) (627,715.50)
As at September 30, 2012 41,431,143.93 5,595,830.81 4,441,280.60 361,072.22 6,310,556.22 140,475.80 290,000.00 0.00 58,570,359.58
Accumulated depreciation
As at Ocober 1, 2010 1,344,775.53 1,598,393.31 1,416,660.24 35,439.42 2,872,637.65 36,468.11 0.00 0.00 7,304,374.26
Depreciation for the year 1,832,622.94 406,758.15 314,907.09 33,050.45 1,238,652.28 7,458.47 6,038.35 0.00 3,839,487.73
Disposal 0.00 (65,659.70) (71,633.10) 0.00 0.00 0.00 0.00 0.00 (137,292.80)
Transfer in (out) 0.00 (25,293.78) (238,240.30) 0.00 (1,143,527.61) 0.00 0.00 0.00 (1,407,061.69)
As at September 30, 2011 and October 1, 2011 3,177,398.47 1,914,197.98 1,421,693.93 68,489.87 2,967,762.32 43,926.58 6,038.35 0.00 9,599,507.50
Depreciation for the year 3,679,961.54 507,534.40 403,058.09 59,075.29 1,402,639.38 22,307.59 58,158.91 0.00 6,132,735.20
Disposal 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Transfer in (out) 0.00 0.00 (408,415.02) 0.00 (32,540.57) 0.00 0.00 0.00 (440,955.59)
As at September 30, 2012 6,857,360.01 2,421,732.38 1,416,337.00 127,565.16 4,337,861.13 66,234.17 64,197.26 0.00 15,291,287.11
Net book value
As at September 30, 2011 15,148,830.77 2,107,621.95 1,531,633.97 233,122.45 1,334,766.42 96,549.22 283,961.65 6,499,034.16 27,235,520.59
As at September 30, 2012 34,573,783.92 3,174,098.43 3,024,943.60 233,507.06 1,972,695.09 74,241.63 225,802.74 0.00 43,279,072.47

TCEB has transferred some idle equipment for the years ended 2012 and 2011, which net book value Baht 186,759.91
and Baht 461,740.89, respectively, presented under other non - current assets held for disposal. As at September 30,
2012 and 2011, TCEB had equipment stated at cost of Baht 5,684,272.43 and Baht 4,620,162.68, respectively, which
were fully depreciated but still in use for operation.

o—

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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ArdousiMansul 1,832,622.94 406,758.15 314,907.09 33,050.45 1,238,652.28 7,458.47 6,038.35 0.00 3,839,487.73
aovnug 0.00 (65,659.70) (71,633.10) 0.00 0.00 0.00 0.00 0.00 (137,292.80)
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U U 30 NUENsu 2555 6,857,360.01 2,421,732.38 1,416,337.00 127,565.16 4,337,861.13 66,234.17 64,197.26 0.00 15,291,287.11
yaA1gnsniourys
U SUR 30 Nuensu 2554 15,148,830.77 2,107,621.95 1,531,633.97 233,122.45 1,334,766.42 96,549.22 283,961.65 6,499,034.16 27,235,520.59
fU SUA 30 NUENaU 2555 34,573,783.92 3,174,098.43 3,024,943.60 233,507.06 1,972,695.09 74,241.63 225,802.74 0.00 43,279,072.47

aunoiud TaleuaUnsnuRIUTATEoUANKSUT 2555 Ila: 2554 BodyaransmouryBoiuou 186,759.91 Un lia: 461,740.89 UN
ouahdu 1IfudunsweluryuBeuntioldwosotirnuie ru SUR 30 AUENaU 2555 lla: 2554 @ inpius DsimamulnyBuovgunsninou
KnAdous IMa:aU BolaAaAIdousIMIGuYaAIAICEDADIEDIUOE TIUOU 5,684.272.43 UN lla: 4,620,162.68 UIN cuaI1AU

o

(UhgsvisE ASAWD)
nssuMs UQUOKRWUIAINU WoU28Ms
aunoiudniasuNsvaus:buIa:tNSsAMS (O0ANISURILU)




11. INTANGIBLE ASSETS

Intangible assets as at September 30, 2012 and 2011 as follows:

Cost

As at Ocober 1, 2010
Increase

Transfer in (out)

As at September 30, 2011
and October 1, 2011
Increase

Transfer in (out)

As at September 30, 2012
Accumulated Amortization
As at October 1, 2010
Amortization for the year
As at September 30, 2011
and October 1, 2011
Amortization for the year
As at September 30, 2012
Net book value

As at September 30, 2011
As at September 30, 2012

Remaining term of amortization

Computer
TECB Computer programs under Unit : Baht
Websites brand logo programs development Total
9,778,224.55 1,712,000.00 7,040,549.10 1,410,087.70 19,940,861.35
2,834,269.33 0.00 456,890.00 5,631,474.14 8,922,633.47
700,000.00 0.00 0.00  (1,120,000.00) (420,000.00)
13,312,493.88 1,712,000.00 7,497,439.10 5921,561.84  28,443,494.82
454,189.32 0.00 17,610,089.57 260,919.50 18,325,198.39
134,824.28 0.00 5,786,737.56  (5,921,561.84) 0.00
13,901,507.48 1,712,000.00 30,894,266.23 260,919.50  46,768,693.21
4,507,529.53 465,192.33 2,834,764.32 0.00 7,807,486.18
1,867,490.24 171,200.00 1,454,773.06 0.00 3,493,463.30
6,375,019.77 636,392.33 4,289,537.38 0.00 11,300,949.48
2,295,963.38 171,200.00 3,300,768.64 0.00 5,767,932.02
8,670,983.15 807,592.33 7,590,306.02 0.00 17,068,881.50
6,937,474.11 1,075,607.67 3,207,901.72 5,921,561.84 17,142,545.34
5,230,524.33 904,407.67  23,303,960.21 260,919.50  29,699,811.71
2-5 years 5-6 years 2-5 years

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Thailand Convention & Exhibition Bureau (Public Organization)

11. dunswslidoau

aunswelluidoau cu dUfi 30 AUEN8U 2555 l1a: 2554 Jsea:1880a00

s1Nu
fu dui 1 ganAy 2553
WUZU

Touin / (oon)

fu JUA 30 Auenseu 2554
la: 1 qanAu 2554
WUZU

Touin / (oon)

fu JUA 30 nuensiu 2555
AAavIKLNY

fu SUR 1 qaAl 2553
AdaDnUNgEInSUT

fu JUA 30 Auenseu 2554
la: 1 qanAu 2554
AA0DIKUNgEIKSUU

U 3UA 30 Augnau 2555
yaA1gnsniounyB

U 3UA 30 Augnau 2554
fu JUA 30 Auensiu 2555

s:gH0aIMsAoTIMUNENInADOE]

TUsinsu
1Usiinsu ADUWOIOOS KUO8 : UIN
1Sulsei nusudlalil TCEB AOUWDIOOS S:KIOWCULN Sou
9,778,224.55 1,712,000.00 7,040,549.10 1,410,087.70 19,940,861.35
2,834,269.33 0.00 456,890.00 5,631,474.14 8,922,633.47
700,000.00 0.00 0.00 (1,120,000.00) (420,000.00)
13,312,493.88 1,712,000.00 7,497,439.10 5,921,561.84 28,443,494.82
454,189.32 0.00 17,610,089.57 260,919.50 18,325,198.39
134,824.28 0.00 5,786,737.56 (5,921,561.84) 0.00
13,901,507.48 1,712,000.00 30,894,266.23 260,919.50 46,768,693.21
4,507,529.53 465,192.33 2,834,764.32 0.00 7,807,486.18
1,867,490.24 171,200.00 1,454,773.06 0.00 3,493,463.30
6,375,019.77 636,392.33 4,289,537.38 0.00 11,300,949.48
2,295,963.38 171,200.00 3,300,768.64 0.00 5,767,932.02
8,670,983.15 807,592.33 7,590,306.02 0.00 17,068,881.50
6,937,474.11 1,075,607.67 3,207,901.72 5,921,561.84 17,142,545.34
5,230,524.33 904,407.67 23,303,960.21 260,919.50 29,699,811.71
2-5U 5-6 U 2-5U
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12. DEPOSIT PAID
Deposit paid as at September 30, 2012 and 2011 as follows:

Office rental deposits
Others
Total deposit paid

13. PAYABLE
Payable as at September 30, 2012 and 2011 as follows:

Local payables

Oversea payables
Outstanding cheque payable
Total payables

Unit : Baht

2012 2011
3,552,014.85 6,515,552.54
104,505.00 97,605.00
3,656,519.85 6,613,157.54
Unit : Baht

2012 2011

138,967,397.12
13,496,109.63
1,281,111.58

141,434,876.34
16,269,463.26
1,479,010.81

153,744,618.33

159,183,350.41

TCEB had payables exhibition organizing of Baht 8.52 millions wich were under the lawsuit process as stated in

note 26.

14. DEPOSIT RECEIVED

Deposit received as at September 30, 2012 and 2011 represented proceeds of registration fee received from private

entrepreneurs who intended to participate in exhibitions for sale promotions and marketing public relations.

They will be returned when the activities are complete.

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Thailand Convention & Exhibition Bureau (Public Organization)
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15 OTHER CURRENT LIABILITIES
Other current liabilities as at September 30, 2012 and 2011 as follows:

Withholding tax payable — Salaries
Withholding tax payable — Others

Total other current liabilities

16. GUARANTEE PAYABLE
Guarantee payable as at September 30, 2012 and 2011 as follows:

Guarantee for contracts
Guarantee for bids
Retention

Total guarantee payable

17. PROVISIONS
Provisions as at September 30, 2012 and 2011 as follows:

Employee benefit

Decrese during the period
Total employee benefit
Cost of demolishment

Total provisions

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Unit : Baht

2012 2011
613,009.66 640,590.47
417,858.73 331,312.58
1,030,868.39 971,903.05
Unit : Baht

2012 2011
5,572,654.18 4,948,441.95
4,528,200.00 1,125,000.00
640,637.94 1,197,676.68
10,741,492.12 7,271,118.63
Unit : Baht

2012 2011
6,508,347.00 0.00
(1,374,152.00) 0.00
5,134,195.00 0.00
6,755,980.00 0.00
11,890,175.00 0.00

Thailand Convention & Exhibition Bureau (Public Organization)
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17.

18.

19.

PROVISIONS (CONT.)
TCEB has recorded an estimate of liability according to the project of employee benefit after retirement as
liability and recognized it as expense by discounting for each unit as estimated in accordance with the concept of

mathematical insurance for the first time since October 1, 2011.

INCOME FROM REGISTRATION FOR EXHIBITION PARTICIPATION

Income from registration for exhibition participation represented registration fee collected from Thai private
entrepreneurs operating in the MICE industry for the participation in organizing activities with TCEB for the
purposes of sale promotions and business negotiations between Thai entrepreneurs and prospective customers at

various exhibitions for Trades and Road Shows.

PERSONNEL EXPENSES

Personnel expenses as at September 30, 2012 and 2011 as follows:
Unit : Baht
2012 2011
Salaries 79,767,755.69 72,373,946.55
Annual reward 5,411,078.84 4,854,700.40
Provident fund contribution expenses 3,675,910.53 3,138,503.26
Employees welfares expenses 9,727,289.67 7,595,942.02
Employee benefits expense 6,508,347.00 0.00
Consultants” remuneration 1,104,000.00 2,467,749.66

Total personnel expenses 106,194,381.73 90,430,841.89

e

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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20. ADMINISTRATIVE EXPENSES

Administrative expenses as at September 30, 2012 and 2011 as follows:

Training expenses

Travelling expenses

Rental expenses

Utility expenses

Meeting allowance expenses
Remuneration to external parties
Other service fees

Other expenses

Total administrative expenses

21. MARKETING PROMOTION EXPENSES

Marketing promotion expenses as at September 30, 2012 and 2011 as follows:

Marketing supplies

Public relation expenses
Advertising expenses

Booth expenses

Rental area and equipment
Marketing research expenses
Sales promotion expenses

Total marketing promotion expenses

e

2012
7,563,016.95
55,541,015.81
14,658,028.78
2,715,193.47
2,794,960.00
26,112,645.17
5,375,233.04
9,665,563.74

Unit : Baht
2011
4,953,753.45

93,802,805.14
15,505,773.15
3,404,758.83
4,543,000.00
30,570,083.95
5,505,656.32
10,359,678.69

124,425,656.96

168,645,509.53

2012
3,191,486.44
63,701,960.47
110,301,613.24
21,766,885.34
12,937,271.51
23,038,811.58
107,961,560.22

Unit : Baht
2011
10,034,568.29
63,369,986.75
96,315,118.85
17,127,318.69
24,438,705.03
35,278,194.65
141,132,633.08

342,899,588.80

387,696,525.34
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55,541,015.81
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2,715,193.47
2,794,960.00
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5,375,233.04
9,665,563.74
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93,802,805.14
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4,543,000.00
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2555
3,191,486.44
63,701,960.47
110,301,613.24
21,766,885.34
12,937,271.51
23,038,811.58
107,961,560.22

KUY : UIN
2554
10,034,568.29
63,369,986.75
96,315,118.85
17,127,318.69
24,438,705.03
35,278,194.65
141,132,633.08

342,899,588.80

387,696,525.34

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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22. GRANTS
Grants as at September 30, 2012 and 2011 as follows:

Grants — Non-profit private Organizations
Grants — Overseas private Organizations
Grants — Thai private Organizations
Grants — Government bureaus

Total grants

23. DEPRECIATION AND AMORTIZATION

2012
263,172,758.72
18,116,950.67
62,256,851.20
51,457,916.18

Unit : Baht
2011
35,127,973.53
37,449,369.60
60,599,661.80
4,099,340.00

395,004,476.77

137,276,344.93

Depreciation and amortization as at September 30, 2012 and 2011 as follows:

Depreciation
Amortization

Total depreciation and amortization

24. NON OPERATIONAL REVENUES (EXPENSES)

Non operational expenses as at September 30, 2012 and 2011 as follows:

Loss on foreign exchange translation
Loss from disposal of fixed assets

Total non operational expenses

e

(Mr. Thongchai Sridama)
Board of Director and Acting President

Unit : Baht

2012 2011
6,132,735.20 3,839,487.73
5,767,932.02 3,493,463.30
11,900,667.22 7,332,951.03
Unit : Baht

2012 2011
285,796.48 838,293.16
93,008.76 95,327.30
378,805.24 933,620.46

Thailand Convention & Exhibition Bureau (Public Organization)
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25. OBLIGATIONS 25. Ms:WNwWu
At September 30, 2012 and 2011, TCEB had obligations as follows: MSIWNWUZOLAUNDIUS U SUR 30 AUEN8U 2555 lla: 2554 Usaaidaadod

A. There was an obligation as a result of the lease agreement and service agreement for office at 26™" Floor, n. éhunous ManoIsIoMSIa:usSMsIWlBITUEIUNDIU (U ©IMSALIUNIDI0OS BU 26 BoTS:E:0aADICSUA 1 ILBEU

Siam Tower. The lease agreement is in effect from April 1, 2010 until March 31, 2013 and renewable under
the terms and conditions as described in the agreement. In year 2012, TCEB arranged additional supplement
attached to the lease agreement (reduce leased area) for the period from April 1, 2012 to March 31, 2013.

TCEB has commitment to pay for leased payment of Baht 3.15 million and Baht 14.13 million, respectively.

. There was an obligation as a result of the lease agreement and service agreement for office at 12B Floor,
Unit A2, B1 and B2, Siam Tower. The lease agreement is in effect from December 1, 2010 until March 31,
2013 and renewable under the terms and conditions as described in the agreement. The total amount of

lease agreement is Baht 3.96 million and Baht 10.99 million, respectively.

. There were obligations as a result of the 17 hire of work agreements at the total amount of Baht 72.29

2553 [0dUA 31 DAL 2556 la:awisndooaifodugaongmsisicuiBoulufikua Tut 2555 d@dnoius Tarmuoufin
JoanaviwuIGudomMaarynIsT (@awunisy) Bods:a:0adoid 1 1uweu 2555 [oduR 31 DulAu 2556 @dnvius

DNSIWNWURD:AO0TIEANISITIUOU 3.15 auun la: 14.13 &uin cuaidu

. éunous MandoisiovmMsia:usmsiwolsiduaitinbiu (U ©1mMsaenumoloes 5U 12B gda A2, B1 lia: B2 Bod

StgHoadoIcioun 1 §uo1AU 2553 TOAUR 31 TuAW 2556 lla:anuisndoongijoduaaongmsisicnuidouluimmsua

anoiusd TMs:WNWURD:(opsIeAIBITIUOU 3.96 &UUIN lia: 10.99 &1uuin cuadu

. &N MANYOUIDDANTUDIUSOUTIUOU 17 ArYry) BoDMSWNWURD:AoLTIgAITUDIUTIUOU 72.29 auuin lia:

aAWnoIus MAMTILANTUDIUILTOUUSIINU W.A. 2554 SOUSIUOU 34 Aryrun Bolms:wnwumio:dovdiaduduniu

DIUOU 172.39 auuin

million. There were obligations as a result of the 34 hire of work agreements in the year 2011. The total
amount of these agreements denominated amount of Baht 172.39 million. 26. AGWODLSOLNMLNNKNY
anvius TAGADIURQNWODTIUOU 4 AT NUNSWEISOU 53.12 &uun AdnouddnaloidunsriwovuolkisalAndemeudniod
26. LAWSUITS (BolNgodopAURLNEIKAUS:NOUDUMSIBUTD 27.2) JDRUUATEDOETUSHIDMSWOISIUNUODAAaUNASODNAd wagamauoo

There were four lawsuits being filed against TCEB to claim for compensations of contractual damages for the total IKkgMsnddbnarogdluaiunsns:yldluunu:d nalubmsdobus:uinumskiauldluoumsiou
amount of Baht 53.12 million (related to note 27.2). At present, the lawsuits are under the consideration of the
Central Administrative Court. The ultimate outcome cannot be determined and TCEB has not provided the provision

for liabilities in the financial statements.

(Mr. Thongchai Sridama) (LesLBY ASAWI)
Board of Director and Acting President NSsSUMSs UQUaRUMING Wouoems
Thailand Convention & Exhibition Bureau (Public Organization) ahuanoudoiasunsvaus:suia:inssAMs (©0AMSURILU)




27. ADDITION INFORMATION
27.1 Provident Fund
In year 2012 and 2011, TCEB made payment to provident fund amounting to Baht 3.67 million and Baht 3.14
million respectively with the rate at 5% from TCEB and 5% from the members. Provident Fund is administered

by a registered Provident Fund company.

27.2 Operations expenses of year 2007
TCEB’s certain expense items incurred in budget year 2007 of Baht 18.26 million presented under administrative
expenses were stated in the former auditor’s report as at July 12, 2010 that he was unable to conduct his
audit to obtain sufficient supporting evidence for these expenses. At present, the related supporting documents
are at the Office of the Commission of Counter-Corruption since December 4, 2007 according to the letter Tor
Ror. 00269 (10) 5/3613. However, some of these stated supporting document are related to some agreements

which were sued as stated in note 26.

28. RECLASSIFICATION

The financial statements as at September 30, 2011 were reclassified to be comply with the financial statement as
at September 30, 2012:

Reclassification

Transaction Amount (Baht) Previously reported Reclassification
Outstanding cheque payable 29,443,775.81 Outstanding cheque payable  Payables

Accrued expenses 129,739,574.60 Accrued expenses Payables
Travelling expenses 4,636,879.00 Administrative expenses Personnel expenses
Assets held for sale 452,540.22 Other current assets Assets held for sale

(non-current assets)

29. APPROVAL FOR THE FINANCIAL STATEMENTS

These financial statements were approved to be issued by TCEB’s Board of directors on April 24, 2013.

(Mr. Thongchai Sridama)
Board of Director and Acting President
Thailand Convention & Exhibition Bureau (Public Organization)
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